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loloney,  Chicago  Tribune  M.  E..  i-SiSlaS 

H «  •  •  •  •  *  T  H-  torial  material  has  to  be  tossed  away.” 

ells  How  He  Runs  His  Joo 

map  making  for  newspaper  reproduc- 
,  «!•.  degree.  The  war. 

Gives  Deportment  Editors  Absolute  Autnonty  he  said,  has  given  the  staff  an  excellent 

opportunity  to  do  this.  The  Tribune 

But  "Butts  in  All  I  Con"  . . .  Considers  utUizes  maps  not  only  in  black  and 

white  for  two  or  three-column  illus- 

Every  Paper  IBs  Competition  .St,  utEU" 

color  maps,  either  daily  or  Sunday. 

By  GEORGE  A.  BRANDENBURG  Favors  Color  Mops 

“From  a  circulation  standpoint, 

IS  discussing  the  problems  of  “It  was  a  fearful  responsibility  at  they^  are  writing  for  Americans  who  there  is  nothing  like  a  timely,  full- 
tine  today’s  world-shaking  events  first  for  it  was  plain  that  there  was  are  interested  in  events  of  Euro^  as  page  color  map,  either  in  the  daily  or 
tiriit  newspapers  with  J.  Loy  a  morale  factor  to  be  met.  Recalling  they  affect  their  own  country,  he  Sunday  paper,”  he  declared.  This 

mev  managing  editor  of  the  former  days  with  the  City  News  said.  And  there  is  no  substitute,  in  extensive  use  of  maps  has  been  largely 

<00  Tribune  it  would  seem  that  Bureau,  when  we  pasted  up  the  news  Mr.  Maloney’s  opinion,  for  good  old-  responsible  for  expansion  of  the  art 
iob  is  like  that  of  a  juggler  who  stories  we  had  each  day,  and  com-  fashioned  police  reporting  in  covering  department  to  its  present  personnel  of 
i  keeo  a  countless  number  of  news  pared  them  with  the  news  stories  news  abroad.  Facts  and  action,  not  J5  artists  doing  retouching  and  map 
M  in  the  air  and  at  the  same  time  and  scoops  that  the  then  three  morning  interpretations  is  what  the  Tribune  making.  Along  with  maps  go  charts, 
■  a  tiiditrope  strung  from  the  news  papers  may  have  had,  there  was  the  seeks  to  ^ve  its  readers,  he  said.  another  highly-developed  pictorial 
i  to  Ae  biwiness  office.  fear  tf^at  our  staff  might  let  down  He  is  also  a  staunch  believer  that  feature  in  the  Tribune.  As  Mr.  Ma- 

A  MI  .  Fkilotooliv  because  there  was  nobody  to  fight  American  people  are  keenly  mterested  loney  put  it:  “We  try  to  present  the 


Oatliiios  His  Philosophy 


....  . ... - r-r  agauist.  JO  Dusiness.  consequeniiy,  me  name  news  sc 

Maloney,  in  an  interview  with  worked  that  way  at  all.  of  the  financial  section  of  the  Tribune  glance  ” 


in  business.  Consequently,  the  name  news  so  that  a  kid  can  get  it  at  a 


n  &  PimusHER,  outlined  his 
ling  philosophy,  explaining  how  a 
aging  editor  of  a  great  metropoli- 
diily  with  more  than  a  million 
ilation  must  not  only  be  a  goexi 
ie  of  news,  but  he  must  also  be 
to  pick  the  best  and  play  it 
lively  in  accordance  with  the 
tations  of  his  white  paper  budget, 
no  easy  task  when  one  considers 
the  news  department  at  the  Trib- 
is  charged  approximately  $800 
page  for  newsprint  alone,  he 
out. 

?ith  the  cost  of  newsprint  con- 
tly  staring  him  in  the  face,  a 
aging  editor  must  make  decisions 
3  which  news  stories  he  will  put 
circulation  and  which  he  will 
I  to  cut  materially  or  let  fall  by 
wayside.”  said  Mr.  Maloney.  “It’s 
liter  of  judgment,”  he  added,  “for 
have  to  be  solvent  before  you  can 
great  newspaper.” 


ereat  newsDaDer  ”  '  J-  Loy  Maloney  rnoun^suen  spectacles  are  news  readers  don’t  enter  the  Tribune 

iT"  M  1  u  •  ‘P*®  competition  prints  the  through  the  “front  door.”  Some  start 

at  Maloney,  whose  news  judg-  news  of  such  events.  Tribune  pro-  ^jth  the  nicture  nave-  otherc  ctart 

t  has  been  hardened  in  the  cruc-  We  still  have  competition-lots  of  it-  therefore,  not  only  fit  into  S  the  starts  secti^^^^^^^ 

of  City  News  Bureau  experience  for  we  consider  every  paper  in  Amen-  with  the  sports  section,  or  the  women  s 

young  man.  and  for  20  years  as  ca  our  competition  and  we  are  not  .  u-  li/,  1  n  j  **  *•  .  .u 

rter  and  a  key  man  on  the  city  content  unless  we  think  we  have  put  The  Tribune  news  department  thinks  Mr  Maloney  called  attention  to  the 

at  the  Tribune  has  been  makine  out  the  best  paper  in  the  country.  ,  ^  j  evolution  of  the  Sunday  Tribune  s 

■line  iriDune,  nas  oeen  maKing  u  **1  •  *  ui  three  ways  on  every  news  event  and  nranhir  «;pptinn  Ha  nnmfAH  mif  ih\c 

difficult  decisions  for  the  past  Thus  the  battle  goes  on  interminably  ^^deavors  to  tell  the  storv  in  words  section.  He  I^inted  out  this 

and  the  competition  is  still  there,  fi^cavors  to  ten  me  sto^  in  woras,  comparatively  new  addition  to  the 

A  r  «*i  indirect,  but  as  real  as  before.”  pjetures,  and,  if  possible,  by  maps  Sunday  paper  has  been  turned  from 

iwry  Paper  Our  Competition  ,  .  or  charts.  Mr.  Maloney  is  especially  g  purely  flamboyant  editorial  and 

;  is  thoroughly  schooled  in  the  Aoroao  pictorial  minded  and  he  constantly  pictorial  supplement  into  a  medium 

une’s  news  policy  as  directed  by  In  spite  of  these  days  of  tight  hammers  home  the  importance  of  ^ith  a  broad  reader  interest  appeal 

Robert  R.  McCormick,  editor  and  papers.  Maloney  said  the  Tribune  gives  good  illustrations.  that  continually  dovetails  into  the 

Isher.  He  has  also  had  the  ad-  adequ^e  coverage  of  every  imiwrtant  “With  a  war  on,”  he  said,  “and  with  general  news  section  of  the  paper.  “It 
age  of  working  under  E.  S.  Beck,  news  hap^ning,  at  home,  in  Wash-  many  fine  dramatic  pictures  avail-  supplements  the  general  news,  es- 
many  years  managing  editor  and  mgton  and  abroad.  He  stressed  the  ghle  to  the  press  of  America,  it  must  pecially  that  relating  to  the  war,  by 
assistant  editor-in-chief.  Two  word  adequate,  pointing  out  that  ^  temptation  to  cut  down  locally  furnishing  background  material  which 
s  ago.  Mr.  Maloney  succeeded  completen^s  of  coverage  is  not  always  3  paper’s  photographic  staff.  We  gives  a  roundness  and  completeness 

late  Robert  M.  Lee  as  managing  possible.  Details  may  sometimes  have  ^he  Tribune,  however,  have  not  done  that  is  very  much  worth  while,”  he 

>f  of  this  militant  newspaper,  now  fo  be  sacrifice  in  order  to  give  broad  ^j.y  gjj  local  illustra-  explained.  Likewise,  the  Graphic 

agos  only  morning  daily  of  gen-  coverage  of  the  news.  tions  possible  into  the  paper,  although  section  has  a  cosmopolitan  appeal,  for 

circulation.  “We  place  particular  emphasis  on  often  in  reduced  form.  We  have  23  both  young  and  old.  by  featuring  in 

ispension  of  the  Tribune’s  morning  reporting  events  and  trends  in  Wash-  photographers  on  our  staff  and  we  color  such  full-page  spreads  as  those 

Petitor,  the  old  Chicago  Herald  &  ington,  where  we  maintain  a  good-  have  deflected  them  into  wider  fields,  devoted  to  match  covers,  campaign 

'‘incr,  late  in  August,  1939,  left  sized  bureau,  consisting  of  six  fulltime  employing  more  of  them  in  sports  and  buttons,  and  “match  your  handwriting” 

Tribune  alone  in  its  field.  Yet  men.”  he  explained.  “We  gather  the  society,  and  we  are  covering  local  spot  with  that  of  motion  picture  celebrities. 

Tribune  continues  to  seek  the  news  with  our  own  men.  with  careful  news  events  more  intensively  than  On  a  metropolitan  newspaper  with 
s  with  the  same  alertness,  the  same  attention  to  midwestern  as  well  as  ever  before.  a  far-flung  circulation,  the  increasing 

iligence  and  the  same  desire  to  be  American  interests.”  “The  result  is  we  have  the  same  tendency  is  to  permit  the  news  to  get 

if  it  had  the  active  and  irritat-  The  Tribune  reports  foreign  news  amount,  if  not  more  pictorial  material,  further  away  from  personalities.  “We 
®»npetition  in  the  morning  field,  from  the  American  point  of  view,  he  and  a  much  smaller  space,  compara-  have  tried  to  solve  this  problem  of 

roentinp  on  this  situation.  Mr.  stated.  "We  try  to  keep  our  corre-  tively,  to  put  it.  Thus  we  have  a  ‘names  makes  news’  through  our  five 

'"■ey  said:  spondents  instilled  with  the  fact  that  higher  quality  of  pictures  to  draw  (Continued  on  page  31) 


has  been  changed  to  that  of  business  Similarly,  the  Tribune  recognizes 
news  section,  giving  comprehensive  these  contentious  times,  the  im- 
coverage  of  not  only  finance  and  portance  of  its  four  full-time  editorial 
commerce,  but  news  of  special  interest  cartoonists,  who  daily  make  contribu¬ 
te  the  business  He  insists  there  tjons  to  the  editorial  excellence  of  the 

is  an  essential  difference  between  paper. 

good  all-around  coverage  of  business  gy  distributing  its  features  through- 
news  and  purely  financial  investment  out  the  paper,  the  Tribune  has  been 
news  as  reflected  in  stock  market  able  to  attain  a  high  degree  of  sus- 

.  tained  reader  interest  from  the  front 
Mr.  Maloney  rates  the  Tribune  s  page  to  the  picture  page.  Advertisers 
sports  section  high  as  a  circulation  have  found  this  out  and  no  longer 
builder.  He  believes  the  Tribunes  demand  front-of-the-paper  position, 
sports  and  editorial  promotion  events  They  have  learned  from  experience 
are  as  much  news  as  promotion.  ^hat  their  ads,  when  placed  along 
85%  of  Photos  Discorded  side  of  Tribune  features,  are  really 

“When  you  get  as  many  as  64,000  getting  choice  position, 
sports  fans  attending  a  Golden  Gloves  Reader  Interest  Snrveys 

tournament,  or  nearly  85,000  spectators  Reader  interest  surveys  revealed 
at  an  All-St^  football  game,  it  doesn  t  ^ot  only  the  comparatively  high  read- 
make  any  duierence  who  sponsors  the  ership  by  men  and  women  of  various 
event— a  church  or  civic  body  or  the  pages  in  the  paper,  but  also  that  all 
Tribune— such  spectacles  are  news  readers  don’t  enter  the  Tribune 
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4-A  s  Begin  Study  of  900 
Latin  American  Papers 


Project,  Sponsored  By  Rockefeller  Group, 
Designed  to  Aid  American  Advertisers  .  . 
Will  Identify  Pro-Nazi  Journals 


A  CONTINUING  STUDY  of  approxi¬ 
mately  900  newspapers  in  Latin 
America  is  one  of  the  important  jobs 
that  the  Ameri¬ 


can  Association 
of  Advertising 
Agencies  will 
undertake  in  its 
examination  o  f 
markets  and 
media  in  South 
America.  The 
project  will  be 
sponsored  by  the 
Rockefeller 
Commission,  offi¬ 
cially  known  as 
the  Office  for  Co- 
ordination  of 


Hadley  Cantril 


Commercial  &  Cultural  Relations  Be¬ 
tween  the  American  Republics. 

Discussing  the  study  this  week, 
James  W.  Young,  chairman  of  the 
Office’s  Conunittee  on  Commxmica- 
tions,  said  that  although  the  project 
will  be  primarily  commercial,  some 
consideration  would  also  be  given  to 
a  newspaper’s  editorial  policy  and 
subsidization,  if  any,  by  foreign  gov¬ 
ernments.  The  results  of  the  news¬ 
paper  study  will  be  made  available  to 
American  exporters  and  advertisers 
through  the  4-A’s  and  the  Depart¬ 
ment  of  Commerce  and  will  include 
information  as  to  which  newspapers 
are  under  Nazi  influence  or  domina¬ 
tion. 

May  Develop  ABC  for  S.  A. 

American  exporters  have  been  seek¬ 
ing  some  such  information  ever  since 
it  became  apparent  that  many  U.  S. 
companies  were  pouring  advertising 
appropriations  into  pro-Nazi  media  in 
^uth  America.  It  is  expected  that 
the  study  will  also  enable  exporters 
in  this  country  to  do  business  without 
depending  on  the  services  of  foreign 
agents  who  have  been  suspected  of 
diverting  American  advertising  dol¬ 
lars  to  the  pro-Axis  publications. 

The  newspaper  study  will  make 
available  to  advertisers  accurate  cir¬ 
culation  figures,  standardized  rate  in¬ 
formation.  mechanical  requirements 
for  all  types  of  ads,  and  any  marketing 
or  merchandising  services  offered  by 
the  papers.  It  is  expected  that  some 
sort  of  audit  circulation  bureau  for 
South  America  may  develop  from  the 
project. 

Mr.  Young  said  the  problem  of  ob¬ 
taining  sworn  circulation  figures  was 
one  of  the  most  difficult  faced  by  the 
4  A’s.  The  rate  situation  is  also  ex¬ 
pected  to  provide  many  headaches  as 
some  South  American  newspapers  are 
inconsistent  in  quoting  rates  to  differ¬ 
ent  export  advertisers.  Rate  bargain¬ 
ing  is  one  of  the  principal  services  per¬ 
formed  by  foreign  agents  for  U.  S. 
companies. 

Cantril  Heads  Study 

Approximately  50  persons  will  work 
on  the  study,  which  will  cover  other 
media,  including  radio.  Definite  plans 
for  the  radio  study  will  not  be  made 
until  Don  Francisco,  a  member  of  the 
communications  committee  and  former 
president  of  Lord  &  Thomas,  returns 
in  about  a  month  from  his  tour  of 
South  American  radio  stations. 

The  marketing  and  media  study  will 
be  under  the  direction  of  Hadley  Can¬ 
tril,  associate  professor  of  psychology 
at  Princeton  University  and  director 
of  the  Public  Opinion  Research  Pro- 
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ject  at  Princeton.  Mr.  Cantril,  35,  and 
a  graduate  of  Dartmouth  University, 
will  be  granted  a  leave  of  absence 
from  Princeton  and  is  expected  to  take 
up  his  new  duties  in  about  a  month. 
He  will  join  the  4-A’s  with  the  title 
of  executive  vice-president  of  the  ex¬ 
port  information  bureau.  His  assist¬ 
ant  will  be  Lloyd  Free,  editor  of  Pub¬ 
lic  Opinion  Quarterly,  who  will  help 
the  various  field  men  get  started  with 
their  work  in  South  America. 

Currently  Mr.  Cantril  is  engaged  in 
a  study  of  the  effect  of  the  war  on 
American  public  opinion.  The  work 
is  sponsored  by  a  special  grant  of  the 
Rockefeller  Foundation. 

Commenting  on  his  new  job  Mr. 
Cantril  said  thb  week  that  his  tough¬ 
est  problem  will  be  securing  accurate 
information  from  the  various  racial 
groups  in  South  America.  He  said 
that  some  new  technique  would  pro¬ 
bably  have  to  be  devised  to  determine 
the  newspaper  reading  habits  of  these 
groups. 

An  advisory  committee  of  technical 
experts  prominent  in  the  agency  field 
and  members  of  the  4-A’s  will  be  set 
up  to  work  with  Mr.  Cantril.  The 
project  will  operate  through  the  Ex¬ 
port  Service  Bureau  of  the  4-A’s. 

Linage  Increase  Expected 

Although  newspapers  will  be  studied 
from  every  angle,  most  of  the  essen¬ 
tial  data  will  be  gathered  by  field  men 
who  will  be  selected  and  trained  in 
this  country  and  then  sent  to  one  of 
the  seven  field  headquarters  now  be¬ 
ing  established  in  San  Paulo,  Brazil; 
Buenos  Aires;  Santiago,  Chile;  Bogota, 
Colombia:  San  Juan,  Puerto  Rico; 
Mexico  City,  and  Lima,  Peru. 

Newspaper  publishers  in  this  coun¬ 
try  will  not  participate  actively  in  the 
study  but  valuable  cooperation  has 
already  been  promised  by  some  of  the 
larger  South  American  publishers  who 
feel  that  such  a  project  will  greatly  in¬ 
crease  advertising  linage  from  the 
United  States. 

Active  aid  is  also  expected  from  the 
advertising  agencies  in  this  country 
which  have  branches  in  the  South 
American  cities.  Several  of  these  are 
already  members  of  the  4-A’s.  U.  S. 
Consular  officials  are  also  expected 
to  turn  over  what  information  they 
have  to  the  field  men. 

Mr.  Young  emphasized  that  al¬ 
though  cooperation  is  expected  from 
several  sources,  the  study  is  being 
sponsored  entirely  by  government  ap¬ 
propriation.  Literally,  it  will  be  fi¬ 
nanced  by  the  4-A’s  which  in  turn 
will  sell  its  reports  to  the  government. 
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Feb.  24-23  —  Harrison  Mac¬ 
Donald  Classified  Clinic,  Sher¬ 
man  Hotel,  Chicago. 

March  2-3 — New  York  State 
Daily  newspapers,  advertising 
managers  annual  meeting,  On¬ 
ondaga  Hotel,  Syracuse. 

March  9-15  —  Used-Car  Ex¬ 
change  Week. 

March  9-15 — Save  Your  Vi¬ 
sion  Week. 

March  17-18 — Interstate  Cir¬ 
culation  Managers,  meeting, 
Penn-Harris  Hotel,  Harrisburg. 

March  18-19 — Central  States 
Circulation  Managers’  Assn., 
Spring  meeting,  Stevens  Hotel, 
Chicago. 

March  18-22  —  Kent  State 
University,  4th  annual  short 
course  in  photography,  Kent, 
Ohio. 


San  Antonio  Cosj 
Appealed  by  NT^ 
To  Supreme  Coun 


First  reports  are  expected  in  about 
six  months. 

The  study  will  be  continuing  and 
South  Americans  will  be  trained  to 
carry  on  with  it  by  using  the  tech¬ 
niques  developed  by  the  4-A’s  men. 

■nie  project  will  be  carried  out  in¬ 
dependently  of  the  councils  of  South 
American  business  and  civic  leaders 
which  are  now  being  set  up  in  each 
Central  and  South  American  capital 
by  the  Inter-American  Development 
Commission  to  help  local  business  in¬ 
terests  merchandise  their  products  in 
the  U.  S.  market. 


Merger  of  N.  Y.  Post, 
Brooklyn  Eagle  Off 


NEWS  AND  FEATURE  HIGHUGHTS 
IN  TfflS  ISSUE 


Maloney,  Chicago  Tribune  ME, 

Describes  His  Job .  5 

4  A’s  Begin  Study  of  900  Latin 

American  Papers .  6 

Inland  Publishers  Pledge  Aid 
to  U.  S.  on  Military  Secrets.  7 

E.  F.  Wilson  Cites  Need  for 

Newspaper  Research .  8 

Cartoonists  Interpret  Develop¬ 
ments  in  Defense  and  the 

War .  9 

Advertisers  and  Advertising 

Agencies . 10-20 

The  Advertising  Survey .  11 

Enriched  Bread  May  Prove 


Dud  to  Ad  Men .  12 

Short  Takes  .  18 

Promotion  .  22 

Personals  . 27-28 

Circulation .  32 

E.  &  P.  Weekly  Analysis  of  De¬ 
fense  Plans .  33 

Syndicates .  36 

“Plus-Markets”  Created  by 
Army  Seen  Aid  to  Summer 

Ad  Plans . 38-39-46 

Frank  Fehlman  .  40 

Obituary .  41 

Photography .  44 

Shop  Talk  at  “Thirty” . 48 


FO 


Washington,  D.  C.,  Feb. 
right  of  a  newspaper  publisher  toM 
his  labor  policies  and  his  interpai* 
tion  of  the  National  Labor  Rel*|| 
Act  placed  before  an  assembly  (rfj 
employes,  is  in  issue  in  the  prooee 
ings  against  Express  Publishing 
pany,  San  Antonio,  Tex.,  under  « 
sideration  by  the  Supreme  Couil 
the  United  States,  following  oral  aiJ 
ment.  t 

An  NLRB  order  was  issued  agaL-| 
the  company,  which  publishes  the  Si 
Antonio  Express  and  Son  AntoJ 
News,  commanding  the  employal 
enter  into  collective  bargaining  uJ 
San  Antonio  Newspaper  Guild, 
was  conceded  that  executives  of  tl 
company  had  received  guild  repr 
sentatives,  but  the  charge  was  mai 
that  no  bona  fide  attempt  was  nj 
to  reach  an  agreement  affecting  wa: 
and  hours. 


A  page  one  statement  entitled  “An 
End  to  Rumors,”  signed  by  Frank  D. 
Schroth,  publisher  of  the  Brooklyn 
Eagle,  stating  that  there  would  be  no 
merger  of  the  newspaper  with  the 
New  York  Post,  was  published  in  the 
Eagle,  Feb.  18. 

“For  some  weeks,”  the  statement 
said,  “there  has  been  rumors  of  a 
proposed  merger  between  the  Brook¬ 
lyn  Elagle  and  the  New  York  Post, 
^me  of  the  stories  had  some  merit 
in  fact;  others  were  quite  fanciful. 

“There  has  been  a  consideration  of 
the  possibilities  of  such  a  merger 
between  George  Backer,  publisher  of 
the  Post,  and  myself.  We  have  defin¬ 
itely  come  to  the  conclusion  that  to 
put  the  two  papers  together  would 
not  be  journalistically  sound.  The 
idea  has  been  abandoned. 

“The  Brooklyn  Daily  Eagle  will 
strive  to  continue  to  improve  upon  its 
service  to  this  community,  and  to  this 
community  alone.” 

At  Mr.  Backer’s  office  it  was  said 
he  would  not  comment  on  the  state¬ 
ment.  David  Rosenblum.  general 
manager  and  treasurer  of  the  Post, 
said  he  had  nothing  to  add  to  the 
statement  except  that  there  had  been 
negotiations,  which  were  dropped  be¬ 
cause  no  agreement  “acceptable  to 
both  parties”  could  be  reached. 
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An  unfair  labor  practice  was  foiJ 
in  the  circumstance  that  the  secreal 
of  the  company  had  called  editor 
employes  together  and  read  to  the;| 
prepared  statement  on  the  policies 
the  campany  and  the  purposes  of : 
Wagner  Act.  The  Board  ruled 
the  purpose  of  the  statement  was 
discourage  union  organization. 

The  U,  S.  Court  of  Appeals  for ; 
First  Circuit,  reviewing  the  pubb 
ing  company’s  appeal,  said  of  the 
ferences  between  the  management! 
guild  representatives:  “It  looks 
us  like  both  sides  were  sparring  m 
to  make  a  record  to  go  before ! 
Board  than  trying  to  get  at  anytbil 
practical.  They  are  both  to  bbj  "* 
that  nothing  whatever  came  out 
the  negotiations.” 

Further,  the  decision  said: 

“The  Board’s  finding  that  resp 
dent  interfered  with  its  emplo; 
rights  of  self-organization  and  0014 
tive  bargaining  is  based  upon  a  st 
ment  of  the  employer  read  to  its  e: 
ployes  a  few  days  after  the  respon; 
had  rejected  the  Guild’s  proposal 
is  argued  that  this  statement  was  ;i 
tended  to  impress  upon  the  emplc; 
that  they  did  not  need  a  labor  ors- 
ization;  that  respondent  was  giv: 
them  fair  working  conditions;  a 
that  a  labor  organization  could 
tain  no  improvements  for  them. 

“There  is  nothing  in  the  stateir 
to  support  the  finding  that  it  was 
tended  to  impress  upon  the  emp! 
that  they  did  not  need  a  labor  on 
ization,  and  the  respondent  de:J 
that  such  was  the  purpose  or  effec 
the  statement.  The  burden  of  p 
was  on  the  petitioner  as  to  this  ch: 
in  the  complaint,  and  we  find  no 
dence  at  all  which  meets  that  burd 

The  Circuit  Court  also  cited  the 
that  one  employe  had  consulted  exe 
tives  of  the  company  as  to  what 
joining  the  guild  would  have  upon  * 
continued  employment.  After 
conference,  that  employe  joined 
guild,  the  court  observed. 

The  decision  of  the  Circuit  Cc 
directed  the  newspaper  to  bargain  ( 
lectively  with  the  guild,  but  struck 
all  other  portions  of  the  Board’s  fi: 
ings. 


■■Thi. 
b(n  all 
time 
“Tod 

i 

Associa 
Mectiiif 
.ts  faci] 
“Wc 
cif  Amc 
foverr.r 
tiry  s« 
mmt  to 
infonii! 
uid  of 
as  is  c 
"At 
remain 
civil  li 
press. 

IS  to 
ideologi 


Fre 

Heral 


’’Plus-Marltafs"  Created  by  Army 
Seen  Aid  to  Summer  Ad  Plans— 
a  tabulation  of  Army  camp  pop**' 
lations  a$  of  June  I,  IWI 
will  be  found  on  pages  38-39,  wit^ 
the  listing  of  the  nearest  daily 
newspaper  city. 
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for  FEBRUARY  22,  1941 


Ttirct  Inlanders  in  serious  discussion,  dur>  Inland  President  Fred  W.  Schaub,  Decatur 
Kiq  the  annual  Chicago  convention.  Left  (III.)  Herald  &  Review,  (at  the  left) 


to  right:  E.  P.  Adler,  Davenport  (la.)  receives  congratulations  from  Clinton  F. 
Timas;  C.  A.  French,  Holland  (Mich.)  Karstaedt,  Beloit  (Wis.)  News,  retiring 
Soatinel;  and  Oscar  Stauffer,  Topeka  president,  (center)  and  John  W.  Potter, 

(Kan.)  State  Journal.  Rock  Island  (HI.)  Argus,  newly-elected 

vice-president. 


Inlanders  greet  founder  member,  C.  C. 
Marquis,  Bloomington  (III.)  Pantograph 
(extreme  right).  With  Mr.  Marquis  are 
Col.  William  Southern,  Jr.,  Independence 
(Mo.)  Examiner,  Inland  past  president, 
and  Mrs.  M.  S.  Shaw,  Dixon  (III.)  Tele¬ 
graph. 


Another  trio  of  Inland  members  compare 
notes,  left  to  right:  Dean  Kenneth  E, 
Alson,  Medill  School  of  Journalism;  Frank 
Throop,  Lincoln  (Neb.)  Star,  Inland  past 
president;  and  Don  Anderson,  Madison 
Wisconsin  State  Journal. 
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Inland  Publishers  Pledge  Aid 
To  U.  S.  on  Military  Secrets 


By  GEORGE  A.  BRANDENBURG 


CHICAGO,  Feb.  19 — Pledging  fullest 
cooperation  with  the  U.  S.  govern¬ 
ment  in  safeguarding  vital  military 
secrets,  yet  urging  the  maintenance 
of  a  free  press,  members  of  the  Inland 
Daily  Press  Association,  at  their  57th 
annual  convention  here  this  week, 
called  upon  the  press  of  American  “to 
use  its  facilities,  to  best  further  real 
national  unity.” 

The  Inland  adopted  a  special  state¬ 
ment  of  policy  in  regard  to  national 
defense,  following  in  principle  the 
report  approved  by  a  group  of  news¬ 
papermen  representing  national,  re¬ 
gional  and  state  associations  in  New 
York,  Feb.  4. 

Inland  Statement 
The  Inland’s  statement  follows: 


“This  .issciciatiDii  .aivl  its  inclivi(hi.il  mem- 
btrj  always  have  loyally  siiiijiorteil  the  nation 
a  time  uf  enierRcncy. 

“Today,  as  the  tiation  is  aR.iin  enKageil  in 
treat  defense  effort,  the  Inland  Daily  Press 
Aisociation.  assenil.led  for  its  57th  Annual 
Meeting,  urges  the  press  of  America  to  use 
:tj  facilities  to  best  further  real  national  unity. 

“We  urge  our  memliers  and  the  newsi>apers 
of  America  to  co-operate  to  the  fullest  with  the 
pvemment  iti  the  safeguarding  of  vital  mili- 
'ary  secrets.  Likewise,  we  urge  the  govern- 
oml  to  keep  the  .\merican  people  as  completely 
mformed  on  the  progress  of  national  defense 
•nil  of  developments  in  internation, al  affairs 
t  dsluis  compatihle  with  the  national  safety. 

“.At  the  same  time,  we  urge  that  the  press 
rnuin  ever  vigilant  to  the  preservation  of 
civil  liberty,  freedom  of  sjieech,  and  of  the 
press.  These  are  paramount  if  our  Kcpuhlic 
no  tjis  to  survive  the  world-tide  of  totalitarian 
■Jmlogic-..’' 


thought  and  discussion  to  problems 
facing  newspapers  in  the  present 
emergency.  The  membership  took 
time  out  on  Tuesday  to  honor  past 
presidents  of  the  association  and  to 
present  Secretary  John  L.  Meyer  with 
a  watch,  appropriately  engraved,  in 
appreciation  of  his  services  during 
the  past  eight  years. 

Winners  in  the  second  annual  In¬ 
land-Sigma  Delta  Chi  typographic 
contest  were  awarded  plaques  and 
certificates  at  today’s  luncheon  pro¬ 
gram  at  which  Douglas  C.  McMurtrie, 
director  of  typography,  Ludlow  Typo- 
graph  Company,  was  the  principal 
speaker.  Contest  winners  were  as 
follows; 

Class  A  (up  to  5,000  circulation): 
Carroll  (la.)  Daily  Herald,  first;  Mid¬ 
land  (Mich.)  Daily  News,  second; 
Taylorville  (Ill.)  Breeze-Courier 
third.  Honorable  mention:  Sedalia 
(Mo.)  Capital  and  Boulder  (Colo.) 
Camera. 

Class  B  (5.000  to  10,000);  Idaho 
Falls  (Ida.)  Post-Register,  first;  Iron 
Mountain  (Mich.)  News,  second;  Hast¬ 
ings  (Neb.)  Daily  Tribune,  third. 
Honorable  mention:  Marquette 
(Mich.)  Daily  Mining  Journal  and 
Chillicothe  (O.)  Gazette. 

Class  C  (10,000  to  25,000):  Appleton 
(Wis.)  Post  Crescent,  first;  Kenosha 


(Wis.)  Evening  News,  second;  Rich¬ 
mond  (Ind.)  Palladium  Item,  third. 
Honorable  mention:  Paducah  (Ky.) 
Sun  Democrat  and  Rochester  (Minn.) 
Post  Bulletin. 


Class  D  (25,000  and  over):  Decatur 
(Ill.)  Review,  first;  Bloomington  (Ill.) 
Pantagraph,  second;  Springfield  Illinois 
State  Journal,  third.  Honorable  men¬ 
tion:  Flint  (Mich.)  Journal. 

Awards  to  representatives  of  win¬ 
ning  papers  were  presented  by  Charles 
L.  Allen,  assistant  dean  of  the  Medill 
School  of  Journalism,  in  behalf  of  the 
Northwestern  chapter  of  Sigma  Delta 
Chi,  professional  journalistic  fraternity. 

Mr.  McMurtrie  emphasized  the  ne¬ 
cessity  of  presenting  editorial  and 
commercial  news  so  conveniently, 
from  the  standpoint  of  good  typog¬ 
raphy,  that  it  will  not  be  a  chore  for 
the  reader.  He  advocated  upper  and 
lower  case  heads,  cutting  down  on 
the  number  of  decks  under  a  head, 
and  body  type  properly  leaded  to  at¬ 
tract  reader  attention.  He  also  spoke 
in  favor  of  uncounted  heads  which 
tell  the  story  accurately  and  logically, 
asserting  that  such  heads  give  the 
page  a  “spottiness”  that  attracts  the 
eye. 

“There  is  a  style  in  type  faces  just 
as  there  is  in  furniture  and  ladies’ 
hats,”  he  declared. 


UUiU 

1  the 
dexc;i 


upon 

fter 

ined 


it  Ca 


xuck 


Army 

’Uni-} 

pope 


ucAv  ^  Schaub,  Decatur  (Ill.) 

jgj  ^  Herald  &  Review,  was  elected  presi- 
•knt  to  succeed  Clinton  F.  Karstaedt. 
Beloit  (Wis.)  News,  who  was  chosen 
dairman  of  the  board.  John  W.  Pot- 
t*r,  Rock  Island  (Ill.)  Argus,  was 
fleeted  vice-president  to  succeed  Mr, 


gain  Schaub.  John  L.  Meyer  and  William 


f-  Canfield  were  re-elected  secretary- 
•d’s  fii|  *^urer  and  deputy  secretary-treas- 
'*7er  respectively.  Newly-elected 
iirectors  are; 

W.  A.  Bailey,  Kansas  City  (Kan.) 
^ily  Kansan;  Gardner  J.  Thomas 
Marion  (Ind.)  Chronicle  &  Leader- 
Tribune;  and  L.  Mitchell  White, 
1941,  Mexico  (Mo.)  Daily  Ledger,  who  was 
),  wHkj  ^^n  secretary  of  the  board. 

Preparing  for  eventualities”  was 
*h<  general  theme  of  the  two-day 
e  attended  by  more  than 

‘W  Inlanders,  who  gave  serious 


dlih 


A  group  of  Wisconsin  and  Iowa  publishers  at  Inland  meeting.  Left  to  right:  Frank 
R.  Starbuck,  Racine  (Wis.)  Journal-Times;  Sidney  Bliss,  Janesville  (Wis.)  Gazette; 
W.  T.  Mershon,  Ft.  Madison  (la.)  Democrat;  L  O.  Brewer,  Newton  (la.)  Daly  News; 
and  James  Wilson,  Carroll  (la.)  Herald. 


’The  speaker  was  particularly  em¬ 
phatic  about  avoiding  reduction  in 
the  width  of  column  rules,  asserting 
that  such  economy  is  false  in  that  it 
makes  the  page  difficult  to  read.  He 
also  urged  editors  to  keep  constantly 
changing  the  pattern  of  the  front  page, 
declaring  the  page  profits  by  variety 
in  make-up. 

Mr.  McMurtrie  also  stressed  the 
importance  good  advertising  typog¬ 
raphy  as  the  best  method  to  increase 
the  effectiveness  of  newspaper  adver¬ 
tising.  “A  publisher  mUy  think  he  is 
selling  white  space,”  he  said,  “but  is 
actually  selling  net  cash  returns  to 
the  advertiser,  who  must  get  results 
from  his  ads  if  he  is  to  continue  ad¬ 
vertising  in  the  paper. 

Complimenting  Inland  papers  for 
their  continued  progress  in  typo¬ 
graphical  improvement,’  he  suggested 
that  many  papers  can  make  further 
progress  by  insisting  upon  better  press 
work. 

Aside  from  hearing  an  interesting 
talk  by  James  R.  Young,  former  INS 
Tokyo  correspondent,  who  spent  13 
years  in  the  Orient  and  61  days  in  a 
Japanese  jail.  Inlanders  devoted  most 
of  today’s  session  to  an  intimate  dis¬ 
cussion  of  wage-hour  problems,  taxes 
and  the  five-day  daily. 

Newsprint  Price  Seen  Steady 

Mr.  Young,  discussing  the  present 
Far  Eastern  situation,  said  the  Philip¬ 
pine  Islands  present  a  problem  to 
U.  S.,  due  to  fifth  column  activities 
there.  In  general,  however,  Mr.  Young 
was  of  the  opinion  this  country  need 
have  no  fear  of  Japan’s  power  in  the 
Far  East. 

JS  Gray,  Monroe  (Mich.)  Evening 
News,  lead  a  discussion  on  legislative 
affairs  affecting  newspapers.  He  asked 
Inland  members  whether  the  asso¬ 
ciation  should  continue  its  policy  of 
informing  the  membership  on  legis¬ 
lative  matters  and  leaving  it  up  to  in¬ 
dividual  publishers  to  take  such  ac¬ 
tion  as  they  saw  fit.  A  show  of  hands 
indicated  a  large  majority  favored 
continuance  of  the  present  policy. 

The  convention  also  adopted  a  reso¬ 
lution.  expressing  Inland  publishers’ 
appreciation  to  U.  S.  and  Canadian 
paper  mill  owners  for  their  “far-seeing 
judgment”  in  keeping  the  price  of 
newsprint  at  pre-war  levels.  This 
resolution  was  introduced  by  E.  P. 
Adler,  Davenport  (la.)  Times,  chair¬ 
man  of  the  Inland  newsprint  commit¬ 
tee,  who  reported  indications  are  that 
present  print  paper  prices  will  prevail 
during  the  remainder  of  1941. 

The  Inland  restated  and  reaffirmed 
its  1940  resolution  regarding  restrictive 
legislation,  stating: 


"WHEREAS,  the  best  interests  of  all  wage 
e.irners,  consumers,  agricultural  and  other 


(Continued  on  page  42) 
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E.  F.  Wilson  Cites  Need 

In  addition  to  actual  reproduction 

For  Newspaper  Research  p;^^‘r'^‘ono<orrp4^''u^e‘ 

ads,  Mr.  Wilson  observed.  As  yet 
,  there  are  no  definite  set  of  standards 

Media  Director  at  McCann-Erickson  Favors  for  newspapers  but  he  has  observed 

that  in  other  media  black  and  white  is 
Frequency  Discount  Rate  .  .  .  Believes  Defense  often  more  effective  than  a  two  color 

job.  Four  colors  frequently  make  the 

Expenditures  May  Incrase  Ad  Linage  combination.  This  trend  suggests 

the  conclusion  that  an  advertiser 
tittt  0/-M.T  i.  j  t,.  •  .  rr  ■  ,  „  should  use  fouT  colors  or  none  at  all. 

EDWIN  F.  WILSON  has  no  desire  to  Biscuit  sale.smen  can  effectively  sell  Yet  there  are  some  outstanding  excep- 
climb  out  on  a  limb  and  criticize  the  the  campaign  to  their  retail  outlets.  tions  to  this 
newspaper  business.  As  director  of  The  merchandising  department  at  .  .  _ 


newspaper  business.  As  director  of  The  merchandising  department  at 
media  plans  for  McCann-Elrickson,  McCann-Erickson  keeps  a  complete 
New  York  advertising  agency,  he  has  file  of  the  merchandising  activities  of 


a  full  time  job  directing  some  of  the  each  paper, 
biggest  newspaper  accoimts  in  the  Along  thi 
country.  written  to 

But  this  week  he  had  no  choice. 

Cornered  in  his  office  in  Rockefeller 
Center,  Mr.  Wilson  agreed  to  make 
several  suggestions.  First  off,  he  sug¬ 
gested  that  there  was  a  need  for 
greater  research  in  the  newspaper 
business. 

Dailies  Slew  to  Adept  Research 

Newspapers,  Mr.  Wilson  points  out, 
were  the  last  of  the  important  media 
to  realize  the  value  of  research  as  a 
means  of  increasing  the  effectiveness 
of  advertising. 

He  does  not  mean  that  newspapers 
should  confine  their  research  activities 
to  their  own  markets.  They  should 
also  study  their  own  publications  to 
determine  how  readership  and  adver¬ 
tising  pulling  power  can  be  increased. 

Newspapers,  Mr.  Wilson  says,  can 
take  a  lesson  from  some  of  the  leading 
advertising  agencies  that  have  con¬ 
ducted  their  own  exhaustive  examina¬ 
tions  of  newspapers.  Mr.  Wilson  is 
not  the  first  person  to  point  out  that 
advertising  agencies  know  more  about 
the  readership  of  some  newspapers 


tions  to  this. 

Advocates  Freqaency  Discoeets 

Mr.  Wilson  used  to  be  an  advocate 
of  the  flat  rate  for  newspaper  adver- 


Along  this  same  line  Mr.  Wilson  has  fusing  but  today  he  is  inclined  to  favor 
written  to  all  newspapers  carrying  sort  of  discount  for  frequency  of 

insertions.  Such  a  rate,  he  believes, 
would  encourage  advertisers  to  use 
newspapers  more  consistently  and 
would  tend  to  equalize  national  and 
local  rates.  This,  in  his  opinion,  would 
be  a  move  in  the  right  direction. 

Mr.  Wilson  is  not  too  optimistic 
about  linage  increases  in  1941  although 
he  foresees  that  large  defense  expen¬ 
ditures  may  provide  a  temporary 
stimulant.  In  this  regard  he  wonders 
why  more  newspapers  don’t  gather 
data  about  defense  expenditures  in 
their  markets  and  offer  these  as  hard¬ 
hitting,  up-to-the-minute  sales  points. 

Circumstances  may  lead  to  news¬ 
papers  cornering  a  majority  share  of 
the  1941  advertising  expenditures.  Mr. 
Wilson  figures  that  advertisers  may 
hold  back  their  appropriations  during 
the  first  half  of  the  year,  awaiting  de¬ 
velopments  abroad  and  new  defense 
expenditures  at  home.  Then,  provid¬ 
ing  things  break  right,  there  may  be  a 
rush  to  push  all-out  advertising  cam- 

Pdttfln  F  Wiivnn  paigns  through  during  the  last  half  of 

cawm  r.  ryiison  ^ 


than  many  newspapers  know  about  it  advertising  of  the  Ford  Motor  Com-  P^I^rs  should  prove  the  most  favored 


themselves.  pany  and  suggested  that  they  work  as  n^edium  because  campaigns  can  be 

Newspapers  also  have  a  marketing  closely  as  possible  with  the  local  Ford  Prepared  quickly,  timed  to  the  right 
job  to  do,  Mr.  Wilson  believes.  The  dealers.  In  this  particular  example,  directed  at  areas  affected 

advertiser,  salesmen,  and  branch  of  course,  it  is  comparatively  easy  for  expenditi^es. 

managers  especially,  should  be  im-  the  advertising  agency  to  promote  l  u  •  ^ 

pressed  with  the  selling  opportunities  closer  cooperation  between  dealer  and  „  jfK  tu  m  tp  •  u 

afforded  them  by  consistent  newspa-  newspaper  since  the  cost  of  the  dealer  >ears.  He  started  with  the  old  Erick - 
j  X-  •  *  j  iu-  ic  a  no  son  Co.  whcn  there  were  only  six  men 

per  advertising.  One  way  to  ^  th^  newspaper  advertising  is  met  on  a  co  department.  Today  toe  media 

IS  to  cooperate  wherever  possible  with  operative  basis.  of 


son  Co.  when  there  were  only  six  men 
in  his  department.  Today  toe  media 
W1.C..VC:.  ^  ,  department  at  McCann-Erickson  is 

Mle^en  and  dealers  and  point  out  Ask^  about  the  effectiveness  of  ^^e  largest  in  toe  agency  field, 

to  them  how  they  can  time  toeir  ef-  co  or  m  newspaper  advertising  Mr.  ^  ^ 

forts  to  make  toe  best  use  of  a  par-  Wilson  remarked  that  color  is  stil  in  jusVabout  every  cove 

ticular  campaign  Mr.  Wilson  and  the  the  experimental  stage  and  has  yet  to  Island,  N.  Y. 

National  B^cuit  Company  have  put  prove  that  it  can  pay  its  own  way  in  Freeport,  Long  Is- 

this  plan  mto  practice  with  that  com-  many  cases.  ntic  f„  K..„f 


pany’s  newspaper  advertising  and  the 
results,  he  says,  have  been  increas- 


many  cases. 

How  to  Use  Color 

“There’s  a  real  need  for  standardi- 


land.  Mr.  Wilson  also  likes  to  hunt, 
fish,  and  shoot  ducks  although  at  toe 
present  time  he  is  too  busy  to  engage 


•  I  *  rr  Aiicica  ct  I ccii  tuiic  lic  xa  ia/vx 

g  y  gra  uy  g.  zation  of  color  in  newspaper  advertis-  in  many  of  these  activities. 

f  f?  f ing,”  Mr.  Wilson  said.  “Too  many  Since  1937  he  has  been  a 
account  Mr.  Wilson  explained  that  toe  ^^e  false  im-  . . . .  - -- 


entire  newspaper  merchandising  effort  •  *1.  *  •  *1.  •  j  •  . 

was  systematized  by  carefully  plan-  that  every  newsp^r  in  the  nnes  and  in  that  ca^city  serves  on 

ning  the  campai^  in  advance  Com-  ®  combined  committee  on  media, 

plete  questionnaires  outlining  in  detail  - - 

the  various  forms  of  cooperation  de-  N.  £.  MARKET  RESEARCH  AGENCY  ORGANIZED 

s  are  sen  m  np  ica  e  o  a  pai^rs  3Qg'pQp|^  Feh,  19 — A  new  sectional  research  organization,  known  as  the 
^  ^  Russell  Cort  Associates,  was  organized  here  this  month  for  the  purpose 

S!Ir«  and  send  one  copy  to  the  local  supplying  New  ^gland  market  information.  Russell  Cort.  head  of  the 
branch  manager  of  National  Biscuit,  organization,  began  his  career  as  an  advertising  salesman  in  Worcester,  Mass., 
another  back  to  toe  agency,  and  retain  Manchester,  N.  H..  was  aj^inted  by  President  Hoover  as  a  specialist  in 

toe  third  for  their  own  files.  Suggest-  marketing  in  the  Bureau  of  Foreign  and  Domestic  Commerce  and  was  stationed 
ed  copy  for  broadsides,  letters,  posters,  for  several  years  in  the  New  England  office  of  the  Bureau.  Cort’s  firm  will 
etc.  are  then  sent  to  the  newspapers,  seek  to  build  up  a  library  of  secondary  market  information  and  will  cooperate 
The  list  of  suggested  items  may  be  with  manufacturers,  publishers,  and  advertising  agencies  by  keeping  them 
long,  but  the  agency  emphasizes  the  informed  on  changes  in  the  New  England  situation. 


Since  1937  he  has  been  a  member  at 
large  on  the  4-A’s  committee  on  maga- 


particular  value  of  certain  selected 
forms. 

Mcrcliandising  Cooparatlon  Chackad 

Each  newspaper  is  asked  to  make  a 


BILL  BARS  CRITICISM  OF  CANDIDATES 

HARRISBURG,  PA.,  Feb.  18 — A  bill  was  introduced  in  the  legislature  this 
week  to  amend  a  section  of  the  Pennsylvania  Election  Code  referring  to 


determined  effort  to  arrange  meetings  anonymous  and  defamatory  publications  regarding  candidates,  would  make 
of  the  local  sales  force  of  National  Bis-  unlawful  to  write,  print,  post  or  distribute  any  matter  designed  or  tending 
cuit  and  have  the  local  business  or  to  injure  or  defeat  a  candidate  by  reflecting  on  his  personal  character  or 
advertising  manager  explain  the  value  political  actions — in  other  words,  to  criticise  in  any  manner  either  the  per- 
of  local  newspaper  advertising.  It  is  sonal  or  political  record  of  a  candidate.  Maximum  penalty  would  be  $1,000 
suggested  that  toe  speaker  emphasize  and  imprisonment,  from  six  months  to  one  year.  The  amendment  is  being 
the  methods  by  which  the  National  opposed  by  the  Pennsylvania  Newspaper  Phablishers'  Association. 


Interstate  Ad 
Group  Elects 
Beeler  President 

Association  at  Gettysburg 
Convention  Adopts  Plan 
For  Annual  Scholarship 

Richard  F.  Beeler,  production  man. 
ager,  Altoona  (Pa.)  Mirror,  was  elec 
ted  president  of  the  Interstate  Adve- 
tising  Managers’  Association  at  (Je*. 
tysburg  Feb.  14  as  representatives  c; 
50  member  newspapers  in  Pennsy!. 
vania,  Maryland,  Delaware  and  Nev 
Jersey  opened  their  annual  two-day 
convention  in  toe  Hotel  Gettysbui* 
Beeler  succeeded  Richard  McDonald 
Camden  (N.  J.)  Courier-Post  who 
presided  over  the  opening  dinner 
meeting. 

Robert  McCracken,  Norristoua 
(Pa.)  Times  Herald,  formerly  treas¬ 
urer,  was  elected  vice-president,  and 
Neal  Mitchell,  Easton  (Pa.)  Free 
Press,  was  named  secretary  and  treas¬ 
urer  after  those  offices  were  merged 
Ralph  Stegmeyer,  York  (Pa.)  On- 
patch,  was  named  a  director  for  three 
years,  and  James  Coogan,  Shenondoef. 
Times,  editor  of  the  LAMA  Bulleti: 

State  College,  Pa.,  was  seelcted  fc 
the  May  16-17  meeting.  The  sessiot 
will  be  held  at  the  Nittany  Lion  Ini 
there. 

Easton  Paper  Wins  Cnp 

At  toe  Saturday  morning  session  the 
association  awarded  a  cup  to  the 
Easton  (Pa.)  Morning  Free  Press  ia 
having  had  the  highest  percentage  o! 
gain  in  advertising  for  the  last  yea; 
over  1939  of  any  of  the  41  competicj 
newspapers.  A  certificate  as  runner- 
up  went  to  the  Camden  Courier-Posi 
The  association  adopted  a  plan  out¬ 
lined  by  James  Abell,  Woshingto- 
(Pa.)  Observer,  which  provides  fo: 
an  annual  award  for  students  of  the 
journalism  course  at  Penn  State  (Col¬ 
lege.  The  awards  will  be  offered  to 
those  students  working  in  the  business 
department  of  the  journalism  sdiooL 
A  first  prize  of  $25,  second  of  )li 
and  third  of  $10  will  be  awarded  to 
students  who  put  on  the  best  sales 
campaigns  during  their  course  of  in¬ 
struction.  A  committee  of  three 
judges  will  award  the  scholarships. 
The  group  will  include  Dr.  Donald  'I 
Davis,  assistant  professor  of  journal¬ 
ism  at  Penn  State  and  a  member  d 
the  I  AM  A;  and  a  promiment  adver¬ 
tiser  or  advertising  manager. 

At  Saturday’s  banquet  session  Jot 
Bamdollar,  field  secretary  of  the  Bu 
reau  of  Advertising.  ANPA,  gave  c 
illustrated  talk,  “The  Advertise 
Makes  His  Own  Rate.” 

■ 

GIFT  BY  McCORMICK 

Colonel  Robert  R.  McCormick,  put 
lisher  of  the  Chicago  Tribune,  h;- 
given  Whitehall,  his  $150,000  winte: 
home  at  Aiken,  S.  C.,  to  "nie  Citade 
the  military  college  of  South  Caroliri 
Colonel  J.  P.  Thomas,  chairman  of  tk 
board  of  visitors  announced  the  gift  s 
a  special  meeting  of  that  body.  Du-’' 
ing  World  War  I  Colonel  McCormio 
served  as  a  major  in  the  first  fie! 
artillery  brigade  of  the  first  divisior 
which  was  commanded  by  Generi 
Charles  P.  Summerall,  now  preside' 
of  The  Citadel. 

■ 

INCREASES  POWER 

Radio  station  KSCJ,  owned  ai 
operated  by  Perkins  Bros.  PublishL'- 
company,  publishers  of  the  Sioux  G: 
(la.)  Journal,  has  received  permis-sK 
from  the  FCC  to  increase  its 
power  from  1,000  to  5,000  watts,  effe< 
tive  March  29. 
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CARTOONISTS  INTERPRET  DEVELOPMENTS  IN  DEFENSE  AND  THE  WAR 


Contempt  Cose  ‘sh“  SS'lS  Supreme  Court 

M  $200,000  damages  for  the  mental  an-  m  C**Y*^*  t  T 

riQU]r0  OU0S  gulsh  and  humiliation  suffered  on  this  AUi0S  X  1  xlCtS 

count. 

L  A.  Tim0s  _  ”*‘’';**  ,  ^  No  Local  Powc 

The  second  cause,  on  which  like 

Editorial  on  “Ex-Queen"  damages  are  asked,  alleges  that  the  Restricts  Jurisdiction 

j  L  same  editorial  influenced  all  the  t  tt  i  •  /-  lil- 

Cited  by  Mrs.  Werner  in  courts  before  whom  the  cause  was  on  Unfair  Competitio, 

$500,000  Libel  Action  trial,  and  that  the  newspaper  abused  In  Interstate  Commer 

its  right  to  freely  speak  and  publish 

A  libel  action  based  largely  on  one  its  sentiments.  Washington,  D.  C..  Feb. 


Supromo  Court 


No  Local  Pow0r 

Restricts  Jurisdiction 
To  Unfair  Competition 
In  Interstate  Commerce 


A  libel  action  based  largely  on  one  its  sentiments.  Washington,  D.  C..  Feb.  17 — The 

of  the  editorials  on  which  the  Cali-  The  Werners  also  have  libel  suits  Supreme  Court  of  the  United  States 
fomia  courts  found  the  Los  Angeles  pending  against  the  Los  Angeles  Ex-  today  handed  down  a  decision  holding 
Times  guilty  of  contempt  of  court  was  aminer  and  Hearst  Publications,  Inc.,  the  Federal  Trade  Commission  to 
filed  in  Los  Angeles  Superior  Court  based  on  an  investigation  into  the  state  jurisdiction  over  unfair  competition 
last  week  by  Helen  M.  Werner,  former  liquor  control  situation  inspired  by  the  “in  interstate  commerce,”  and  denied 
political  figure  there.  The  editorial  Hearst  papers  in  1936.  They  seek  that  body  the  right  to  regulate  the 
was  one  of  the  three  of  the  seven  cited  $200,000  damages  each  in  these  actions,  “myriads  of  local  businesses  in  mat- 
by  the  Bar  Association  in  the  original  which  were  filed  in  June,  1937,  and  ters  heretofore  traditionally  left  to 
contempt  action  which  survived  a  long  have  just  been  set  to  be  tried  Feb.  26.  local  custom  or  local  law.” 


period  of  trials  and  appeals  on  the 
coast.  The  newspaper  appealed  its 
conviction  on  these  remaining  three 


■  SoH9ht  Intrastate  Power 

CORTESI  NOW  IN  S.  A.  The  Commission  had  issued  a  cease 

Amaldo  Cortesi,  New  York  Times  and  desist  order  against  Bunte  Broth- 


cowts  to  the  U.  S.  Supreme  Court,  correspondent  in  Mexico  City  for  al-  ers,  doing  a  wholly  intrastate  business 
where  a  final  decision  is  being  awaited,  niost  two  years,  arrived  in  Buenos  in  Illinois.  It  had  ruled  that  sale  of 


$500,000  Damages  Asked 


Aires  Feb.  16  to  join  the  Times  bu-  candy  in  “break  and  take”  packages. 


Mrs.  Werner  asks  a  total  of  $500,000  reau  there.  John  R.  White,  veteran  which  makes  the  amount  the  purchaser 
damages  based  on  three  causes  of  ac-  South  American  correspondent  for  the  receives  dependent  upon  chance,  gave 
tion  in  the  new  case.  Two  of  the  Times,  is  expected  to  leave  Buenos  Bunte  Brothers  an  unfair  competitive 
causes  cite  the  editorial,  “The  Fall  of  Aires  for  Mexico  City  within  the  next  advantage  over  products  brought  in 
an  Ex-Queen,”  which  was  published  two  months  as  Times  coiyespondent  in  from  other  states.  The  order  pro- 
after  Mrs.  Werner  and  her  husband  the  Mexican  capital.  ceeded  upon  the  theory  that  FTC  has 

bad  been  convicted  by  a  jury  on  two 

S  t  rSt,? ENGLISH  NEWSPAPER  LIBRARY  DAMAGED  BY  BOMB 

m^Fle  on  her  motion  for  a  new  trial.  WORLD’S  ONLY  LIBRARY  devoted  exclusively  for  newspapers  and 

Ihe  complaint  alleges  that  Judge  periodicals,  the  British  Museum  newspaper  library  at  Colindale,  near 
Thomas  L.  Ambrose,  before  whom  the  Hendon,  England,  has  been  damaged  by  a  bomb,  according  to  a  dispatch  pub- 
bribery  case  was  tried,  “read  the  lished  recently  in  the  Baltimore  Sun.  The  building  is  shaped  like  the  letter 
printed  article  .  .  .  and  .  ,  .  was  influ-  “F,”  the  main  part  having  been  built  in  1903  and  the  top  “stroke”  in  1932. 
cnced  thereby  and  by  reason  thereof.  The  bomb  hit  the  old  part  of  the  building  housing  about  75,000  volumes  of 
m  April  22,  1938,  denied  plaintiffs  provincial  and  Irish  newspapers,  less  than  half  of  which  have  been  salvaged, 
motion  for  a  new  trial.”  and  refused  The  library  contains  in  all  about  350,000  volumes  of  newspapers  which  are 
to  let  her  file  an  appeal  for  probation,  added  to  at  the  rate  of  5,000  a  year.  Over  20,000  publications  are  represented. 

The  ^itorial  was  a  “scathing  de-  jt  contains  copies  of  all  the  English  provincial,  Irish  and  Scottish  newspapers 
nu^iation  of  ^e  plaintiffs  political  from  1718  onward,  and  the  London  papers  from  1801.  Many  colonial  and 
was  written  foreign  papers  are  also  represented, 
with  mtent  to  influence  the  said  judge 

presiding  and  to  interfere  with  the  PENNA.  TO  LICENSE  AERIAL  PHOTOGRAPHERS 

e  admmistration  of  jushce  .  .  .  and  HARRISBURG,  Pa.,  Feb.  17— In  order  to  “protect  military  zones,  airports, 
m  contempt  of  the  court  before  whom  _ _  ..  _ _ . - ' _ .  „ 


the  said  action  was  pending,”  Mrs. 
Werner  charges. 

In  addition  to  denying  the  new  trial. 


munitions  plants  and  other  sites  important  in  war  from  becoming  too  well 
known  to  any  enemy  agents,”  the  Division  of  Aeronautics  of  the  Pennsylvania 
Department  of  Revenue  has  decided  to  license  all  aerial  photographers,  it  has 


the  court  sentenced  her  to  Tehachapi,  announced  by  William  J.  Hamilton,  Jr.,  Secretary  of  Revenue.  Penn- 

California  prison  for  women,  and  re-  sylvania  is  the  first  State  to  adopt  this  measure,  Hamilton  said.  The  appli- 
lused  to  admit  her  to  bail  so  she  could  cation  for  license  requires  applicant  to  give  full  information  on  his  camera 
appeal  to  the  District  Court  of  Ap-  equipment,  airplane  equipment.  N.C.  number,  his  certificate  number,  his 
peals,  the  complaint  states.  It  was  CA A  rating,  etc.,  and  all  applicants  will  be  thoroughly  investigated.  Hamil- 
aeveral  months  later  before  the  Dis-  ton  said. 


power  to  proscribe  unfair  methods 
used  in  intrastate  sales  when  these 
result  in  a  handicap  to  interstate 
competitors. 

The  majority  opinion  of  the  Court 
reminded  that  “when  in  order  to  pro¬ 
tect  interstate  commerce  Congress  has 
regulated  activities  which  in  isolation 
are  merely  local,  it  has  normally  con¬ 
veyed  its  purpose  explicitly.”  Atten¬ 
tion  also  was  directed  to  the  fact  that 
the  Commission,  in  1935,  attempted  to 
secure  from  Congress  an  express 
authority  over  transactions  “affecting” 
commerce  between  the  states,  and  this 
authority  was  denied. 

“An  inroad  upon  local  conditions 
and  local  standards  of  such  far-reach¬ 
ing  import  as  is  involved  here,  ought 
to  await  a  clearer  mandate  from  Con¬ 
gress,”  Justice  Felix  Frankfurter 
suggested  in  the  majority  opinion  of 
the  court. 

Dissaiitiag  Opinion 
Justice  William  O.  Douglas  wrote  a 
dissenting  opinion,  in  which  Justices 
Stanley  Reed  and  Hugo  L.  Black 
joined. 

It  declared;  “Unfair  competition  in¬ 
volves  not  only  an  offender  but  also 
a  victim.  Here  some  of  the  victims 
of  the  unfair  methods  of  competition 
are  engaged  in  interstate  commerce. 
The  fact  that  the  acts  of  the  offender 
are  intrastate  is  immaterial. 

The  purpose  of  the  Act  is  to  protect 
interstate  commerce  against  specified 
tsqjes  of  injury.  So  far  as  the  juris¬ 
diction  of  the  Commission  is  con¬ 
cerned,  it  is  the  existence  of  that  in¬ 
jury  to  interstate  commerce  not  the 
interstate  or  intrastate  character  of 
the  conduct  causing  the  injury  which 
is  important.” 

■ 

CAPITAL  WAR  FORUM 

Washington,  D.  C.,  Feb.  19 — For¬ 
eign  correspondents  took  part  in  a 
forum  tonight  in  the  auditorium  of 
the  National  Press  Club,  discussing 
the  wars  in  Europe  and  Asia.  Speak¬ 
ers  included  Wilfred  Fleisher,  New 
York  Herald  Tribune;  Lloyd  Lehrbas, 
Associated  Press;  Robert  Nixon,  In¬ 
ternational  News  Service;  Edgar  An¬ 
sel  Mowrer,  Chicago  Daily  News; 
James  B.  Reston,  New  York  Times; 
Ben  Robertson,  PM.  W.  Turner  Cat- 
ledge  of  the  New  York  Times  Wash¬ 
ington  bureau  was  moderator  of  the 
forum. 
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Hormel  Obtains 
Testimonials 
For  Local  Ads 

Traveling  Crews  Buy 
Endorsements  for  Copy 
Appearing  in  Newspapers 

There’s  a  big  story  brewing  for  the 
newspapers. 

It’s  the  story  of  an  idea,  a  newspa¬ 
per  advertising  campaign  and  a  sub¬ 
sequent  upsurge  in  sales  of  two 
highly-competitive  products. 

It’s  the  story  of  Hormel,  and  it  be¬ 
gan  in  the  middle  west.  There  were 
test  campaigns  in  Minneapolis  and  in 
one  or  two  other  places. 

Campaign  in  California 
Today  the  story  centers  in  California 
and  concerns  Hormel’s  chili  con  came 
and  Spam. 

“It’s  a  wonder,”  was  as  much  as  one 
Hormel  executive  would  admit  for 
quotation  as  the  test  drive  continues. 
The  campaign  hit  Southern  California 
in  January,  and  is  now  in  progress  in 
Northern  California. 

Frank  V.  Birch,  executive  vice- 
president  of  Klau-Van  Pietersom- 
Dunlap-Associates,  Inc.,  and  William 
Hawkins,  Pacific  Coast  sales  manager 
of  the  Hormel  Company,  today  are 
personally  conducting  the  Geo.  A. 
Hormel  &  Co.  campaign  in  California. 
They  smilingly  shake  their  heads  when 
asked  for  sales  data  and  further  in¬ 
formation  on  the  idea  now  copyright¬ 
ed  by  the  Hormel  organization. 

But  evidences  of  success  surroimd 
them.  In  addition  to  the  truckloads 
of  Hormel  products  on  the  move  and 
reports  obtained  in  a  check  of  grocery 
stores  in  one  area,  the  success  of  the 
campaign  has  grown  to  a  stage  where 
there  are  mmors  that  radio  may 
suffer.  Just  how  serious  this  is  re¬ 
mains  to  be  seen,  but  it  was  learned 
that  principals  in  the  present  Hormel 
radio  show  on  Jan.  1  obtained  but  a 
13-week  contract  extension.  Also, 
they  are  now  in  New  York  City  for 
possibly  the  final  weeks  of  the  show, 
and  their  annoimcer  has  remained  on 
the  Coast. 

Obtain  Endartamants 

Mr.  Birch’s  organization  represented 
the  newspaper  advertising  end  of 
Hormel  advertising,  and  there  is 
where  Mr.  Birch  put  the  plan  to  work. 
A  newspaper  advertisement  states  the 
Hormel  man  will  come  to  town,  bring¬ 
ing  dollars  for  those  carrying  a  key 
from  a  Hormel  tin  of  Spam  and  the 
label  from  a  Hormel  can  of  chili  con 
came. 

The  Hormel  crew  arrives.  From 
bearers  of  the  symbols  desired  they 
obtain  endorsements  of  the  products, 
paying  $1  for  the  endorsement  of  each 
of  the  two  products.  The  key  and  the 
wrapper  are  collected.  To  those  who 
do  not  have  the  emblems,  they  give  a 
card.  One  one  side  it  reads: 

“I  am  sorry  you  were  not  ready  to 
give  your  opinion  of  Spam,  a  Hormel 
product — and  Hormel  chili  con  came 
— sold  at  grocery  and  food  stores 
everywhere.  I  would  have  paid  you 
one  dollar  for  your  opinion  of  either 
Spam  or  Hormel  chili  con  came — or 
two  dollars  for  your  opinion  of  both 
products.  I  hope  you  will  be  ready  in 
case  we  meet  again.  .  .  .  The  Hormel 
Girl.  WATCH  NEWSPAPERS  FOR 
DETAILS.” 

On  the  other  side  is  a  similar  mes¬ 
sage  from  “The  Hormel  Man,”  so  the 


presentation  may  be  made  by  any 
member  of  the  crew. 

Endorsements  received  are  publi¬ 
cized  in  advertisements,  and  then  an¬ 
other  distribution  of  dollars  is  made. 
This  continues  for  several  weeks,  with 
constantly  heightening  interest.  The 
minimum  campaign  per  newspaper  is 
6000  lines.  This  grows  with  the  size 
of  the  market. 

One  feature  of  the  advertising  is  a 
split  run  for  mail  and  out-of-town 
copies  of  the  newspaper.  This  is  de¬ 
scribed  as  necessary  so  that  outlying 
districts  not  covered  will  not  be 
misled  into  carrying  symbols  for  a 
sales  crew  that  never  appears,  thus 
creating  ill  will  in  the  communities 
not  visited. 


Among  Advertising  Folk 


saas:  "" 


SonwihiiiQ ^^1^  fcm  iddod! 


C.  LUCKEY  BOWMAN  has  been 
appointed  advertising  manager  of 
Seagram-Distillers  Corporation,  ac¬ 
cording  to  an 
announcement 
made  by  the 
company.  Mr. 
Bowman  has  had 
wide  experience 
in  all  phases  re¬ 
lating  to  nation¬ 
ally  advertised 
package  mer¬ 
chandise.  He  was 
first  vice  -  presi¬ 
dent  of  Stanco, 
Inc.,  and  later 
president  of 
C.  Luckey  Bowman  Bowman  &  Co¬ 
lumbia,  Inc.,  advertising  agency, 
where  he  handled  many  well  known 
accounts  in  the  package  merchandise 
field  among  which  were  a  number  of 
nationally  advertised  liquors.  George 
E.  Mosley,  assistant  advertising  man¬ 
ager,  continues  in  that  capacity. 

Clement  F.  Hathaway  has  joined 
the  Montreal  staff  of  the  J.  Walter 
Thompson  Company,  Ltd.,  in  an  ex¬ 
ecutive  capacity.  Mr.  Hathaway  has 
served  six  years  with  the  New  York 
and  Toronto  offices  of  the  same  firm. 

R.  F.  Greene  has  joined  the  New 
York  office  of  the  Texas  Daily  Press 
League.  He  was  formerly  with  Young 
&  Rubicam. 

David  M.  Botsford,  Jr.,  who  has 
been  a  copywriter  with  J.  Stirling 
Getchell,  Inc.,  for  the  past  two  years, 
plans  to  return  to  San  Francisco  to 
join  Botsford,  Constantine  &  Gardner, 
of  which  his  father  is  president.  He 
will  replace  Hugh  McKenzie,  who  has 
been  called  into  U.  S.  Army  service. 

Ted  Nicholas  has  opened  his  own 
advertising  agency  in  431  Lemcke 
Building,  Indianapolis,  and  will  su¬ 
pervise  planning  and  placement  of 
newspaper  and  radio  advertising.  He 
was  a  reporter  on  the  Indianapolis 
News  in  1928  and  1929. 

C.  J.  Andrae,  formerly  of  Chicago 
where  he  was  associated  for  more 
than  18  years  with  agencies  and  ad¬ 
vertisers,  and  Howard  Colvin,  adver¬ 
tising  artist  of  La  Crosse,  Wis.,  and 
formerly  of  Minneapolis,  have  formed 
an  advertising  agency  in  La  Crosse 
under  the  firm  name  of  Andrae  & 
Colvin. 

Mrs.  Dorothea  R.  Young  has  be- 


Roden  Urges 
Greater  Use 
Of  Dailies 


OLD  GOLD  AD 

This  is  one  of  the  new  Old  Gold  news¬ 
paper  ads  prepared  by  the  J.  Walter 
Thompson  Co.  and  now  appearing  in  a 
small  number  of  metropolitan  newspapers 
between  Chicago  and  the  Atlantic  Coast. 
The  ads  measure  1500  lines.  Another 
series  of  newspaper  ads  will  feature  copy 
on  relaxation  written  by  Dale  Carnegie 
and  will  appear  In  the  form  of  a  signed 
column. 

come  advertising  manager  of  Rich’s, 
Inc.,  Atlanta,  Ga.,  succeeding  Neil 
Gallagher,  who  resigned  to  become 
advertising  manager  of  the  A.  S.  Beck 
Shoe  Company,  New  York. 

Joseph  Gering  has  joined  the  art 
staff  of  N.  W.  Ayer  &  Son,  Inc.,  Phila¬ 
delphia.  He  was  formerly  art  director 
of  Fashion  magazine. 

Harry  L.  Goodbar.  assistant  sales 
manager,  Butler  Brothers,  Chicago, 
has  been  named  sales  manager,  suc¬ 
ceeding  Robert  H.  Stoddard,  who  is 
being  transferred  to  St.  Louis  to  be¬ 
come  sales  and  assistant  general  man¬ 
ager  of  the  company’s  branch  there. 

S.  J.  Hamilton,  Jr.,  has  resigned 
from  Sherman  K.  Ellis  &  Company, 
New  York,  to  join  the  sales  organiza¬ 
tion  of  Hiram  Walker  Incorporated  in 
an  executive  capacity. 

Fred  Gropper  of  the  publicity  de¬ 
partment  of  Compton  Advertising 
Agency,  New  York,  has  been  drafted 
into  the  army  and  is  now  at  Camp 
Upton,  New  York. 

Gerard  Park,  formerly  with  the  lay¬ 
out  department  of  Chicago  Mail  Order 
Company,  has  joined  the  art  staff  of 
Needham,  Louis  and  Brorby,  Inc., 
Chicago  advertising  agency. 

John  Ward,  for  the  past  two  years 
account  executive  with  Lake-Spiro- 
Shurman,  Inc.,  Memphis  agency,  has 
been  named  director  of  creative  work. 

Campaigns  and  Accounts 

SCHIPPER  ASSOCIATES,  Detroit, 

Mich.,  has  been  appointed  advertis¬ 
ing  agency  for  Stinson  Aircraft, 
Division  of  Vultee  Aircraft,  Inc.  Stin¬ 
son  is  featuring  the  new  Voyager 
plane  for  business,  sport  and  instruc¬ 
tors’  use.  Vultee  Aircraft,  Inc.,  Vul¬ 
tee  Field,  Cal.,  have  recently  ap- 
(Continned  on  page  20) 


Increased  Ads  Now  Insure 
Better  Business  Future. 

ANA  Chairman  Declares 

“Established  advertisers  will  find  it 
good  business  to  increase  brand  ad¬ 
vertising  now  against  a  future  when 
the  economic  situation  may  be  bet¬ 
tered  and  they  can  again  make 
money.” 

Henry  W.  Roden,  president  of  Har¬ 
old  H.  Clapp,  Inc.,  baby  food  manu¬ 
facturers,  and  chairman  of  the  board 
of  the  Association  of  National  Adver¬ 
tisers,  made  this  statement  while  en 
route  to  Hawaii  with  Mrs.  Roden  for 
a  vacation  which  ends  March  15,  when 
he  returns  to  his  Jersey  City  offices. 

Urges  Us*  of  Dailias 

“Newspapers  should  be  used  more 
this  year  in  relation  to  other  media, 
because  they  are  now  more  interest¬ 
ing  than  they  used  to  be,  and  because 
the  war  makes  it  imperative  that  peo¬ 
ple  be  informed,”  Mr.  Roden  said.  He 
referred  to  census  bureau  figures 
showing  that  newspaper  revenues  from 
subscriptions  and  sales  in  1940  had 
set  an  all-time  record.  “Moreover," 
he  continued,  “the  defense  program 
this  year  will  put  more  money  in  cir¬ 
culation  and  people  will  look  to  the 
papers  for  ways  of  spending  their 
larger  incomes. 

“A  survey  made  by  the  Association 
of  National  Advertisers  among  com¬ 
panies  underwriting  national  cam¬ 
paigns  shows  them  confident  of  busi¬ 
ness  improvement  in  the  immediate 
future,  but  uncertain  of  what  will 
happen  when  the  stimulus  of  war 
economy  is  over,”  Mr.  Roden  said. 
“Advertising  appropriations  in  1941, 
especially  those  for  newspapers,  will 
be  increased  between  15  and  20  per 
cent,  according  to  the  concensws.” 

Mr.  Roden  said  that,  although  there 
is  a  general  optimism  over  immediate 
trade  stimulus,  especially  in  the  pack¬ 
aged  goods  industry,  there  is  little  ex¬ 
pectancy  of  increased  profits.  “Com¬ 
panies,  able  legitimately  to  put  more 
money  into  advertising  appropriations 
and  hereby  leave  less  against  which 
taxes  must  be  paid,  will  in  many  cases 
advertise  now  against  a  future  when 
the  financial  situation  may  be 
healthier,”  he  stated. 

Mr.  Roden  pointed  out  that  an  Eng¬ 
lish  soap  company,  although  unable 
te  supply  present  demands,  neverthe¬ 
less  is  advertising  its  soap  more  heav¬ 
ily  than  ever. 

Advertising  appropriations  for  Har¬ 
old  H.  Clapp,  Inc.,  in  1941  are 
larger  than  any  previous  year  and 
include  newspapers,  magazines  and 
radio. 


VAN  CAMP'S  TO  USE  3,000  NEWSPAPERS 

SPACE  IN  MORE  THAN  3,000  daily  and  weekly  newspapers  will  be  used  this 
year  by  Van  Camp’s,  Inc.,  to  advertise  its  canned  pork  and  beans.  The 
company  is  said  to  be  the  oldest  advertiser  of  pork  and  beans  and  is  cele¬ 
brating  its  80th  anniversary  this  year.  A  special  anniversary  seal  will  be 
featured  in  all  of  the  ads  and  store  display  material.  A  patriotic  pin  will  be 
offered  with  purchases  of  Van  Camp’s  products.  Calkins  and  Holden.  New 
York  advertising  agency,  handles  the  account. 


U.  S.  Treasury  to 
Advertise  Bond  Issue 

Secretary  of  the  Treasury  Morgen- 
thau  announced  Feb.  20  that  a  $3,- 
000,000  appropriation  will  be  sought 
from  Congress  for  advertising  and 
administration  of  a  new  small  bond 
Issue  to  be  released  next  month. 
Mr.  Morgenthau  said  the  type  of 
advertising  to  be  employed  has  not 
yet  been  determined. 
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THE  ADVERTISING  SURVEY 

(ilk  Sales  Increased 
iy  Newspaper  Copy 


■Odiretti6ina  •^aencied 


By  WARREN  L  BASSETT 

f?.0M  Philadelphia  we  hear  of  “Little  North  America  in  that  city  last  week. 
Tessie,”  an  appealing  cartoon  char-  Early  in  the  morning  of  Feb.  11  a 
ji^er  created  by  N.  W.  Ayer  &  Son,  violent  gas  explosion  rocked  a  section 
pich  was  introduced  in  thousands  of  of  South  Philadelphia,  demolishing  a 
l^mes  in  that  area  last  week  in  a  new  row  of  houses  and  killing  five  persons. 

The  next  day  four  Philadelphia  dailies 
carried  a  315-line  advertisement 
*  placed  by  the  insurance  company 

ih*  TaitUr  “Are  you  protected  against  explo- 

lik  Ibot  tam.d  “  occurred  yesterday  in 

South  Philadelphia?”  The  ad  appear- 
tniit  IBS  Tebbob  run-of-paper  and  carried  no  art. 

Ji  The  feature  of  the  text  was  the  fact 

that,  “You  can  insure  your  home 
against  explosion  for  as  little  as  60 

r . -1  cents  per  $1000  with  the  extended  cov- 

erage  endorsement  added  to  your 
i  j  present  fire  policy  by  the  Insurance 

/issirc  I  ^  ;  Company  of  North  America.” 

i  — i  effectiveness  of  the  unusual  ad- 

i  vertisement  was  enhanced  by  the  fact 

vW  L.T.’7.!7.T.”J  fhat  the  papers  in  which  it  appeared 

— the  Record,  Inquirer,  Evening  Led- 
^  ^  ^  S'®*"  Evening  Bulletin — carried  fol- 

S0PPLEE  low-up  stories  and  pictures  of  the  ex- 

m  leitotcBiztD  fiTium  •  mui  plosion. 

Clarence  Palmer  is  advertising  man- 
ager  of  the  Insurance  Company  of 
Here  is  "Little  Tessie"  North  America,  whose  main  office  is 

in  PhUadelphia.  The  company’s  ad¬ 
mits  of  newspaper  advertisements  vertising  account  is  handled  by  Geare- 
[  :  the  Supplee- Wills- Jones  Company.  Marston,  Inc.,  of  the  same  city. 

Packed  with  human  interest  and  dis- 

f;aying  lively  art  work,  the  series  is  a  Food  Stamp  Idea  Sold  Space 
t}ntinuation  of  a  campaign  begun  last  pact*  WTnrvc;  mt.A  *.« 

Kay  to  promote  Homogenized  Vitamin  PAST  WE^S  we  have  re- 

“1,7, ceived  a  number  of  interesting  con- 
Milk,  a  premium-priced  produc^t  tributions  which  have  been  crowded 
(ewspapers  are  used  as  the  basic 

like  to  tell  about  them  briefly  here. 
T^ie,”  is  an  impish  little  girl,  and  Oswego,  N.  Y.,  the  Palladium- 

r.e  direct  result  is  an  advertisn^  sue-  ximes  cashed  in  on  introduction  of  the 
s;s  story  As  the  ads  ^y  Tessie  y  g  ggjj_ 

lasa  milk  rebel  she  ne  o-  ^  series  of  cooperative  ads  to  31 

^.'genized.  Many  othw  persons  were  grocery  stores  and  meat  markets. 

:?arently  sold  on  the  same  ide^  ^opy  describes  the  plan  in  detail,  lists 

.i.ging  from  the  amazing  results  surplus  products  for  the  current 

e  campaign.  week,  and  the  names  of  the  stores 

At  the  end  of  1940  —  after  eight  where  stamps  are  accepted.  The  idea 
xnths  of  advertising — Supplee- Wills-  was  that  of  E.  M.  Allen  of  the  adver- 
ones  was  selling  from  three  to  five  Rising  department  a  week  ago  Mon¬ 
ies  as  much  Homogenized  Vitamin  day.  The  copy  was  prepared  and  the 
)  Milk  per  route  as  the  national  av-  series  sold  Tuesday  and  Wednesday 
■ige  for  all  communities  where  this  jjy  entire  staff,  headed  by  Sidney 
‘■pe  of  product  was  being  sold,  Edi-  Lerman,  advertising  manager,  and  the 

08  It  Publisher  learned.  first  ad  appeared  Friday,  Feb.  14. 

On  some  routes.  Homogenized  Vita-  Copy  appears  four  times  a  week,  and 
^  D  Milk  constituted  75  per  cent  of  the  total  campaign  will  run  6,468  lines, 
'•e  total  business,  despite  the  fact  that 

was  priced  one  cent  a  quart  higher  Super-Market  Takes  4  Pages 
^  the  regular  Grade  A  Milk.  Sup-  tt  t  /->!  x  t 

•ee's  marketing  area  embraces  East-  Claren^  K  Lucas, 

m  Pennsylvania  and  South  Jersey.  .  advertising  manager  of  the  Dispatch 
Dailies,  weekUes  and  suburban  is  proud  of  a  four-page  grocei^  ad 
ewspapers  are  being  used  in  the  by  Elvin  Torsell  of  the 

resent  phase  of  the  campaign.  “Tes-  staff.  The  spread  was  taken  to  an- 

e"  dominates  the  advertisements  nounce  a  new  super-market,  with  the 
Mch  make  ample  use  of  white  space  h/st  page  dev^ed  to  a  message  froin 
r.d  such  catchy  phrases  as  “Here’s  the  owners.  The  other  pages  carried 
Tastier  Milk  that  tamed  Tessie  The  bargain  offers.  The  copy  was  written 
error,”  “I’m  Tessie-I’ll  be  Seeing  by  Mr.  T^orsell.  It  was  the  largest 
ott  Often,”  and  “Tessie  Says-We’re  grocery  ad  ever  run  by  the  Dispatch. 
J-quart  Family  since  we  found  this 

estier  Milk!”  Rural  Electrification  Edition 

,  FROM  SAM  A.  FACTOR,  advertising 

injely  Insurance  Ad  manager  of  the  Washington  (Ind.) 

Philadelphia  reporter  also  re-  Daily  Herald  we  learn  of  a  special 
ports  that  a  good  record  for  timeli-  issue  which  may  be  duplicated  by 
^  was  set  by  the  advertising  depart-  other  papers  of  the  country.  The  issue 
ter.t  of  the  Insurance  Company  of  marked  the  first  anniversary  of  the 


Ih*  TattUi 
Milk  Ibot  tamad 
^it  THE  Tebbob 


\  SUPPLEE 
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Here  is  "Little  Tessie" 

r  ics  of  newspaper  advertisements 
(  :the  Supplee-Wills- Jones  Company. 
Packed  with  human  interest  and  dis- 
f^aying  lively  art  work,  the  series  is  a 
antinuation  of  a  campaign  begun  last 
lay  to  promote  Homogenized  Vitamin 
3  Milk,  a  premium-priced  product. 
Sewspapers  are  used  as  the  basic 
tedium. 

Tessie,”  is  an  impish  little  girl,  and 
t.e  direct  result  is  an  advertising  suc- 
sis  story.  As  the  ads  say,  “Tessie” 
las  a  milk  rebel  until  she  tried  Ho- 
t'.'genized.  Many  other  persons  were 
;?arently  sold  on  the  same  idea, 
.dging  from  the  amazing  results  ot 
•e  campaign.” 

At  the  end  of  1940  —  after  eight 
.nths  of  advertising — Supplee- Wills- 
ones  was  selling  from  three  to  five 
nes  as  much  Homogenized  Vitamin 
I  Milk  per  route  as  the  national  av- 
rage  for  all  communities  where  this 
‘■pe  of  product  was  being  sold,  Edi- 
08 1  Publisher  learned. 

On  some  routes.  Homogenized  Vita- 
ain  D  Milk  constituted  75  per  cent  of 
'•e  total  business,  despite  the  fact  that 
•  was  priced  one  cent  a  quart  higher 
dan  the  regular  Grade  A  Milk.  Sup- 
•m's  marketing  area  embraces  East- 
ra  Pennsylvania  and  South  Jersey. 
Dailies,  weeklies  and  suburban 
ewspapers  are  being  used  in  the 
fesent  phase  of  the  campaign.  “Tes- 
e  dominates  the  advertisements 
Mch  make  ample  use  of  white  space 
“d  such  catchy  phrases  as  “Here’s 
■e  Tastier  Milk  that  tamed  Tessie  TTie 
error,”  “I’m  Tessie — I’ll  be  Seeing 
ott  Often,”  and  “Tessie  Says — We’re 
3-quart  Family  since  we  found  this 
“Stier  Milk!” 


rural  electrification  project  in  Daviess- 
Martin  counties  and  extra  advertising 
totalled  528  inches. 

A  Washington  theatre  was  sched¬ 
uled  to  show  the  U.  S.  film,  “Power 
and  the  Land,”  and  the  second  floor 
lobby  of  the  theatre  was  made  avail¬ 
able  to  local  electrical  appliance  deal¬ 
ers  for  display  booths  during  the  two- 
day  celebration  of  the  anniversary. 
The  dealers  and  other  business  firms 
took  tie-up  copy  in  the  Herald.  Mr. 
Factor  stated  he  has  a  number  of  cop¬ 
ies  of  the  special  edition  which  he  will 
be  glad  to  forward  to  interested  pa¬ 
pers. 

C  &  D  Fee  System 
RECEIVED  RECENTLY  was  another 
promotion  letter  from  the  Cowan  & 
Dengler  advertising  agency.  New 
York,  emphasizing  the  value  of  the  fee 
system,  rather  than  the  15%  system, 
in  handling  national  copy.  The  letter 
asserts  that  the  most  notable  trend  in 
advertising  and  merchandising  in  the 
1930-1940  decade  was  the  rapid  growth 
of  radio  as  an  advertising  medium. 
The  major  1940-1950  trend  can  be 
summed  up  in  the  word  “balance,”  the 
letter  states,  balanced  research,  bal¬ 
anced  planning  and  a  balance  between 
consumer  advertising  and  sales  pro¬ 
motion — between  commissionable  and 
non-commissionable  activities.  Pros¬ 
pects  are  invited  to  examine  a  new 
40-page  case  history  book  describing 
“40  proven  advantages  of  the  C  &  D 
Fee  System.”  The  book  contains 
more  than  100  case  histories  describ¬ 
ing  the  successful  experience  of  others 
the  letter  states. 


Sad  South  Dakota  Accident 

ADVERTISERS  in  the  Chamberlain 

(S.  D.)  Leader,  a  weekly,  rubbed 
their  eyes  recently  when  a  paper 
labelled  “EXTRA  SPECIAL  EDI¬ 
TION”  was  placed  before  them  with 
the  front  page  blank  with  the  excep¬ 
tion  of  two  boxed  columns  down  the 
middle  of  the  page  telling,  according 
to  the  headline,  of  “A  Catastrophy 
And  Other  ’Things.”  The  sad  story 
told  of  how  the  six-page  paper  was 
all  ready  to  go  to  press,  but  after  the 
first  few  revolutions  of  the  flatbed  two 
pages  promptly  spilled  on  the  floor. 
Harried  Editor  Fred  J.  Croft  reported 
that  it  was  really  “a  sickening  mess,” 
asked  the  indulgence  of  readers,  and 
proceeded  to  give  some  of  his  blanked- 
out  advertisers  front  -  page  space. 
(Page  6  was  also  blank.) 

Of  Mrs.  Judge’s  dress  sale  he  said: 
“You  would  do  us  a  favor  at  a  time 
when  it  is  needed  to  tell  her  that  you 
saw  her  ad  in  the  Leader — this  is  the 
ad.” 

Of  Frank  Duba’s  ad:  “Frank  Duba 
doesn’t  advertise  very  often  and  this 
time  he  picked  the  wrong  week  to  do 
it,  for  his  ad  went  in  the  crash.  He  is 
offering  savings  of  from  $6  to  $16  on 
suits  of  clothes  with  two  pairs  of  pants. 
Go  and  see  what  he  has,  anyway. 
That  is  all  a  big  ad  could  do.” 

Of  the  editorial  page  he  dourly  re¬ 
marked:  “A  fellow  told  us  the  other 
day  he  thot  the  Leader  would  be  a 
better  paper  if  the  editorial  page  was 
left  blank.  Maybe  we’ll  get  to  that 
later.  This  time  it  wasn’t  our  choice.” 

We  offer  our  condolences  to  Editor 
Croft,  and  agree  with  his  comment: 
“It  is  one  of  those  things  which  hap¬ 
pen  in  a  print  shop  about  once  in  a 
lifetime  and  this  was  our  turn,  I 


Employing  small  space  (shown  above),  with 
eye-stopping  illustrations  and  clever  verses, 
Wilson  &  Co.,  Chicago  packers,  have  been 
using  approximately  50  newspapers  during 
recent  months  to  introduce  "Mor,"  a  Wil¬ 
son  prepared  meat  product.  The  campaign 
began  last  year  with  large-size  introductory 
ads  has  been  continued  on  a  weekly  basis, 
averaging  84  lines  per  insertion,  U.  S. 
Advertising  Agency,  Chicago,  handles  the 
account. 

Error  in  Richmond 
IT  HAPPENS  IN  the  best  of  publica¬ 
tions.  Recently  the  Richmond  (Va.) 
News  Leader,  evening,  published  a 
very  compelling  advertisement,  10% 
inches  deep  on  four  columns,  offering 
for  Ic  a  medium  size  bar  of  Ivory 
soap  with  each  purchase  of  a  box  of 
Ivory  Snow.  Next  morning  the  Timea- 
Dispatch,  not  affiliated  with  the  News 
Leader  but  published  jointly  under  a 
management  agreement,  carried  a 
three  column  correction  ten  inches 
deep.  Said  the  big-type  ad:  “The  one- 
cent  Ivory  soap  offer  advertised  in 
Monday’s  News  Leader  appeared  in 
error.  This  ad  was  not  authorized 
and  the  offer  is  not  available  at  any 
Richmond  store.” 

It  was  "just  one  of  those  things,” 
according  to  William  Ellyson,  Jr.,  ad¬ 
vertising  manager  of  Richmond  News¬ 
papers.  A  clerk  picked  out  the  wrong 
month’s  card  and  released  the  copy. 

At  the  Compton  Advertising  Agency 
in  New  York,  which  handles  Ivory, 
it  was  regarded  as  “just  an  ordinary 
mistake  which  slips  up  in  any  man’s 
newspaper,  or  even  in  an  advertising 
agency!” 

The  premature  copy  gave  no  im¬ 
portant  information  to  competitors, 
the  agency  said,  since  the  same  offer 
already  was  running  in  ether  cities. 
Plates  are  sent  out  to  newspapers  in 
advance  with  instructions  not  to  re¬ 
lease  them  until  notified  by  the  Proc¬ 
tor  &  Gamble  sales  department. 

■ 

New  Bell  Campaign 
In  108  Newspapers 

Teacups  or  Tanks.  Clothes  Pins  or 
Cannons.  Steak  or  Steel.  Babies  or 
Bombers.  A  Bracelet  or  a  Battleship. 

With  such  alliterative  and  timely 
headlines,  the  Bell  Telephone  Com¬ 
pany  of  Pennsylvania,  Philadelphia,  is 
drawing  unusual  attention  to  its  cur¬ 
rent  series  of  informative  newspaper 
advertisements. 

The  series  is  appearing  in  108  daily 
newspapers  in  Pennsylvania  and  Dela¬ 
ware  cities  which  the  company  serves. 

Generous  use  of  white  space  and 
strong,  sharp  scratchboard  artwork 
make  the  advertisements  stand  out. 

The  present  institutional  drive  start¬ 
ed  on  Jan.  22  and  will  run  imtil  the 
end  of  March,  according  to  Harold  S. 
LeDuc,  Bell’s  general  advertising 
supervisor,  who  is  handling  the  cam¬ 
paign.  Insertions  are  made  once  a 
week  in  the  entire  list  of  dailies.  The 
ads  average  3  columns  x  13  inches. 
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Enriched”  Bread  May 
Prove  Dud  To  Ad  Men 


Big  Spenders  Are  Holding  Back,  Suspecting 
That  Vitamin  Story  Has  Lost  Edge  . .  . 

Some  Fear  Govenunent  Restrictions 

By  R.  M.  DOBIE 


ment  and  publicizing  of  enriched 
bread.  For  if  the  government  comes 
out  with  the  message  that  all  bread 
should  be  enriched  with  vitamins,  en¬ 
riched  bread  advertising  might  only 
publicize  the  fact  that  bread  once  was 
deficient  in  these  ingredients. 

Somewhere  in  the  copy,  of  course, 
it  may  be  sensible  to  state  that  the 
bread  in  this  particular  advertise¬ 
ment  conforms  to  the  highest  gov¬ 
ernment  recommendations.  But  this 
is  a  long  way  from  using  the  point 
as  a  foundation  for  a  national  cam- 


NOW  THAT  the  government,  with 

one  eye  on  national  defense,  has 
blinked  the  go-ahead  signal  on  the 
production  of  enriched  bread  fortified 
with  vitamin  B-1,  iron,  and  nicotinic 
acid,  the  baking  and  milling  indus¬ 
tries  are  expected  to  make  the  next 
step.  The  indication  is  that  the  big 
companies  will  move  slowly  and  hold 
back  on  those  million  dollar  advertis¬ 
ing  campaigns  of  which  there  has 
been  some  talk.  Agency  men  are 
crossing  fingers  and  waiting. 

Tied  ie  with  U.  S.  Detente 

This,  by  itself,  is  news.  For  on 
paper  the  move  to  put  vitamins  back 
in  bread  looks  like  good  nourishment 
for  the  advertising  business.  The 
government  is  excited  and  ready  to 
help  with  a  big  publicity  push.  Vita¬ 
mins  tie  in  with  national  defense  and 
national  defense  is  good  copy.  Bread 
is  an  old  food  and  a  new  development 
should  add  a  little  ommph  to  its 
public  appeal.  The  big  bakers  are 
consistent  advertisers  and  their  mar¬ 
ket  is  imlimited. 

The  stage  is  set  and  yet  the  big 
ones  are  holding  back.  There  has 
been  some  advertising  of  the  enriched 
bread  by  smaller  outfits  and  there 
will  undoubtedly  be  more.  But 
so  far  there  is  no  news  that  the  big- 
time  copywriters  are  sitting  up  nights 
wondering  how  they  can  sell  the  new 
bread  to  the  public.  They  haven’t 
even  thought  up  a  new  name  for  nico¬ 
tinic  acid. 

The  trouble  seems  to  be  that  to  the 
public  vitamins  are  an  old  story.  Not 
old,  perhaps,  in  months  or  years,  but 
old  in  the  sense  that  vitamin  copy 
has  lost  its  edge.  The  news  that  in 
Britain  the  government  is  trying  to 
provide  vitamins  as  a  public  safe¬ 
guard  of  health  and  the  interest  which 
Washington  has  shown  along  the  same 
line  ought  to  freshen  up  the  subject. 
But  the  fact  is  that  vitamin  content 
and  national  defense  are  not  especial¬ 
ly  good  selling  points.  What  the 
housewife  wants  to  know  is  how  will 
vitamins  improve  her  complexion. 
And  a  government  defense  action 
hasn’t  half  the  selling  wallop  of  a  Hol¬ 
lywood  movie  star  endorsement. 

The  experience  of  other  food  mer¬ 
chants  is  not  too  encouraging.  The 
cereal  makers,  the  meat  industry, 
dairies,  candy  makers,  and  now  even 
the  soft  drink  bottlers  have  expound¬ 
ed  the  vitamin  message  without  any 
astounding  results. 

Adman  Thinks  Out  Lend 

Thinking  out  loud  on  this  vitamin 
question  and  its  effect  on  the  adver¬ 
tising  of  the  big  baking  companies, 
one  of  the  leading  agency  copywriters 
in  the  btisiness  said  that  vitamins  may 
add  a  plus  value  to  bread  copy  but 
would  hardly  be  the  feature  of  any 
extensive  campaign. 

“However  we  might  have  a  big 
story  if,  for  instance,  we  could  prove 
that  this  new  enriched  bread  stays 
fresh  longer  than  the  ordinary  kind,” 
he  said. 

His  prediction  that  the  story  will  be 
played  down  is  borne  out  by  the  copy 
of  the  vitamin  B-1  ads  that  have  al¬ 
ready  been  run  by  some  of  the  smaller 
bakers.  One  of  these,  by  J.  B.  Fishel 


Co.,  is  reproduced  on  this  page. 

Another  reason  why  this  kind  of 
advertising  is  being  handled  with  care 
by  the  big  spenders  is  the  simple  one 
that  it  costs  money  to  put  vitamins 
back  into  the  staff  of  life.  If  the 
miller  puts  the  vitamins  in  his  flour, 
he  may  pass  the  added  expense  on 
down  to  the  baker.  The  next  step 
would  be  for  the  baker  to  pass  this 


paign. 

So  far  the  advertising  pioneers  in 
the  vitamin-back-into-bread  move¬ 
ment  are  the  smaller  companies.  The 
Harris-Boyer  Co.,  of  Johnstown,  Pa., 
has  been  advertising  Vitamin  B-1 
bread  in  12  newspapers  since  last 
September.  J.  B.  Fishel  of  York, 
Pa.,  has  conducted  a  similar  cam- 


!  Ufi/A  kiea^ 

^  ENRICHED^m^f  VITAMII^^ 


J.  B.  FISHEL’S 


Home  Loaf 


Typical  newspaper  copy  for  Vitamin  B-1 
bread. 


on  to  the  retailer.  In  the  end  John 
Q.  Public  would  foot  the  bill  by  pay¬ 
ing  more  money  for  the  enriched 
loaf. 


paign. 

But  these  ads  feature  bread  with 
vitamin  B-1  which  is  not  the  same 
thing  as  the  enriched  bread.  Ac¬ 
cording  to  government  specifications 
enriched  bread  must  contain  not  only 
B-1,  but  also  iron  and  nicotinic  acid. 
Optional  ingredients  are  Vitamin  B-2 
and  calcium  and  Vitamin  D.  From 
the  advertising  man’s  viewpoint  the 
chief  distinction  is  that  enriched 
bread  has  the  support  of  the  govern¬ 
ment  and  is  more  of  a  new  bread 
than  that  which  simply  has  Vitamin 
B-1.  But  the  addition  of  nicotinic 
acid  and  iron  are  not  going  to  cause 
any  spending  spree  in  advertising 
circles. 


But  bread  being  the  essential  food 
it  is  and  vitamins  coming  under  the 
government’s  conception  of  national 
defense  and  the  public  interest,  any 
price  distinction  between  the  costs  of 
plain  and  enriched  bread  might  not 
meet  with  favorable  approval.  The 
prediction  of  some  in  the  baking  in¬ 
dustry  is  that  the  bakers  themselves 
will  end  up  by  paying  the  bill.  No 
wonder  then  that  they  are  not  too 
eager  to  advertise  a  bread  which  will 
probably  cut  their  profits.  It  is  to 
their  credit  that  they  are  willing  to 
make  the  bread  and  stand  the  added 
cost. 


Specific  Standards  Lacking 

Another  drawback  is  the  lack  of 
any  definite  government  standards. 
The  specifications  for  enriched  bread, 
as  agreed  upon  by  the  various  de¬ 
partments  in  Washington,  are  not  of¬ 
ficial.  They  are  the  result  of  the 
government’s  desire  to  avoid  further 
delay  and  speed  up  production  of  the 
new  bread.  Official  standards  will 
follow,  and  the  indication  given  by 
Washington  is  that  they  will  more  or 
less  conform  with  the  specifications 
already  released.  And  although 
Washington  has  also  let  it  be  known 
that  it  will  be  lenient  with  prelim¬ 
inary  violations,  the  big  companies  are 
wary,  especially  when  it  comes  to 
spending  advertising  money. 

Then  there  is  the  doubt  over  the 
effect  of  the  government’s  endorse- 


motion,  but  until  official  specificatj 
come  from  the  government,  they  v 
not  mention  enriched  bread 
ally  in  their  ads.  Currently  Stands, 
Brands  is  sponsoring  a  national  bf« 
advertising  campaign,  directed  prh 
arily  to  the  trade,  and  conduct 
through  the  American  Institute  . 
Baking.  Copy  features  a  tie-in  k 
tween  national  defense  and  food  c; 
ergy  but  none  of  the  ads  will  mentj 
enriched  bread. 

General  Mills  announced  last  w  j 
that  it  would  begin  immediatelyT 
produce  enriched  flour  and  it  is  kno^ 
that  Pillsbury  and  other  big  millg 
will  follow  this  lead. 

But  the  millers  are  leaving  i! 
advertising  to  the  bakers  and  we  l 
ready  know  what  the  bakers  are  4,1 
ing.  At  this  time  there  seems  toll 
a  fair  chance  that  the  govemme 
national  defense  needs,  and  genej 
public  and  health  organizations  v: 
substitute  for  the  advertising  bui 
ness  in  selling  enriched  bread. 


N.  Y.  Jewish  Day  Prinif 
Despite  Guild  Strike 


Agencies  Are  Cool 

The  agencies  may  be  cool  to  de¬ 
velopments,  but  the  baking  and  mill¬ 
ing  industries  are  sitting  up  and 
taking  notice.  George  L.  Morrison, 
president  of  General  Baking  Co.,  an¬ 
nounced  recently  that  the  Bond 
bread  line  would  soon  include  an  en¬ 
riched  bread  loaf.  The  announce¬ 
ment  says  that  the  company  will  work 
with  the  government  to  provide  the 
“best  and  most  varied  bread  diet  in 
its  history — but  there  is  no  mention 
of  advertising. 

Continental  Baking  reports  that  it 
is  “vitally”  interested  in  develop¬ 
ments  but  has  no  immediate  produc¬ 
tion  or  advertising  plans.  Ward 
Baking  Co.  has  been  experimenting 
with  Vitamin  B-1  bread  for  some 
time  and  has  run  a  test  newspaper 
campaign  in  Jacksonville,  Fla.,  which 
brought  only  fair  results.  Ward’s 
vitamin  bread  sells  for  the  same  price 
as  its  other  brands  and  this  policy 
will  probably  be  continued  with  the 
enriched  brand.  But  about  advertis¬ 
ing  plans  for  the  future,  company 
officials  have  nothing  to  say. 

A  &  P  is  watching  developments 
and  waiting.  Any  decision  they  make 
in  the  future  may  affect  merchandis¬ 
ing  plans  for  enriched  brands  but  it 
will  not  fit  into  the  national  advertis¬ 
ing  picture  since  A  &  P  does  very 
little  national  bread  advertising.  Pur¬ 
ity  Bakeries  in  Chicago  are  also 
holding  back. 

Local  Ad  Prospects  Din 

The  directors  of  the  New  York 
Association  of  Manufacturing  Retail 
Bakers  in  New  York  recently  passed 
a  resolution  urging  its  3,500  members 
to  add  vitamin  B-1  to  its  bread  and 
co-operate  with  the  national  defense 
program  in  its  enriched  bread  speci¬ 
fications.  But  it  is  doubtful  that  the 
independents  will  make  any  extensive 
effort  to  advertise  the  new  bread  in 
their  local  newspapers.  What  ad¬ 
vertising  they  do,  will  probably  be 
confined  to  inserts  in  shop  packages. 

Many  of  the  independents  will  add 
the  vitamin  ingredients  through  yeast. 
Standard  Brands,  makers  of  Fleisch- 
mann’s  yeast,  are  active  in  this  pro- 


The  first  American  Newspaper  Gui| 
strike  in  New  York  since  the  Biw*. 
lyn  Eagle  walkout  in  1937  and  the  ^ 
guild  strike  in  the  nation  since  M 
Monroe,  La.,  strike  settlement 
year  was  called  Feb.  14  by  the  Nev 
paper  Guild  of  New  York  agaic 
The  Day,  Jewish  language  daily 
New  York. 

Twelve  members  of  the  editor 
staff  and  29  commercial  departme 
employes,  the  entire  department  i 
guild  members,  walked  out  at  10  ar 
Friday  morning  Feb.  14,  and  imni: 
diately  formed  a  picket  line  befa, 
the  Day  plant,  according  to  the  guil^l 

But  the  newspaper  came  out 
schedule,  the  work  being  done 
AFL  employes  of  the  newspaper.  Tjj 
strikers  are  affiliated  with  the  Cl 
At  the  Day  office  it  was  said  that  on; 
10  of  the  40  members  of  the  editor, 
staff  had  struck. 

According  to  Robert  M.  Daru,  cou: 
sel  for  the  estate  of  David  Schapir] 
who  owned  The  Day,  guild  membe: 
had  refused  to  co-operate  in  ecor, 
mies  which  would  have  allowed  tlf 
staff  to  purchase  and  operate 
paper. 

The  guild  replied  the  strike  rJ 
called  “in  protest  against  suramir^ 
discharges  and  pay  cuts  directed 
the  management  against  13  guild  men 
bers.” 

Following  the  strike  call  the  N 
York  guild  local  announced  it 
filed  with  the  NLRB  a  complacl 
charging  unfair  labor  practices  in 
lation  of  a  contract. 


Dailies'  Flexibility 
Cited  by  Ad  Bureau 

More  efficient  advertismg  for  1>J 
is  the  subject  of  a  special  six-paJ 
folder  issu^  Feb.  21  by  the  Resear| 
&  Promotion  Department  of  the  b 
reau  of  Advertising,  ANPA.  Stressisf 
the  importance  of  market  selectivi; 
the  folder  quotes  a  statement  by  Hr 
bert  Hoover,  made  when  he  was  Set 
retary  of  Commerce,  and  a  dozen  r,i| 
tional  advertising  executives,  each 
stating  how  his  company  takes  adva:' 
tage  of  the  flexible  market  covera^ 
of  newspaper  advertising.  Kel'o^ 
Chevrolet,  Schenley,  Standard 
Buick,  and  Bendix  are  among  the  su 
cessful  newspaper  advertisers  rep; 
sented. 

In  conclusion,  the  Bureau  loW 
states;  “No  other  medium  can  mat; 
the  advantages  of  selectivity  and  fle' 
ibility  and  coverage  offered  by  ne» 
paper  space.  And  no  other  mediul 
can  match  it  for  quick,  tangible  r*| 
suits.  For  more  efficient  advertisang 
1941  we  give  you  newspapers.” 


OP 
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It’s  “Full  Speed  Ahead”  in  the  Cleveland  2-in-1  Market 


These  bulletins  tell  the  story — 

—  1  hoinpsoii  Products,  Inc.,  world’s  largest  manufacturer  of 
aircraft  tnnine  valves,  is  con- trucf in}'  a  $1  \000,000  plant 
which  will  provide  employment  for  5,000  additional  men. 

— Nearly  $4,000,000  in  machine  tools  will  be  purchased  to 
equip  a  new  plant  costiiiK  $5,000,000  for  Cleveland 
Pneumatic  Tool  Co 

— $14,000,000  ammunition  loading  plant  is  beiiiK  constructed 
in  Ravenna  to  produce  an  initial  Army  order  of  $28,000,000 
of  shells. 

— $11,000,000  TNT  plant  coverinK  7,000  acres  in  Huron 
now  bein;;  constructed  to  supply  the  Ravenna  ammunition 
plant. 

— Fisher  Body  plant  in  Cleveland  soon  to  make  parts  and 
sub-assemblies  for  bombing  planes  necessitating'  doubling 
employees  to  nearly  8,000. 

— Erection  and  equipment  of  a  $4,000,000  plant  to  make 
airplane  engine  crankshafts  has  been  announced  by  Ohio 
Crankshaft  Co.  to  employ  1,000  men. 

— Construction  of  first  units  of  the  N.  A.  C  Aeronautics 
$8,400,000  aircraft  engine  laboratory  at  Cleveland  Airport 
is  now  under  way. 

— they  forecast  a  consumer-purchasing 
power  destined  to  exceed  the  greatest 
heretofore  in  the  Cleveland  2-in-l  mar¬ 
ket.  Your  bid  for  a  share  of  this  expand¬ 
ing  consumer  income  will  have  a  more 
far-reaching  effect  through  a  consistent 
campaign  in  the  Cleveland  Plain  Dealer. 
It  is  the  ONE  newspaper  that  covers  not 
only  Greater  Cleveland  but  also  every 
single  one  of  the  141  cities  throughout  the 
market. 


RETAIL  SALES  VOLUME 


CHyah«9a  Coy iify ....  ( CUvcIond )  .  $279,348,143.04 
Ceuiitiys  lAdjocaM  to  Ckveload)  .  1S4.234,0S0.23 
Hamiltoy  Cewnty. ...  (Cincinnati)  .  138,411,993.42 

Franklin  Connty . IColymbat)  95,044,910.89 

Luca*  County . ITolodo)  _  82,240,580.4$ 

Summit  County . (Akron)  ....  73,521,443.77 

Montqomory  County  (Dayton)  ...  49,855,720.73 

Mahoning  County. ...  (Youngstown)  50,594,429.18 

Stork  County . (Canton)  ...  49,297,809.04 

Total  for  above  9  morkoH. . .  .S1.022.SS3.300.79 
Grand  total  for  state .  1,283,778.104.98 


GREATER 

GLEVEUND 


AOJAOENT 

COUNTIES 


STARK 

COUNTY 


iT«iiN9sf«wii) 


.THE  COMPACT  CLEVELAND  MARKET  $631,000,095.30—45%  OF  OHIO'S  RETAIL  SALES. 


Ill  the  above  chart,  Greater  Cleveland  and  the  26  neighboring 
counties  are  indicated  by  the  two  shaded  bars. 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B.  Woodward,  Inc, 
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Printing  Unions 
Seek  Curbs  on 
Radio  Industry 


Organized  printers  and  allied  work¬ 
ers  of  the  nation  will  ask  Congress 
to  place  direct  taxation  on  radio  rev¬ 
enues  and  restrict  the  issuance  of  sta¬ 
tion  licenses,  it  was  announced  Feb.  16 
in  Miami  by  John  B.  Haggerty,  chair¬ 
man  of  the  board  of  governors  of  the 
International  Allied  Printing  Trades 
Association. 

The  association,  consisting  of  five 
printing  crafts  unions  claiming  a  mem- 


THE  PROPOSALS  of  the  lAPTA 
contained  in  the  following  news 
report  are  discussed  at  length  on 
the  editorial  page  of  this  issue. 


bership  of  200,000,  will  press  Congress 
for  enactment  of  legislation  aimed  to 
restrict  drastically  the  sale  of  com¬ 
mercial  time  on  the  air  to  no  more 
than  25%  of  available  radio  time  and 
to  impose  heavy  taxes  on  the  income 
of  broadcasting  stations,  it  was  an¬ 
nounced. 

A«k  Pablither  Cooptratioa 

The  imion’s  program,  according  to 
Haggerty,  was  based  on  information 
made  available  from  Federal  sources 
showing  the  profits  of  the  broadcasting 
stations,  the  narrowing  control  of  radio 
and  its  encroachment  on  newspapers, 
magazines  and  the  printing  industry. 

The  legislative  program  sponsored 
by  the  unions,  said  Haggerty,  would 
cut  commercial  time  sold  from  the 
present  40%  of  all  available  time  to 
25%.  The  taxation  proposal  would 
bring  the  Federal  Government  about 
$12,000,000,  he  estimated. 


The  association,  he  said,  will  ask 
15,000  publishers  and  printing  execu¬ 
tives  to  join  the  campaign. 

The  council’s  five-year  study  re¬ 
vealed,  he  said,  that  whereas  the  radio 
took  two  cents  of  each  dollar  spent  for 
all  advertising  in  1929,  it  had  increased 
its  share  to  35  cents  on  the  dollar  last 
year.  From  1930  to  1938,  the  stations 
were  shown  to  have  increased  from 
25%  to  40%  the  proportion  of  com¬ 
mercial  programs,  and  the  chains  were 
producing  90%  commercials. 

Haggerty  said  519  radio  stations  with 
an  investment  of  $28,819,000  showed  a 
profit  of  $18,206,000  in  1939 — approxi¬ 
mately  63%.  He  said  the  Columbia 
Broadcasting  Company,  on  an  invest¬ 
ment  of  $1,600,000,  declared  dividends 
of  $3,000,000  in  the  last  five  years. 

National  Broadcasting  Company,  he 
said,  had  shown  profits  of  $22,319,000 
since  its  founding  on  an  original  in¬ 
vestment  of  $3,300,000. 

He  said  the  inroads  of  radio  had  de¬ 
prived  some  25,000  persons  connected 
with  the  printing  trades  of  jobs. 

The  study  by  the  FCC  had  re¬ 
vealed  that  the  M%  of  the  commercial 
programs  on  national  networks  were 
produced  by  advertising  agencies,  and 
these  agencies,  he  asserted,  not  only 
received  commissions  from  the  com¬ 
mercial  sponsors  but  also  collected 
commissions  from  the  participants  on 
the  programs. 

Thus,  he  said,  the  agencies  were  in¬ 
clined  to  favor  broadcasting  as  a  med¬ 
ium  of  advertising  rather  than  news¬ 
papers  or  magazines  which  paid  only 
one  commission. 

The  rapid  advance  of  frequency 
modulation,  in  the  opinion  of  the 
printing  trades  unions’  officials,  he 
continued,  would  “strike  to  the  heart 
of  newspaper  advertising.” 

This  argiunent,  he  said,  was  based 


on  the  fact  that  while  commercial  ad¬ 
vertising  was  at  present  limited  to 
1,000  broadcasting  stations,  the  spread 
of  FM  would  physically  permit  the 
use  of  8,000  stations,  all  of  which 
would  be  able  to  broadcast  commer¬ 
cials. 

Sees  FM  as  New  Threat 

Since  FM  broadcasting  is  limited  to 
an  area  of  no  more  than  100  miles 
from  the  broadcasting  station,  its  com¬ 
mercials,  according  to  Haggerty, 
would  be  confined  mainly  to  local  ad¬ 
vertising.  In  this  connection,  he  com¬ 
mented  that  a  large  number  of  de¬ 
partment  stores  had  applied  to  the 
FCC  for  FM  licenses,  and  added  that 
if  these  were  granted,  the  stores  would 
undoubtedly  reduce  their  advertising 
in  the  local  newspaper. 

In  one  of  the  pending  tax  bills,  a 
provision  appeared  to  levy  a  tax  of 
25%  on  those  stations  having  a  gross 
income  above  $500,000  annually,  a  tax 
of  15%  on  stations  with  a  gross  income 
over  $250,000  annually,  and  a  tax  of 
10%  on  stations  with  a  gross  income 
between  $100,000  and  $25,000  annvially. 

This,  he  said,  was  one  of  the  meas¬ 
ures  that  would  be  pressed  for  passage 
in  Congress  by  the  printing  unions. 

The  International  Allied  Printing 
Trades  Association  comprises  the  In¬ 
ternational  Typographical  Union,  the 
International  Printing  Pressmen  and 
Assistants  Union  of  North  America, 
the  International  Photo-Engravers 
Union,  the  International  Stereotypers 
and  Electrotypers  Union  of  North 
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America,  and  the  International  Br«J 
erhood  of  Bookbinders. 


The  executive  council  of  the  An% 
ican  Federation  of  Labor  approJ 
the  following  day  an  agreement  y 
the  reaffiliation  of  the  ITU  with  M 
federation. 

The  reaffiliation  agreement  will  _ 
go  to  a  referendum  of  its  80,000  met] 
bens. 


Reservations  Asked 
For  Ad  Bureau  DinoJ 

Members  of  the  Bureau  of  AdvsT 
tising  have  been  invited  to  make  m 
ervations  for  this  year’s  annual  HnJ 
at  the  Waldorf-Astoria  Hotel  on 
24th,  in  connection  with  the  AJof 
Convention.  Members  have  the 
elusive  right  of  reserving  seats  ui] 
March  8. 

This  year’s  dinner  committee,  sriac 
is  making  the  plans,  consists  of; 

Kenneth  C.  Hogate,  the  Wall  Slrttl  /n 
nal,  chairman;  Benjamin  J.  Folejr,  Stm 
(N.  J.)  Evening  News;  David  B.  Huo,  tl 
Record  Newspapers,  Troy,  N.  Y.;  A<l^ 
Shelby  Ochs,  Chattanooga  Times;  Emile)a 
Le  Nouvelliste,  Three  Rivers,  Que., 

C.  E.  Phillips,  Rockford  (Ill.)  Morning 
George  F.  Hartford,  Chicago  Daily  Min 
Clinton  F,  Karstaedt,  Beloit  (Wis.)  Di 
News;  E.  Lansing  Ray,  Jr.,  St.  Lonii  dt 
Democrat;  Irwin  Maier,  Milwaukee  Jemrn 
Amon  G.  Carter,  Fort  Worth  Star-TMegm 
(^arence  R.  Lindner,  San  Francisco  Exemm 
Richard  W.  Slocum,  Philadelphia  BnBik 
James  M.  Cox,  Jr.,  Dayton  (O.)  Daily  Mn 
Walker  Long,  Huntington  Newspapen^  vT 
Va.;  D.  Hiden  Ramsey,  Asheville  (H.  ci 
Citizen  &  Times;  John  A.  Van  Burea,  Clog 
land  Plain  Dealer. 


mm  REGISTRATIONS 


As  Worcester  factories  work  overtime  to 
keep  pace  with  national  defense  orders, 
Worcester's  new  passenger  car  registrations 
register  the  increased  spending  power  of  this 
expanding  market  in  the  heart  of  industrial 
New  England. 


FO 


New  Car  Registrations  —  WORCESTER 

1939  (First  11  Months)  3,620 

1940  (First  11  Months)  4,857 

A  Gain  of  3^  Per  Cent 


Throughout  the  compact  and  unified  Worcester  Market, 
The  Telegram-Gazette  is  the  key  to  retail  sales.  No 
other  daily  paper  is  published  in  Worcester. 


POPULATION:  Worcester  195,311.  City  and  Retail 
Zone  433.287.  Telegram-Gazette  circulation:  more 
than  127,000  average  net  paid  daily. 


t4TELEGRAN  -  GAZETTE 


WORCESTER  MAS  HU  SETTS 

OeoQce  F.  Booth,  fUJOsfix^- 

PAUL  &UOCK  o.~J  ASSOCIATE  S  ,  N  ATIO  N  AL  OCPCESENTATIVES 
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Eixamination  of  1940  news* 
paper  advertising  figures  shows  that  the 
Herald  Tribune  published  nearly  one 
out  of  every  six  lines  (15.53%)  printed 
in  New  York  newspapers.  This  fact  is 
the  more  significant  because  it  marked 
the  fifth  successive  year  in  which  the 
Herald  Tribune  has  increased  its  share 
of  New  York  advertising  —  renewed  tes¬ 
timony  to  this  particular  paper's  power 
to  produce  more  results  at  lower  cost. 
At  right  the  Herald  Tribune  percentage- 
of- New-York- advertising  score. 
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Experiments  Show 
Hardwood  Use 
In  Newsprint 

Trials  at  Wisconsin 
Laboratory  Reported  by 
News  Print  Service  Bureau 

The  following  is  a  report  by  \V.  G.  Mac- 
Naughton,  engineer,  on  experimenting  at  the 
Forest  Products  Laboratory,  Madison.  Wis., 
with  manufacturing  newsprint  from  hardwood. 
(See  E.  &  P.,  June  22.  1940,  page  31.)  Mr. 
MacNaughton’s  report  was  issued  as  a  supple¬ 
ment  to  the  February  bulletin  of  the  News 
Print  Service  Bureau. 

The  June  1940  number  of  the  News 
Print  Service  Bureau  Bulletin  con¬ 
tained  an  insert  of  experimental  news 
print  paper  made  at  the  forest  Prod- 
(Kts  Laboratory,  Madison,  Wis.,  to  il¬ 
lustrate  a  possibility  of  using  hard¬ 
wood  neutral  sulfite  semichemical 
pulp  for  news  print.  That  sample  was 
made  from  25%  birch  semichemical 
ptilp  and  75%  jack  pine  groundwood. 
Other  experiments  have  since  been 
made  in  which  the  hardwood  content 
was  intreased  to  as  much  as  55%  of 
the  total  furnish  by  increasing  the 
amount  of  semichemical  pulp  and  in¬ 
corporating  groundwood  pulp  made 
from  birch. 

Percentage  Increased 

Hie  finish  of  the  paper  upon  which 
this  is  printed  contained  35%  birch 
semichemical,  20%  birch  groundwood, 
and  45%  jack  pine  groundwood  pulp, 
together  with  dye  and  size.  The  birch 
semichemical  pulp  was  obtained  in 
better  than  80%  yield,  or  about  2500 
pounds  of  air-dry  pulp  per  cord.  The 
birch  groundwood  was  made  with  an 
energy  consumption  of  67  horsepower- 
days  per  ton,  although  a  similar  qual¬ 
ity  of  groimdwood  has  been  made 
from  birdi  with  as  low  as  50  horse- 
power-days  per  ton.  The  jack  pine 
groundwood  was  made  with  a  power 
consumption  of  66  horsepower-days 
per  ton. 

Hie  properties  of  the  paper  com¬ 
pared  with  average  values  (given  by 
the  Laboratory)  for  28  samples  of 
“commercial”  news  print  are  as  fol¬ 
lows: 


This 

Average 

Sample 

News  Print 

Ream  weight  (25x40 — 500) 

38.7 

37.0 

Thickness  (0.001  inch) . . . 

3.47 

3.21 

Solid  fraction . 

.41 

.43 

Burst  factor  . 

.25 

.25 

Tear  factor . 

.57 

.47 

Tensile  strength  (Ib./sq.in.) 

2835 

2592 

Stretch  (percent)  . 

2.25 

1.00 

Castor  oil  peneration 

(seconds)  . 

74 

48 

Ash  (percent)  . 

1.37 

— 

(^oss  (percent)  . 

30.2 

42.0 

Porosity  (seconds)  . 

55 

52. 

Opacity  (percent)  . 

90.8 

92.5 

Blue  color  (Ives) . 

61 

58 

EDITOR  &  PUBLISHEP. 


It  is  notable  that  although  the  sheet 
contained  20%  of  the  relatively  low- 
strength  birch  groundwood,  the  prop¬ 
erties  of  the  paper  compare  favorably 
with  the  average  properties  of  the 
“commercial”  samples.  The  increased 
amoimt  of  semichemical  pulp  prob¬ 
ably  ac(x>imts  for  these  propei^es  be¬ 
ing  slightly  better  than  those  previ¬ 
ously  obtained  from  the  birch  semi¬ 
chemical  and  pine  groimdwood  pulps 
alone.  In  addition,  this  sheet  was 
somewhat  easier  to  run  than  the 
former  one.  The  results  would  there¬ 
fore  indicate  a  possibility  of  using  a 
considerable  quantity  of  hardwoods 
for  news  print  through  the  use  of  low- 
cost  semichemical  and  groundwood 
pulps  made  from  hardwoods. 

■ 

Women  Writers 
Honor  Two 
N.  Y.  Colleagues 

The  19th  annual  Front  Page  Ball  of 
the  New  York  Newspaper  Women’s 
Club  was  held  Feb.  14  on  the  Starlight 
Roof  of  the  Hotel  Waldorf-Astoria. 
Mrs.  Franklin  D.  Roosevelt,  author  of 
“My  Day”  for  United  Feature  Syndi¬ 
cate,  was  the  special  guest  of  honor. 

Highlight  of  the  evening  was  pre¬ 
sentation  by  Mrs.  Roosevelt  of  two 
awards  of  $100  each  for  outstanding 
work  by  New  York  City  newspaper 
women  during  1940.  Miss  Kathleen 
McLaughlin,  of  the  Times,  president 


of  the  club,  and  Mrs.  Ogden  Reid, 
vice-president  of  the  Herald  Tribune, 
also  participated. 

Mistat  Leag,  Thomas  Wia 

Hiis  was  the  fifth  “prize  story  edi¬ 
tion”  of  the  Front  l4ige  Ball.  The 
prize  winners  in  the  (xintest  sponsored 
by  the  club  were  Miss  Tania  Long, 
war  correspondent  of  the  Herald  Trib¬ 
une,  and  Miss  Kay  Hiomas.  fashion 
editor  of  the  Sun. 

Miss  Long,  who  was  chosen  as  the 
writer  of  the  best  news  story  or  fea¬ 
ture  in  the  last  year,  won  the  $100 
award  particularly  for  her  stories  on 
the  bombing  of  London.  Miss  Thomas’s 
fashion  coverage  of  the  opening  of  the 
Metropolitan  Opera,  and  her  psycho¬ 
logical  study  of  what  kind  of  toys  are 
chosen  by  children,  and  why,  were" 
picked  by  the  judges  as  representing 
the  best  features  by  a  writer  in  a  spe¬ 
cialized  women’s  field. 

The  patrons  and  patronesses  of  the 
ball  were  Mr.  and  Mrs.  George  Backer 
(Post) ;  Mr.  and  Mrs.  Hugh  Baillie 
(United  Press) ;  Mr.  and  Mrs.  Joseph 
V.  Connolly  (International  News  Ser¬ 
vice)  ;  Mr.  and  Mrs.  Kent  Cooper  (As¬ 
sociated  Press);  Mr.  and  Mrs.  William 
T.  Dewart  (Sun);  Mr.  and  Mrs.  Wil¬ 
liam  Randolph  Hearst,  Jr.  (Joumal- 
Americon) ;  Mr.  and  Mrs.  Roy  W. 
Howard  (World-Telegram);  Mr.  and 
Mrs.  Charles  B.  McCabe  (Mirror); 
Mr.  and  Mrs.  Joseph  Medill  Patterson 
(News);  Mr.  and  Mrs.  Ogden  Reid 
(Herald  Tribune);  and  Mr.  and  Mrs. 
Arthur  Hays  Sulzberger  (’Times). 


Fifty 

Million 

Readers! 


FRIENDS,”  by 
Merrill  Blosser,  appears 
in  706  daily  and  Sunday 
newspapers  read  by  50 
million  people.  It  is  de- 
p  e  n  d  a  b  1  e.  It  makes 
friends  and  holds  them 
through  the  years.  It  has 
been  going  strong  since 
1915  and  today,  editors 
tell  us,  it  is  better  than 
ever.  Ask  lor  proofs  of 
the  daily  strip  or  Sun¬ 
day  page. 


‘-on  the  side  of  truth” 

“IVc  are  of  dig  event  opinions  at  different 
hours  but  we  always  may  be  said  to  be  at 
heart  on  the  side  of  truth.” 

— Ralph  Waldo  Emerson 

Can  it  be  that  Emerson  envisioned  this 
changed  world  and  the  new  type  of  jour¬ 
nalism  it  has  called  forth? 

The  Detroit  Free  Press  circulates  to  on  en¬ 
lightened  people  and,  each  morning,  above 
its  editorials,  signals  regard  for  their  opinions 
with  this  four-word  phrase:  “As  We  See  It — “ 

With  these  words  this  unbiased  and  unsub¬ 
sidized  newspaper  invites  its  readers  to  agree 
or  disagree;  but  by  all  means,  to  read  and 
respect  for  it  is  with  them  "at  heart  on  the 
side  of  truth." 

This  is  the  modem  editorial  apprcxzch.  That 
Detroit  likes  it  is  evidenced  by  the  remark¬ 
able  rise  of  the  Free  Press  in  recent  months. 
Circulation  has  increased  26.636  over  lost 
year — total  now  322,683. 

•N  Gl'ARD  FOR  OVER  A  CENTfRT 
John  B.  Woodward,  Inc.,  National  Representatives 
Member  Metropolitan  Sunday  Newspapers,  Inc. 
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Between  the  devil  and  the  deep  sea 


To  PtihUshers: 

Two  billion  dollars 
in  newspaper  linage 
floated  away  during 
the  last  decade.  It  hasn't  drifted 
ashore  in  radioland,  no  matter 
what  anyone  tells  you,  nor  gone 
aground  in  the  national-magazine 
field.  Much  just  sank  without  a 
trace. 

In  the  same  decade,  up  jumped 
the  devil.  Today  he’s  only  the 
little  imp  known  as  “voluntary 
censorship,’’  but  out  of  it  can 
grow  the  full-sized  demon  of  a 
government-controlled  press. 

The  American  newspaper  pub¬ 
lisher  is  “in  the  middle’’— be¬ 
tween  the  devil  and  the  deep  sea. 

There’s  a  job  to  be  done  in 
warding  off  the  devil  and  in  sal- 
vaging  the  gold  that’s  gone  down 
beneath  the  waves.  But  it  takes 
concerted  public  opinion  to  fight 
against  control  of  the  press.  The 
people  of  Germany,  Italy  and 
France  found  that  out  when  they 
neglected  to  fight,  lost  their  free 


press  .  .  .  and  their  freedom. 

It  takes  public  recognition  of 
the  value  of  newspaper  advertis¬ 
ing  to  preserve  the  system  of  free 
competition.  Newspapers  are  the 
champions  of  this  system,  but 
they  can’t  starve  and  still  put  up 
a  defense.  The  Germans,  Italians 
and  Russians  found  that  out,  too. 
But  by  that  time,  the  dictators 
were  telling  them  what  they  could 
buy  and  how  much  they  could 
pay  for  it. 

Concerted  public  opinion  could 
have  been  rallied  to  prevent  this, 
but  nobody  bothered. 

*  ♦  ♦ 

^'Concerted  public  opinion''  in  a  na¬ 
tion  as  great  as  ours  can  be  stirred  by 
only  one  unfettered  force — the  unified 
effort  of  the  newspapers  of  America, 
transcending  sectional  and  partisan 
differences.  That  is  why  publishers 
throughout  the  nation  have  formed 
the  Newspaper  Publishers  Committee, 
with  the  common  objectives  of  main¬ 
taining  the  newspaper’s  freedom  and 
restoring  newspaper  linage. 

Week  after  week,  the  advertise¬ 
ments  of  the  Newspaper  Publishers 
Committee,  published  in  the  display 
columns  of  the  participating  news¬ 


papers,  hammer  home  the  message  to 
the  public  that  the  free  pressof  America 
is  the  Champion  of  Democracy.  Week 
after  week,  these  advertisements 
show  national  and  local  advertisers 
the  value  of  display  space  when  used 
continuously.  N.P.C.  members,  using 
their  advertising  columns  with  effec¬ 
tive  copy  and  continuity  to  tell  the 
newspapers’  story,  are  demonstrating 
their  faith  in  their  own  medium. 

Extensive  merchandising  material, 
furnished  as  a  part  of  the  N.P.C. 
program,  enables  the  participating 
publishers  to  do  what  all  intelligent 
advertisers  do — a  well-rounded  selling 
job. The  N.P.C.  members  are  re-selling 
the  American  public  and  national  and 
local  advertisers — on  newspapers. 

♦  ♦  * 

YOUR  PAPER  has  a  stake  in  this  continuing 
program.  The  participating  publishers  are 
fighting  your  battle.  Every  new  paper  that 
runs  the  N.P.C.  ads,  every  new  publisher 
who  joins  the  Newspaper  Publishers  Com¬ 
mittee  contributes  to  the  weight  and  impact 
of  the  campaign. 

The  participating  members  ask  you  to  share 
in  the  reciprocal  benefits  offered  by  the  N.P.C. 
There's  insurance  in  this  campaign  for  your 
professional  rights  and  direct  aids  to  assist 
you  in  building  new  linage. 

We  shall  be  glad  to  send  you  proofs  of 
advertisements  plus  a  detailed  report  of  the 
progress  being  made.  Simply  write  to:  News¬ 
paper  Publishers  Committee,  420  Lexington 
Avenue,  New  York  City. 


NEWSPAPER  PUBLISHERS  COMMITTEE 

420  LEXINGTON  AVENUE,  NEW  YORK  CITY 
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Skott  “Taksi. 


IN  THE  RUSH  of  early  edition  make¬ 
up  on  Montreal  Gazette  recently,  the 
following  headlines  appeared  side  by 
side: 

TWO  MORE  AIRMEN 
KILLED  IN  CRACK-UP 
SUPPLY  OF  PILOTS 
ALWAYS  PLENTIFUL 

■ 

THE  DANGERS  of  joining  the  Chris¬ 
tian  Endeavor,  as  reported  by  the 
Boston  Post: 

“Although  the  Christian  Endeavor 
movement  concerns  itself  with  youth, 
there  were  many  elderly  persons  pres¬ 
ent  last  night  who  were  Christian 
Elndeavor  members  in  the  early  days 
of  that  foundation.  Edward  A.  Gilman 
of  Cambridge,  who  is  91,  sat  near  Mrs. 
Clark  at  the  head  banquet  table.  He 
joined  the  Christian  Endeavor  at  the 
no  longer  existent  Berkeley  Temple, 
on  Berkeley  street,  in  what  he  de¬ 
scribes  as  ‘the  middle  80s.’ 

“He  will  be  questioned  further  by 
police  today.” 

■ 

AN  Ohio  State  Journal  sports  writer 
ascribes  unusual  ability  to  a  pros¬ 
pective  member  of  the  Ohio  State 
University  football  coaching  staff: 

“While  not  elaborating  on  his  prob¬ 
able  choice  of  assistants  at  his  corona¬ 
tion  two  weeks  back.  Brown  did  say 
that  he  intended  to  surround  himself 
with  at  least  one  man  who  knew  the 
style  of  the  Western  Conference  like  a 
book.” 

■ 

UNUSUAL  qualification  listed  by  job¬ 
hunter  in  Editor  &  Pubusher  classi¬ 
fied  columns: 

“Reporter  .  .  .  seeks  job  .  .  .  well- 
informed  and  alive.” 


NO  DOUBT  about  the  age  of  this 
child  whose  birth  was  recorded  re¬ 
cently  in  Hamilton  (O.)  Journal-Daily 
News: 

“YOUNG  INFANT  IS  FIRST  OX¬ 
FORD  TOWNSHIP  BABY 
OF  1941” 

■ 

STROLLING  through  the  residential 
section  of  the  White  House  in  a 
blue  bathrobe  one  morning  this  week, 
Harry  Hopkins  walked  into  a  gather¬ 
ing  of  women,  and  beat  a  hasty  re¬ 
treat.  The  assembly  was  Mrs.  Roose¬ 
velt’s  press  conference. 

■ 

STARTLING,  if  true,  this  weather  re¬ 
port  sent  out  recently  by  Kansas 
City  wire  service  bureau: 

“Lloyd  said  the  cold  wave  would  be 
accompanied  by  cold  weather.” 

■ 

DANVILLE  (Va.)  Beacon  promises 
plenty  of  sport: 

“The  shooting  match  will  last  as 
long  as  there’s  anyone  left  around  to 
shoot.” 

■ 

Washington,  D.  C.,  Feb.  15 — A 
cautioning  note,  “Not  for  Release 
until  Feb.  19,”  led  a  mimeographed 
statement  made  available  to  the  press 
today.  Following  some  preliminary 
discussion,  the  release  made  public 
a  recipe  for  Cherry  Upside-down 
Cake. 

■ 

PECULIAR  accident  reported  by  Los 
Angeles  Tribune  and  Boulevard 
Record: 

“Mrs.  Grace  Graham  of  2923  Palm 
Grove  Avenue  slipped  on  the  floor 
recently  and  broke  her  breast  in  two 
places.” 

■ 

Kditor  &  Publisher  will  py  $2.00  for  each 
“Short  Take’’  accepted  and  published.  Those 
not  used  will  not  be  returned. 
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Boston  University 
To  Confer  Degrees 
On  Newsmen 

Fight  for  Free  Press 
Theme  of  Founders  Day 
Program  March  12-13 

Boston,  Feb.  18 — Devoted  annually 
to  some  phase  of  Boston  University’s 
origins,  the  March  13  Founders  Day 
observances  will  center  this  year  on 
the  great  battle  for  freedom  of  the 
press  in  the  United  States  and  the 
establishment  of  the  principles  of  free¬ 
dom  which  support  today’s  English- 
speaking  newspapers.  Leading  editors 
and  publishers  throughout  the  nation 
will  participate  in  an  elaborate  two- 
day  program  March  12-13. 

According  to  the  announcement  of 
Daniel  L.  Marsh,  president  of  the  uni¬ 
versity,  a  professional  program  of 
three  discussion  panels,  to  be  devoted 
to  problems  of  publishing  and  editing 
in  which  editors  from  all  sections  of 
the  country  will  participate,  will  aug¬ 
ment  the  academic  features  of  the 
celebration. 

To  Honor  Nowspopormon 

At  the  traditional  convocation  hon¬ 
orary  degrees,  to  be  awarded  national 
figures  whose  contributions  in  the  field 
of  the  Fourth  Estate  have  won  promi¬ 
nence  and  an  enduring  place  in  mod¬ 
em  history  for  them,  will  be  presented 
by  President  Marsh  and  the  Boston 
University  trustees.  This  formal  part 


of  the  two-day  celebration  will  b« 
held  in  Trinity  Church,  Copeh 
Square,  March  13.  President  Marsh’j 
address  will  be  on  “The  Freedom  o' 
the  Press.” 

Traditionally,  at  Boston  University 
the  identities  of  the  honorary  degret 
guests  are  confidential  until  they  art 
called  forward  to  receive  their  honors 

The  three  panels  will  be  devoted  to- 
“Legal  Aspects  of  the  Press,”  “Free¬ 
dom  and  the  Religious  Press,”  and 
“The  Press  Today.” 

As  a  feature  of  Wednesday  evening’s 
reception,  March  12,  an  original  one- 
act  play,  ‘Publick  Occurrences,”  has 
been  written  around  the  first  colonia] 
newspaper,  Publick  Occurrences,  pub¬ 
lished  in  Boston,  on  Sept.  25.  1690,  just 
250  years  ago. 

■ 

RULING  ON  UNION 

Washington,  D.  C.,  Feb.  17— The 
National  Labor  Relations  Board  h^ 
refused  to  certify  New  York  Print¬ 
ing  Pressmen’s  Union  (AFL),  as  col¬ 
lective  bargaining  agent  for  pressmen 
employed  by  Racing  Publications,  Inc., 
New  York  City.  The  notice  of  re¬ 
jection  stated:  “In  view  of  the  his¬ 
tory  of  labor  organization  and  col¬ 
lective  bargaining  at  the  company's 
plants,  the  company  contractual  re¬ 
lations  with  and  exclusive  recogni¬ 
tion  of  the  CIO  since  1937  as  repre¬ 
sentative  of  a  unit  which  includes 
pressmen  with  other  employes,  and 
the  fact  that  pressmen  and  other  em¬ 
ployes  work  at  the  same  tasks  and  in 
the  same  places,  we  find  that  a  unit 
confined  to  pressmen  is  inappropriate." 


RHODE  ISLAND'S  SECOND  LARGEST  MARKET 

Complete  Coverage  by— The  PAWTUCKET  TIMES 


1 60,000 
PEOPLE 

live  in  this 

prosperous  section  of 
NEW  ENGLAND 


(ABC) 
six  months 
ending  Sept. 
30,  1940. 

32,496 

Manufacturers!  National  Advertisers!  Agencies! 

Remember!  Pawtucket-Central  Falls  (Pop.  100,570)  and  their  trading 
area  constitute  this  great  market  of  1 60.000  people.  If  you  have  dis¬ 
tribution  in  this  area.  The  Pawtucket  Times  is  a  MUST  on  your  list 
for  sales.  No  one  who  examines  the  A.  B.  C.  Audit  can  fail  to  see  why. 

TO  SELL  THIS  MARKET  .  .  .  BUY— 

nbr  One  r  Ar‘irj(p«»/»r  for  Tice  end  CcnlrW  H.  t 


I>>pr».„ted  N.tion.ii,  by  GILMAN,  NICOLL  &  RUTHMAN 

New  York  •  ChiniBO  o  Rollon  o  Fttilarirlphia  •  Detroi.t  •  San  Franriiwo 
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Jamestown,  N.Y.,  Post 
takes  TWO  steps  ahead  with 


INTERTYPE 


Pictures  used  by  the  Jamestown,  N.  Y.,  Post  in  a  recent  issue 
announcing  a  new  dress  of  Intertype  Regal  with  Cairo  heads 
and  two  new  Intertype  machines.  From  left  to  right,  Dr.  W.  L. 
Cook,  optometrist;  Miss  Eleanor  Ferguson,  head  of  the  James 
Prendergast  Library;  and  Harold  R.  Hall,  optician.  Dr.  Cook 
said;  “Wonderful!  This  is  exactly  in  tune  with  the  work  of  the 
Eyesight  Conservation  Council.” 


j 


INSTALLS  TWO  MULTIPLE-MAGAZINE  MIXERS 
AND  NEW  INTERTYPE  HEAD  AND  NEWS  TYPES 


THE  JAMESTOWN,  N.  Y.,  POST,  started  1941  with 
a  bang.  On  the  Monday  preceding  New  Year’s  Day, 
the  Post  blossomed  out  in  a  brand  new  dress  of 
8  point  Intertype  Regal. .  .with  new  heads  through¬ 
out  in  the  versatile  Cairo  family.  And  to  make  it  a 
real  double  feature,  the  Post  announced  on  that  day 
the  installation  of  two  new  Intertype  machines  for 
setting  heads  and  ads... two  Model  G  Text-Display 
Mixers,  carrying  a  total  of  fourteen  magazines. 

In  addition  to  a  page  one  story  and  a  page  five 
group  of  news  pictures  covering  the  new  improve¬ 
ments,  the  Post  commented  editorially.  We  quote: 


''This  morning  we  point  with  very  real  pride  to  a  tre¬ 
mendous  stride  forward  —  the  new  body  type  and 
head  dress  in  which  the  Post  appears  today.... Our 
months  of  planning,  study  and  research  for  the  most 
readable  type  on  the  market  has  come  to  a  happy 
issue  on  this  day,  December  30, 

Could  YOUR  newspaper  take  "a  tremendous  stride 
forward^*  by  installing  a  more  readable,  more  popu¬ 
lar  news  type ...  or  new  typesetting  machines  for  im¬ 
proving  your  service  to  readers  and  advertisers? 
Write  for  more  details  to  Intertype  Corporation, 
360  Furman  Street,  Brooklyn,  New  York. 


REGAL  AND  VOGUE  FAMILY 


Step  ahead  with  the  Universal  INTERTYPE 


EDITOR 


P  U  B  L  I  S  H  EF 


Advertisers,  Agencies, 
Media  Are  Listed 

Standard  Advertising  Register  an¬ 
nounced  this  week  the  following  list 
of  new  national  advertisers,  their 
agencies,  and  the  media  to  be  used: 

Eagle  Star  Insurance  Co.,  90  John,  New 
York  City — “Eire  Insurance” — Parker-Allston 
Associates,  18  East  48th,  New  York  City — Ray¬ 
mond  I).  Parker,  Acct.  Exec. — using  News¬ 
papers,  Magazines  &  Direct  by  Mail. 

P'allani  &  Cohn,  Inc.,  14  E.  38tli,  New  York 
City — ‘‘Table  Linens” — Blackstone  Co.,  1270 
Sixth  Ave.,  New  York  City — A.  Paul  di  Palma, 
Acct.  Exec. — using  Magazines,  Trade  Papers 
&  Direct  by  Mail. 

Ilersbey  Mfg.  Co.,  140  So.  Clark,  Chicago, 
Ill. — “Vitabrush  Scalp  Brush” — Kirkgasser- 
Drew,  Inc.,  400  N.  Michigan  Ave.,  Chicago, 
111. — L.  A.  Drew,  Acct.  Exec.— using  Maga¬ 
zines  &  Radiocasting. — Distr. ;  Natl. 

Lubriplate  Division,  Fiske  Bros.  Refining 
Co.,  Lockwood  St.,  Newark,  N.  J. — “Lubriplate 
Grease  Lubricant” — E.  M.  Freystadt  Associ¬ 
ates.  570  Lexington  Ave.,  New  York  City — E. 
M.  Freystadt,  .\cct.  Exec. — using  Magazines 
it  Trade  Papers. 

Master  Venetian  Blind  Hardware  Corp..  159 
\V.  25th.  New  York  City — “Venetian  Blind 
Headrails  &  Hardware’’ — W.  Goodman, 
Pres.;  H.  L.  Schachter.  Adv.  &  Sis.  Mgr. — 
Oeiss  Adv.  Agency,  30  Rockefeller  Plaza,  New 
York  City — Don  Stratby,  Acct.  Exec. — using 
Trade  Papers  &  Direct  by  Mail. 

The  Mollin  Co.,  Foot  Schulze  Bldg.,  St.  Paul. 
Minn. — “Glamour  Permanent  Wave” — Fire¬ 
stone  Ailv.  .Agency,  611-612  Pioneer  Bldg.,  St. 
Paul,  Minn. — A.  L.  Firestone,  Acct.  Exec. — 
using  Newspapers. 

Moore  &  Company,  127  Beekman,  New  York 
City — “Ancora  &  Bon  Vivant  Soups” — Frank 
Best  &•  Co.,  Inc..  9  RtKkefeller  Plaza,  New 
York  City — ^Roger  Danaher,  Jr.,  Acct.  Exec. — 
using  Newspapers,  Magazines  &  Radiocasting. 

Normedic,  Inc.,  510  N.  Michigan  Ave.,  Chi¬ 
cago,  111. — “Normedic  Home  Set  to  Stop 
Drinking” — Newby,  Peron  &  Flitcraft,  Inc., 
222  W.  .Adams,  Chicago,  Ill. — using  Newspa¬ 
pers,  Magazines,  Trade  Papers,  Direct  by  Mail 
&  Circulars. — Distr.;  Natl. 

Paralene  Products,  Inc.,  475  Fifth  Ave., 
New  York  City — “Paralene  Cleansing  Cream 
&  Shampoo” — Piedmont  Agency,  Inc.,  551  Fifth 
Ave.,  New  York  City — Alfred  Simon,  Acct. 
Exec. — using  Newspapers,  Magazines,  Radio¬ 
casting  &  Sampling. — Distr.;  Natl. 

Readers  Club,  41  E.  57th,  New  York  City — 
(Suh.  of  Limited  Editions  Club.) — ^J.  I). 

Tarcher  &  Co.,  630  Fifth  Ave.,  New  York  City 
— Appro.  $120,000. — Distr.;  Natl. 

Sykes  Service,  Racine,  Wis. — “Sykes  Hernia 
Appliances  &  Service” — Western  .Adv.  Agency, 
610-612  Wisconsin  Ave.,  Racine,  Wis. — Appro. 
$30.000 — using  Newspapers,  Farm  Papers,  For. 
i,ang.  Newsps.,  Catalogs  &  R.adiocasling. 


ADS  FEATURE  PETS 

Illustrations  of  men  and  their  “pet” 
possessions  such  as  pipes,  dogs,  golf 
clubs,  and  casting  rod  are  being  used 
in  the  new  advertising  campaign  for 
Cascade  whiskey,  it  was  announced 
this  week  by  H.  Lawrence  Laup- 
heimer,  advertising  manager  for  the 
George  A.  Dickel  company.  The  cam¬ 
paign,  which  will  run  exclusively  in 
newspapers  in  more  than  60  cities,  is 
built  around  the  phrase,  “Cascade — 
America’s  Pet  Whiskey  because  it’s 
Mellow  as  Moonlight.”  Insertions  will 
run  200  and  300  lines,  and  some  of 
the  copy  will  be  in  color. 


Campaigns  and  Accounts 

continued  from  page  10 


USES  FULL-PAGE  ADS 

The  International  Harvester  Com¬ 
pany,  in  full -page  ads  appearing  in 
five  Chicago  dailies  and  five  com¬ 
munity  weeklies,  presented  this  week 
its  side  of  the  controversy  involving 
the  CIO  union’s  strike  at  the  com¬ 
pany’s  tractor  works  in  Chicago. 
Aside  from  explaining  the  company’s 
wage  policy,  the  ad  charged  that  a 
CIO  representative  had  threatened 
that  employes  would  “lay  down”  and 
slow  production  unless  the  firm  gave 
in  at  once  to  the  union  demands. 


$400,000  AD  BUDGET 

Van  Camp  Sea  Food  Company  ad¬ 
vertising  for  1941  will  involve  expen¬ 
diture  of  approximately  $400,000, 
which  will  be  almost  equally  divided 
between  newspapers  and  national 
magazines.  A  California  pottery  pre¬ 
mium  will  again  be  offered  to  pur¬ 
chasers  of  Chicken  of  the  Sea  brand 
and  White  Star  tuna,  it  is  announced 
by  Emil  Brisacher,  president  of  Bri- 
sacher,  Davis  and  Staff,  San  Francisco, 
the  agency  that  handles  the  account. 


pointed  Logan  and  Rouse,  Inc.,  Los 
Angeles,  Cal.,  to  handle  institutional 
advertising  for  the  corporation. 

Golden  State  Company,  Ltd.,  Cali¬ 
fornia  dairy  organization,  has  named 
Ruthrauff  &  Ryan  offices  at  San  Fran¬ 
cisco  to  handle  its  account. 

Carter-Thomson  Company,  Phila¬ 
delphia,  has  been  appointed  to  direct 
the  advertising  of  Minor  Food  Pack¬ 
ers,  Inc.,  canners  of  Conway’s  Old 
Fashioned  Cranberry  Sauce,  Minot 
Cranberry  Sauce  and  the  other  food 
specialties. 

Beaumont,  Heller  and  Sperling,  Inc., 
Reading,  Pa.,  has  been  appointed  to 
handle  advertising  for  Orr  &  Sem- 
BOWER,  manufacturers  of  steam  boil¬ 
ers;  and  the  Interstate  Chemical 
Manufacturing  Co. 

Destileria  Serralles,  Inc.,  Ponce, 
Puerto  Rico,  makers  of  “Don  Q” 
Puerto  Rican  Rum,  appoints  Geare- 
Marston,  Inc.,  Philadelphia  and  New 
York,  as  its  advertising  and  merchan¬ 
dising  counsel. 

Coast  Fishing  Co.,  Wilmington,  Cal., 
announces  the  appointment  of  Lynn 
Baker  Co.  to  handle  the  advertising 
of  its  “Puss  ’n  Boots”  brand  of  pre¬ 
pared  cat  food.  For  the  present,  news¬ 
papers  will  be  used  in  a  selected  list 
of  cities. 


AD  WOMEN  AID  BRITISH 

Sir  Willmott  Lewis,  Washington 
correspondent  of  the  London  Times 
will  speak  at  the  25th  anniversary 
meeting  of  the  Philadelphia  Club  of 
Advertising  Women  Feb.  25,  when  an 
ambulance  bought  with  club  dona¬ 
tions  will  be  presented  to  the  Ameri¬ 
can  Red  Cross  and  a  $1000  check  will 
be  presented  to  the  Women  Soldiers 
of  Britain. 


Eye-Catchers,  Inc.,  New  York,  pro¬ 
ducers  of  an  advertising  photographic 
service,  is  introducing  Utilitads,  a  new 
monthly  complete  copy  and  photo¬ 
graphic  service  for  power,  light,  gas 
and  water  companies.  Utilitads  is  an 
all-photographic  service  and  will,  the 
firm  claims,  enable  subscribers  to  pro¬ 
duce  locally  advertisements  compar¬ 
able  in  quality  to  national  advertising. 


Bekins  Van  &  Storage  Co.  wil 
spend  $100,000  on  newspaper  and  radio 
advertising  in  1941.  This  is  the  com- 
pany’s  46th  year  of  advertising.  News¬ 
paper  ads  will  appear  in  4  col.  bj 
9-inch,  2  col.  by  8-inch  and  1  coi.  by 
4-inch  space.  Bekins  warehouses  art 
located  in  principal  cities  in  Califor- 
nia,  Washington,  Oregon,  British 
liunbia,  Colorado,  Nebraska,  Iowa  and 
Texas.  Brooks  Advertising  Agency  ol 
Los  Angeles  handles  the  account. 

Galvin  Mfg.  Co.,  Chicago,  Motorola 
manufacturer,  is  using  a  list  of  news¬ 
papers  through  Gourfain-Cobb  Co. 
Chicago  agency. 

Kuttner  &  Kuttner,  Chicago  agency, 
is  issuing  orders  to  newspapers  it 
midwestern  cities  on  Little  Corporai 
Co.,  Chicago  manufacturers  of  Sup¬ 
port  U  abdominal  and  surgi^ 
belts. 

Mitchell-Faust  Adv.  Co.,  Chicago,  is 
using  a  limited  list  of  newspapers  it 
specific  points  on  General  Tire  &  Rci. 
BER  Co.,  Akron,  O. 

Vanden  &  Co.,  Chicago  agency,  is 
using  a  few  Ohio  newspapers  in  a  test 
campaign  on  Animal  Products  Co, 
Chicago  manufacturers  of  vitamin 
capsules  for  dogs. 

Newby,  Peron  &  Flitcraft,  Chicago 
agency,  is  handling  the  advertising  for 
the  north  shore  division  of  LunroB 
Products  Co.,  Los  Angeles.  West  k 
Associates,  Glendale,  Cal.,  continue  to 
place  the  remainder  of  the  account  on 
Dr.  Wells  Beverages. 

Elarle  Ludgin,  Inc.,  Chicago  agency, 
is  now  placing  the  account  of  Rn 
Products  Co.,  Chicago. 

Aubrey,  Moore  &  Wallace,  Chicago, 
is  releasing  orders  to  newspapers  on 
H  &  H  Cleaner  Co.,  Des  Moines,  la 

The  Lane  Co.,  Inc.,  Altavista,  Va, 
is  bringing  back  the  old  red  cedar 
chest  for  a  special  drive  on  moth  stor¬ 
age  in  April. 


LOCATION  IS  VITAL! 


heads  OREGONIAN  , 

Portland,  Ore.,  Feb.  17 — Mrs.  Caro¬ 
line  P.  Leadbetter  was  elected  presi¬ 
dent  of  the  Oregonian  Publishing 
Company  to  succeed  her  sister,  Mrs. 
Kate  P.  Hebard,  who  died  Jan.  19,  it 
was  announced  recently  by  the  board 
of  directors.  Mrs.  Leadbetter  is  a 
daughter  of  the  late  Henry  L.  Pittock, 
who  established  the  Oregonian  as  a 
daily.  She  is  the  wife  of  Major  F.  W. 
Leadbetter,  prominent  paper  manu¬ 
facturer. 


The  Sun  Publishes  More 

WOMEN’S  WEAR 


ADVERTISING 


_  - _ ^  newyorkI 

•  •  IS  mof 

Richest  markets 


,  ’<  'iv.’.Si.  'i''  ^'r 


•  •  •  Whether  Et  Hi*  a  tvas  Station  or  a 
Newspaper  Schedule 


from  Department  Stores 
(upstairs)  than  any  week¬ 
day*  newspaper  in  New 
York  or  in  America! 


Size,  location.  BUYING 
POWER  make  Syracuse  an 
exceptionally  PROFIT¬ 
ABLE  market;  a  market 
into  which  is  now  pouring 
millions  of  extra  dollars  in 
defense  projects  and  which 
is  leading  its  Federal  Re¬ 
serve  District  in  retail 
sales  gains. 


.\  iii-nNiiHiMT  M-htMliilr  .  .  .  like  a  Bat.  Htalliin  iiiiiKt  hr  wril  liM-atrd. 
Tlir  Incalion  inii«l  hr  »vhrpr  sah.tt  arr  (.axirr  l«  inakr  hrraiiNr  of  hrltrr- 
thaii-avrraKr  liii.vioB  itnurr.  You  will  find  that  n<M>th  .MirhlBun  Nrw'x- 
liiilirrk  rovrr  IIiIn  kind  of  oiarkrt.  whrrr  |>ro|>lr  arr  hiiniiiiE  moro  bm*. 
urariiiE  down  iiiorr  tirrx  than  rvrr  hrforr:  IliHith  .MirhlEan  Nrwi>|iu|trrx 
drivr  slriilEht  to  thr  hnirt  of  rlEht  of  Mii'hlBan'ii  iiioxt  iii>|u>rtunt  mar- 
krtx.  For  additional  farti.  axk  I.  .\.  Kirin,  .*>0  K.  I'liid  St.,  \rw  Sork;  or 
Jolin  F.  I.ntz,  I.'LI  \.  >lirliiEan  .\vr.,  f'liiraEU. 
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Youll  Sell  More  to  those  families 
who  Buy  More  and  More  Often  .  .  . 
Thru 


BOOTH 
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Il\«  * 


Source:  Media  Reeo$ds 
Xfottday  through  .S'ofMrJti.v. 


The  Post- Standard 


Kelly-Smith  Co.,  Representatives 
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t/ou  set  fht^t  Bot/s" wopk/n<^ 

fhtpes  aMopket  luii-h  PAY-ROIL-PLENTY/ 


Wuae.  powerful,  almost -hu¬ 
man  mat  hines  they  are— gear 
grinders,  jig  borers,  gang 
drillers,  all  essential  to  Amer¬ 
ica's  Defense  Program.  A  hey 
answer  the  call  for  “Moss  Pro¬ 
duction.” 

Pratt  &  Whitney,  one  of 
many  institutions  in  this  fine 
market,  employing  ^ 

well-paid  workers,  have  long 
batteries  of  them,  ^^^nstantly 
at  work— immense  plant  addi¬ 
tions.  night  and 
highly  diversified  production, 
with  the  emphasis  on  airplanes 
and  airplane  parts. 


Scattered  over  New  England  are  highly 
specialized  industries  busier  than  ever 
before  on  Army  -  Navy  Government 
contracts  that  CONTINUE  TO 
POUR  IN. 

Examine  these  huge  sums  by  States,  and 
you  gain  a  striking  picture  of  New  En¬ 
gland’s  ADDED  BUYING-POWER: 

MAINE  . ^176,015,142 

NEW  HAMPSHIRE ...  94,377,884 

VERMONT  .  1,710,825 

MASSACHUSETTS  ...  825,084,993 

RHODE  ISLAND  .  45,834,135 

CONNECTICUT  .  528,056,604 

It  sums  up  to  $1,671,079,583  —  will  be 
MORE  by  the  time  this  reaches  print.  It 
represents  about  $750  per  New  England 
family  compared  to  about  $336  per  family 
for  the  United  States  as  a  whole.  BUT, 
New  England  has  always  been  one  of  the 
richest  per-capita  buying-power  markets, 
WITHOUT  such  contracts.  Diversified 
activities  are  the  answer. 

Big  plants  .  .  .  essential  plants  .  .  .  spotted 
all  over  New  England — there’s  your  market 
story!  Plus  the  fact  that  each  area  has  a 
home-grown  newspaper,  geared  to  New 
England’s  way  of  thinking — and  BUYING. 
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Diiily  Xcw.  (M) 

i’ortlHiiil  rr>~ts-||iTiilil  K\|irrhH  Siinduy 
Trlperiuii  (M&KS) 

'KW  IIAMfSHIKK 
fonoord  M<Hiitor-l*alriot  (E) 

•‘wtie  SratinrI  (E) 

Vanrheotor  I'liion  la»ader  (M&E) 

VERMONT 

■•n-e  TimeH  (E) 

•wnltiKioo  Bunnrr  (E) 

*f«<Heboro  Kvfomipr  (E) 
karlInRton  Free  Prens  (M) 

dohnNbury  Calrdonian-Reeord  (FI) 
ILVSS.ACHl  SETTS 
•ererly  Evening  Times  (E) 


Itostnii  (iloiir  (M&E) 

Itootoii  (iinlie  (S) 

Itnstiiii  PonI  ( M  ) 

ItiKtoii  (S) 

itostnii  Record  &  American  (ME) 
liosloii  Sunday  Aiivertiser  <S) 
Itrocklon  F^iterpriNe-Times  (E) 

('a|ie  (od  Standanl-Tiines,  IlyaiiniK  (F)) 
Fali  River  Herald  News  (F^) 

F'itcliliiirg  Sentinel  (E) 

FraiiiiiiKham  News  (F:) 

(ilniicester  Times  (F)) 

(ireenlleld  Reeorder-Gazette  (FI) 
Haverhill  Gazette  (F)) 

Holyoke  Transcript  (E) 

Eawrenee  F)agle-Tribune  (MF)) 


I.onell  t  oiirisr-t'itizeii  and  Evening 
Fender  (MAF)) 

New  Iteilford  Standard  Times  and 
Mercury  (MAE) 

New  iletiford  Sunday  Standard  Times  (S) 
Neuliiiryiiort  Daily  News  (Fi) 

North  Adams  Transcript  (E) 

Pittsfield  Berkshire  F)agle  (F)) 

({iiincy  Patriot  Ledger  (F)) 

Salem  News  ( Fi ) 

Taunton  Gazette  (F)) 

Malthain  News  Tribune  (Fi) 

Worcester  Telegram  and  Evening 
Gazette  (M&F)) 

Worcester  Sunday  Telegram  (S) 

RHODE  ISLAND 
Pawtucket  Times  (E) 


West  Warw'iek  Pawtiixet  Valley  Daily  Times 
(E) 

Westerly  Sun  (Fi&S) 

Moonsocket  fall  (F)) 

(ONNFXTICIT 
Bridgeport  Herald  (S) 

Danbury  News-Times  (E) 

Hartford  fourant  (M) 

Hartford  fourant  (8) 

Meriden  Record  (M) 

New-  Britain  Herald  (E) 

New  Haven  Register  (EttS) 

New  lamdon  Day  (FI) 

Norwalk  Hour  (FI) 

Norwich  Biillrtin  and  Record  (MAE) 
Stamford  Advocate  (E) 

Waterbary  Republican  Si  American  (M&E) 
Waterbiiry  Republican  Si  American  (E&S) 
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Chicago  Daily’s  “Facts” 
Is  Clever  Promotion 


By  T.  S.  mVIN 

THINGS  are  happening  in  Chicago. 

We’ve  just  been  reading  about  them 
in  an  engaging  little  magazine  that  C. 
L.  Gould,  promotion  manager  of  the 
Chicago  Herald- American,  has  sent 
our  way.  It’s  called  “Facts”  and  car¬ 
ries  a  sub-title,  “Chicago  in  your  vest 
pocket.”  It  is,  frankly,  a  promotion 
piece  for  the  Herald-American — al¬ 
though  you  don’t  discover  that  until 
you  get  inside — and  as  fine  a  one  as  it 
is  unusual. 

Vol.  1,  No.  1  of  “Facts”  looks  some¬ 
thing  like  the  pocket  digest  magazines 
you  see  on  the  newsstands  and  al¬ 
though  its  scope  is  smaller  than  theirs, 
since  it  concerns  itself  only  with  Chi¬ 
cago  and  one  of  its  newspapers,  we 
honestly  found  it  more  interesting 
than  most  of  them.  The  cover  excites 
interest  right  from  the  start  with  such 
attention-catching  plugs  as  these: 
Chicago  has  ‘cards  stacked’  Page  1; 
Headlines  that  made  history  Page  12; 
10,000  Monday  quarterbacks  Page  25; 
50,000  cooks  Page  22. 

Inside,  you  find  that  “Facts”  offers 
what  its  name  promises  about  such 
items  in  Chicago  as  banks,  conven¬ 
tions,  families,  government  contracts, 
history,  hotels,  income,  industry, 
population,  public  utilities,  real  estate, 
retail  sales,  schools,  subway,  stock 
yards,  transportation  and  vital  statis¬ 
tics.  It  also  offers  as  long  a  list  of 
items  about  the  Herald-American — 
advertising  gains,  advertising  success¬ 
es,  circulation,  cooking  schools  and 
other  special  promotions,  news  scoops, 
merchandising,  pictures  and  so  on. 

In  brief,  “Facts”  provides — as  the 
front  cover  tells  you — 1001  up-to-date 
facts,  71  illustrations,  5  charts.  It’s  all 
stuff  that  advertisers  looking  to  do 
business  in  Chicago  want  to  know — 
and  “Facts”  gives  it  to  them  in  brief 
and  breezy  style.  Most  of  the  copy  is 
short  and  the  illustrations,  among 
which  are  some  splendid  news  pictures 
taken  from  the  Herald-American’s 
columns,  are  generously  sprinkled 
through  the  book  so  that  the  reader 
finds  himself  going  from  page  to  page 
xmtil  he  has  gone  from  cover  to  cover. 

Here  is  an  easy  and  interesting  way 
to  get  a  twofold  story  across  to  adver¬ 
tisers — a  story  about  the  market  and 
a  story  about  the  paper.  We  haven’t 
seen  anything  quite  like  this  since 
the  Cleveland  Plain  Dealer  put  out  a 
little  magazine  called  “P-D”  which 
concerned  itself  mainly,  however,  with 
reprinting  choice  material  from  the 


THE  MIAMI  HERALD 
REACHES  BOTH 

story.  Brooks  &  r<nlr.v. 

National  Rrprrsrntutlvrs 

OVER  90%  COVERAGE  IN  CITY  ZONE 


Plain  Dealer’s  columns,  market  mate¬ 
rial  being  quite  secondary,  as  we  re¬ 
call  it,  if  even  present  at  all.  Wonder 
what  ever  happened  to  that,  by  the 
way?  We  never  did  see  any  issue 
after  Vol.  1,  No.  1 — although  we 
thought  publication  would  be  monthly. 

Blotters 

BLOTTERS  have  been  done  to  death 
as  a  promotion  device,  but  the  Chi¬ 
cago  Times  put  out  a  calendar  blotter 
that  strikes  us  as  a  good  stunt  because 
it  provides  useful  information.  In  ad¬ 
dition  to  providing  the  calendar  for 
two  months,  the  current  and  the  next, 
the  blotter  lists  promotion  possibili¬ 
ties.  Thus,  for  February,  it  lists  Na¬ 
tional  Drama  Week,  9-16;  Lincoln’s 
Birthday;  Valentine’s  Day  and  Wash¬ 
ington’s  Birthday.  For  March,  Na¬ 
tional  Display  Week,  Farm  Day,  Girl 
Scout  Anniversary  Week  and  St.  Pat¬ 
rick’s  Day.  It  also  lists  selling  days 
and  number  of  Saturdays  and  Mon¬ 
days,  this  year  and  last,  and  items  to 
keep  in  mind — such  as  the  fact  that 
March  20  is  the  first  day  of  Spring. 
With  this  useful  dope  aroimd  it,  the 
Times’  own  message  on  the  blotter 
gets  extra  attention. 

Clock  Display 

CURRENTLY  drawing  attention  to 
the  windows  of  the  New  York  Tele¬ 
phone  Company  is  a  display  which 
advertises  the  New  York  Sun.  It 
shows  a  colored  map  of  the  world  on 
which  are  placed  clocks  showing  the 
time  simultaneously  in  London,  Paris, 
Vichy,  Madrid,  Stockholm,  Berlin, 
Rome,  Moscow,  Bucharest  and  Istan¬ 
bul.  A  running  ribbon  keeps  repeat¬ 
ing  the  message,  “If  it  happened  today, 
it’s  in  the  New  York  Sun  today!” 
Copy  at  the  base  of  the  display  reads, 
“Newspaper  people  save  time  and 
steps  by  telephone.  The  staff  of  the 
New  York  Sun  makes  1,500,000  tele¬ 
phone  calls  a  year.” 

Bess  Promoted 

WALKER  LONG,  general  manager  of 
the  Huntington  (W.  Va.)  Advertiser, 
has  announced  creation  of  a  promo¬ 
tion  department  and  appointment  of 
William  T.  Bess  as  manager.  Mr.  Bess 
has  been  with  the  Advertiser  for  19 
years  and  has  been  sports  editor  for 
the  last  14.  Before  taking  over  his 
new  duties,  Mr.  Bess  will  make  a 
swing  over  the  country  visiting  promo¬ 
tion  departments  of  various  newspa¬ 
pers.  He  is  succeeded  as  sports  editor 
by  Howard  V.  Bennett. 


BALTIMORE 


Circulation  for 
JANUARY 

305,509 

A  Gain  of  12,520 
Over  January  Year  Ago 

SUNDAY  214,520 

A  Gain  of  16,317 
Over  January  Year  Ago 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 


Another  Book 

SEVERAL  WEEKS  AGO  we  printed  a 

request  from  Clem  Ernst  of  the 
University  of  Washington  (Seattle) 
School  of  Journalism  for  samples  of 
newspaper  promotion  for  the  school’s 
files.  Mr.  Ernst,  it  seems,  was  merely 
paving  the  way  for  a  larger  request. 
“You  see,”  he  writes  now,  “we  have 
become  so  interested  in  this  phase  of 
journalism  that  we  are  publishing  a 
book  on  promotion  during  the  Spring 
quarter.  Do  you  have  any  ideas?” 
We  don’t  have,  at  the  moment;  but  if 
you  do,  and  are  not  yourself  writing  a 
book,  how  about  passing  them  along 
to  Mr,  Ernst?  Thanks. 

More  Stuff 

“KEEP  YOUR  EYE  on  this  great  pre¬ 
paredness  market”  is  what  a  folder 
from  the  Moline  (Ill.)  Dispatch  in¬ 
vites  us  to  do,  giving  us  in  compact 
form  a  fistful  of  stuff  that  seems  rea¬ 
son  enough  for  advertisers  to  want  to 
keep  an  eye  on  a  prosperous,  busy 
and  expanding  market. 

Defense  is  pouring  new  money  into 
Los  Angeles,  too.  A  folder  from  the 
Los  Angeles  Herald  and  Express  re¬ 
ports  it  as  amounting  to  “One  Thou¬ 
sand  Million  Dollars” — which,  when 
you  figure  it  out,  is  merely  a  billion. 
The  folder  figures  this  out — and  also 
figures  out  just  how  big  a  billion  is. 

Evidently  in  line  with  the  new  pol¬ 
icy  of  friendlier  relations  with  Latin 
America,  a  couple  of  promotion  pieces 
hit  our  desk  this  week  from  El  Mundo 
of  Buenos  Aires,  which  has  the  big¬ 
gest  circulation  in  Argentina,  438,655 
copies  daily.  If  these  are  typical,  our 
neighbors  to  the  South  need  no  coach¬ 
ing  in  promotion  from  us.  The  pieces 
are  well  done  from  the  standpoint  of 
design  and  execution — and  the  one  we 
can  read,  because  it’s  in  English,  is 
well  written,  too. 

The  Lancaster  (Pa.)  New  Era  gets 
attention  for  its  classified  page  by 


printing  a  couple  of  columns  of  classi¬ 
fied  ads  taken  from  English  newspa¬ 
pers.  They  are  an  interesting  reflec¬ 
tion  of  the  life  of  a  people  at  war.  A 
ful  page  promotion  ad  in  the  same 
issue  reprints  some  classified  ads  from 
a  French  paper.  These  serve  to  em¬ 
phasize  how  classified  ads  serve  the 
needs  of  a  people  whose  every  minute 
these  days  is  filled  with  needs.  An 
effective,  dramatic  promotion. 

■ 

3,000  Attend  Dance 
Of  N.  Y.  Photographers 

More  than  3,000  persons  attended 
the  12th  annual  dance  and  entertain¬ 
ment  of  the  Press  Photographers’  As¬ 
sociation  of  New  York  Feb.  14  in  the 
main  ballroom  of  the  Hotel  Aster. 
Stars  of  the  stage,  screen  and  radio 
appeared  at  the  event.  Martin  Mc- 
Evilly,  picture  asignment  editor  of  the 
Daily  News,  president  of  the  associa¬ 
tion,  introduced  the  masters  of  cere¬ 
monies  who  included  Milton  Berle, 
Heruy  Youngman,  Harry  Hershfield, 
Ole  Olsen,  Chic  Johnson,  Nick  Kenny, 
radio  columnist.  Daily  Mirror,  and  W 
Sullivan,  Daily  News  columnist. 

A  76-page  program,  featuring  a  let¬ 
ter  of  congratulation  from  President 
Roosevelt  and  cartoons  from  New 
York’s  newspaper  cartoonists,  an¬ 
nounced  the  coming  annual  picture 
exhibition  of  the  association  at  the 
New  York  Museum  of  Science  and  In¬ 
dustry,  RCA  Building,  Radio  City, 
New  York,  from  March  29  to  April  W, 
inclusive.  Entitled  “The  News  of  the 
World  In  Pictures  on  Parade,”  the  ex¬ 
hibition  will  feature  more  than  500 
pictures,  the  best  of  1940. 

Net  proceeds  of  the  dance,  imofB- 
cially  estimated  as  more  than  $4,000, 
will  be  donated  to  the  association’s 
fund  used  to  aid  unemployed  mem¬ 
bers,  as  sick  benefits  and  for  other 
welfare  work. 


The  Hoosier  State 
Press  Association 
Silver  Plaque 
Awarded  to  The 
Indianapolis  News 


For  Outstanding  Service 
to  its  community 


Long  distinguished  for  its  high  editorial  standards  and  untiring  effort  to 
safeguard  the  public's  interest  .  .  .  The  Indianapolis  News  now  proudly 
adds  to  its  laurels  the  1940  award  of  the  Hoosier  State  Press  Association. 

Hoosier  readers,  likewise  judging  newspapers  on  the  basis  of  community 
service,  awarded  The  News  in  1940  the  largest  daily  audience  in  Indiana 
newspaper  history. 


THE  ACTION  PAPER  IN  AN  ACTIVE  MARKET 


SUNPAPERS 


THE 
INDIANAPOLIS 
NEWS  i 


New  York:  Don  A.  Carroll,  110  C.  42d  St. 


Chicoge:  i.  C.  Luti,  43S  N.  Michigon  Ave, 


pOR  FEBRUARY  22,  1941 


23 


WHAT  ARE  THE  FACTS? 

**Our  concern  with  any  man  i$  not  with  what  eloquence  he  teaches^  hut  with  what  evidence.*^  AVGVSTtNE 


SERVICE  TO  CUSTOMER  AND  PUBLIC — Service  is  the  criterion  for  any  retail  business — service  to  the  customer 
and  also  to  the  public. 

Service  to  the  customer  can  be  exclusively  personal,  cater  to  selective  classes,  extend  special  accommodations 
and  favors  of  extra  cost.  Or  it  con  meet  popular  demand  by  giving  the  most  value  at  the  least  cost  to  the  largest 
niunber  of  people. 

The  food  chains  of  America  have  sought  to  render  this  latter  kind  of  service.  At  least  seventeen  comparative  price 
studies  by  impartial  agencies  hove  disclosed  that  lower  prices  prevail  in  their  stores. 

Service  to  the  public  must  include  welfare  of  the  producer  as  well  as  of  the  consumer.  It  must  have  regard  for 
the  interests  of  all  classes — the  customer,  the  community,  and  the  rural  regions  roimd  about. 

Food  chains  have  endeavored  to  meet  these  requirements.  Their  producer-consumer  campaigns  have  furnished 
wider  distribution  for  the  farmer's  products,  helped  market  his  surplus  crops,  helped  to  improve  farm  income,  and 
brought  desirable  commodities  to  the  family  table. 

In  many  other  ways  food  chains  continue  to  benefit  the  community  and  the  coimtry  at  large.  They  have  pioneered 
in  refrigeration  and  sanitation.  They  established  the  system  of  a  uniform  price  to  all  purchasers.  They  made  fresh 
fruits  and  vegetables  available  the  year  round  in  small  towns  as  well  as  city  stores.  They  hove  helped  to  keep 
trade  in  home  conunimities  and  hove  improved  real  estate  values.  They  have  created  employment  and  raised 
standards  of  living  by  reducing  costs  so  that  more  goods  can  be  purchased  by  all  groups  of  income  earners.  They 
hove  paid  better  wages,  established  advancement  opportunities,  and  otherwise  improved  working  conditions  of 
employees.  They  have  brought  their  values  to  public  attention  through  consistent  advertising  in  newspapers. 
SOURCE — National  Association  of  Food  Chains. 


Railroad  Situation  is 
Center  of  Interest 

In  view  of  the  national  prepared¬ 
ness  program  now  underway,  there  is 
in  especial  interest  in  the  railroad 
stuation  due  to  recognition  of  the 
fact  that  adequate  and  dependable 
transportation  facilities  are  absolutely 
necessary  to  the  complete  success  of 
such  a  program. 

The  .\ssociation  of  American  Rail¬ 
roads  is  a  clearing  house  for  all  kinds 
of  statistical  and  other  current  infor¬ 
mation  regarding  the  railroads  and 
the  development  of  national  trans¬ 
portation. 

The  organization  furnishes  rcjnirts 
as  to  new  cars  and  locomotives  in- 
'talled  in  service  or  on  order,  loading 
of  revenue  freight  each  wtH*k,  pur¬ 
chases  of  materials  and  supplies,  reve¬ 
nues  and  expenses  of  the  Class  I  rail 
carriers  and  other  information  dealing 
with  the  general  railroad  situation  or 
various  phases  (»f  it. 

K  large  assortment  of  pictures  for 
use  in  illustrating  special  articles  and 
in  advertising  layouts  also  is  avail¬ 
able,  free  of  charge.  SOURCE — .\s- 
sodation  of  .\merican  Railroads. 

Air  Express  Volume 
Scores  Big  Increase 

H  other  forms  of  transportation  are 
>  pattern,  the  airlines  of  the  United 
States  will  derive  a  major  portion  of 
their  revenue  in  the  future  from  the 
cmiage  of  “freight”  providing  the 
sir  express  business  continues  its  spec- 
Iscular  upward  trend.  On  the  basis 
of  a  26y2%  increase  in  gross  revenue 
for  the  first  seven  months  of  1940  the 
17  domestic  and  international  airlines 
tliis  year  will  carry  more  than  1,000,- 
WO  shipments  for  the  first  time  in 
Wr  history. 

Averaging  about  6y2  pounds,  from 
»  few  ounces  to  9,000  pounds  in 
*«ght,  shipments  have  moved  over 
^  domestic  and  international  air- 
lioti  unnoticed  by  the  millions  of  air 
Iftvelers  who  have  flown  on  the  same 
‘‘diners.  2,600  miles  over  night  is 
'^•night  performance  for  the  serv- 
w  performed  jointly  by  the  lurlines 
•»d  the  Railway  Express  Agency. 

Delivery  of  “Rush”  orders  is  now 
®*de  at  practically  the  same  “tele- 
P*phlc”  speed  by  which  the  order 


was  placed.  Air  Express  has  become  as 
indispensable  as  the  telephone  to  thou¬ 
sands  of  business  houses.  SOURCE 
— Air  Transport  .Association. 

Billions  for  Defense 

.Army,  navy  and  air-force  appro¬ 
priations  total  millions  of  dollars. 
Mechanization  and  motorization  of 
armed  forces  drastically  accelerate  the 
mo<le  and  mobility  of  warfare.  Since 
the  United  States  has  the  smallest 
army  of  any  major  nation,  it  must 
ba.se  its  defense  strategy  u|K)n  swift 
movement  ov<'r  .America’s  extensive 
.system  of  hard-surfaced  highways. 

.Adequate  highways  will  play  an 
im|K>rtant  part  in  this  country’s  pre- 
paredne.ss  program.  .According  to 
“Down  the  Road.”  monthly  column 
by  Charles  M.  Upham,  internation¬ 
ally  recognized  highway  engineer, 
“Over  100,000  miles  of  our  primary 
highway  system  are  obsolete.  Roads 
built  for  defen.se  purposes  will  also 
.serve  peacetime  pursuits.” 

European  war  conditions  make  it 
particularly  imjMJrtant  for  editors  to 
keep  abreast  of  highway  develop¬ 


ments,  as  covered  in  Highway  In¬ 
formation  Service  releases.  News, 
facts,  pictures  and  features,  accom¬ 
panied  by  mats,  are  available,  with¬ 
out  charge,  to  newspapers,  magazines 
and  radio.  AVrite  to  Highway  Infor¬ 
mation  Service,  International  Build¬ 
ing,  Washington,  D.  C. 

Mostly  Taxes 

Sixty  cents  of  your  whiskey  dollar 
goes  not  for  whi.skey  but  for  taxes. 

Only  40  cents  is  left  for  the  dis¬ 
tiller  to  pay  the  farmer  for  his  grain, 
the  lumberman  for  his  barrel.s,  the 
glassmakers  for  their  bottles,  the 
transportation  companies  for  hauling, 
and  to  meet  other  expenses  of  manu¬ 
facture  and  .sale. 

On  one  ca.se  of  100  proof  pint  whis¬ 
key  you  {)ay: 

Federal  gallonage  tax  $9.00 

Federal  container  tax  .24 

.Average  state  gallonage  tax  3.00 

$12.24 

This  is  51  cents  a  pint  plus  the 
usual  busine.ss  privilege  and  license 
taxes.  SOURCE  —  Distilled  Spirits 
Institute. 


Directory  of  Authoritative 
Sources  of  Factual  Information 


Air  Transport  Association 
13S  S«.  La  Salle  St.,  Chleaao,  III. 

A  neutral  source  of  information,  ptaoto- 
n-aphs.  facts  and  flsnires  concerning  the 
paseen?er,  air  mail  and  air  express  busi¬ 
ness  of  the  sixteen  major  scheduled  United 
States  Airlines  operating  domestic  and 
international  services.  Also  facts  avail¬ 
able  rexardingr  operation  and  maintenance 
of  the  transport  planes  and  airway  facili¬ 
ties.  ineludinx  communication  systems, 
of  member  airlines.  General  and  specific 
request  from  editors  invited.  Send  for 
free  booklet  “Little  Known  Facts  About 
the  Air  Transport  Industry." 

Association  of  American  Railroads 

9Z4  Transportation  Bids., 

Washington,  D.  G. 

Central  coordinatlnr  agency  of  the  Ameri¬ 
can  railroads  and  souree  of  information 
concerning  the  railroad  industry.  Has 
lairest  railroad  library  in  the  world.  Fea¬ 
ture  articles,  releases,  publications,  re¬ 
ports,  condensed  railro^  facts  for  “filler” 
copy,  phototrrapbs,  and  monthly  cartoon 
of  r^lroad  oddities.  Free  to  editors. 

Edison  Electric  Institute 
420  Lexlncton  Ave.,  New  York,  N.  T. 
Factual  information,  data  and  statistics 
relatinr  to  the  electrical  Industry. 

American  Petroleiun  Institute, 

Department  of  Pnblle  Relations, 
ffO  W.  noth  St..  New  York,  N.  Y. 
National  Trade  Association  of  the  Ameri¬ 
can  Petroleum  Industry,  Interested  chiefly 


in  technological  and  statistical  prorress. 
Send  for  samples  of  “Weekly  Press  Re¬ 
lease,”  presenting  current  data,  interesting 
items,  on  petroleum  developments  and 
“Sideliirhte  of  Industry,”  weekly  column 
of  industrial  features;  also  for  “Petro¬ 
leum  Facts  and  Fitrures.”  statistical  year¬ 
book,  all  free  to  editors. 

Distilled  Spirits  Institute,  Inc. 

National  Press  Bldg.,  Washington,  D.  C. 
Factual  information,  data  and  staistics 
relating  to  the  Distilling  Industry,  reports 
from  ofiicial  sources  on  production,  con¬ 
sumption.  enforcement,  taxation,  revenue. 

Highway  Information  Service 

International  Bldg.,  Washington,  D.  C. 
A  Highway  Press  Service,  publicizing 
need  of  “more,  better  and  safer  roads." 
An  educational  column.  “Down  the  Road.’" 
Feature  articles,  with  mats,  cartoons  and 
photographs.  Also  highway  facts  and 
figures  and  a  monthly  publication,  “Road 
Builders'  News.”  Free  to  editors. 

National  Association  of  Food 
Chains 

720  Jackson  Place,  N.  W., 

Washington,  D.  C. 

Factual  data  on  services  rendered  by 
chain  food  stores  and  their  part  in  the 
national  economy  are  contained  in  the 
pamphlet,  “The  Chain  Food  Store,”  sent 
on  request. 


Advertisement 


Large  Space  Advertising 

How  large  space  newspajier  adver¬ 
tising  is  made  possible  by  local  use  of 
Motlern  Kitchen  Bureau  campaigns 
is  shown  in  the  “Alice  in  Electric 
Wonderland”  play,  a  Fall  of  1940 
electric  range  activity,  as  promoted  in 
South  Bend,  Indiana,  by  the  Indiana 
&  Michigan  Electric  Company  and 
coojK’rating  dealers. 

Four  advertisements,  totaling  4,032 
lines  and  using  MKB  mats,  were  in¬ 
serted  in  the  South  Bend  Tribune  by 
the  group.  The  17  cooperating  deal¬ 
ers  also  u.sed  space  to  promote  their 
individual  electric  range  brands. 

The  Modern  Kitchen  Bureau’s 
Spring  1941  range  and  water  heater 
program  are  built  around  promotional 
themes  adapted  to  cooperative  activ¬ 
ity  among  dealers,  department  stores 
and  utilities  everywhere.  A  varied 
supply  of  newspaper  mats  offer  ad¬ 
vertising  managers  programs  for  pros- 
fiective  advertisers.  SOURCE — Edi¬ 
son  Electric  Institute. 

Petroleum  and 
“Excess  Capacity" 

Defense  of  America  is  No.  1  topic 
of  conversation  in  the  petroleum  in¬ 
dustry,  which  demonstrated  during 
World  War  I  that  oil  fields  often  are 
as  effective  as  field  pieces  in  winning 
a  struggle. 

It  was  the  American  petroleum  in¬ 
dustry  which  in  the  “war  to  end  war” 
produced  and  delivered  the  fuels  and 
lubricants  which  enabled  the  Allied 
forces  to  operate  at  full  capacity.  In 
the  current  conflict,  universal  me¬ 
chanization  has  made  petroleum  all 
the  more  important,  and  there  are 
those  who  predict  the  victor  will  be 
that  nation  with  an  adequate  supply. 

So-called  “excess  capacity”  for 
which  the  American  industry  fre¬ 
quently  has  been  criticised  now  may 
prove  one  of  Americas  biggest  mili¬ 
tary  assets.  It  means  adequate  sup¬ 
plies  both  for  military  and  civilian 
needs — plenty  of  fuels  and  lubricants 
for  tanks,  trucks  trains,  planes, 
ships,  and  for  all  the  machinery  of 
war-products  industries.  It  means 
toluol,  and  synthetic  rubber  and  hun¬ 
dreds  of  commercial  chemicals,  now 
easily,  cheaply,  and  plentifully  de¬ 
rived  from  petrdeum  where  once  the 
supply  was  limited  and  expensive. 

SOl^RCE — .\mer.  Petroleum  In.st. 
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Better  Packaging  for  Our  Products 


and  Advertising  in  Newspapers 
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The  right  container  is  a  "must"  in  moden 
merchandising. 

It  has  come  to  stand  for  safety,  for  se; 
viceability,  for  economy,  for  beauty. 

PAPER.  Of  the  billion  dollar  output  of  os 
paper  mills  in  1939.  6.104.968  tons.  45%.  wen 
paperboard,  2,238,993  tons.  17%,  were  wrap 
ping  paper. 

The  194  pulp  mills,  647  paper  mills,  119  plm; 
making  paper  bags  and  1,338  paper  boxes  en 
ploy  nearly  a  quarter  of  a  million  people  m 
pay  them  over  three  hundred  million  dollar 
They  buy  row  materials,  power,  etc.,  to  tli 
value  of  a  billion  dollars.  Of  their  combine 
output,  valued  at  a  billion  and  two  thirds,  oih 
billion  may  be  credited  to  containers. 

Pulp  and  paper  mills  paid  taxes  of  fifty  mi 
lions  in  1939.  The  per  capita  consumption  o 
wrapping  paper  and  paperboard  containent 
one  hundred  and  fifty  pounds  annually. 

COTTON  bags  to  the  number  of  two  billia 
burlap  and  other  textile,  650  million,  were  m 
in  1937.  They  were  valued  at  120  millions. 

LUMBER  measuring  two  and  three-quord 
billion  feet  was  used  for  boxes  and  crates  i 
1940.  642  box  manufacturers  paid  25.351  wcrr 
ers  $19,159,030  in  1939  and  their  output  w: 
valued  at  $87,353,766. 

TIN  PLATE  is  on  important  product  oi  « 
steel  industry.  It  requires  72  man  hours  of  laba 
to  produce  a  ton.  The  production  of  2,690,011 
net  tons  in  1940  cost  $121,000,000  in  steel  pc' 
rolls,  plus  mining  and  transportation  costs. 

TIN  CANS  are  made  in  some  248  plants  es 
ploying  36,655  people  earning  $47,163,252.  Thes 
plants  paid  $249,044,215  for  materials,  iue^ 
etc.,  in  1939;  their  output  was  $372,616,014. 

Perhaps  the  most  important  reward  of  labon 
tory  research  by  the  can  manufacturers  is  tl 
development  of  a  successful  beer  can. 

GLASS  —  77  establishments  made  glc 
containers  in  1939.  They  employed  28,670  d 
paid  them  $41,246,058.  Their  products  we< 
valued  at  $158,271,647. 

Average  wages  advanced  from  50c  an  be 


PLASTICS  are  successlully  displacing  paper 
id  paperboard,  tin.  glass,  wood  and  metals  in 
lodem  packaging. 


They  are  highly  resistant  to  air  and  moisture, 
nsily  fabricated  and  not  too  expensive.  They 
3$  hard,  tough,  and  shatter-proof.  They  are 
^tiful. 

There  are  many  varieties  to  choose  from  in 
iheet  form  of  any  thickness,  rods  or  tubes;  cast 
tr  molded;  transparent,  translucent  or  opaque. 
3iey  may  be  gorgeously  colored,  engraved,  in¬ 
bid;  combined  with  leather,  wood,  cloisonne, 
paper,  glass,  fabrics. 

I  One  of  the  first  important  uses  of  plastics  in 
kokaging  was  for  closures. 

Plastics  are  now  accepted  os  a  basic  material 
Di  packaging — have  more  than  trebled  in  vol¬ 
ume  since  1933.  In  1939  there  were  38  firms 
manufacturing  synthetic  resins,  cellulose  plas- 
|i<%>  etc.  Their  output  was  valued  at  $77,653,314. 

advertising.  Two  of  the  recent  products 

lithe  laboratories  of  container  manufacturers 
^e  achieved  consumer  acceptance  almost 
irer  night.  Both  have  been  widely  advertised 
0  newspapers. 

Of  these,  beer  cons  sold  800.000.000  in  1940. 
Pne  manufacturer,  who  advertised  them  in 
bwspapers  made  a  40  %  sales  gcdn  in  a  single 
fe®,  1939. 

Of  the  second,  paper  milk  containers,  the  1940 
fees  in  metropolitan  New  York  alone  were 
'■1100,000  per  week,  a  gain  of  75%  over  1939. 
1340  advertising  of  these  containers  in  New 
Toric  newspapers  included  some  350,000  lines 
Borden  and  Sheffield. 


newspaper  advertising.  as  these  hg- 

kes  indicate,  sometimes  does  the  imbelievable 
F  n  manufacturer  or  group  interested  in  win- 
R3  immediate  national  acceptance  for  cm  idea. 
F  a  service  or  for  a  product. 


TELL  INDUSTRY'S  STORY  TO  THE  READERS  OF 
AMERICA'S  NEWSPAPERS 

Boston  Globe  •  Chicago  Tribime  •  Cincinnati  Enquirer  •  Fall  River 
Herald  News  •  Johnstown  Democrat  •  Johnstown  Tribune 
St.  Paul  Dispatch  •  St.  Paul  Pioneer  Press  •  Scranton  Times 
Westchester-Macy  Newspapers 


rHOT(KiR.\rilM  by  (twrnN  IllinniN  (ilaMi  ronipaiiy — (1)  Bottle  Plant;  (2)  mo<lel  making: 
i:il  iMittli-makini;  niacliineM:  (4l  anncalin?  lehr:  (5)  bottles  eoniinsr  out  of  lehr.  By 
I  ninii  ituK  &’  l*u|ier  Cim-ii. —  I  ti  I  Savannah  Mill:  (7)  printinif  tleparlment.  By  Robert  Calr 
I  oniiiuny,  Ine. — (Hi  roll  «tanils  an<l  barker.  By  .Vnieriran  (an  Company — (0)  Chicatro 
Plant.  (Iti)  Ji-rsey  City  plant;  (10(  can  teeter.  By  Ctmtiiirntal  Can  (V. —  (11)  Illinoia  plant. 
By  Seatcram  Uistillers — 112)  Christmas  pa<'kakes.  By  International  Printing  Ink,  Division 
of  Interchemleal  Corp. — -I  l.'l ) award- winning  packaites.  By  Kastman  Kodak  Co. —  (14)  Tenite 
eontainers.  By  Bakriite  Corporation — (15)  (laekakes  re-styled  in  Bakelite. 


1929  to  70c  in  1939.  Average  hours  worked 
■r  week  were  38.4. 

METALS.  The  consumption  of  tin  in  the  man- 
adure  of  tin-plate  is  about  85,000  gross  tons, 
intoiners  are  made  of  aluminum,  brass,  nick- 
, silver  and  combinations  of  these  with  wood, 
letal  foils  are  widely  used — of  lead  alloys  or 
aluminum.  Silver  is  sometimes  used  as  a  lin- 
ig  or  coating. 


-  IS*: 


E  D  I 


UNSpUND  AND  FUTILE 

THE  International  Allied  Printing  Trades  Coun¬ 
cil  has  advancpd  a  program  for  regulation  of 
radio  broadcasting  that  must  be  viewed  with 
deep  interest,  indeed  with  concern,  by  everyone 
engaged  in  publie  communications  via  any 
medium.  Briefly,  the  Council  proposes: 

1.  That  Congress  permit  the  FCC  to  issue 
radio  station  licenses  only  to  jjersons  residing  in 
the  community  where  the  station  will  operate. 

2.  That  stations  be  allowed  to  give  only  25  per 
cent  of  their  time  to  commercial  programs. 

3.  That  Congre.ss  place  direct  taxes  on  radio 


Some  of  our  readers  who  make  newspapers  and 
who  have  been  damaged  by  radio  competition 
may  expect  Editor  &  Publisher  to  support  these 
proposals.  There  may  be  support  for  all  or  some 
of  them  from  some  newspapers,  but  it  is  our  con¬ 
viction  that  they  should  not  be  supported,  but 
opposed  w'ith  all  the  power  that  the  printed  word 
can  bring  to  bear. 

We  believe  that  they  will  fail  to  accomplish  the 
desired  end — the  restoration  of  employment  in 
the  printing  trades  which,  allegedly,  has  been 
reduced  by  the  advent  of  the  radio  medium.  We 
believe  also  that  they  w  ill  open  the  door  to  regula¬ 
tion  of  the  press,  as  an  advertising  medium,  that 
will  in  time  nullify  the  freedom  provided  by  the 
Bill  of  Rights. 

The  first  jiroposal  is  designed  to  end  chain 
broadcasting.  It  is  doubtful  that  it  can  accom¬ 
plish  that  end.  The  chains,  as  such,  hold  the 
licenses  for  comparatively  few  of  the  stations  over 
which  their  programs  are  heard.  The  “key”  sta¬ 
tions  for  which  the  chains  now  hold  licenses 
could  easily  be  transferred  to  local  ownership, 
under  agreements  that  would  provide  for  simul¬ 
taneous  reception  of  programs  from  central 
sources.  Such  sales  of  network  space  would  not 
violate  the  proposed  law,  and  it  would  differ  in 
no  im|M)rtant  respect  from  the  pre.scnt  situation. 

The  proposal  to  limit  the  amount  of  time  de¬ 
voted  to  commercial  programs  is  subject  to  simi¬ 
lar  easy  evasion.  It  is  stated  that  the  FCC  rules 
now  permit  the  sale  of  only  40  per  cent  of  avail¬ 
able  time  for  commercial  programs — averaging 
eight  hours  of  the  normal  radio  day.  If  the  time 
is  limited  to  five  hours,  the  theory  seems  to  be 
that  advertisers  unable  to  find  a  preferred  spot 
for  their  radio  messages  wdll  return  to  printed 
media.  In  practice,  we  believe  that  the  broad¬ 
casters  w’ould  avert  the  threatened  loss  by  new 
schedules,  new  program  forms,  new  rules;  also 
that  an  advertiser  who  is  convinced  of  the  adver¬ 
tising  value  of  radio  is  not  likely  to  be  converted 
by  law. 

If  the  FCC  has  the  power,  or  can  be  given  the 
pow’er  by  Congress,  to  limit  the  revenue  time  of 
radio  to  25  per  cent,  might  the  Commission  not 
justly  assume  that  it  may  cut  the  limit  down  to 
10  per  cent,  5  per  cent,  1  per  cent,  or  none  at  all? 
Might  it  not  rule  that  all  radio  advertising  is  con¬ 
trary  to  public  interest  and  summarily  forbid  it? 

The  present  revenue-time  limit  of  40  per  cent 
was  presumably  set  after  considering  the  welfare 
of  both  the  broadcasters  and  the  public.  It  com¬ 
pels  licensed  stations  to  make  at  least  60  per  cent 
of  their  time  available  for  non-commercial  pro¬ 
grams — educational,  religious,  political.  At  the 
same  time  it  permits  sufficient  time  for  revenue 
operations  to  maintain  sufficient  equipment  and 
staff  to  render  adequate  public  service,  as  defined 
by  the  Commission. 

The  proposed  imposition  of  a  direct  tax  on 
radio  advertising  seems  to  run  smack  into  the 


I  am  rome  a  light  into  the  world,  that  whosoever 
helieveth  on  me  should  not  abide  in  darkness. — 
St.  John  XII :46. 


decision  of  the  U.  S.  Supreme  Court  in  the  Louis¬ 
iana  case.  Huey  Long  attempted  to  coerce  oppo¬ 
sition  new'spapers  by  a  direct  tax  on  their 
advertising.  The  Supreme  Court  held  the  tax 
unconstitutional,  and  it  is  reasonable  to  assume 
that  a  tax  on  radio  adverti.sing  would  meet  the 
same  fate. 

If  the  Congress  decides  to  regulate  radio  adver- 
ti.sing,  either  by  drastically  limiting  the  time  in 
which  commercial  programs  may  be  .sold,  or  by 
sumptuary,  special  taxation,  the  alternative 
should  be  clearly  recognized.  It  is  eventual 
operation  of  broadcasting  as  a  government 
monopoly,  probably  supported  by  new  taxes  on 
receiving  sets.  That  has  worked  fairly  well  in 
England.  It  might  work  well  here,  but  it  is  not 
an  innovation  that  Americans  can  regard  with 
great  w’armth  in  present  world  conditions.  The 
radio-government  monopoly  idea  has  too  many 
friends  among  people  who  want  to  .see  the  end  of 
all  private  enterprise. 

The  printers  might  al.so  con.sider  that  if  Uncle 
Sam  can  regulate  radio  in  the  interest  of  printed 
media,  there  is  nothing  to  stop  him  from  regulat¬ 
ing  printed  media — newspapers,  magazines,  jX)st- 
ers,  direct  mail — in  the  interest  of  some  other 
form  of  advertising  which  might  gain  great  polit¬ 
ical  support.  If  Congress  or  the  FCC  can 
prescribe  by  law  or  rule  the  earning  ixiwer  of 
private  broadcast  license-holders,  the  student  of 
politics  will  be  sure  that  the  process  w'ill  not  stop 
with  radio.  If  advertising,  as  an  instrument  of 
business,  is  established  as  a  proper  subject  for 
.special  taxation,  the  results  may  be  quite  other- 
wi.se  than  the  printers  now  want. 

Advertising  appropriations  will  not  be  spent 
for  copy  and  art,  for  the  ideas  of  the  advertising 
agency,  for  the  skill  of  the  printing  craftsman, 
for  the  maintenance  of  an  economically  free  press. 
A  grow'ing  share  will  be  diverted  to  tax  channels, 
which  produce  no  addition  to  the  national 
wealth.  Advertising  volume  will  be  reduced,  with 
consequent  reduction  in  the  movement  of  adver¬ 
tised  goods,  and  loss  of  profit  and  employment  all 
along  the  line — including  the  printing  trades. 

We  are  arguing  for  the  integrity  of  advertising 
as  a  tool  of  business.  We  believe  that  the  print¬ 
ers’  proposals  are  to  the  disadvantage  of  every 
advertiser  and  of  every  medium  which  depends 
upon  advertising  for  a  living.  We  believe  that 
these  proposals  will  fail  entirely  of  accomplishing 
their  stated  purpose,  and  that  they  would  bring 
in  their  train  evils  far  more  disastrous  to  printed 
media  than  the  temporary  unemployment  of 
printing  craftsmen. 

We  said  “temporary  unemployment,”  and  no 
less  than  the  International  Allied  Printing  Trades 
Council  does  Editor  &  Publisher  desire  the 
speedy  reduction  of  that  unemployment.  If  the 
printers  prosper,  it  will  mean  that  newspapers 
are  again  taking  in  revenues  adequate  to  the  job 
they  w'ish  to  perform. 

The  task  of  the  printers,  as  ot  all  others  engaged 
in  publication  work,  is  to  make  their  owm  media 
so  superior  to  that  of  the  spoken  word  as  to 
compel  their  use  by  advertisers  in  fair  competi¬ 
tion  with  radio.  Great  headway  has  already  been 


made  in  that  direction  by  newspapers.  Coming 
j’ears  will  get  the  benefit  of  the  cumulative  efforts 
of  the  past  four  years  and  of  continuing  efforts  of 
the  future.  Radio,  aggressively  and  intelligently 
promoted,  was  permitted  to  leap  from  infancy  to 
maturity  in  a  few  years  while  printed  media  were 
struggling  with  fixed  costs  and  dwindling  in¬ 
come — and  at  the  start,  radio  was  a  negligiUg 
factor  in  the  decline  in  printed  advertising. 

Newspajicrs  did  not  look  sufficiently  to  the 
future,  and  the  damage  caused  by  their  neglect* 
will  not  be  repaired  in  one  or  two  years  of  re¬ 
newed  promotion.  That  job  has  been  barely 
started.  It  has  not  yet  received  heavy  enough 
support  from  the  newspaper  field  to  meet  the 
necessities  of  the  task — but  the  defeatism  that 
prevailed  between  1931  and  1936  is  completely 
vanished.  Newspapers  are  nowr  leading  the  march 
toward  restoration  of  the  printed  word  as  the 
primary  advertising  and  communications  vehicle. 

The  printers  cannot  turn  back  the  clock.  They 
haven’t  a  chance  now  to  destroy  radio  advertising 
by  law,  and  they  will  waste  a  lot  of  precious  effort 
if  they  attempt  to.  Their  line  of  progress,  like 
that  of  the  newspaper,  is  within  their  own  craft. 
The  way  to  get  more  employment  for  more  print¬ 
ers  is  to  increase  the  utility  of  printed  media  to 
the  advertisers  and  to  bring  its  cost  within  the 
competitive  range  of  media  which  do  not  have 
to  employ  printing.  This  implies  no  reduction  in 
the  pay  of  printers.  It  does  imply  the  rendering 
of  full  value  for  wages  paid,  the  elimination  of 
uneconomic  and  costly  practices  like  the  repro¬ 
duction  of  plate  matter,  the  maintenance  of  high 
compietency  standards.  These  are  practical  meas¬ 
ures  which  can  be  worked  out  to  mutual  benefit 
by  printers  and  publishers.  The  legislative  at¬ 
tempt  to  create  advertising  by  destroying  a 
medium  is  a  will  o’  the  wisp  that  can  lead  only 
to  trouble. 


CENSORSHIP  "WOLF"  CRIES 

IT  IS  WELL  that  the  American  people  are  alert 
toward  the  possibilities  of  censorship,  and  the 
jierils  that  it  holds  for  their  system  of  free  com¬ 
munications.  It  is  not  well  that  they  should  be 
alarmed  every  few  minutes  by  fantastic  yarns  of 
ceiLsorship  plans  which  have  no  basis  in  fact 
that  can  lie  substantiated. 

Editor  &  Publisher  has  had  it  from  .several 
authorities  whose  word  cannot  be  doubted  that 
there  is  no  censorship  now  in  effect,  and  that,  so 
long  as  the  country  does  not  become  a  formal 
iK-lligcrent,  no  censorship  is  contemplated.  .\s 
we  have  said  many  times,  the  formal  proclama¬ 
tion  of  a  state  of  war  would  obviously  change 
that  situation,  and  it  would  then  be  up  to  pub¬ 
lishers  and  publie  to  keep  censorship  measures  at 
the  minimum  consistent  with  public  safety.  But, 
iinle.ss  and  until  that  comes  to  pa.ss,  there  is  no 


PROMOTION  OPPORTUNITY 

THE  TREMENDOUS  INFLUX  of  new,  il 
temporary,  populations  to  several  score  cities 
through  the  army  training  and  defense  construc¬ 
tion  programs  give  many  newspapers  a  new  topic 
for  jiromotion.  We  hope  they  realize  it.  Adver¬ 
tisers  are  interested  in  numbers,  of  course;  they 
are  also  interested  in  what  the  municipalities  and 
newspapers  are  doing  for  the  strangers  in  their 
midst.  Newspapers  will  waste  an  opportunity  if 
they  don’t  get  some  of  this  new  atmosphere  into 
their  promotion,  displacing  the  dried  and  dusty 
statistics  that  are  in  the  mood  and  the  motle  of 
25  years  ago. 
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POR  FEBRUARY  22,  1941 


PERSONAL 

^NTION _ 

JOHN  COWLES,  vice-president,  Des 
Moines  (la-)  Register  and  Tribune, 
who  made  the  recent  trip  to  England 
with  Wendell 
Willkie,  has  been 
invited  to  speak 
before  the  Ne¬ 
braska  Legisla¬ 
ture.  A  unani¬ 
mous  invitation 
was  extended 
Feb.  17  but  a 
date  was  not  set. 
Mr.  Cowles  has 
addressed  the 
Iowa  and  Minne¬ 
sota  Legislatures 
since  his  return. 

F.  A.  Miller,  president  and  editor  of 
the  South  Bend  (Ind.)  Tribune,  and 
Mrs.  Miller  are  spending  part  of  the 
winter  in  the  Vinoy  Park  Hotel,  St. 
Petersburg,  Fla. 

Frank  E.  Noyes,  publisher,  Mari¬ 
nette  (Wis.)  Eagle-Star,  has  been  re¬ 
elected  president  of  the  Marinette 
Masonic  Association. 

Allen  Griffin,  publisher  of  the  Mon¬ 
terey  (Cal.)  Peninsula  Daily,  and  Mrs. 
Griffin  are  in  Mexico  City,  They  ex¬ 
pect  to  go  to  Merida,  Yucatan;  Puebla, 
Pue,  and  several  Pacific  coast  towns 
before  returning  to  the  States. 

Frank  Ahlgren,  editor,  Memphis 
Commercial  Appeal,  advocated  a  sys¬ 
tem  of  rewards  for  effective  use  of  the 
land  to  bolster  the  morale  of  U.  S. 
agriculture,  in  a  talk  to  150  represen¬ 
tatives  from  14  states  attending  the 
Southern  Region  Conference  of  the 
AAA  at  New  Orleans  Feb.  11. 

Charles  E.  Broughton,  editor,  She¬ 
boygan  (Wis.)  Daily  Press,  was  hon¬ 
ored  by  250  persons  at  a  banquet  in 
recognition  of  his  eight  and  one-half 
years  service  as  Democratic  national 
committeeman.  He  retired  from  that 
post  recently. 

James  Thomson,  publisher.  New 
Orleans  Item,  has  returned  from  a 
vacation  in  Mexico. 

Harry  T.  Saylor,  editor  of  the  Phila¬ 
delphia  Record  and  Camden  (N.  J.) 
Courier  and  former  editor  of  the  New 
York  Post,  and  Miss  Margaret  M.  Mul- 
queen,  employed  in  the  treasury  de¬ 
partment  of  the  Pennsylvania  Rail¬ 
road,  were  to  be  married  Feb.  22.  Mr. 
Saylor’s  first  wife  died  three  years 
ago  in  New  York. 

Sam  H.  Winklebleck.  publisher. 
Redwood  City  (Cal.)  Tribune,  suf¬ 
fered  a  second  collapse  Feb.  14  and 
was  forced  to  return  to  his  home  in 
an  ambulance.  Mr.  Winklebleck  re¬ 
cently  returned  to  his  duties  after 
months  of  illness  and  a  serious  brain 
operation. 

Harry  Chandler,  publisher,  Los  An¬ 
geles  Times,  was  given  an  award  of 
merit  Feb.  11  by  the  American  Acad¬ 
emy  of  Public  Affairs  for  “his  vision, 
counsel  and  co-operation  in  financing 
the  first  aviation  manufacturing  com¬ 
pany  in  California.”  The  award  was 
one  of  nine  made  during  the  organi¬ 
zation’s  annual  National  Defense 
Week  program  at  the  Beverly  Hills 
Hotel,  and  was  accepted  for  Mr. 
(Chandler  by  Ed  Ainsworth,  Times  col¬ 
umnist  and  special  writer. 

Major  Raymond  B.  Bottom,  pub¬ 
lisher,  Newport  News  (Va.)  Daily 
Press  and  Times  Herald,  and  president 
of  Hampton  Roads  Broadcasting  Com¬ 
pany,  operators  of  radio  station  WGH, 
Itas  recently  been  appointed  chairman 
®f  the  Hampton  Roads  Regional  De¬ 
fense  Council.  Another  member  of  the 
Council  is  Winder  R.  Harris,  manag¬ 
ing  editor,  Norfolk  (Va.)  Virginian 
Pilot. 

U.  S.  Senator  Carter  Glass,  pub¬ 


lisher,  Lynchburg  (Va.)  News  and 
Daily  Advance,  will  receive  a  national 
citation  on  Feb.  23  for  his  stand 
against  religious  intolerance  and  for 
freedom  of  conscience.  The  presenta¬ 
tion  will  be  made  at  a  Brotherhood 
Day  meeting  of  the  Lynchburg  Round 
Table  of  Jews  and  Christians  at 
Lynchburg. 

Capus  Waynick,  editor.  High  Point 
(N.  C.)  Enterprise,  has  been  named  a 
member  of  the  apparel  wage  commit¬ 
tee  of  the  wage-hour  administration. 
The  appointment  was  made  by  Col. 
Philip  Fleming,  administrator. 


In  The  Business  Office 


WILLIAM  ELLYSON,  JR.,  adverUs- 

ing  director,  Richmond  Newspapers, 
Inc.,  publishers  of  the  Times-Dispatch 
and  News  Leader,  has  been  named 
chairman  of  the  Defense  Service 
Council  of  Richmond,  organized  to 
provide  for  the  entertainment  and 
welfare  of  soldiers  from  Camp  Lee 
and  other  military  centers. 

Charles  R.  Stark,  advertising  man¬ 
ager,  Nampa  (Idaho)  Free  Press,  has 
resigned  to  accept  appointment  as 
secretary-manager  of  the  Chamber  of 
Commerce  of  that  city.  He  has  been 
succeeded  by  Edward  Potts,  who  had 
been  assistant  manager. 

Harold  A.  Stretch,  advertising  di¬ 
rector,  Philadelphia  Inquirer,  returned 
this  week  from  a  Florida  vacation. 

J.  M.  Blalock,  vice-president  and 
general  manager,  Columbia  (S.  C.) 
State,  has  accepted  the  general  chair¬ 
manship  of  Ae  Y.W.C.A.  building 
campaign  for  $100,000,  to  be  conducted 
March  10-17. 

William  J.  Hatton,  retiring  manager 
of  the  Bulletin  Index,  Pittsburgh 
weekly  news  magazine,  was  guest  of 
honor  last  week  at  the  University 
Club,  Pittsburgh,  where  a  group  of 
his  colleagues  paid  tribute  to  him. 
Mr.  Hatton,  who  also  was  observing 
his  67th  birthday,  retired  that  day 
after  51  years  in  newspapering  and 
advertising. 

J.  B.  Lee,  circulation  manager, 
Jacksonville  Florida  Times  Union, 
congratulated  the  daily’s  carrier  boys 
Feb.  15  at  a  party  in  Morocco  Temple 
to  celebrate  their  successful  efforts  in 
bringing  circulation  to  a  new  peak. 

L.  H.  Keeler,  formerly  with  the  ad¬ 
vertising  department  of  the  Pacific 
Coast  edition.  Wall  Street  Journal,  has 
joined  Western  Construction  News. 

George  W.  Clarke  left  the  Memphis 
(Tenn.)  Press  -  Scimitar  advertising 
department  Feb.  15  for  Fort  Ogle¬ 
thorpe  to  serve  one  year. 

Homer  Burnett,  advertising  man¬ 
ager  of  the  Idaho  Falls  (Idaho)  Post- 
Register,  has  resigned  to  become  as¬ 
sociated  with  the  Cline  Advertising 
Service,  Boise.  The  latter  is  in  charge 
of  the  Idaho  state  advertising  cam¬ 
paign.  Burnett’s  successor  has  not 
been  annoxmced. 

Paul  Gearhardt,  circulation  manager 
for  the  Carlisle  (Pa.)  Sentinel,  and 
A.  L.  Davies,  Carlisle  district  circula¬ 
tion  manager  for  the  Harrisburg  Pa¬ 
triot  and  the  Evening  News,  have 
arranged  to  leave  their  duties  for  one 
year’s  military  training  with  the 
National  Guard. 

Richard  S.  White,  assistant  adver¬ 
tising  manager,  Montreal  (Que.)  Ga¬ 
zette,  has  been  elected  a  director  of 
the  (Canadian  Forestry  Association  for 
the  province  of  Quebec. 

Franklin  D.  Schurz,  vice-president 
of  the  South  Bend  (Ind.)  Tribune, 
and  W.  S.  Bowman,  advertising  direc¬ 
tor  of  the  Tribune,  have  been  named 
to  the  civic  promotion  division  of  the 
South  Bend  Association  of  Commerce. 

W.  A.  “Bill”  Green,  for  the  past  nine 
years  advertising  manager  of  the 
Vancouver  (B.  C.)  Daily  Province, 


FOLKS  WORTH 
KNOWING _ 

MRS.  MINNIE  R.  DWIGHT,  editor, 

publisher  and  owner  of  the  Holyoke 
(Mass.)  Transcript-Telegram,  cele¬ 
brates  50  years  in 
newspaper  work 
on  March  3. 

She  was  17 
years  old,  a  farm- 
reared  girl,  and 
graduate  of  Hop¬ 
kins  Academy 
when  she  joined 
the  Holyoke 
Transcript  in 
1891.  The  paper, 
foimded  in  1854 
as  a  weekly,  had 
become  a  daily  in  Mrs.  Minnie  Dwight 
1882.  The  late 

William  G.  Dwight  was  editor  and  his 
partner  was  W.  S.  Loomis. 

Mrs.  Dwight,  then  Miss  Minnie 
Ryan,  was  given  major  assignments 
almost  immediately  and  was  at  one 
time  police  reporter. 

In  1896  she  married  the  editor,  who 
then  was  sole  owner  of  the  paper. 
Her  niarriage  and  the  rearing  and 
educating  of  a  family  did  not  prevent 
her  from  continuing  her  newspaper 
career. 

In  1927  the  Transcript  acquired  the 
Holyoke  Telegram  and  two  years  later 
Mr.  Dwight  died,  leaving  the  merged 
papers  to  his  wife,  who  has  continued 
to  nm  and  expand  the  Transcript- 
Telegram. 

Mrs.  Dwight  has  been  prominent  in 
state  affairs  and  local  politics.  In  1923 
she  was  appointed  by  Gov.  Channing 
Cox  to  the  first  commission  in  the 
United  States  to  study  old  age  pen¬ 
sions.  In  1928  she  was  appointed 
delegate-at-large  to  the  Republican 
National  Convention.  From  1915  to 
1920  she  campaigned  for  women  suff¬ 
rage  and  was  one  of  the  vast  army  of 
women  who  paraded  in  the  rain  at 
Chicago  and  marched  into  the  Repub¬ 
lican  convention  of  1916  to  make  their 
demands  of  the  party. 

She  has  played  a  prominent  part 
in  the  organization  of  practically  every 
woman’s  club  or  organization  in  Holy¬ 
oke. 

Despite  her  67  years  she  devotes 
considerable  time,  not  only  to  writing 
editorials,  but  also  conducting  her 
column  “The  Oracle.”  Since  1910  she 
has  spent  her  winters  in  Florida,  and 
even  there,  her  typewriter  is  busy. 

Mrs.  Dwight  also  is  treasurer  of 
Station  WHYN,  which  is  expected  to 
go  on  the  air  soon. 

Her  hobbies  are  two-fold,  her  grand¬ 
children  and  her  garden. 


has  retired  from  that  position  and 
from  active  business  so  as  to  recuper¬ 
ate  from  a  long  illness.  During  his 
absence  his  place  has  been  taken  by 
B.  M.  Carter,  assistant  advertising 
manager. 

Henry  W.  Stock,  Albany  (N.  Y.) 
Knickerbocker  News  advertising  man¬ 
ager  and  a  Naval  Reserve  lieutenant 
commander,  has  been  elected  to  the 
newly-created  office  of  second  vice- 
president  of  Capital  District  Naval 
Reserve  Officers’  Association. 


In  The  Editorial  Rooms 


B.  M.  McKELWAY,  managing  editor 
of  the  Washington  Star,  was  initi¬ 
ated  as  an  honorary  member  of  Wash¬ 
ington  and  Lee  Chapter  of  Sigma 
Delta  Chi,  national  professional  jour¬ 
nalism  fraternity,  at  Lexington,  Va., 
Feb.  14. 

(Continued  on  next  page) 


John  Cowles 
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I  NEW 

HAMPSHIRE 

rounds  out 
the  Union 
for _ 


With  its  recent  starting  in  The 
Laconia,  New  Hampshire, 
Evening  Citizen,  THE  WASH- 
INGTON  MERRY-GO- 
ROUND  makes  its  nation¬ 
wide  sweep  complete. 

Drew  Pearson’s  and  Robert  S. 
Allen’s  column  now  is  pub¬ 
lished  ill  newspapers  in  every 
one  of  the  48  states^and  in 
every  U.  S.  territory. 

The  total  number  of  these 
newspapers  is  592. 

'AUitiJL 

FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 
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EDITOR  &  PUBLISHER!  FO 


PERSONALS 

continued  from  page  27 

Stephen  G.  Thompson,  of  the  Sun¬ 
day  department  of  the  New  York  Her¬ 
ald  Tribune,  and  Mrs.  Thompson  are 
the  parents  of  their  third  child,  a  girl, 
Elizabeth  Mildred,  born  Feb.  14  in 
Englewood,  N.  J.,  Hospital. 

Gerald  Coy,  former  business  man¬ 
ager  of  the  old  New  Lexington  (O.) 
Daily  News,  recently  joined  the  edi¬ 
torial  department  of  the  Hillsboro 
(O.)  Press-Gazette. 

Mrs.  Sue  Mills  Loop,  city  staff  re¬ 
porter  for  the  Chattanooga  Times  for 
more  than  15  years  and  real  estate 
editor  for  several  years,  has  been  ap- 


EDITOR  &  PUBLISHER 
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pointed  to  the  Chattanooga  Housing 
Authority. 

David  Sadler,  reporter,  Sioux  City 
(la.)  Journal,  and  an  ensign  in  the 
naval  reserve,  has  been  ordered  to 
report  March  1  at  Seattle,  Wash.,  for 
active  duty. 

Walter  Brevig,  of  the  New  York 
Herald  Tribune  telegraph  desk,  now  is 
a  private  in  122nd  Reception  Center, 
Camp  Upton,  N.  Y. 

Frank  Wallis,  of  the  Boston  Traveler 
copy  desk,  who  has  been  with  the 
Traveler  since  1888,  is  in  the  Faulkner 
Hospital  recovering  from  an  operation. 

James  H.  Newton,  recently  a  free 
lance  writer,  and  G.  K.  Hanchett, 
transferred  from  the  city  staff,  and 
Will  A.  Harwood,  veteran  Boston 
newspaperman,  have  joined  the  Bos¬ 
ton  Evening  Transcript  copy  desk. 
Seymour  Linscott  has  been  promoted 
from  copy  boy  to  reporter  on  the 
Transcript. 

Frederick  Beyerman,  assistant  city 
editor,  Dayton  (O.)  Herald,  has  re¬ 
signed  to  join  the  Cincinnati  Post 
copy  desk. 

Joseph  Green,  formerly  on  the  edi¬ 
torial  staff  of  the  Escanaba  (Mich.) 
Press,  has  joined  the  Jackson  (Mich.) 
Citizen  Patriot. 

Robert  Warner,  Stafford  Springs 
(Conn.)  Press,  has  been  named  presi¬ 
dent,  and  Edward  A.  Adler,  Jr.,  Mys¬ 
tic  Journal,  is  secretary-treasurer  of 
the  Connecticut  Editorial  Association 
for  1941. 

Elizabeth  Hurley,  of  the  Lufkin 
(Tex.)  Daily  News  staff,  has  resigned 
to  join  the  AP  staff  in  Austin,  Tex. 

Claud  D.  Curlin,  reporter.  Little 
Rock  (Ark.)  Gazette,  has  joined  the 
AP  bureau  in  that  city. 

G.  A.  McDaniel,  Federalsburg  (Md.) 
Times,  was  elected  president  of  the 
Maryland  Press  Association  at  its  an¬ 
nual  one-day  meeting  at  the  Emerson 
Hotel,  Baltimore.  Wilmer  Cronin,  of 
Aberdeen,  was  named  vice-president, 
and  S.  E.  Shanahan,  of  Easton,  was 
elected  secretary -treasurer. 

Warren  H.  Stromberg,  previously 
with  the  Chicago  Herald  &  Examiner 
and  the  Chicago  City  News  Service; 
and  Lyford  Moore,  fiction  and  radio 
writer,  are  among  recent  additions  to 
the  Detroit  Free  Press  city  staff.  Jack 
Weeks,  Free  Press  staff  veteran,  has 
been  appointed  aviation  editor.  Tom 
Mitchelmore,  of  the  Free  Press  copy 
desk,  has  resigned  and  is  planning  a 
southern  vacation. 

W.  Sprague  Holden,  formerly  edi¬ 
torial  writer  with  the  Akron  Beacon 
Journal,  has  joined  the  editorial  writ¬ 
ing  staff  of  the  Detroit  Free  Press. 

Ken  Carley,  formerly  associate  edi¬ 
tor  of  the  Ortonville  (Minn.)  Inde¬ 
pendent,  has  joined  the  Minneapolis 
Star  Journal  picture  desk.  Jay  Rich¬ 
ter  has  shifted  from  the  copy  desk  to 
the  local  side,  and  Paul  Siegel,  for¬ 
merly  an  office  boy,  has  been  added 
to  the  photo  staff. 

Bower  Hawthorne,  reporter,  Minne¬ 
apolis  Star  Journal,  and  Mrs.  Haw¬ 
thorne  are  the  parents  of  a  girl,  their 
first  child,  born  Feb.  16. 

Charlie  Lesesne,  of  the  Charlotte 
(N.  C.)  Observer  staff,  has  been  com¬ 
missioned  as  a  pilot  officer  in  the  Royal 
Canadian  Air  Force.  He  went  to  Can¬ 
ada  and  volunteered  for  service  re¬ 
cently. 

Allan  Jacks,  Rome,  N.  Y.,  bureau 
reporter  for  the  Utica  Daily  Press  and 
Observer-Dispatch,  and  Arthur  Wise- 
ham,  apprentice  mechanic  in  the  Press 
composing  room,  have  been  inducted 
into  the  army.  Both  were  sent  to 
Camp  Upton,  L.  I. 

William  F.  Cronin,  editor,  Terre 
Haute  (Ind.)  Tribune,  has  been  re¬ 
elected  president  of  the  Indiana  State 
Teachers’  College  Foundation. 


Lieut.  Joseph  Henry  Zerbey,  3rd, 
son  of  the  president  of  the  Pottsville 
(Pa.)  Republican  and  Mrs.  Zerbey,  and 
Miss  Eleanor  M.  Miller  of  Pottsville 
were  married  at  Trinity  Lutheran 
Church  in  that  city  Feb.  12.  Lieut. 
Zerbey  is  attached  to  Battery  “F”  of 
the  213th  CAC  (A-a)  at  Camp  Pendle¬ 
ton,  Virginia  Beach,  Va. 

Jack  Starr-Hunt,  correspondent  of 
the  Wall  Street  Journal  in  Mexico, 
has  gone  to  California  to  visit  his 
mother  who  is  ill  there. 

William  L.  McClure  was  city  editor 
of  the  Indianapolis  Star  more  than  15 
years,  but  that  wasn’t  long  enough 
for  him  to  be  in  the  post  to  direct  the 
work  of  his  son,  Carson  McClure,  who 
lately  advanced  from  information  clerk 
to  cub  reporter.  The  father,  away 
from  the  city  desk  for  three  years, 
now  is  day  news  editor. 

Carlton  T.  Reynolds,  Fall  River 
(Mass.)  Herald  News  copy  desk,  has 
been  appointed  first  lieutenant  in  the 
Massachusetts  State  Guard. 

Captain  Francis  Earle  Lutz,  of  the 
Richmond  (Va.)  News  Leader  edi¬ 
torial  staff,  and  commanding  officer  of 
Headquarters  Battery,  54th  Brigade, 
has  been  appointed  temporary  press 
relations  officer  of  the  29th  Division, 
now  stationed  at  Fort  Meade,  Md. 

Ray  H.  Bishop,  former  reporter  for 
the  Buffalo  Times,  has  been  called  to 
active  duty  in  the  U.  S.  Marine  Corps. 

Roy  C.  Fitzgerald,  telegraph  editor, 
Richmond  (Va.)  News  Leader,  is  re¬ 
covering  from  an  attack  of  pneumonia. 

John  Riis,  of  the  Richmond  (Va.) 
News  Leader  editorial  staff,  has  been 
asked  to  serve  as  a  member  of  the 
National  Committee  on  the  Housing 
Emergency. 

Isaac  De  Forest  (Ike)  White,  direc¬ 
tor  of  the  Bureau  of  Accuracy  and 
Fair  Play  on  the  old  New  York  World 
from  1885-1931,  is  seriously  ill  of 
uremic  poisoning  at  the  Northern 
Westchester  Hospital,  Mt.  Kisco,  N.  Y. 

Edward  Lockett,  formerly  with  the 
INS  in  Washington,  has  been  named 
to  the  staff  of  Fortune  magazine. 

Guy  V.  Miller,  editorial  writer  and 
foreign  news  editor,  Pittsburgh  Press, 
on  the  eve  of  his  departure  for  Indian- 
town  Gap,  Pa.,  to  serve  as  a  member 
of  the  brigade  staff  of  the  53rd  Field 
Artillery,  was  honor  guest  at  a  fare¬ 
well  dinner  on  Feb.  13.  He  was  pre¬ 
sented  a  watch  by  Edward  T.  Lroch, 
editor  of  the  Press. 

Nina  Varian  Steward,  society  editor 
of  the  Boise  Idaho  Daily  Statesman, 
and  who  was  secretary  to  Lem  Jones, 
press  secretary  on  the  Willkie  cam¬ 
paign  tour  last  fall,  has  resigned  her 
newspaper  position  and  has  gone  to 
New  York. 

Howard  V.  Bennett,  reporter,  Hunt¬ 
ington  (W.  Va.)  Advertiser,  has  been 
appointed  sports  editor,  succeeding 
William  T.  Bess,  who  has  been  ap¬ 
pointed  promotion  manager. 

“Bob”  Davis,  famous  foreign  corre¬ 
spondent  of  the  New  York  Sun,  is  vis¬ 
iting  in  Mexico  City.  Bob  was  the 
honored  guest  of  the  American  Club 
there  Feb.  13,  and  gave  a  talk  on  his 
experiences. 

Martin  Luther,  telegraph  editor  of 
the  Atlanta  Journal,  was  elected  presi¬ 
dent  of  the  Atlanta  Press  Club  Feb.  12. 
Johnny  Bradberry  and  Kenneth  Tur¬ 
ner,  of  the  Atlanta  Constitution,  were 
named  vice-presidents,  and  Romney 
Wheeler,  of  the  AP,  was  elected  treas¬ 
urer. 

Ed  Garrison,  formerly  in  publicity 
work  at  Seattle,  and  Jack  McKinney, 
of  the  Cedar  Rapids  (Iowa)  Gazette, 
have  joined  the  Boise  Idaho  Daily 
Statesman’s  news  staff. 

Sturgis  L.  Hedrick,  Buffalo  Evening 
News  sports  writer,  has  been  com¬ 
missioned  as  a  second  lieutenant  in 
the  2()9th  CA..  (A. A.),  which  soon  will 


leave  for  Camp  Stewart,  Ga.  Another 
News  sports  department  employe  1 
Stephen  H.  Gorski,  also  is  in  the  209th 

George  W.  Swift,  managing  editor 
Elizabeth  (N.  J.)  Daily  Journal,  is  in  1 
Florida,  recovering  from  pneumonia. 

Eldwin  H.  Gooding,  Buffalo  corre¬ 
spondent  for  the  Associated  Press  the 
last  three  years,  has  joined  the  gen- 
eral  news  department  staff  in  New 
York  City.  Sam  A.  Mindell,  of  the  1 
Albany  bureau,  succeeds  Goring  in 
Buffalo. 

Mrs.  Jean  Johnston  has  joined  the  I 
staff  of  the  Philadelphia  Record  as  1 
horticultural  editor.  She  is  the  wife 
of  J.  W.  Johnston,  horticultural  editor 
of  the  New  York  Herald  Tribune. 

Robert  E.  (Bob)  Ray,  assistant 
sports  editor,  Los  Angeles  Times,  un¬ 
derwent  a  major  abdominal  operation 
Feb.  10  at  the  California  Lutheran 
Hospital.  He  was  given  three  blood 
transfusions,  two  of  the  donors  being 
Paul  Zimmerman,  sports  editor,  and 
Ernie  Loebner  of  the  staff,  and  was 
reported  resting  easily.  He  will  be 
confined  to  the  hospital  for  about  a 
month. 

John  Gibbons  and  John  Murphy, 
both  on  the  Boston  Evening  Tran¬ 
script  copy  desk,  have  resigned  to 
join  the  Washington  (D.  C.)  Times- 
Herald  copy  desk. 

Royal  Hatch,  winter  sports  editor, 
Boston  Traveler,  has  left  to  join  the 
air  corps.  He  received  his  basic  train¬ 
ing  at  Darr  Aero  Tech,  Albany,  Ga. 

Guy  Hanchette,  city  staff  reporter, 
Boston  Evening  Transcript,  has  been 
promoted  to  head  of  the  copy  desk. 

Charles  A.  Donnelly,  New  York 
World-Telegram,  was  elected  presi¬ 
dent  of  the  New  York  Financial  Writ¬ 
ers  Assn.,  Inc.,  on  Feb.  13,  succeeding 
C.  Norman  Stabler,  financial  editor, 
Herald  Tribune.  Other  officers  are: 
vice-president,  Frank  B.  Dezendoif, 
Wall  Street  Journal;  treasurer,  Claude 
A.  Jagger,  financial  editor.  Associated 
Press,  and  secretary,  Edward  Beck¬ 
man,  Chicago  Journal  of  Commerce. 
New  governors  are:  Howard  Calkins, 
New  York  Times;  C.  Norman  Stabler, 
John  F.  Lynn,  New  York  Sun;  Gilbert 
E.  Busch,  United  Press,  and  B.  H.  Mc¬ 
Cormack,  Wall  Street  Journal. 

Robert  W.  Booth,  son  of  George  F. 
Booth,  publisher  of  the  Worcester 
(Mass.)  Telegram  and  Evening  Ga¬ 
zette,  has  joined  the  Intelligence  De¬ 
partment  of  the  U.  S.  Army. 

Lydel  Sims,  originally  from  Louisi¬ 
ana,  formerly  with  the  Nashville  Ban¬ 
ner,  has  joined  the  AP  at  Memphis. 

Second  Lieut.  John  Hutchison,  re¬ 
porter,  Memphis  (Tenn.)  Commercial 
Appeal,  left  this  week  for  a  year’s 
duty  at  Fort  Benning,  Ga. 

Fred  Digby,  sports  editor.  New  Or¬ 
leans  Item,  was  guest  speaker  at  the 
banquet  in  Boston  at  which  the  New 
Orleans  Mid- Winter  Sports  Associa¬ 
tion  presented  the  Boston  College 
Eagles  the  trophy  for  winning  the 
1941  Sugar  Bowl  football  game. 

Arthur  M.  (“Buddy”)  Felt,  former 
general  assignment  reporter,  has  been 
made  night  city  editor  of  the  New 
Orleans  Times-Picayune,  succeeding 
Orin  Blackstone,  who  recently  was 
named  city  editor  upon  the  resigna¬ 
tion  of  Frank  Allen. 

Burris  Jenkins,  Jr.,  New  York  Jour- 
nal-American  artist,  has  arrived  in 
London  to  sketch  the  Battle  of  Britain 
for  the  Joumal-American  and  other 
Hearst  papers.  He  will  return  in  about 
a  month. 

Watson  N.  Spoelstra,  for  the  past 
year  Ann  Arbor  (Mich.)  correspon¬ 
dent  for  the  Associated  Press,  has  been 
appointed  sports  editor  of  the  Detroit 
bureau  of  the  AP,  succeeding  Dale 
Stafford,  who  resigned  recently  to  ac¬ 
cept  a  similar  position  with  the  De¬ 
troit  Free  Press. 
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Accuracy  of  AIM  is  practically  an  American  habit  today.  Just  an¬ 
other  name  for  doing  a  good  job  .  .  .  running  ahead  of  competition. 
National  advertisers,  for  example,  hit  dead  center — or  try  to — in 
launching  new  products,  naming  them,  distributing  them.  Advertis¬ 
ing  agencies  seek  bullseye  hits  when  they  create  the  basic  selling 
idea  for  a  campaign,  when  they  devise  newspaper  layouts,  and  when 
they  selea  the  market  and  the  newspaper  for  such  advertising. 

How  accurate  are  YOU  in  spending  your  advertising  dollars  .  .  . 
in  selecting  media  to  attract  linage  to  YOUR  columns.’  Are  you  as 
CAREFUL,  as  ANALYTICAL? 

Well,  EDITOR  &  PUBLISHER  insists  that  IT  is  bullseye-accu- 
rate  in  many  vitally  important  directions  that  concern  YOU.  It  has 
smacked  the  middle  of  the  target  as  the  best  medium  for  the  news¬ 
paper  to  reach  advertiser  and  agent  alike: 

Bullweye  Hit— Against  eight  leading  publications  in  the  field 
for  two  years — tops  them  all  in  the  amount  of 
newspaper-promotion  money  spent  in  its  columns. 
KullMeye  Hit— Check  a  year’s  issue  of  EDITOR  &  PUBLISHER 
and  you’ll  find  it  tops  the  list  against  the  field 
in  the  number  of  newspaper  accounts. 
llliiiNoye  Hit— Has  led  for  two  years  in  the  number  of  newspapers 
<  running  insertions  on  a  frequency  basis. 

BiiliHoyi*  Hit— With  LINAGE  as  a  common  denominator  of 
VOLUME,  in  newspaper  practice,  EDITOR  & 
PUBLISHER  again  makes  a  dead  center  record 
in  volume  from  newspapers. 

BuiiNoyo  Hit— Note  the  arrow  goes  straight  to  subscription  re¬ 
newal  supremacy  of  its  readers  and  in  lowest 
arrearage. 

BullNoy**  Hit  — \nd  finally — right  up  to  the  leader  in  the  number 
of  newspaper  advertising  PAGES. 

Those  of  you  who  think  of  EDITOR  &  PUBLISHER  solely  as 
a  journal  for  journalists  have  an  incomplete  picture  of  the  record 
TODAY.  Look  at  those  bullseyes  again! 

EDITOR  &  PUBLISHER 

The  Oldest  Publishers'  and  Advertisers'  Newspaper  in  America 

Times  Building  Times  Square  New  York.  N.  Y. 

Telephone:  Brvani  9-.’t032,  .305.3,  .3034  and  .3033 
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Selling  by  Telephone 
Aids  Want  Ad  Linage 

By  LOYAL  PHILLIPS 


AT  THE  REQUEST  of  a  subscriber 

we  sent  a  questionnaire  to  50  news¬ 
papers  scattered  all  over  the  country 
in  an  effort  to  find  out  what  should  be 
considered  par  in  the  operation  of  the 
telephone  sales  division  of  classified. 
The  questionnaire  was  sent  to  25  pa¬ 
pers  that  lead  in  linage  and  25  others 
that  are  little  behind  in  linage  or  alone 
in  their  fields. 

We  were  amazed  at  the  variations 
in  all  answers.  For  example,  the  so¬ 
licitors  on  one  large  first  newspaper 
dial  150  numbers  a  day — a  few  hun¬ 
dred  miles  away  on  another  first 
newspaper  the  average  is  only  30! 
What  are  the  reasons  for  this  sharp 
difference?  Is  it  due  to  lack  of  effort 
or  is  it  because  telephone  solicitors 
on  some  newspapers  spend  a  lot  of 
time  handling  detail  work? 

Less  Detail,  Mora  Calls 

Without  exception  the  solicitors  on 
those  newspapers  where  no  detail 
work  is  required  make  a  lot  more 
calls.  However,  there  are  still  wide 
variations  in  the  number  of  calls  made 
when  the  comparison  is  restricted  to 
those  newspapers  where  the  solicitors 
do  no  detail  work. 

Without  an  exception,  those  news¬ 
papers  which  lead  in  the  numbers  of 
orders  per  solicitor  are  those  where 
the  most  calls  are  made.  In  practi¬ 
cally  every  case  the  smallest  number 
of  calls  per  solicitor  showed  up  on  pa¬ 
pers  that  carry  very  little  telephone 
business.  Maybe  there’s  a  moral  in 
these  findings  which  will  help  some¬ 
body  with  the  telephone  sales  problem. 

From  our  own  experience  we  realize 
that  for  the  classified  advertising  man¬ 
ager  who  has  no  full-time  supervisor, 
it  is  sometimes  difficult  to  keep  the 
telephone  division  working  at  any¬ 
thing  like  maximum  capacity.  The 
following  figures  should  prove  par¬ 
ticularly  enlightening  and  inspira¬ 
tional  to  the  CAM  with  a  telephone 
staff  which  isn’t  hitting  on  all  cyl¬ 
inders. 

Thirty-eight  classified  managers  co¬ 
operated  in  arriving  at  the  answers  to 
these  questions: 

1.  Are  your  regular  telephone  solici¬ 
tors  expected  to  do  any  of  the  follow¬ 
ing  detail  work?  (A)  Call  record 
clerk  or  consult  reverse  directory  to 
seciu'e  phone  numbers  on  leads  where 
no  phone  is  given:  28  out  of  38  said 
yes.  (B)  Build  their  own  lead  lists  by 
filing  expirations,  other  paper  ads,  etc.: 
38  out  of  38  said  yes.  (C)  Make  up 
and  turn  in  daily  reports:  26  out  of  38 
said  yes. 

Avaragt  af  77  Calls  a  Day 

2.  How  many  numbers  per  day,  on 
an  average,  do  your  solicitors  dial? 
The  average  for  38  papers  was  77. 
The  highest,  150,  was  reported  by  a 
first  paper  in  a  city  of  ^,000.  The 
lowest  average,  30,  was  reported  by  a 
first  paper  in  a  city  of  125,000.  On 
this  latter  paper  the  solicitors  take 
quite  a  few  voluntary  ads. 

3.  How  many  interviews  per  day  do 
yaur  solicitors  average?  The  average 
for  38  papers  was  47.  The  highest  re¬ 
port,  120  interviews  per  day,  came 
from  the  first  paper  which  also  re¬ 
ported  the  largest  number  of  “at¬ 
tempted  calls.”  This  one  seems  ter¬ 
ribly  high  but  we  have  every  reason 
to  believe  the  report.  A  low  of  20  in¬ 
terviews  per  day  came  from  a  first 
paper  in  a  city  of  110,000. 

4.  Roughly,  how  many  orders  per 


day  per  solicitor  does  your  telephone 
staff  average?  The  average  for  ^  pa¬ 
pers  was  21.  A  high  of  37  orders  per 
day  per  solicitor,  was  reported  by  a 
second  paper  in  a  city  of  over  1,000,- 
000.  A  low  of  8  orders  a  day  was 
turned  in  by  a  first  paper  in  a  city 
of  120,000. 

5.  Roughly,  how  many  insertions 
per  order  does  your  telephone  staff 
average?  The  average  for  38  papers 
was  6.  The  highest  was  13  insertions 
per  order  from  a  second  paper  in  a 
city  of  300,000.  The  lowest  average, 
214,  came  from  the  only  paper  in  a 
city  of  165,000. 

■ 

NAMED  4-A  MEMBER 

Lee  Anderson  Advertising  Com¬ 
pany,  Detroit,  has  been  elected  to 
membership  in  the  A.  A.  of  A.  A. 


President  Greets 
Chilean  Newsmen 

President  Roosevelt  welcomed  Feb. 
14  seven  Chilean  newspaper  men  in 
Washington  who  are  in  this  country 
to  work  on  U.  S.  newspapers  for  sev¬ 
eral  weeks,  and  called  the  idea  per¬ 
fectly  splendid,  since  it  provided  a 
vehicle  for  an  exchange  of  informa¬ 
tion  between  this  country  and  South 
America. 

The  Chileans  attended  the  Presi¬ 
dent’s  press  conference  and  heard  him 
express  the  hope  that  other  Latin- 
American  republics  would  take  up  the 
plan  and  that  U.  S.  newspapers  would 
reciprocate  the  Chilean  action  by 
sending  seven  American  newspaper 
men  to  Chile. 

The  President  discovered  at  the 
conference  that  he  was  related  by 
marriage  to  Carlos  Elastman,  of  El 
Mercurio,  Santiago,  and  to  Louis  Ig¬ 
nacio  Silva,  of  La  Union,  two  of  the 
seven  writers.  After  the  President  had 
told  of  a  Delano  who  had  settled  in 
Chile,  Silva  said:  “Mr.  President,  my 
brother  is  married  to  a  Delano.”  Then 
Mr.  Eastman  said  that  he  had  mar¬ 
ried  a  Delano. 


Defense  Committee 
Named  by  PNPA 

Harrisburg,.  Pa.,  Feb.  18— Thrs 
new  committees  have  been  added  fc 
the  list  of  standing  committees  by  tb 
Pennsylvania  Newspaper  Publishen 
Association,  it  was  announced  todar 
by  John  E.  Person,  publisher,  Wil 
liamsport  Sun  and  Gazette -BulUtir 
president. 

Most  important  of  the  three  is  oa 
on  national  defense  to  be  headed  bi 
William  L.  McLean,  Jr.,  Philadelphi 
Evening  Bulletin,  with  Walter  W 
Krebs,  Johnstown  Tribune  and  Demo¬ 
crat  as  vice-chairman.  This  commit, 
tee  will  consider  all  sorts  of  problems 
which  develop  out  of  the  preparednes 
program. 

A  new  committee  on  composing 
room  apprentices  has  also  been  organ, 
ized  to  work  with  representatives  ol 
the  Wage-Hour  Division.  It  is  chair- 
maned  by  William  D.  Mansfield,  Mc¬ 
Keesport  Daily  News. 

Another  new  committe  has  as  its 
only  member  Colonel  J.  Hale  Stein- 
man,  Lancaster  Newspapers,  Inc.,  and 
is  to  handle  frequency  modulatiot 
broadcasting  subjects. 
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Chicago  Tribune  M.  E. 
Describes  His  Job 

continued  from  page  5 

Sunday  metropolitan  sections,”  said 
the  Tribune  managing  editor.  “In 
these  sections,  one  for  each  region  in 
and  around  Chicago,  we  make  a 
conscientious  effort  to  print  thousands 
of  names  and  half-column  pictures. 
Here  we  are  like  the  home-town 
newspaper,  and  we  devote  columns 
to  names  of  individuals  and  their 
associations,  schools,  clubs  and  civic  | 
activities.  We  try  to  be  personal  in  j 
the  metropolitan  sections,  avoiding  i 
crime  and  controversies.”  | 

How  Ho  Runs  Job 
In  this  connection,  Mr.  Maloney 
referred  to  the  fact  that  Tribune  had 
recently  completed  publishing  the 
names  of  more  than  9,000  Chicago 
high  school  students  who  were  grad¬ 
uated  at  mid-year.  He  also  pointed 
out  the  metro  sections  in  four  issues 
last  June  printed  a  total  of  47,424 
names,  including  high  school,  military 
academy,  college  and  university  grad¬ 
uates,  golden  weddings,  etc.  Of  this 
numer,  36,655  were  graduates  from 
178  schools,  colleges  and  universities. 
Included  with  the  names  were  423 
pictures  of  graduates,  making  a  grand 
total  of  892  pictures  in  the  four  Sim- 
day  issues. 

Mr.  Maloney  explained  the  news 
department  is  thoroughly  organized, 
with  various  sub-department  editors 
in  charge  of  each  important  division 
of  effort. 

He  delegates  absolute  authority 
to  his  department  editors. 

He  added,  however,  “I  butt  in  all  I 
can;  I  grab  all  the  detail  that  my  time 
permits.”  He  confided  that  the  Trib¬ 
une  news  department  is  operated  on 
the  general  theory  that  “a  kick  in  the 
pants  and  a  pat  on  the  back”  is  the 
best  method  of  getting  good  results. 
He  believes  there  should  be  more  pats 
on  the  back  and  fewer  kicks  in  the 
pan*s.  “If  the  latter  prevail,”  he  said, 
“you  should  get  someone  else  to  do 
the  job.” 

Reporters  writing  for  the  Tribune 
are  constantly  aware  of  the  need  to 
compress  their  news  stories,  yet  to 
cover  all  the  essential  facts.  “Keep  it 
short”  is  the  general  rule  in  the  news 
room.  Nevertheless,  the  staff  is  con¬ 
tinually  striving  for  feature  stories  in 
the  news.  “We  realize  the  public 
demand  for  such  features,”  said  Mr. 
Maloney.  “People  always  did  get 
hungry  for  bright  human  interest 
yams  and  the  demand  now  is  greater 
than  ever.” 

Started  with  City  Haws  Bureau 

The  Tribune  gets  so  many  letters 
including  criticisms,  questions  and 
suggestions  that  it  is  possible  only  to 
print  representative  ones.  Letters 
addressed  to  the  news  department  in 
which  reasonable  questions  are  raised, 
are  either  answered  by  Mr.  Maloney, 
personally,  or  by  department  heads 
to  whom  the  letters  are  referred. 

Mr.  Maloney  is  of  the  opinion  that 
radio  acts  as  an  appetizer  for  news  in 
printed  form.  He  feels  that  radio  aids 
rather  than  detracts  from  newspaper 
reading,  because  people,  apparently, 
like  to  read  of  events  wiA  which  they 
are  familiar,  whether  they  have  al¬ 
ready  seen  the  event,  or  have  listened 
to  a  radio  newscast  covering  the  high¬ 
lights.  The  radio  has  helped  news¬ 
papers  in  another  way:  “Some  of  the 
radio  commentators — as  well  as  news¬ 
paper  commentators — are  so  wild  in 
the  statements  that  they  cause  peo¬ 
ple  to  buy  newspapers  to  get  the 
truth.” 

“Pat”  Maloney,  a  native  of  Mt.  Car- 
roU,  m.,  is  a  Chicago  newspaperman 


to  the  core.  He  joined  the  Tribune  in  three  gold  overseas  service  chevrons  The  Maloneys  have  two  daughters, 
February,  1917,  after  19  months  with  and  his  pilot  book  shows  350  hours  in  Patricia  (“Pat”),  who  is  a  freshman 


the  City  News  Bureau.  He  had  pre-  the  air,  150  of  which  were  over  the 
viously  attended  Dartmouth  college,  lines.  He  was  with  the  famed  94th 
graduating  with  Phi  Beta  Kappa  aero  squadron. 

honors,  and  the  School  of  Journalism  Pat  was  asked  for  personal  stories, 
at  Columbia  University.  During  the  “Haven’t  any — but  the  94th  had  the 
World  War,  he  served  with  Capt.  Eddie  record.  The  squadron  had  eight  aces, 
Rickenbacker’s  flying  squadron.  Fol-  the  first  American  ace,  the  first  Ameri- 
lowing  the  war,  he  returned  to  the  can  victory  over  a  Boche,  and  a  total 
Tribune  as  a  reporter,  and  in  1923  he  of  66  victories.” 

was  named  day  city  editor.  In  1937  He  married  Hilda  Gladys  Blackburn, 
he  became  city  editor  and  two  years  of  Winchester,  England,  whom  he  met 
later,  managing  editor.  at  a  dance  given  by  the  Mayor  of 

When  he  returned  in  1919,  he  had  Winchester  for  American  aviators. 


at  Smith  College,  and  Barbara 
(“Bob”),  who  is  a  high  school  student. 

ANSWERS  TRANSRADIO 

Washington,  D.  C.,  Feb.  17 — Amer¬ 
ican  Telephone  &  Telegraph  Company 
today  entered  formal  denial  to  the 
complaint  of  Transradio  Press  that  its 
charges  for  press  service  are  un¬ 
reasonably  high,  and  the  dispute  has 
been  sent  to  the  docket  section  of  the 
Federal  Communications  Commission 
for  assignment. 
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Army  Trainees  Help 
Boost  Circulation 

By  GEORGE  A.  BRANDENBURG 


UNCLE  SAM'S  trainees  in  military 

camps  are  reading  newspapers,  re¬ 
sulting  in  increased  circulation  among 
papers  serving  such  cantonments,  but 
the  amount  of  increase  is  not  sensa¬ 
tional  and  the  period  of  subscription 
is  often  subject  to  transfer  of  troops 
from  one  camp  to  another,  according 
to  an  Editor  &  Publisher  cross-sec¬ 
tion  survey. 

Sampling  Best  Method 

Circulation  managers  responding  to 
our  questionnaire  report  army  can¬ 
tonment  circulation  requires  special 
handling,  in  that  ways  and  means  of 
serving  soldiers  need  to  be  devised  in 
accordance  with  camp  regulations. 
Some  papers  are  using  carrier  boy  de¬ 
livery  service  direct  to  each  battery 
or  troop.  Others  have  made  arrange¬ 
ments  with  a  non-commissioned  of¬ 
ficer  to  handle  the  details  of  distribu¬ 
tion  and  collection.  Still  others  dis¬ 
tribute  their  papers  through  a  news¬ 
paper  distributing  agent  handling  all 
publications  sold  at  the  camps. 

All  of  the  papers  are  giving  special 
attention  to  cantonment  news  cover¬ 
age,  some  publishing  a  special  week¬ 
ly  edition  devoted  exclusively  to  camp 
news  and  pictures.  Sampling  has  ap¬ 
parently  proved  to  be  the  most  effec¬ 
tive  way  of  interesting  draftees  in 
the  nearby  newspaper.  Many  trainees 
have  subscribed  to  their  home-town 
paper  to  keep  informed  about  what 
the  folks  are  doing  back  home.  These 
men  often  become  good  prospects 
after  they  get  established  in  camp 
and  they  want  to  keep  posted  on  sports 
activities. 

Judging  from  replies  received,  the 
experience  of  most  of  the  newspapers 
serving  cantonments  is  that  one  out 
of  10  men,  not  including  commissioned 
officers  who  subscribe  practically 
100%,  are  likely  subscribers  to  the  pa¬ 
per.  Many  of  the  papers  anticipate 
added  circulation  when  the  army 
camps  are  filled  to  capacity  later  this 
year.  In  some  locations,  the  news¬ 
papers  are  not  permitted  to  solicit 
in  the  camps,  it  was  reported. 

Following  are  highlights  from  re¬ 
plies  received: 

Using  Carriar  Boys 

Mayo  C.  Seamon,  circulation  man¬ 
ager,  El  Paso  (Tex.)  Herald-Post  and 
El  Paso  Times,  reports  the  papers 
have  increased  circulation  sales  con¬ 
siderably  and  finds  the  papers  sell 
an  average  of  one  subscription  to 


cases,  the  collections  must  be  made  by 
the  carrier  from  the  subscriber.” 

Mr.  Seamon  said  the  papers  were 
giving  considerable  space  in  the  regu¬ 
lar  editions  to  training  camp  news. 
The  El  Paso  papers  are  publishing  a 
four-page  tabloid  devoted  exclusively 
to  camp  news  in  the  Saturday  issue. 
Some  effort  is  also  made  to  obtain 
single  copy  sales  through  the  post  ex¬ 
changes  at  Fort  Bliss.  A  special  sou¬ 
venir  edition  was  recently  published 
and  more  than  7,000  extra  copies  were 
sold  to  the  soldiers  who  mailed  them 
to  friends  back  home. 

Make  Monthly  Collections 

The  San  Antonio  Express  and  Eve¬ 
ning  News  report  that  each  subscrip¬ 
tion  to  a  draftee  represents  approxi¬ 
mately  15  readers,  according  to 
Charles  Goehringer,  circulation  man¬ 
ager.  “To  date  our  circulation  gains 
show  approximately  1,200  copies,  or 
in  the  neighborhood  of  2%  of  our 
total  circulation,”  he  said.  “As  to 
promotion,  we  have  found  the  most 
successful  plan  is  through  sampling  by 
our  carrier  organization,  who  in  turn 
has  the  co-operation  of  the  sergeant 
of  the  various  companies.  This  same 
plan  is  followed  on  collections;  that 
is  the  sergeant  handles  the  collec¬ 
tions  in  which  the  carrier  allows  him 
a  percentage  on  each  subscription. 
Collections  are  made  monthly.” 

The  Brownwood  (Tex.)  Bulletin  re¬ 
ports  a  circulation  increase  of  about 
1,500  copies,  largely  among  construc¬ 
tion  workers  and  families  of  officers. 
With  arrival  of  draftees,  the  Bulletin 
expects  to  add  considerably  more 
circulation.  The  paper  is  using  the 
weekly  collection  plan  and  finds  that 
only  a  few  are  taking  their  home¬ 
town  paper. 

At  Fort  Benning,  Ga.,  the  largest 
infantry  training  school  in  the  world, 
the  Columbus  Ledger  and  Enquirer 
expect  to  get  one  subscription  out  of 
each  10  men  located  at  the  camp,  ac¬ 
cording  to  O.  L.  Randall,  circulation 
manager.  In  the  past,  the  papers 
averaged  one  subscriber  out  of  every 
six  men.  Within  60  days,  between 
50,000  or  60,000  men  will  be  in  train¬ 
ing  at  Fort  Benning.  “Our  circulation 
is  about  three  times  as  large  at  the 
post  now  as  it  is  during  normal  times,” 
he  said,  estimating  there  are  about 
35,000  men  now  stationed  at  the  army 
post.  A  full-time  reporter  and  pho¬ 
tographer  are  stationed  at  the  post. 

Uses  CommUsion  Plan 


$1.00  per  month,  our  representatives 
have  some  leeway  to  take  care  of 
losses  which,  by  the  way,  have  been 
trivial. 

“Since  activities  at  the  camp  really 
got  under  way,  which  was  about  the 
first  of  January,  we  have  increased 
our  circulation  approximately  1,000 
copies  daily  at  the  camp,  and  about 
200  daily  from  commissioned  officers 
who  are  making  their  homes  in  Bat¬ 
tle  Creek.” 

Warns  Against  Promotion 

W.  D.  Lyness,  Tacoma  (Wash.) 
News  Tribune,  says  the  army  posts  do 
offer  an  opportunity  for  increased 
circulation.  However,  his  main  ef¬ 
fort  is  to  adequately  cover  the  com¬ 
missioned  officers  and  family  units, 
rather  than  go  “hog  wild”  on  the  bar¬ 
racks  and  enlisted  men.  “Metro¬ 
politan  papers  from  Portland  and  Se¬ 
attle  are  making  a  definite  bid  for  this 
increase  by  working  through  a  rep- 
lesentative  in  each  of  the  military 
units,  and  in  some  cases  paying  a 
commission  to  these  distributors  and 
their  boys  for  new  business,”  he  said. 
“We  are  located  just  18  miles  from 
Fort  Lewis  and  Camp  Murray  and 
we  are  not  paying  commissions  for 
new  subscriptions  owing  to  several 
reasons.  In  the  first  place,  this  popu¬ 
lation  is  naturally  shifting;  it  is  con¬ 
ceivable  that  we  could  pay  out  a  good 
many  dollars  in  commissions  for 
business  that  we  might  assume  would 
run  for  at  least  a  month,  if  not  for 
three  months,  and  then  be  confronted 
with  military  orders  that  moved  out  a 
large  contingent,  and  we  would  be 
forced  to  pay  again  for  the  subscrip¬ 
tions  replacing  those  lost  by  the 
move.” 

The  News  Tribune  has  its  own  rep¬ 
resentative  at  Fort  Lewis,  but  at  Camp 
Murray,  there  is  a  distributor,  who 
has  concession  for  all  newspapers  and 
magazines  coming  into  that  unit. 
Where  the  paper  has  its  own  repre¬ 
sentative,  carrier  boy  service  is  used. 
Mr.  Lyness  explains  the  reason  for 
not  actively  promoting  general  sales 
in  the  barracks  is  to  avoid  having  an 
unbalanced  circulation.  The  figures 
are  now  set  entirely  separate  from 
other  classifications,  he  said,  appear¬ 
ing  under  “Army  Posts”  and  included 
in  suburban  circulation. 

Smallar  Papers  Gain 

George  Cromartie,  Fayetteville 
(N.  C.)  Obserrer,  reports  a  10%  in¬ 
crease  in  circulation  at  Fort  Bragg 
post  proper,  with  an  additional  in¬ 
crease  among  newcomers  in  the  city, 
making  a  total  gain  of  about  25%,  or 
2,000  papers  daily.  The  Observer 
publishes  a  weekly  paper,  called  the 
Fort  Bragg  Post,  devoted  exclusively 
to  camp  news,  and  its  circulation  is 
now  close  to  6,000  among  the  30,000 


men  in  camp.  Likewise,  the 
andria  (La.)  Daily  Town  Talk  is  ex 
periencing  healthy  gains,  according  t 
J.  E.  Richardson,  who  reports  an  in. 
crease  of  about  3,000  among  th 
laborers  and  from  families  of  officer 
living  in  and  around  Alexandria.  Mi 
Richardson  has  an  agent  in  each  can' 
who  solicits  new  business. 

F.  CkiLDSCHMiD,  Memphis  Commer. 
cial  Appeal,  reports  a  good  numbe 
of  mail  subscriptions  for  home-tow; 
boys  in  training  at  various  camps 
Lou  Hoffman,  St.  Louis  Star-Time, 
is  apparently  having  some  difficulty  h 
getting  new  business  at  the  camps 
stating  that  at  the  camp  where  tb 
St.  Louis  National  Guard  regiment  i 
now  training,  newspaper  sales  havs 
been  allotted  to  one  individual  for  the 
entire  camp. 

■ 

Phila.  Ledger  Moving 
To  Mechanical  Bldg. 

Philadelphia.  Feb.  18 — All  depart¬ 
ments  of  the  Philadelphia  Evening 
Public  Ledger  are  being  moved  to  ne» 
locations  in  the  Ledger  mechanical 
building  at  Seventh  and  Sansoir. 
streets.  Editor  &  Publisher  was  in¬ 
formed  today.  The  transfer  will  be 
completed  around  March  17. 

Previously,  many  of  the  Ledger  de¬ 
partments  were  housed  in  the  Pub¬ 
lic  Ledger  Building  at  Sixth  and 
Chestnut  streets  which  remained  in 
the  control  of  the  Curtis  Estate  fol¬ 
lowing  the  sale  of  the  newspaper  to  a 
new  company  headed  by  Robert 
Cresswell.  The  mechanical  building 
was  included  in  the  sale. 

Charles  M.  Morrison,  editor,  and 
A.  C.  Hampson,  business  manager, 
who  prepared  the  plans,  said  the 
transfer  makes  for  better  grouping  of 
related  departments  of  the  paper. 
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every  seven  men  actually  living  in 
the  cantonment  area. 

“We  concentrate  on  carrier  delivery 
service  direct  to  each  battery  or 
troop,”  he  said,  “and  stamp  each  pa¬ 
per  with  the  name  of  each  subscriber 
so  that  they  can  be  properly  distrib¬ 
uted  and  each  man  receive  his  own 
paper.  In  some  instances,  actual  dis¬ 
tribution  is  made  direct  to  the  tents 
by  the  carrier,  but  often  the  coop¬ 
eration  of  a  non-commissioned  officer 
is  secured  to  handle  this  detail. 

“We  endeavor  to  have  all  collec¬ 
tions  made  on  payday  by  payroll  de¬ 
duction  on  subscriptions  of  all  men 
and  non-commissioned  officers  and  al¬ 
low  10%  commission  which  goes  into 
the  company  funds.  This  procedure 
is  sometimes  new  to  selectee  units, 
but  is  common  practice  in  the  regular 
army.  Fully  90%  of  our  collections 
are  made  on  this  basis  which  not  only 
saves  lots  of  work,  but  reduces  losses 
to  carriers  considerably.  In  all  other 


George  Schmid,  Battle  Creek 
(Mich.)  Enquirer  and  News,  has  the 
difficult  job  of  circulating  papers  to ; 
two  army  camps.  Fort  Custer,  near  i 
Battle  Creek,  and  Fort  Harrison,  Ind.  ■ 
At  Fort  Custer,  it  requires  two  su-  j 
pervisors  and  approximately  14  boys  i 
who  daily  contact  the  soldiers  with 
morning  and  evening  metropolitan 
papers  as  well  as  the  Enquirer  and  j 
News.  This  work  is  handled  on  a 
commission  basis  by  the  local  news ' 
company,  distributor  for  all  papers. 

“It  is  impossible  to  make  definite 
arrangements  for  collection  on  a  week-  I 
ly  basis,”  said  Mr.  Schmid,  “as  these  j 
trainees  are  paid  monthly  with  a  re¬ 
sult  we  must  extend  credit  on  a 
monthly  basis.  Our  rate  to  them  is 
$1.00  a  month,  although  our  whole¬ 
sale  rates  to  our  camp  representa¬ 
tives  are  on  the  20  cents  per  week 
basis,  or  85  cents  a  month,  which  is 
the  price  of  our  paper  in  the  city  for 
seven  issues.  We  feel  by  charging 


Wider 


ICTURE 
COVERAGE 
by  OFFSET 


ATF>W«b«ndoH«r  OiltGt  Prette*  make  potai* ; 
ble  a  wider  picture  coverage  at  reasonable  cost 
for  the  newspaper  of  small  circulation.  Bring  to 
subscribers  the  same  intense  picture  coverage 
of  local  news  that  has  always  been  a  big  selling 
point  of  the  modern  daily.  For  complete  de>i 
tails,  consult  your  ATF  Salesman  sow,  or  write, 

AMERICAN  TYPE  FOUNDERS 

OFFSET  DIVISION ’MOUNT  VERNON,  N.  Y.l 


NEWSPAPfR 
AND  MAGAZI 

PRESSES  A 
SnREO  EQUIPMI 


THE  GOSS  PRINTING  PRESS  CO 

1535  S.  PAULINA  STREET.  CHICAGO 


E  &  P  WEEKLY  ANALYSIS  OF  DEFENSE  PLANS 

frcpprccf  by  Editor  6  Pmbihkor  klarkotimg  and  Kosoorek  Boroau, 
1707  TImot  §ld§..  1475  rwoy.  Mow  York.  M.  Y. 


FEDERAL  WORKS  AGENCY  AND  FEDERAL  SBCCRITY  AGENCY 
DEFENSE  PROJECTS  ANNOUNCED  JULY  1,  ’40  TO  JAN.  31,  1041 


ARMY  CONTRACTS 


July  1  to 
Dor.  31,  1040 

j^abania  .  $27,098,935 

j^fiiona  .  1,148,24€ 

j^fkansas  .  4,705,999 

California  .  570,681,661 

Colorado  .  7,329,622 

Connecticut  .  169,655,793 

Delaware  .  21,534,576 

pist.  of  Columbia . . .  4,700,069 

Horida  .  15,968,291 

Georgia  .  31.344,144 

Idaho  .  . 

Illinois  .  185,750,064 

Indiana  .  241,549,647 

Iowa  .  54,175,994 

gyncas  .  40,249,872 

Kentucky  .  9,708438 

Louisiana  .  11,884,516 

Maine  .  4,950,927 

Maryland  .  172,059,702 

Massachusetts  .  77,711,558 

Michigan  .  547,053,796 

Minnesota  .  5,137,622 

Mississippi  .  10,051,932 

Missouri  .  294.748,824 

Montana  .  . 

Nebraska  .  10,860,595 

Nevada  .  . 

New  Hampshire .  4,422,966 

New  Jersey  .  410,509,400 

New  Mexico  .  . 

New  York  .  589,912,854 

North  Carolina  .  42.081,209 

North  Dakota  .  . 

Ohio  .  176,506,673 

Oklahoma  .  3,455,307 

Oregon  .  2,913,851 

Pennsylvania  .  267,287,950 

Rhode  Island  .  9,460,278 

South  Carolina  .  17,871,521 

South  Dakota  .  132,960 

Tennessee  .  45,545,279 

Texas  .  63,238,441 

Utah  .  6,223,183 

Vermont  .  1350,659 

Virginia  .  93,279347 

Washington  .  153,782391 

West  Virginia  .  17,791,694 

Fisconsin  .  30387380 

Wyoming  .  2.009,701 


Jan.  1  to 
Jan.  31,  1B41 

$48,459,818 


N.4VY  CONTRACTS 
July  1  to  Jan.  1  to 

Drr.  31.  1»40  Jan.  31,  1941 

$32,626,596  $267,303 


16319 

5,027,424 

102,462,534 

11,820,140 

100,449 

644,289 

598,161 

1,143,103 

1459,000 

17,028,119 

88,952,936 

1,089,375 

1311.935 
169,877 

8,737327 

81,814 

2.521.935 
8,034,732 

104,989,397 

696,432 

1,569,774 

13,836,416 


610,201,939 

815,789 

336,599,611 

3,424,863 

6,370,828 

25,696,026 

943,388 

17,969 

35,498,186 

4.559,586 

73334 

1,030,798 

5,761,519 

4,694,236 

165,945,540 

121,727,350 

723,027,854 

15,899,677 

6,563,767 

4,013,696 

4,734,712 


3,934,732 


1.870,012 

18,071 

125374 

768,435 

1,903,038 


2.647,684 

87,630 


747,683 

4,857,002 

2,587,609 

6.162,(^ 

168,413 


465,448 

358,487 

1,021,070 

11,549,871 

1,187,000 

31,586,664 

1,494,788 


16349 

2,199,500 

87,908,027 

842,327,334 


5,350,582 


590,804,866 

782,121 


14,692,178 

11,007 


25,033,812 

1,681,789 

294,421 

13,595,434 

854,884 

476,651 


55,476,907 

1,859,881 

2,114,785 

664,862,524 

33,145,368 

118,944,064 


24,054,847 

18,587361 

667,903 

3,814 


8,831,860 

4.273,421 

999,471 

14,965 

10353367 

2,897335 

8383,414 

5,554,609 


241,945 

123.770,851 


3.476,830 


101,888 

736,687,945 

334361300 

49,720,060 

36.069,244 


711,639 

1,257,644 

2,857 

2,737300 


Alaska  . 

Canal  Zone  . . . 

Hawaii  . 

Puerto  Rico  . 
Virgin  Islands 
Cuba  . 


Outside  Continental  U.  S. 
.  75327 


11,422,711 

2,575,021 


66345 

326,585 

4,939,750 


21383,410 

24,494300 

62,633,425 

12,894309 

2,718356 

10304,030 


Total  . $4,472,421,408  $556,468,664  $5,927,050,053  $117,424313 

SOTE:  In  addiUon  to  the  total  in  Column  3.  $266,765,600  has  been  awarded  lor 
Hiral  veseel  construction,  but  no  breakdown  by  states  is  avatlable. 

Source:  Office  of  Government  Reports.  Washington.  D.  C.  and  46  Broadway.  New 

Ttrk.  N.  T. 


8YRON  PRICE  TO  SPEAK 

Managing  editors  of  Associated 
Press  member  papers  in  Iowa,  South 
Dakota  and  Nebraska  will  hear  Byron 
Price,  executive  editor  of  the  news 
service,  at  their  first  tristate  meeting 
in  Sioux  City,  la.,  April  9. 
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hr  Detailed  Information  Write 
NCWSPAPER  PRINTINC  CORF..  AgenH  •  THE  BRANHAM  CO..  NeHonal  Representethres 


In  Every  Section  ot  the  Country  There's  a  Newspaper 
By  Which  Responsible  Citizens  Check  All  They  Read  or  Hear — 

-A  HOLDER  OF  PUBLIC  OPINION 

.  .  .  In  I  c\as.  It’s  The  Dallas  Morning  S’eus 


18,113,002  i 


LYNN  CITY  EDITOR 

George  W.  Lynn,  formerly  chief  edi¬ 
torial  writer  of  the  San  Francisco 
Call-Bulletin  and  for  10  years  editor 
of  the  Santa  Barbara  (Cal.)  News- 
Press,  has  been  named  city  editor  of 
the  Vallejo  (Cal.)  Morning  Times. 


.  r 
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THE  newspaper  of  prestige  is  marked  by  the  quality  and 
*  quantity  of  letters  which  it  receives  from  the  people  .  .  . 
by  the  consistent  and  frequent  quotations  of  its  content  by 
t>ther  newspapers  and  also  by  public  speakers  ...  by  the 
manner  and  frequency  with  which  people  mention  it  in  the 
ilaily  conversations. 

All  this,  of  course,  is  a  fair  description  of  the 
traditional  Texan  attitude  toward  The  Dallas 
News. 

New  proof  of  the  reader  prestige  of  The  News 
is  afforded  in  the  following: 

How  Texas  legislators  at  Austin 
Order  Their  Daily  Newspapers 

[Senaie  Membership _ 31  | 

House  Membership _ 150  J 


THE  DALLAS 
MORNING  NEWS 


Fourteen  Other  Texas 
.Newspapers  (Combined) 


.11  Copies 

(100%) 


106  Copies 

(70%) 


60  Clopies  205  Ck^es 
(Av.,4  copies  (Av.,  15  copies 
each  paper)  each  paper) 


NOTE;  The  Dallas  News  has  more  than 
THREE  TIMES  the  number  of  subscribers 
in  the  Senate  and  the  House  of  Representa¬ 
tives  than  has  any  other  Texas  newspaper. 

{Figures  as  of  Jan.  28.  1941) 


Sell  the  Readers  of  The  News  and 

You  Have  Sold  the  Dallas  Market 

The  Dallas  Morning  News 

JOHN  B.  WOODWARD,  Inc.,  Representatives 
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PUBLISHEfI  F( 


Censors  Tougher 
On  U.  S.  Writers, 
Pinkley  Declares 

U.P.  European  Manager 
Established  Zurich 
News  "Relay  Post" 

Increasing  difficulties  encountered 
by  American  correspondents  in  get¬ 
ting  news  out  of  Axis  controlled  terri¬ 
tory  and  continental  Europe  general¬ 
ly  were  described  this  week  by  Virgil 
Pinkley,  United  Press  European  busi¬ 
ness  manager,  who  recently  returned 
from  Europe. 

“Week  by  week,”  Pinkley  said, 
“there  has  been  a  noticeable  increase 
in  the  pressure  applied  to  the  press 
and  radio  and  a  marked  tightening  of 
censorship  in  most  of  continental  Eu¬ 
rope.” 

More  Reliable  Conaecliois 

Pinkley  has  been  in  close  touch  with 
the  many  problems  posed  by  this  situ¬ 
ation,  for  during  the  past  six  months 
he  has  organized  and  “desked”  the 
bulk  of  the  UP.  file  from  continental 
Europe  through  a  “relay  pool”  in 
Zurich. 

This  pool,  he  explained,  was  set  up 
last  June,  soon  after  Italy  entered  the 
war  and  at  a  time  when  communica¬ 
tion  facilities  in  Europe  either  were 
being  put  out  of  service  by  war  or 
were  being  taken  over  by  the  Axis 
military. 

“Switzerland  was  chosen,”  Pinkley 
said,  “because  telephone  and  tele¬ 
graph  connections  between  Switzer¬ 
land  and  the  rest  of  Europe  are  better 
and  more  reliable  than  any  other  and 
because  Switzerland  has  far  less  cen¬ 


sorship  than  any  other  nation  in  Eu¬ 
rope.  This  is  particularly  true  of 
‘transit’  (non-Swiss)  traffic.” 

UP.  now  clears  the  major  part  of 
its  report  from  continental  Europe 
through  the  Zurich  relay  pool — news 
from  the  Axis  and  German  occupied 
countries,  the  Near  East  and  some  of 
Scandinavia. 

Some  idea  of  the  difficulties  faced 
in  covering  continental  Europe,  Pink¬ 
ley  said,  can  be  gained  from  the  sit¬ 
uation  in  France. 

Axis  Censors  Arc  Wiser 

“A  query  from  New  York  to  Paris,” 
he  said,  “must  be  relayed  through 
Berlin  and  then  by  an  uncertain  air¬ 
plane  courier  service  into  occupied 
France.  It  takes  at  least  two  and 
possibly  five  days  to  get  the  query  to 
Paris  and  an  equal  time  to  get  a  re¬ 
ply.  There  is  still  no  means  of  com¬ 
munication  between  occupied  and  im- 
occupied  France  by  telephone  or 
telegraph  available  to  American  corre¬ 
spondents.  And  the  military  has  com¬ 
plete  control  of  all  communication  fa¬ 
cilities  in  the  Netherlands.” 

Pinkley  added  that  German  corre¬ 
spondents  are  given  fast  service  on 
dispatches  to  Berlin  from  virtually  all 
of  continental  Europe  and  are  uncen¬ 
sored.  They  also  receive  similar  fa¬ 
vored  treatment  in  Spain  and  Russia. 

American  correspondents,  by  con¬ 
trast,  are  held  strictly  accountable  for 
all  dispatches  sent  and  find  the  Axis 
censors  increasingly  wise  to  trick 
phrases  and  terminology.  As  an  ex¬ 
ample  of  the  tightened  censorship. 
Pinkley  said  nine  separate  efforts  had 
to  be  made  to  get  the  story  of  the  most 
recent  meeting  between  Hitler  and 
Mussolini.  Elach  time  the  correspon¬ 
dent  started  to  make  mention  of  the 
meeting,  the  wires  were  pulled  down. 


AHEA  RESIDENTS 


Munro  Leaves  Jail; 
Confined  for  8  Days 

David  A.  Munro,  editor  of  Space  & 
Time,  a  mimeographed  publication  of 
advertising  news,  was  freed  from  the 
New  York  county  jail  this  week  where 
he  had  been  confined  since  Feb.  11  for 
failing  to  post  a  $2,000  bond  guaran¬ 
teeing  his  appearance  at  the  trial  of  a 
libel  suit  action.  The  bond  was  never 
posted  and  Munro  was  released  by 
order  of  Justice  Bernard  L.  Shientag. 
The  arrest  warrant  was  vacated  after 
Munro  had  given  assurance  that  he 
would  appear  at  the  trial. 

The  libel  suit,  asking  for  $20,000, 
was  brought  against  Munro  by  Isaac 
W.  Digges,  New  York  attorney,  who  is 
counsel  for  Lee  and  Henry  Bristol  of 
the  Bristol-Myers  Co.,  makers  of 
Ipana  toothpaste,  Sal  Hepatica,  Mum, 
and  Vitalis  hair  tonic.  In  an  affidavit 
asking  the  court  for  Munro’s  arrest, 
Digges  had  charged  that  Space  & 
Time  had  called  him  “an  astute  and 
glib  user  of  legal  phraseology.”  He 
had  told  the  court  that  Munro  should 
be  arrested  to  prevent  his  escaping 
the  court’s  jurisdiction  rather  than 
face  libel  suits  amounting  to  $60,000 
brought  by  Digges  and  Lee  and  Henry 
Bristol. 

Munro  claims  that  he  was  arrested 
on  the  pretense  that  a  trip  which  he 
was  about  to  take  to  Los  Angeles  was 
for  the  purpose  of  escaping  the  court’s 
jurisdiction.  He  says  that  his  counsel 
had  informed  Digges  of  his  intention 
to  take  the  trip. 

According  to  Munro,  the  first  news 
he  had  of  the  arrest  came  from  a 
sheriff  who  walked  into  his  office  and 
took  him  to  jail.  While  in  confine¬ 
ment  Munro  edited  his  paper  from 
his  cell  and  did  not  miss  an  issue. 


ABC  Groups  to  Study 
Visualization  Plan 

The  second  meeting  since  the  Audi 
Bureau  of  Circulations  convention  ii 
Chicago  last  October,  between  tht 
Newspaper  Publishers  Visualizatior 
Committee  of  the  ABC  and  the  News- 
paper  Directors  of  the  ABC,  for  fur. 
ther  discussion  of  the  visualizatior 
plan  proposed  by  advertisers  and  ac 
agencies,  was  scheduled  for  Feb.  21-2 
at  Ponte  Vedra,  Fla.  The  groups  firy 
met  in  New  York  last  December. 

The  seven-man  Newspaper  Pub- 
lishers  Committee  will  be  headed  bj 
Edwin  S.  Friendly,  business  manage 
New  York  Sun,  committee  chairman 
Other  members  include  S.  E.  Thoma. 
son,  publisher,  Chicago  Times;  A.  L 
Miller,  publisher  Battle  Creek  (Mich.) 
Enquirer-News;  A.  E.  Whiting,  circu¬ 
lation  manager,  Montreal  Star;  Walter 
M.  Dear,  general  manager,  Jersey  City 
(N.  J.)  Jersey  Journal;  Clark  F.  Waite, 
president  and  treasurer,  Copley  News¬ 
papers,  Southern  California;  and  Jack 
Estes,  Dallas  (Tex.)  News. 

There  have  been  two  changes  in  the 
ABC  Newspaper  Directors  group,  how¬ 
ever.  Verne  E.  Joy,  publisher,  Cev 
tralia  (Ill.)  Sentinel,  has  succe^ed  as 
director  J.  Noel  Macy,  head  of  the 
Macy-Westchester  Newspapers,  who 
two  weeks  ago  went  to  Fort  Elevens, 
Mass.,  for  a  year’s  service.  Mr.  Joy 
represents  newspapers  under  15,000 
circulation  classification.  Other  di¬ 
rectors  are  Horace  Powell,  Atlonta 
Journal,  representing  the  Central 
Zone;  Buell  W.  Hudson,  Woonsocket 
(R.  I.)  Call,  succeeding  Colonel  Ernest 
G.  Smith,  publisher,  Wilkes-Barre 
(Pa.)  Times-Leader-News;  and  W.  J. 
Butler,  advertising  manager,  Toronto 
Globe  &  Mail. 


FARMING 

1940  farm  income  5% 
above  1939,  i4.2% 

above  19.38— basis  1st 
9  months  receipts. 


MINING 

Metals  prices  hinh. 
1940  Dividends  24.3% 
ahead  of  1939. 


BUILDING 

Spokane  Buildinft 
tops  5  Million  Uoilars 
in  1940— Best  year 
since  1928,  and  37% 
ahead  of  1939. 


AUTOMOBILES 

13,027  new  cars  sold 
in  Spokane  area  1st 
10  mos.  1940—32% 
gain  over  1939. 


POSTAL 

November  1940  best 
November  In  Spokane 
since  1927— 1st  11 


ELECTRICAL 

Sales  of  Electrical 
goods  1st  10  months 
1940  from  5.1%  to 
66.1%  ahead  of  1939. 


RETAILING 

1940  Department 
Store  sales  in 
Spokane  4  per  cent 
above  1939. 


BANKING 


Spokane  Bank 
Deposits  $81,938,668 
—Transactions  in 


1940,  8.7%  ahead  of 
1939. 


AVIATION 

Spokane  in  1940  gets 
N.  W.  District  head¬ 
quarters  for  army  air 
corps  with  super¬ 
vision  over  units  in 
11  states. 


MORNING 


SUNDAY 


RAILROADS 


GRAND  COULEE 


IN  GFNERAL 


Freight  car  loadings 
Western  board  for 
last  quarter  1940 — 
5.7%  ahead  of  1939. 


Additional  millions 
being  spent  in  this 
$400,000,000  develop¬ 
ment. 


Sales  Management 
survey  shows 
Spokane  well  above 
national  average— 
Rating,  110  per  cent. 


EVENING 


SPOKANE.  WASHINGTON 
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Fahy  Case 
Reargued  in 
Philadelphia 

Goldman  Sees  Labor  Striie 
Created  by  NLRB's 
Policing  of  Relations 

Philadelphia,  Feb.  20— If  the  Na¬ 
tional  Labor  Relations  Board  assumes 
the  right  to  “constantly  police”  rela¬ 
tions  between  employers  and  em¬ 
ployes,  the  very  purpose  of  the 
Wagner  Act  would  be  defeated  by 
creating  rather  than  discouraging  in¬ 
dustrial  strife,  it  was  declared  today 
by  Charles  Goldman,  attorney  for  the 
Newark  (N.  J.)  Star-Ledger,  in  a  re¬ 
argument  of  the  Fahy  case  before  the 
Third  Circuit  Court  of  Appeals  here. 

Mr.  Goldman’s  argument  followed, 
in  many  instances,  the  thoughts  ex¬ 
pressed  in  an  opinion  handed  down 
by  the  same  court  on  Feb.  3,  in  which 
it  was  decided  that  the  NLRB  had  no 
right  to  order  the  reinstatement  of 
Agnes  Fahy,  former  Newark  Ledger 
reporter,  because  a  collective  bargain¬ 
ing  agreement  already  existed  be¬ 
tween  the  management  and  the  New¬ 
ark  Guild,  which  brought  the  charges 
against  the  paper. 

In  the  reargument,  the  NLRB’s  chief 
counsel,  Robert  S.  Watts,  declared 
that  the  board  believed  the  court  was 
mistaken  in  the  scope  of  its  conclu¬ 
sion,  which  said  in  effect  that  a  public 
right  had  been  fulfilled  after  a  collec¬ 
tive  bargaining  agreement  was  signed 
and  that  the  board  has  no  further 
jurisdiction. 

In  answer,  Mr.  Goldman  said  that 
the  Newark  Ledger  had  violated  no 
public  right  in  discharging  Miss  Fahy 
and  he  developed  the  thought  that 
she  could  have  taken  her  grievances 
to  a  court  of  equity  or  submitted  it  to 
arbitration  as  provided  for  in  the 
contract. 

“Best  proof  of  the  fact  that  the 
Newark  Ledger  did  not  interfere  with 
collective  bargaining,”  Mr.  Goldman 
said,  “is  foimd  in  the  fact  that  man¬ 
agement  had  continuously  since  1937 
renewed  its  contract  with  the  Newark 
GuUd. 

“When  a  collective  agreement  had 
been  signed,”  he  said,  “the  public  in¬ 
terest  is  finished.  'There  are  many 
remedies  to  correct  a  violation  of  the 
contract,  incumbent  upon  the  ordinary 
processes  of  law.” 

■ 

WAGENER  RESIGNS 

Clarence  Wagener,  promotion  man¬ 
ager  of  the  Baltimore  Sunpapers,  has 
resigned  effective  Feb.  24.  He  has  been 
with  the  Sunpapers  for  19  years.  His 
successor  has  not  been  announced. 

Will  you  love  us  in  Decem¬ 
ber  as  you  do  in  May? 

Boy,  are  you  missing  some¬ 
thing  if  you  don't! 

New  England's  Front  Yard 
is  no  "summer-time  only" 
area  for  the  national  adver¬ 
tiser. 

Proof?  Right  in  our  net  paid 
circulation — May,  53,771; 
December,  54,466. 

There's  great  business  in 


MAX  ANNENBERG'S  WILL 

The  will  of  Max  Annenberg,  former 
director  of  circulation  for  the  New 
York  Daily  News,  who  died  Feb.  7, 
was  filed  last  week  for  probate  with 
Surrogate  Delehanty,  in  Manhattan. 
It  leaves  his  entire  property  to  his 
widow,  Etta  Lando  Annenberg.  In 
addition  to  his  widow,  Mr.  Annenberg 
is  survived  by  three  children  and  five 
grandchildren.  As  yet  no  date  has 
been  set  for  the  proving  of  the  docu¬ 
ment,  executed  March  3,  1937,  and 
which  names  the  widow  as  the  execu¬ 
trix  of  the  estate,  the  exact  value  of 
which  will  be  disclosed  when,  imder 
the  direction  of  the  court,  the  property 
is  appraised  for  inheritance  taxation. 

JOINS  SUPPLY  CO. 

Wallace  H.  Granger,  who  for  the 
past  28  years  has  been  in  the  employ 
of  the  Duplex  Printing  Press  Company 
of  Battle  Creek,  has  joined  the  sales 
force  of  the  New  England  Newspaper 
Supply  Company  of  Worcester.  For  the 
past  16  years  Mr.  Granger  has  been 
the  Pacific  Coast  sales  representative 
of  Duplex.  His  prior  years  with  Du¬ 
plex  were  spent  traveling  extensively 
throughout  the  United  States,  Canada, 
and  the  Orient. 


Ad  Managers  Seek 
Publicity  Code 

A  publicity  code  for  newspaper- 
members  of  the  Northern  California 
Newspaper  Advertising  Managers  As¬ 
sociation  will  be  sought,  it  was  decid¬ 
ed  at  the  February  meeting  in  San 
Francisco  of  the  organization. 

Decision  to  attempt  the  publicity 
code  came  at  conclusion  of  a  round¬ 
table  discussion  between  advertising 
managers  and  editors.  Immediate 
basis  for  discussion  was  a  talk  by  Roy 
Cowles,  publicity  representative  for 
General  Motors  and  son  of  a  retired 
Oklahoma  publisher. 

“As  business  is  the  life  blood  of 
every  community,  so  better  coverage 
of  business  is  a  definite  part  of  every 
newspaper’s  coverage,”  Mr.  Cowles 
said.  Admitting  the  difficulties  of 
business  coverage,  Mr.  Cowles  urged 
cultivation  of  manufacturers  and 
business  men  on  an  established  basis, 
declaring  “a  better  imderstanding 
necessary  and  desirable.”  Too  often 
newspaper  coverage  of  plants  is  limi¬ 
ted  to  strike  news,  he  said,  adding 
that  “the  trade  papers  are  beating  you 
every  time  in  the  reporting  of  manu¬ 
facturing  and  plant  news.” 

Kenneth  Bowen,  Redwood  City  Trib¬ 


une,  offered  rebuttal,  but  admitted 
that  too  often  the  attitude  was  “if  we 
want  it  in,  it’s  news,  and  if  you  want 
it  in,  it’s  publicity.”  James  Boothe, 
San  Rajael  Independent,  cdso  scored 
present  publicity  and  said  “what  you 
give  away,  they  don’t  pay  for.”  Ray 
Judah,  publisher,  Santa  Cruz  News 
from  1910  to  1935,  spoke  from  experi¬ 
ences  during  the  automobile  industry’s 
rise  and  warned  that  newspapers  “cul¬ 
tured  the  auto  industry  into  the  very 
practices  you  are  discussing.” 

HEADS  BOSTON  UNION 

Harold  J.  Stanton,  national  advertis¬ 
ing  department,  was  elected  president 
of  the  Boston  Globe  Employes’  Asso¬ 
ciation  at  its  first  annual  meeting  Feb. 
18.  Basil  W.  Robinson,  display  desk 
employe,  was  elected  vice-president: 
and  Mary  Marjorie  Larki,  secretarial 
staff,  was  chosen  secretary-treasurer. 
Joseph  F.  Dinneen,  reporter,  and 
“sparkplug”  of  the  so-called  indepen¬ 
dent  union  seeking  recognition  as  bar¬ 
gaining  agent  for  editorial,  mainten¬ 
ance  and  business  office  employes,  and 
Carlisle  Holt,  reporter,  were  elected 
to  the  executive  committee,  and  these 
two  men  and  the  other  three  officers 
comprise  the  entire  committee.  The 
association  claims  164  members. 


GIVING  HEINZ  SALES 
A  MARKET  ZEST! 

The  Heinz  (  'onipany  believes  in  newspaper  ad¬ 
vertising  .  .  .  has  originated  a  highly  ingenious 
composite-layout  plan  whereby,  in  the  larger 
spaces,  a  number  of  individual  ads  for  various 
products  are  united  in  one  dominating  ensemble 
— smiling  housewives,  new  recipes,  tempting 
dishes.  And,  this  great  Johnstown  market  has 
rcsjxinded  enthusiastically  to  linage 
in  its  newspapers,  run  continuously, 
for  many  months,  week  after  week. 


The  Heinz  Company  stands  24th  in  the 
list  of  the  100  largest  national  advertisers. 
A  recent  tabulation  shows  that  this  institu¬ 
tion,  with  a  total  appropriation  of  $2,291,- 
336,  spends  $1,245,005  in  newspapers  in 
.1  single  year. 

The  Johnstown  Tribune  and  The  Johns¬ 
town  Democrat  congratulate  The  Heinz 
Company  on  going  after  the  productive 
Johnstown  area  in  such  an  imaginative 
and  consistent  manner.  It  is  another  of 
our  Success  Stories.  Johnstown  and  its 
trarling  area  are,  as  every  one  now  knows, 
at  peak  payroll  strength — working  day 
.md  night. 
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Dorothy  Dix  Re-Signed; 

D.  McEvoy  Goes  Abroad 


By  STEPHEN  J.  MONCHAK 


GEORGE  F.  KEARNEY,  general  man¬ 
ager  of  the  Ledger  Syndicate,  Phila¬ 
delphia,  dropped  into  the  office  last 
week  to  inform  ns  he  had  just  re¬ 
turned  from  Santa  Barbara.  Cal., 
where  he  had  re-signed  Dorothy  Dix, 
the  famed  marital  and  human  prob¬ 
lems  columnist,  for  another  two  years. 

Miss  Dix,  who  in  social  life  is  known 
as  Elizabeth  Meriwether  Gilmer,  is 
visiting  in  Santa  Barbara  at  the  home 
of  John  C,  Shaffer,  publisher  of  the 
Indianapolis  Star.  Miss  Dix  will  con¬ 
tinue  writing  her  column  six  days  a 
week  as  in  the  past,  Mr.  Kearney  said. 
The  columnist,  who  started  writing 
for  the  New  Orleans  Times- Picayune 
back  in  1893,  has  been  with  the  Ledger 
Ssmdicate  since  1919.  Prior  to  that  she 
was  for  25  years  a  star  W.  R.  Hearst 
reporter,  feature  writer  and  columnist. 

Mr.  Kearney  reported  that  Miss  Dix, 
now  68,  is  in  good  health. 

Mr.  Kearney  was  also  president  and 
editor  of  the  Philadelphia  Public 
Ledger  before  it  was  purchased  by 
Robert  Cresswell  and  a  syndicate  in 
January.  At  the  time  of  the  sale  by 
the  Curtis  Estate  trustees  no  an- 
noimcement  was  made  regarding  Mr. 
Kearney’s  future  status  with  the  syn¬ 
dicate.  His  announced  vacation  trip 
to  the  coast  turned  out  to  be  a  busi¬ 
ness-pleasure  jaunt  to  re-sign  Miss 
Dix.  This  week  he  resumed  his  duties 
as  syndicate  manager,  in  which  post 
he  had  been  inactive  during  most  of 
his  interim  as  president  and  editor  of 
the  Ledger. 

McEvoy  Goes  to  Singapore 

DENNIS  McEVOY,  son  of  the  famed 

writer  and  former  newspaperman 
J.  P.  McEvoy,  left  this  week  by  Clip¬ 
per  plane  for  the 
Far  Elast  as  staff 
correspondent  of 
the  Chicago 
Times  and  the 
Times  Syndicate. 

He  plans  to  go 
direct  to  Singa¬ 
pore.  His  recent 
series  of  articles 
on  the  Far  East¬ 
ern  situation  is 
currently  being 
offered  to  news¬ 
papers  by  the  Denmt  McEvoy 
Times  Syndicate. 

McEvoy,  an  authority  on  Japan  and 
the  Far  East,  holds  a  fellowship  from 
the  Rockefeller  Foundation  for  the 
study  of  modem  Japanese  history.  He 
formerly  served  as  United  Press  cor¬ 
respondent  in  Tokyo.  His  recent  series 
of  five  articles  is  being  offered  by 
the  syndicate  imder  the  heading:  “Our 
Back  Door  to  War.” 

Another  announcement  from  the 
syndicate  this  week  which  means  that 
spring  cannot  be  far  away  is  the  new 
Times  Syndicate  series.  “Two  Strikes 
On  Us!”  featuring  the  memoirs  of 
“Brick”  Owens,  for  22  years  an  Amer¬ 
ican  League  umpire.  The  24  chapters 
of  incidents  in  ffie  baseball  career  of 
the  noted  umpire  reveal  the  inside,  in¬ 
timate  story  of  his  contact  with  the 
national  pastime. 

New  Comic  Magazine 

AS  AN  ANTIDOTE  for  the  lurid 

“comic”  magazines  which  are  read 
widely  by  children  in  spite  of  protests 
of  parents  and  teachers,  the  publish¬ 
ers  of  Parent’s  Magazine  this  week 
launched  the  first  issue  of  True  Com¬ 
ics,  a  bi-monthly,  which  the  publish¬ 
ers  refer  to  in  promotion  as  “the  first 


educational  magazine  ever  published 
in  the  popular  ‘comic’  format  so  at¬ 
tractive  to  children.”  First  issue  is 
64  pages  and  sells  for  10  cents. 

ITie  publishers  of  Parent’s  Maga¬ 
zine  point  out  they  have  no  quarrel 
with  newspaper  comic  strips,  but  be¬ 
lieve  with  many  educators  and  doctors 
that  the  present  “comic”  magazines 
are  definitely  objectionable,  over- 
stimulating  reading  for  young  minds. 
Material  in  Vol.  I,  No.  1  of  True  Com¬ 
ics  carries  the  life-story  of  Winston 
Churchill,  an  illustrated  piece  by  Hen¬ 
drik  Willem  van  Loon,  the  history  of 
marathon  racing,  the  story  of  air  war, 
of  early  U.  S.  frontier  fighters  and  an 
article  by  Lowell  Thomas. 


Oilers  Two  New  Features 

TWO  NEW  FEATURES  are  ready  for 
national  release  by  the  Register  and 
Tribune  Syndicate,  Henry  B.  Martin. 
Jr.,  announced  this  week.  One  is  Vida 
Hurst’s  new  36-chapter  serial.  “Wid¬ 
ows  Are  Dangerous,”  tied  in  with  the 
current  news  of  secret  war  plans,  in¬ 
trigue,  spy  scares,  etc.  The  other  is 
a  color  fashion  page  by  Vera,  appear¬ 
ing  in  the  Minneapolis  Star  Journal. 
The  fashion  page  is  a  Sunday  release. 


Personals  and  Notes 
SIDNEY  SKOLSKY,  Hollywood  col¬ 
umnist;  Samuel  Grafton,  New  York 
Post  columnist,  and  Colonel  Clive 
Garsia,  D.S.O.,  M.C.,  have  joined  the 
features  staff  of  the  Overseas  News 
Agency  for  national  syndication  by  the 
New  York  organization.  Col.  Garsia 
will  be  ONA’s  military  analyst  and 
will  contribute  a  weekly  article  on  the 
military  situation  abroad.  He  will 
cable  his  material  from  London.  .  .  . 
An  eight-pound  nine-ounce  son  was 
born  to  Mr.  and  Mrs.  A1  Meyers  Feb.  7 
in  Jewish  Hospital,  Brooklyn.  Meyers 
is  in  the  promotion  department  of  the 
Chigago  Tribune  -  New  York  News 
Syndicate.  .  .  .  Dorothy  Thompson, 
columnist  now  being  syndicated  by 
the  Herald  Tribune  Syndicate,  who 
recently  announced  she  was  switching 
to  the  Bell  Syndicate,  will  speak 
Feb.  28  at  a  meeting  in  St.  Louis  spon¬ 
sored  by  the  League  of  Women  Voters 
and  the  women’s  division  of  the  Wil¬ 
liam  Allen  White  Comn»ittee.  .  .  .  Rep. 
Martin  Sweeney’s  “chain”  libel  suit 
against  many  of  the  nation’s  leading 
dailies,  moved  its  locale  to  New  York 
Feb.  18  when  hearings  were  begun  in 
his  suit  against  United  Features  Syn¬ 
dicate,  which  distributes  the  “Wash¬ 
ington  Merry-Go-Round”  column. 


Famous 


Family 

Feature 


“Yoa’d  Be  Surprised^’ 
By  George  W.  Stimpson 


No  Other  feature  within  the 
past  three  years  has  appealed 
to  all  the  readers  of  newspa¬ 
pers  as  has  this  one  by  CJ^rge 
Stimpson.  Give  it  a  test 
yours.  Readers  need  it  now  as 
never  before. 

Let  lit  quota  lor 
exelutive  nte  in  your  city. 


The  George  Matthew  Adams 
Service 

444  MadisoB  Ave.  New  York 


ADDITIONS  AND  CORRfiCTIONS  TO 
DATA  IN  1941  INTERNATIONAL 
YEAR  BOOK 

rase  23 — BRIPGEPOBT  SUNDAY  HERALD 
— Ubanfre  Special  ReprecientativeB  key 
from  23  to  73. 

Page  32 — CHAMPAIGN-URBANA — Eliminate 
"Urbana”  ae  part  of  Courier’s  title. 

Pace  36 — BEDFORD— Initial  .A.  B.  C.  Audit 
Reports  for  the  six  months  endintr  Sept. 
30.  1940.  HAIL  (e)  3,521.  TIMES  (et 
4,304. 

Pose  41  — IOWA  CITY  PRESS-CITIZEN— 
Change  national  rate  to  .05. 

Page  46 — LEXINGTON — Cbanre  population 
to  49,304. 

Paso  46— NEW  ORLEANS  TRIBUNE— Sus- 
I>ended  and  merxed  with  the  Item. 

Pace  62 — JACKSON  CITIZEN  PATRIOT— 
Name  of  National  Advertisinfr  Manager 
should  be  Georxe  C.  Dorrance. 

Paice  66 — JACKSON  DAILY  NEWS — Pub¬ 
lisher,  Corporation  and  name  of  Presi¬ 
dent — Miss.  Publ.  Corp.,  a  boldinp  com¬ 
pany:  H.  Vaughan  Watkins,  Sr..  Pres.; 
I'Vederiek  Sullens,  Editor;  Clyde  Mathews 
(me):  Jaek  Hancock  (ce);  Wilbur  Kinley 
(sp.e.):  Clyde  Mathews  (Su.e);  W.  G. 
Johnson  (gm);  Geo.  McMuiry  (cm): 
Harry  J.  Elder  (adv.  mgr);  H.  Ro8Co< 
Bailey  (n)  Mack  Smythe  (cl);  Walter 
T.  Anderson  (ms). 

Page  60 — RENO — STATE  JOURNAL  politics 
Democratic  (D).  Has  United  Press  (UP) 
service.  GAZETTE  politics  Republican 
(R).  Member  of  United  Press  (UP). 

I’age  64— NEW  YORK  SUN— H.  B.  Fairchild 
now  Assistant  Business  Manager.  Elim¬ 
inate  Fairchild  ae  Advertising  Manager 
and  substitute  H.  L.  Goldman.  Eliminate 
Goldman  as  Classified  Manager  and  sub¬ 
stitute  Philip  Meyer. 


Page  6« — NEW  BERN  TRIBUNE — Suspend 
ed  publication 

Page  63 — REIDSVILLE — Change  populatinr 
to  10.387.  euiauon 

Page  76  —  TIFFIN  —  Change  population  to 
16.102.  ® 

Page  76 — TOLEDO  TIMES — Change  Pan) 
Schra<ier  to  News  Eilitor.  Jack  Senn  u! 
Sports  Editor. 

Page  78  —  YOUNGSTOWN  VINDICATOR  — 
Change  name  of  City  EMitor  to  Geom 
Kelley. 

Page  78 — ADA  NEWS — Change  national  rait 
to  .05. 

Page  86 — SUNBURY  DAILY  ITEM— Chanrs 
national  rate  to  .07.  Insert  local  rale 


Page  90— JOHNSON  CITY— Change  popuia. 
tion  to  25.332  eowuia 

Page  00 — JOHNSON  CITY  TIMES — Should 
carry  footnote  ( New  daily — first  lasw 
Oct.  14.  1940)  which  appears  under  the 
Kingsport  Times. 

Page  102  —  WAUKESHA  FREEMAN— 
Change  name  of  General  Manager  to 
Henry  A.  Youmans.  Gilbert  H.  Koenig 
becomes  Assistant  Manager.  Chaiwe 
name  of  Circulation  Manager  to  Thd 
Wagner. 


Newspapers — EVENING  26.017.583.  ^ 
Page  no— BASIC  PACTS  BOX — Eveninr 
Newspapers  12/31/40 — 25.017.593  Sun¬ 
day  Newspapers  12/31/40 — 32.371.062 
I'age  152 — GEORGIA — WSB.  Takes  AP  and 
UP  service. 


I'age  20.3 — JACKSON  DAILY  NEWS  —  1 
Scott  Dickson;  2.  Frederick  Sullens;  3,’ 
Wilbur  Kinley,  Jack  Hancock;  4.  Donald 
Dtire;  8.  Bette  Barbt.-r. 


Page  162 — Insert  under  Photographic  Service-: 


Naint  Address 

Three  Lions,  Publishers  . West  42nd  St.. 

Ne»  York,  X  Y 


Editor  Manager 

B  H.  Green  May  G.  LoacnlKrr 


CHILEAN  SUPPLEMENT 

In  connection  with  the  visit  to  this 
country  of  the  seven  Chilean  journal¬ 
ists  who  will  work  on  U.  S.  newspa¬ 
pers,  the  sch(X)l  of  journalism  Colum¬ 
bia  University,  on  Feb.  17  issued  a 
special  Chilean  supplement  of  the 
school  daily  which  is  written,  head¬ 
lined,  and  made  up  in  dummy  form 
but  never  set  or  printed.  Harold 
Banks  was  editor-in-chief  and  20 
comprehensive  articles  were  prepared 
by  the  students.  Two  or  more 


students  collaborated  on  some  of  the 
articles  which  required  wide  research 
The  supplement  was  prepared  under 
the  direction  of  A.  D.  Rothman,  New 
York  correspondent,  Sydney  (Aus¬ 
tralia)  Morning  Herald. 

J.  J.  DEVINY  NAMED 

John  J.  Deviny,  for  the  past  year 
a  member  of  the  Appeals  Council  of 
the  Social  Security  ^ard,  this  week 
was  appointed  Deputy  Public  Printer, 
effective  March  3. 


THE  HOUSTON  CHRONICLE 


a  \jl/QG3Ij3I]K]0  Newspaper  in 
« ^OKIiaQK]®  City 


WHEN  a  newspaper's  out¬ 
standing  leadership  in 
circulation,  odvertising 
ond  reoder  response  over  the 
other  newspopers  in  its  city  is 
estoblished  for  over  o  quarter 
century,  that  newsjxiper  is  o 
winning  newspoper  Such  o 
newspoper  is  The  Houston 
Chronicle,  which  for  28  con¬ 
secutive  years  has  been  Hous¬ 
ton's  leading  newspoper. 

As  o  newsfxiper  serves  its 
readers,  so  it  serves  its  od- 
vertisers.  That's  why  The 
Houston  Chronicle  ogoin 
mode  a  splendid  record  of 
leadership  in  odvertising  vol¬ 
ume  in  1940. 

Lost  year  The  Houston 
Chronicle  published  14,697,- 
306  lines  of  odvertising.  This 
wos  47  %  more  thon  the  sec¬ 


ond  Houston  newspaper  pub¬ 
lished  and  146%  more  thon 
the  third  Houston  newspoper 
published. 

Lost  yeor  The  Houston 
Chronicle  gained  1,046,146 
lines  of  odvertising.  This  wos 
approximately  twice  the  gain 
of  the  second  Houston  news¬ 
paper  and  over  16  times  the 
gain  of  the  third  Houston 
newspoper.  These  figures  ore 
from  Medio  Records,  Inc. 
American  Weekly  Magazine 
linage  excluded. 

The  Houston  Chronicle 
ALONE  is  oil  you  need  to  sell 
Houston. 

The  Houston  Chronicle 

R.  W.  McCarthy 

Notional  Advertising  Manager 
The  Branham  Company 
Notionol  Representotives 
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COURT  CONFIRMS  JUDGMENT  IN  DALLAS  SUIT 

DALLAS,  TEIX.,  Feb.  20 — Federal  Judge  William  H.  Atwell  on  Wednesday 
entered  final  judgment  in  the  wage-hour  suit  and  counter-suit  between 
A.  H.  Belo  Corp.,  Dallas  News  publishers,  and  G.  C.  Street,  Jr.  wage-hour 
division  regional  director.  Judgment,  conforming  to  the  court’s  decision 
announced  Feb.  4  (E.  &  P.,  Feb.  8,  page  4),  found  the  corporation’s  employ¬ 
ment  arrangements  legal  and  exceeding  the  federal  act’s  minimum  salary 
^uirements.  The  court  further  foimd  that  no  employe  makes  any  claim 
that  News  is  violating  the  law;  and  that  Street  no  longer  represents  any 
employe  of  the  News. 


ASCAP's  Signing 
Of  Consent  Decree 
May  Bring  Truce 

Action  Checks  U.  S.  Anti- 
Trust  Suit.  Provides  for 
Per-Piece  Music  Payment 

Radio’s  war  over  music  rights  took 
a  peaceful  turn  this  week  as  the 
American  Society  of  Composers,  Au¬ 
thors,  and  Publishers  signed  a  consent 
decree  settling  the  government’s  anti¬ 
trust  suit  based  on  monopolistic 
charges.  Broadcast  Music  Inc.,  the 
rival  organization  set  up  by  the  broad¬ 
casters,  had  previously  signed  a  con¬ 
sent  decree. 

Shortly  after  announcing  formal  ac¬ 
ceptance  of  the  decree,  ASCAP  notified 
the  National  Association  of  Broad¬ 
casters  of  its  move  and  declared  itself 
ready  to  begin  negotiations  for  a  final 
settlement  of  the  dispute  which  since 
Jan.  1  has  barred  A^AP  music  from 
the  majority  of  U.  S.  radio  stations. 

Main  Issue  UuscHled 

ASCAP’s  decision,  expected  since 
the  society  discontinued  its  “ASCAP 
On  Parade”  radio  show  and  dismissed 
its  publicity  staff,  is  expected  to  elim¬ 
inate  many  of  the  obstacles  which 
have  blocked  any  efforts  for  a  satis¬ 
factory  truce.  But  the  chief  point  of 
contention:  how  much  the  broad¬ 
casters  will  have  to  pay  ASCAP  for  the 
right  to  use  the  society’s  music  over 
the  air,  still  remains  to  be  settled. 

Although  the  decree  curtails 
ASCAP’s  power  and  establishes  cer¬ 
tain  new  regulations  for  which  BMI 
has  been  fighting,  the  consensvis  in 
radio  circles  is  that  ASCAP  can  meet 
the  decree  limitations  and  still  play 
a  dominant  role  in  protecting  the 
rights  of  its  members. 

The  decree  stipulates,  for  instance, 
that  ASCAP  may  no  longer  be  the 
exclusive  agency  for  its  members. 
Members  of  the  society  can  do  busi¬ 
ness  individually  with  music  users, 
but  fees  paid  to  ASCAP  members 
must  be  collected  by  the  Society  and 
distributed  in  accordance  with  the 
Society’s  evaluation  of  the  musical 
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worth  of  the  ASCAP  members  work. 

On  the  other  hand  BMI  wins  a 
major  point  through  the  decree  pro¬ 
vision  which  declares  that  ASCAP 
must  offer  its  customers  the  choice  of 
paying  for  music  on  a  per  piece  or  per 
program  basis  or  pay  for  the  entire 
ASCAP  repertoire.  In  the  old  con¬ 
tract  between  ASCAP  and  broad¬ 
casters.  the  society  was  paid  on  a 
percentage  basis  of  total  revenues, 
regardless  of  whether  the  revenue  was 
collected  from  ASCAP  music. 

Other  provisions  of  the  decree  pro¬ 
vide: 

(1)  Any  professional  songwriter  is 
eligible  for  ASCAP  membership  upon 
publication  of  one  song.  Heretofore 
from  three  to  five  songs  were  required. 

(2)  The  general  membership  of  the 
society  must  elect  new  directors  when 
the  terms  of  the  present  directors 
expire.  In  the  past  the  board  of 
directors  elected  its  own  directors. 

(3)  ASCAP  fees  must  be  collected 
from  the  station  where  a  program 
originates.  This  eliminates  the  neces¬ 
sity,  opposed  by  ASCAP,  of  having 
to  collect  from  the  individual  stations 
composing  a  network. 

■ 

Sports  Copy  Proves 
Success  with  Seagrams 

The  Seagram’s  advertising  campaign 
with  copy  based  on  last  minute  sport 
flashes  and  dope  stories  has  been  suc¬ 
cessful  in  increasing  sales  of  5  Crown 
whiskey.  George  E.  Mosley,  assistant 
director  of  advertising  and  sales  pro¬ 
motion  of  Seagram  Distillers  Corp., 
said  this  week  that  the  campaign 
would  be  continued  at  least  through 
July. 

Mr.  Mosley  said  that  recent  surveys 
showed  that  from  60  to  80%  of  the 
men  interviewed  and  shown  newspa¬ 
per  advertisements  of  Seagrams  with 
the  identifying  marks  removed,  recog¬ 
nized  the  advertiser.  He  said  the  re¬ 
sults  were  “very  pleasing.” 

The  5  Crown  campaign,  called  the 
“Here’s  How”  campaign,  started  last 
September  and  is  currently  running 
in  161  newspapers.  The  first  event 
“covered”  by  the  ads  were  the  Na¬ 
tional  Tennis  Singles  at  Forest  Hills. 
N.  Y.  A  short  time  later  ads  carried 
predictions  on  the  World  Series. 


(UE) 

THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 


Jkffain 

in 

January, 

The  PITTSBDBGH 

POSTGAZETTE 

Mad  The  Targest  GiBia 
in  Metail  Advertising 
at  Any  Mittshurgh 
Mailg  Afetrspaper 

• 

JANUARY  RETAIL  ADVERTISING 

Media  Record* — Daily  Oaly 

POST-GAZETTE  Gained  56,679  lines 
Second  Daily  Paper  Gained  27,448  Lines 
Third  Daily  Paper  Lost  2,794  lines 

• 

YEAR  1940  RETAIL  ADVERTISING 

Media  Record* — Daily  Only 

POST-GAZEffE  Gained  241,797  Lines 
Second  Daily  Paper  Gained  175,320  lines 
Third  Daily  Paper  Gained  13,261  lines 

• 

^ittBiiurgir  $osit=#a^ette 

One  of  America's  Great  Newsi)ai)ers 

Paul  Block 

Publisher 
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EDITOR  &  PUBLISHER 


“Plus-Markets”  Created  by  Army 
Seen  Aid  to  Summer  Ad  Plans 


Daily 

Newspaper 
Center  Nearest 

to  Camp,  Fort  Camp,  Fort  or  Station 
or  Station  Army  Population  by 
1940  Population  June  15,  1941 


ADVERTISING  AGENCY  executives  during  the  past  few 
weeks  have  revealed  their  interest  in  the  plus-market  popu¬ 
lations  that  will  have  such  an  important  bearing  upon  summer 
advertising  schedules. 

Defense  activities  translated  in  terms  of  armament,  indus¬ 
trial  expansion  and  enlarged  payrolls  are  a  major  factor  affect¬ 
ing  advertising  programs,  but  almost  as  important  in  many 
localities  is  the  increased  army  population  scattered  through¬ 
out  the  country. 


Daily 

Newspaper 
Center  Nearest 

to  Camp,  Fort  Camp,  Fort  or  Station 
or  Station  Army  Population  by 
1940  Population  June  15,  1941 


Analysis  as  of  June  15 

Several  agencies  have  come  direct 


Daily 

Newspaper 


Hartford 
166,267 
New  London 
30,456 


to  EarroR  &  Publisher  for  statistics  Center  Nearest 


Connecticut 

Hartford  Air  Station 
1,700 

Harbor  Defense 
of  Long  Island 
3,200 


upon  which  they  might  base  conclu-  to  Camp,  Fort  Camp,  Fort  or  Station 
sions  at  this  time  when  so  many  Sum-  or  Station  Army  Population  by 
mer  schedules  are  in  the  making.  For  1940  Population  June  15,  1941 

that  reason  this  publication  contacted  -  - 

the  War  Department  and  is  pleased  to  Lag  Vegas,  Nev.Boulder  Dam 
offer  an  analysis  that  can  be  depended  8,422  1  000 

upon  in  eveiT  detail.  Tucson  Tucson  Air  Si 

Realizing  that  space  buyers  desire  35  gig  2  300 

advance  information  when  planning  ’ 

schedules.  Editor  &  Publisher  presents  ’’ 

an  analysis  of  camp,  fort  and  station  Little  Rock  Camp  Jos.  T. 

populations  as  they  will  be  on  June  88.039  25,000 

15  of  this  year.  Califemia 

To  further  assist  in  the  sel^tion  of  chico  Hamilton  Fiel 

media  the  accompanying  table  lea-  g2g7  3400 

tures  the  nearest  daily  newspaper  Camp  Fresno 

centers  instead  of  post  office  addresses  0q  0gg  2  qqo 

or  neighboring  cities  that  do  not  offer  Monterey  Fort  Ord 

the  advertiser  any  dependable  medium  qq.  „„ onn 


1,000 

Tucson  Air  Station 
2,300 

Arkansas 

Camp  Jos.  T.  Robinson 
25,000 

California 

Hamilton  Field 
3,400 

Camp  Fresno 
2,000 
Fort  Ord 
32,000 


Delawaru 

Wilmington  Harbor  Defenses 

112,504  of  Delaware 

3,100 

District  of  Columbia 

Washington  Bolling  Field 

663,091  1,400 


through  which  this  army  population]  R^^oodcity  Moffett  Field 


can  be  reached.  ]  12453 

Newspaper  Centers  Shown  Riverside 

The  Army  population  on  June  15  34,696 
will  be  1,317,100.  A  market  that  is  so  Sacramento 
large  that  no  national  advertiser  can  105,958 
afford  to  brush  it  aside.  In  many  San  Diego 
instances  the  army  population  will  203,341 
exceed  the  1940  population  of  the 
nearest  newspaper  center  where  busi-  i  San  Francis 
ness  will  be  favorably  affected  follow¬ 
ing  every  pay  day.  '  634.536 

Daily 


Gainesville 

13,757 

Orlando 

36,736 

Pensacola 

37,449 


Tallahassee 

16,240 


Newspaper 
Center  Nearest 
to  Camp,  Fort 
or  Station 
1940  Population 


12,453  1,700 

Riverside  Camp  Haan 

34,696  15,400 

Sacramento  McClellan  Field 

105,958  400 

San  Diego  Harbor  Defenses 

203,341  of  San  Diego 

9,100 

San  Francisco  Presidio  of 

San  Francisco 
634,536  4.500 

”  Harbor  Defenses 

of  San  Francisco 


Camp  Blanding 

50.600 

Orlando  Air  Base 

2,000 

Eglin  Field 
1,400 

Harbor  Defenses 
of  Pensacola 

1.600 

Tallahassee 
Air  Station 
2,100 

MacDill  Field 
4,800 

Tampa  Station 
300 


West  Palm 

Beach 

33,693 

Atlanta 

302,288 

Augusta 

65,919 

Columbus 

53,280 

Chattanooga 

(Tenn.) 

128,163 

Macon 

57,865 


Savannah 

95,996 

Waycross 

16,763 


Belleville 

28,405 

Champaign- 

Urbana 

37,366 

Rockford 

84,637 

Savanna 

4,792 

Waukegan 

34,241 

Fort  Wayne 
118,410 


W.  Palm  Beach  Station 
3,000 

Georgia 

Fort  McPherson 
1,900 

Augusta  Air  Station 
1,900 

Fort  Banning 

44.300 

Fort  Oglethorpe 
2,700 

Camp  Wheeler 
15,800 

4th  Corps  Area 
Replacement  Center 

15.200 

Camp  Stewart 

17.100 

Fort  Screven 

1.300 

Idaho 

Boise  Air  Station 
2,000 
Illinois 
Scott  Field 

4.100 

Chanute  Field 
5,400 

Camp  Grant 

9.100 
Savanna 
Ordnance  Depot 

1.100 

Fort  Sheridan 

7.200 

Indiana 

Fort  Wayne  Air  Station 
1,500 


i  5,100 

Camp,  Fort  or  Station  1  San  Luis  Obispo 

Army  Population  by  \  ®  20,500 


June  15,  1941 


Anniston 

25,523 

Montgomery 

78,084 


Alabama 

Fort  McClellan 

21,100 

Maxwell  Field 

2.900 

Municipal  Airport 

2,000 

Camp  Selma 
1,600 

Arizona 

Fort  Huachuca 

5.900 


BUSINESS  SKYROCKETING 

in 

Alexandria,  La. 

Normal  retail  trade  activity  shows 
a  45%  increase  in  1939  over  1935, 
topping  even  1929.  $15,406,000  for 
Alexandria,  $78,487,000  for  the 
Trade  Territory. 

Add  to  this,  trade  resulting  from 
the  National  Defense  Program 
which  is  bonus  business.  Four 
army  camps  within  a  15-mile  ra¬ 
dius  with  an  enlisted  personnel  of 
74,000  and  more  coming. 

Sell  this  responsive  market  with 

THE  DAILY  TOWN  TALK 

The  John  Budd  Co.,  Representative! 


San  Pedro 
42.261  est. 
(Part  of  Los 
Angeles  City) 
Stockton 
54,714 

Watsonville 

8.937 

Denver 

322,412 


20,500 

Camp  Roberts 

19.300 

Harbor  Defenses 
of  Los  Angeles 
2,600 

Stockton  Field 
1,600 

Camp  McQuade 

2,100 

Celarado 

Fort  Logan 

1.300 

Lowry  Field 
4,100 


MORE  SALES  IN  1941 
for  EVERYBODY  in 

BANGOR,  MAINE 


ARMY  AIR  BASE 

For  2.-tOO  Officers  and  Men 
Now  Under  Construction 
Includes 

90  Air  Base  Buildings 
and  Barracks 
150  Homes  for  Officers’ 
Families 

4,000  Workmen  to  be  Employed 
Completion  Scheduled  for  June  15 

• 

GET  THE  DETAILS— GET  MORE  SALES 

BANGOR  DAILY  NEWS 

MAINE'S  FASTEST  GROWING  DAILY 
Representtd  by:  Small,  Brewer  &  Kent,  Inc. 
New  York  Boston  Chicago  Detroit 


MACON 
MERCHANTS 
ON  THE  RUN! 


MACON,  GA. 

Macon  is  definitely  in  the  defense  picture!  The 
18.000  man  Army  Replacement  Center,  Fuse 
Loading  Plant.  800  Acre  Air  Training  Bose  and 
Airport  Improvements  comprise  a  construction 
outlay  of  $10,000,000.00  with  an  annual  payroll 
of  $10,000,000.00  when  these  projects  ore  in  full 
operation.  THESE  HGURES  DOUBLE  MACON'S 
INDUSTRIAL  PAYROLL!  20.000  new  people  ore 
making  Macon  their  homel  Protect  YOUR  interest 
in  this  selling-siege  with  hard-hitting  copy  directed 
to  this  teeming  market.  See  a  Branham  man  .  .  . 
participate  in  this  sales  onslaught  .  .  ,  NOW! 

MACON  TELEGRAPH  &  NEWS 

MACON,  GA. 

Represented  by  THE  BRANHAM  COMPANY 
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OR  FEBRUARY  22.  1941 

"PLUS  MARKETS"  CREATED  BY  ARMY  SEEN  AID  TO  SUMMER  AD  PLANS 


nnglon 

018 

uisvillc 


xandria 


Daily 

Sewtpaper 
li-ent«(r  Nearest 

Camp,  Fort  Camp,  Fort  or  Station 
or  Station  Army  Population  by 
Population  June  15,  1941 

jianapolis  Fort  Benjamin 
|j(972  Harrison 

4.200 

Iowa 

fje,  Moines  Fort  Des  Moines 

p819  200 

Kanias 

iction  City  Fort  Riley 
IjO;  17,000 

Xavenworth  Fort  Leavenworth 
220  1,600 

Kentucky 

Fort  Thomas 
1,700 

Bowman  Field 

2.200 

Fort  Knox 
25,000 

Louisiana 

Camp  Beauregard 
800 

Camp  Claiborne 

28.500 

Camp  Livingston 

31.100 
Camp  Polk 

14.500 

Baton  Rouge 
Air  Station 

1.500 

New  Orleans 
Air  Station 
2,600 

Barksdale  Field 
3,300 

Main* 

Bangor  Air  Station 

2.100 

Harbor  Defenses 
of  Portland 

3.200 

Maryland 

Aberdeen 
Proving  Ground 
4,900 

Edgewood  Arsenal 
3,000 

Fort  Geo.  G.  Meade 

27.200 
Holabird 

Quartermaster  Depot 
1,800 

Massachnsutts 

Harbor  Defenses 
of  Boston 
4,400 

Fort  Devens 
23,000 

pyannis  (Part  Camp  Edwards 
■  Bimstable  28,800 
!wn  with 

1133) 


(166 


;on  Rouge 
:i9 

:v  Orleans 
k^.537 

-.-eveport 

167 


L-,gor 

t822 

rtland 

643 


umorc 

19.100 


0,816 

rdiburg 
P24 


Daily 

Newspaper 
Center  Nearest 

to  Camp,  Fort  Camp,  Fort  or  Station 
or  Station  Army  Population  by 
1940  Population  June  15,  1941 


New  Bedford 

110,341 

Springfield 

149,554 

and  Holyoke 

53,750 

Battle  Creek 
43,453 

Mt.  Clemens 
14,389 


Fort  Rodman 

1,000 

Westover  Field 
2,600 


Michigan 

Fort  Custer 

21,200 

Selfridge  Field 
3,000 

Minnusota 


St.  Paul  Fort  Snelling 

287,736  3,200 

Mississippi 

Hattiesburg  Camp  Shelby 

21,026  53,200 

Jackson  Jackson  Air  Station 

62,107  2,200 

Missouri 

Jefferson  City  Ft.  Leonard  Wood 
24,268  34.700 

and  Lebanon  “ 

5,025 


St.  Louis 
816.048 


Jefferson  Barracks 

1,100 


New  Hampshire 

Manchester  Manchester 

77,685  Air  Station 

2,000 

Portsmouth  Harbor  Defenses 

14,821  of  Portsmouth 

1,300 

New  Jursuy 

Long  Branch  Fort  Monmouth 

17,408  7,400 

Red  Bank,  N.  J.  Harbor  Defenses  of 

10,974  Sandy  Hook — 

and  Brooklyn,  5,800 

N.  Y.  Fort  Hancock,  N.  J. 

2,698,285  and  Fort  Tilden,  N.  Y. 

Trenton  Fort  Dix 

124,697  28,500 

Ntw  Mexico 

Albuquerque  Albuquerque 
35,449  Air  Station 

1,900 

New  York 

Hempstead  Mitchell  Field 

20,856  4,100 

New  York  City  Fort  Jay 
7,454,995  3,600 

“  Harbor  Defenses  of 

Southern  New  York 

2,100 

“  Fort  Totten 

2,000 

Niagara  Falls  Fort  Niagara 

78,029  900 

Oswego  Fort  Ontario 

22,062  2,000 

Plattsburg  Plattsburg  Barracks 

16,351  1,300 


MILLIONS  FOR  DEFENSE  BEING  SPENT  IN 
WILMINGTON,  N.  (.  AND  ITS  TRADE  AREA 

$5,000,000.00  is  being  spent  for  construction  of  the  North  Caro¬ 
lina  Shipbuilding  Company,  shipways.  When  completed,  24  Cargo 
Vessels  of  7,500  tons  each  will  be  built  at  a  cost  of  $42,000,000.00. 
$10,000,000.00  is  being  spent  for  construction  of  Camp  Davis — 
Wilmington  Anti-Aircraft  Training  Base.  On  or  about  March  15, 
20,000  soldiers  will  be  stationed  there. 

Just  North  of  Camp  Davis,  the  Government  proposes  to  spend 
$40,000,000.00  for  a  permanent  training  center,  including  both  a 
ground  and  air  base,  for  the  Marine  Corps — one  comparable  to 
that  at  (^antico,  Va. 

A  400  Unit  Defense  Housing  Project  now  forecast  by  Housing 
Authorities. 

For  years  the  Star-News  has  been  the  one  paper  in  most  homes 
in  this  rich  market.  Schedule  Wilminglon,  North  Carolina  NOW'. 

THE  WILMINGTON  STAR-NEWS 

MORNING  EVENING  SUNDAY 

WILMINGTON,  N.  CAR. 

THE  BRANHAM  COMPANY,  SpecUd  Representatives 


Daily 

Newspaper 
Center  Nearest 

to  Camp,  Fort  Camp,  Fort  or  Station 
or  Station  Army  Population  by 
1940  Population  June  15,  1941 


Rockville  Camp  Upton 

Centre  2.200 

18,613 

Watertown  Pine  Camp 

33,385  13,400 

“  Madison  Barracks 

1,800 

Norik  Carolina 

Charlotte  Charlotte 

100,899  Air  Station 

1,500 

Fayetteville  Fort  Bragg 

17,428  60,900 

Wilmington  Camp  Davis 

33,407  19,900 


Daily 

Newspaper 
Center  Nearest 

to  Camp,  Fort  Camp,  Fort  or  Station 
or  Station  Army  Population  by 
1940  Population  June  15,  1941 


Charleston 

71.275 

Columbia 

62,396 

Deadwood 

4,100 

and  Lead 
7.520 


South  Carolina 

Harbor  Defenses 
of  Charleston 
1,100 

Fort  Jackson 
43,100 

South  Dakota 

Fort  Meade 
1,600 


Columbus 

306,087 


Ohio 

Fort  Hayes 

1,100 


Oklahoma 

Lawton  Fort  Sill 

18,055  19,300 

Oklahoma  City  Oklahoma  City 
204,424  Air  Station 

2,300 
Oregon 

Portland  Portland 

305,394  Air  Station 

1,800 

Pennsylvania 

Lebanon  Indiantown  Gap 

27,206  Military  Reservation 

21,100 

“  New  Cumberland 

Depot 

1,100 

Rhode  Island 

Newport  Harbor  Defenses 

30,532  of  Narragansett  Bay 

3,200 


Murfreesboro 

9,495 

Bay  City 
6,594 

Brownsville 

22,083 

Brownwood 
13,398 
El  Paso 
96,810 
Galveston 
60,862 

Houston 
384,514 


Tennessee 

Camp  Peay 
28,300 

Texas 

Camp  Hulen 
12,500 

Fort  Brown 
900 

Camp  Bowie 
29,800 
Fort  Bliss 
27,100 

Harbor  Defenses 
of  Galveston 

10.900 

Ellington  Field 

3.900 


Mineral  Wells  Camp  Wolters 
6,303  16,300 

San  Angelo  Camp  San  Angelo 
25,802  200 

San  Antonio  Normoyle 
253.854  Quartermaster  Depot 

1,300 

“  Fort  Clark 

1.500 

"  Fort  Sam  Houston 

21,600 

“  Kelly  Field 

{Continued  on  page  46) 


I  156,200  New  Residents 

LI  .  .  $47,000,000.00 

—  and  more  to  come! 


Vital  Pre- 


Thanks,  Uncle  Sam! 

parednesg  means  much  for  The  Shreveport  Times’  Market 
area.  For  us  National  Defense  means  troops  numbering 
31,000  at  Camp  Livingston  .  .  .  28,500  at  Camp  Claiborne 
.  .  .  800  at  Camp  Beauregard  .  .  .  14,500  at  Camp  Polk  .  .  , 
3,300  at  Barksdale  Field. 

PLUS ...  78  ,100  civilians.  (The  Vi  ar  Department  esti¬ 
mates  there  will  be  one  civilian  employed  for  each  soldier 
at  Camp.) 

PLUS . .  ,  $47,000,000  in  new  Army  construction.  Army 
defense  orders,  and  allied  projects. 

The  Shreveport  Times,  North  Louisiana's  leading  daily 
newspaper,  serves  each  camp  area. 

SHARE  THIS  PLUS  PROSPERITY 
TELL  YOUR  SALES  MESSAGE  IN 

THE  SHREVEPORT  TIMES 

REPRESENTED  BY  THE  BRANHAM  COMPANY 


Arrowhead 


Black 


40— A  DVERTISING  EDITOR&PUBLISHEF 

Local  Meat  Ads  Aid  Mrs.chOTiesM.Paiiae, 

^  ^  Another  method  of  obtaining  recipes  DlOS  Ot  nOXXlG  Ot  81 

IriQtlflltOQ  f’nnm^nirm  U  to  ask  the  food  edUor  of  ^e  paper  Mrs.  Mary  Eliza  SiU  Palmer  8^ 

AllOLlLULt?  O  V^UlllOwLlUXl  to  offer  five  weekly  prizes  of  $1  each,  ^ife  of  Charles  M.  Palmer 

_  Simply  run  a  small  box  on  the  food  partner  in  the  firm  of  Palmer  Sute- 

By  FRANK  E.  FEHLMAN  and  ask  the  readers  of  the  paper  4  Palmer,  newspaper  brokers; 


(No.  209  of  a  series)  away"  pounds  of  excess  weight  in  a  which  inexpensive  cuts  of  meat  are 

WE  HAVE  NO  WAY  of  knowing  what  ^ew  weeks.  used.  In  two  or  three  weeks,  the  edi- 

a  shortage  of  meat  in  the  diet  of  an  ^  copy  of  the  book,  Feeding  the  tor  will  have  from  50  to  50()  of  these 

average  individual  will  contribute  to  Family  by  Mary  Swartz  Rose,  should  recipes  which  can  be  hand-picked  and 

his  well-being  or  to  his  ill  health,  but  ^  obtained.  In  this  book  may  be  used  as  copy, 

most  of  us  believe  that  a  balanced  diet  found  food  tables  showing  the  number 

is  preferable  to  one  that  is  lopsided,  of  vitamins  found  in  each  cut  of  meat  A  Timely  Campaign 
Most  of  us  like  meat — at  least  once  a  ®od  the  amount  of  food  that  different  THE  INSTITUTE  plans  to  continue 
day — and  we  know  of  many  people  types  of  people  should  eat  if  they  are  its  advertising  throughout  1941. 
who  eat  meat  three  times  a  day.  to  maintain  their  energy  and  gradu-  Field  workers  are  in  constant  touch 

During  the  past  20  years,  there  has  weight.  with  branch  house  managers  and  large 

been  a  constant  decline  in  the  per  book  is  now  used  by  practi-  buyers  of  meats.  There  is  no  question 

capita  consumption  of  meats.  Recent-  ®T^  and  food  author-  but  that  the  impact  of  all  of  this  work 

ly  we  were  told  that  per  capita  con-  ‘h®  U.  S.  In  addition  to  the  will  be  felt  in  every  market  in  the 

sumption  reached  160  pounds  in  1910.  mentioned,  many  different  United  States.  Therefore,  it  should 

Today  it  is  around  141  pounds  The  menus  and  recipes  may  be  found  not  be  much  of  a  selling  job  to  inter- 
American  Meat  Institute  in  Chicago.  ^  building  a  cam-  est  one  or  more  independent  markets, 

supported  by  practically  every  meat  giant  markets  or  a  group  of  chain 

packer  in  the  U.  S.,  now  is  conducting  The  Vitamin  Story  stores  in  the  promotion  of  meat  reci- 

research  projects  in  every  part  of  the  nqT  ONE  PEIRSON  in  a  hundred  has  meat  menus.  Seldom  do  we 

U.  S.  Their  method  of  getting  in-  a  clear-cuf^Sstandin^  of  vite- 

formation  is  rather  simple.  Invest!-  mins.  Space  does  not  permit  a  descrip-  rkSfSiSn^^and^  no^olle  'Sn  dent 
gators  are  sent  to  butcher  shops,  pack-  tion  of  each  vitamin  but  this  mu?h  tlTe  fS  S  mearadver^isi^g-^ 

mg  houses,  branch  houses  and  into  can  be  said.  Meats  afford  a  concen-  es^^lly  cam^aLr  Jun  £  Tde- 

‘•■ated  source  of  the  important  vita- 

In  the  fall  of  1940,  the  American  mins.  The  American  Meat  Institute  P«”de^t^es  is  one  of  the  smallest 
Meat  Institute  launched  a  nation-wide  has  done  a  great  deal  of  research  in  anv"on  our^ 

advertising  campaign  which  jointed  the  field  of  vitamins  and  a  letter  ad-  ^  books, 

out  the  advantages  of  meat  in  the  dressed  to  this  Institute,  which  is  lo-  «  ^  , 

average  diet.  In  addition  to  consumer  gated  at  59  East  Van  Buren  Street  "  ^.cooperative  Idea 
advertising,  which  appeared  in  na-  Chicago,  will  provide  anTsalesman  SOME  MARKETS  it  might  be  ad- 
tional  magazines  as  well  as  our  metro-  ^ith  all  the  ammunition  he  needs  to  “ 

politan  newspapers,  special  campaigns  tie  up  with  the  national  and  local  ^  independent  markets  the  idea  of 
were  run  in  the  farm  papers  and  in  copy  being  run  by  the  Institute.  running  a  large  cooperative  ad.  Tne 

trade  papers  that  cover  the  packing  Institute  can  supply  any  salesman  with 

house  industry,  their  branches  and  Size  of  the  Campaign  fbe  data  he  needs  for  the  institu- 

retail  markets  THE  AVERAGE  independent  meat  copy  that  might  be  used  in  the 

In  the  last  analysis,  the  success  of  market  could  afford  to  run  three  ®ds.  It  would  be  our  suggestion  that 
any  association's  advertising  program  sds  a  week  and  pay  for  this  schedule  ®bout  a  fourth  of  each  ad  be  devoted 
is  dependent  largely  on  what  happens  by  the  simple  process  of  reducing  their  ®  straightforward  selling  talk  about 
in  retail  outlets — stores  owned  by  in-  weekly  losses  on  meats  that  cannot  and  the  balance  of  the  ad  could 

dependent  merchants  or  those  oper-  now  be  sold.  Each  week  the  average  names  of  individual  markets 

ated  by  chains  or  giant  market  groups,  market  takes  a  loss  of  from  $15  to  $30  ^*^4  possibly  a  special  offering  for 
Unless  the  butcher  and  his  cutters  or  on  inexpensive  cuts.  Three  ads  a  aach  week.  Almost  any  butcher  could 
his  sales  people  are  in  tune  with  the  week  confined  to  recipes  in  which  the  afford  one  or  two  inches  in  one  of 
program  of  the  association,  and  unless  inexpensive  cuts  might  be  used,  would  these  cooperative  ads.  Probably  the 
they  tie  up  with  the  advertising  pro-  reduce  this  loss.  A  complete  menu  or  simplest  way  to  make  such  a  sale 
gram  nothing  much  happens.  complete  recipe  or  method  of  using  would  be  to  invite  a  group  of  butchers 

■n.,  ^1.  meat  mark«  owner  ha.  may  be  run  in  3.inch  S,'l\t"whole”'f?:^S 

bSng  tl»t'it'bSH^Wayre^)Mo  d£-  O"'  »>'  simplest  ways  to  obtain  them  up  tor  12  monAs  and  sUrt  the 

£  a.1.  '  ^  t  ^  from  SO  to  1.00  2ood  m0At  r0oiD0s  is  to  cdmpdi^n  tHc  following  woclc. 

tha“  hi  m^lTur U":  L  tolave'1  -k  every  empCe  T  thTiTper  S  From  what  we  have  seen  of  the  In- 
fair  stock  of  the  more  exnensive  cuts,  obtain  from  his  wife,  mother,  sister  or  stitutes  material,  we  cannot  help  but 


Press  and  Gazette,  charter  member  o 
the  Associated  Press  and  former  gen. 
eral  business  manager  for  the  William 


he  re 
in  la 
mana 
rime; 

JOH 

Mane 

died 


V/UTSTANDIN^ 
business  of  its  kind 
in  the  uHfrId  * . 


(PuiihfieM  Seti 


Tie-Up  with  National  Campaign 

REXTENTLY,  the  Leo  Burnett  Agency- 

in  Chicago  (which  places  the  Insti¬ 
tute’s  advertising)  permitted  us  to  ex¬ 
amine  their  portfolios  and  promotional 
material  which  are  sent  out  to  mem¬ 
bers  of  the  Institute,  its  salesmen,  and 
to  retailers.  This  material  provides 
a  fine  background  for  the  develop¬ 
ment  of  local  advertising  that  can  be 
sold  to  one  or  more  independent  mar¬ 
kets,  giant  markets  or  <^ain  markets 
that  have  meat  departments.  Many 
different  campaigns  might  be  devel¬ 
oped  from  this  background  of  mate¬ 
rial.  Two  ideas  that  we  know  will 
work  (because  they  have  been  tested) 
have  to  do  with  the  vatimin  story  and 
reducing. 

If  an  individual  is  in  reasonably 
good  physical  condition  and  is  over¬ 
weight,  a  diet  of  lean  meat  and  green 
vegetables  or  fruit  will  literally  ‘‘melt 


USED 

CHASES 


If  you  have  need  for  addi¬ 
tional  chases  on  busy  days,  or 
for  storage  of  pages  set  in  ad¬ 
vance  or  awaiting  future  use, 
we  have  on  hand  used  chases 
that  may  meet  your  require¬ 
ments. 

If  you  are  interested,  please 
inform  us  the  width  and 
length  of  the  type  page  in  the 
form. 


NEWSPAPER  PROPERTIES 

DAILIES— WEEKLIES 


WOOD  NEWSPAPER 
MACHINERY  CORP’N 

Plainfield,  New  Jersey 
New  York  Office:  SOI  Fifth  Ave. 


Denwr 

Houttoe 

AtUnU 


Detroit 
ChicafO  ' 
Cleveland 
Indianapolis 


(j^bituarp 


Blue  Streak  Mixers 
PAY  DIY1DE]\DS 


(Idphia’s  best  known  newspaper¬ 
men  and  sports  writers,  died  Feb.  14 
at  Trenton  after  an  18-month  illness, 
gs  career  extended  over  a  period  of 
Q  years.  He  began  in  Boston  in  1896 


■’  He  began  in  Boston  in  1896 
but”  since  1909  spent  most  of  his  time 
(0  Philadelphia  newspapers. 

Cbarixs  Dorsey  Warfield,  76,  father 
ot  C.  Dorsey  Warfield,  publisher  of  the 
Baltimore  News  -  Post  and  Sunday 
American,  and  L.  Murray  Warfield, 
d  the  Baltimore  Evening  Sun  staff, 
died  Feb.  15. 

Harry  Burr  Darling,  editor  of  Lm- 
fgrte  (Ind.)  Argus  from  1900  to  1924 
veteran  of  almost  half  a  century 
ol  newspaper  work,  died  Feb.  14  in 
Cleveland. 

Dr.  Edward  R.  Wright,  68.  church 
editor  of  the  Cleveland  News  since 
1936,  died  Feb.  13. 

Wade  Mountfortt,  77,  formerly  with 
'Jie  Kansas  City  Star,  the  New  York 
Time*  and  the  Cincinnati  Times  Star, 
died  in  Sarasota,  Fla..  Feb.  18.  When 
he  retired  from  active  newspapering 
in  1935  because  of  ill  health,  he  was 
managing  editor  of  the  Cincinnati 
Time*. 

John  J.  McCarthy,  49.  night  editor, 
Union-Leader, 


to  modern  newspaper  composing  rooms.  Money  and  time  are 
saved  with  effortless,  speedy  Blue  Streak  operation  on  both  ads  and 
heads.  New  economies  in  maintenance  are  realized  through  Lino¬ 
type’s  simple  design  and  easy  control  of  machine  adjustments. 
Faster,  uncomplicated  operation  and  minimum  maintenance  is  the 
backbone  of  Linotype’s  success. 


So  .Tfolioii  to  Compticate. 

If  the  bridge  fits,  the  matrix  goes 
to  one  magazine— if  it  doesn’t,  it 
goes  to  the  other.  No  moving  parts 
to  slow  down  distribution  or  com¬ 
plicate  maintenance.  .4nother  ex¬ 
ample  of  Linotype  Simplicity! 


Manchester  (N.  , 

ied  Feb.  17  of  coronary  thrombosis. 

WnxiAM  S.  Allen,  62,  telegraph  edi¬ 
tor  of  the  Fitchburg  (Mass.)  Sentinel 
ind  for  44  years  a  newspaperman, 
died  in  Fitchburg  Feb.  15. 

Albert  D.  Bell,  55, 


,  ,  a  free-lance 

writer  and  formerly  on  the  staffs  of 
the  New  York  Daily  News,  the  old 
York  Evening  Graphic  and  the 
Sew  York  Evening  Journal,  was 
kund  dead  in  a  Mexico  City  hotel 
Feb.  13. 

James  H.  Davis,  70,  a  former  pub- 
bdier  of  the  Clarksburg  (W.  Va.)  Ex- 
psnent,  died  of  a  heart  attack  on 
Feb.  14  in  Cocoanut  Grove,  Fla.  He 
was  one  of  the  organizers  of  the 
Chrksburg  Exponent  Company  and 
was  its  first  president. 

Uwis  H.  EInglish,  83,  president  and 
dnetor  of  the  Carrington  Publishing 
Company,  publishers  of  the  New 
liDm  (Conn.)  Journal-Courier,  died 
m  New  Haven  Feb.  3. 

WnxiAM  W.  Long,  73,  founder  and 
pablisher  of  the  Coatesville  (Pa.) 
Iccord  from  1908  until  1919,  died  at 
Winter  Park,  Feb.  17. 

Rex  Wallace,  Battle  Creek  (Mich.) 
Impiirer-News  sports  editor  for  the 
iMt  10  years,  was  killed  in  an  auto 
oash  Feb.  19. 

Bruce  McRae,  43,  who  retired  from 
Idi  position  as  associate  editor  of 
ling  Features  Syndicate  four  years 
because  of  a  heart  ailment,  died 
.Peb.  18  at  Daytona  Beach,  Fla. 


Key  to  Quick  Mixing,  Selection  of 
matrix  fonts  on  Blue  Streak  Mixers  is  in¬ 
stantaneous;  the  action  is  both  positive  and 
effortless.  Easy  assembly  of  matrices  of  all 
sizes  from  both  positions  without  reed  or 
escapement  complications. 


Automatic  .flatrix  Guard. 

Impossible  to  shift  if  matrices 

are  on  the  distributor.  The 

feeler  bar  moves  out  before 

each  shift.  If  it  touches  mat- 

rices,  it  prevents  the  shift.  This 

automatic  “safety”  action  relieves 

the  operator  of  distributor  worry.  Nothing  to  remember- 

nothing  to  watch  except  the  copy. 


The  Channel  Entrances  never  move 
from  their  operating  position  when  Lino¬ 
type  magazines  are  “One-Tum”  shifted. 
No  motors— no  levers— no  complications. 
It  is  SOT  necessary  to  open  channel  en¬ 
trances  when  shifting  magazines  on  Blue 
Streak  Mixers.  That’s  Linotvpe  Simplicity. 


TIME 


The  Weekly  Newsmagazine 


Editorial  offices  in 


NEW  YORK  CHICAGO 
ATLANTA  SAN  ANTONIO 
LOS  ANGELES  SAN  FRANCISCO 
WASHINGTON 
BUENOS  AIRES 
RIO  OE  JANEIRO 
LONDON  OTTAWA 
BERLIN  VICHY 


Onc^Turn  Shift.  I'-c  seconds  from 
one  pair  of  magazines  to  another. 
Fastest,  simplest  method  of  shifting 
magazines.  Counterbalanced  elevat¬ 
ing  shaft  makes  action  effortless.  No 
complications  in  maintenance  or 
operation.  Simple,  easy,  fast! 


LINOTYPE 


Full  services  of 
THE  ASSOCIATED  PRESS 


Limotppe  Cttledonia  Bold  nnd  Pofter  Bodomi 
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EDITOR  &  PUBLISHEk 


newspaper  news 


Australia 

•  The  only  journal  giving  the 
aew«  of  advertitert,  adverth- 
ing,  publishing,  printing  and 
commercial  broadcasting  In 
Australia  and  New  Zealand. 

If  you  are  planning  sates  cam* 
paigns  or  are  interested  In 
these  territories  read 


NEWSPAPER  NEWS 

NkHshan  Msetkly 

lakscriptlsn  rats  $1.50  psr  yaw 
east  (rat 

WmwlA  BUg^  BmmtiUon  St^  Srdiaey 


Chicago,  Ill. 

A  nation-wide  non-pro/it  eervice 
Mupported  by  Sigma  Delta  Chi, 
Profettional  Journalietic  Frtder- 
nity. 


it  helps  to  reflect  a  friendly,  phone  business, 
cordial  personality.  heu.  TELEPiioyE  system 

The  Bell  Sr*|«»rii  is  doing  iln  part  in  the  Country'*  Program  of  National  Deft 


YOUTH  OR  EXPERIENCE! 

Experience — 

Intelligent  writing  and  edit¬ 
ing  in  these  times  require 
solid  background,  experience, 
and  judgment — ^the  ability  to 
select  the  good,  discard  the  im- 
worthy. 

Youth — 

Eagerness  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
commimity  and  the  profit  of 
the  publisher. 

When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 


The  PERSONNEL  BUREAU 

of  Sigma  Delta  Chi 

James  C.  Kiper,  Director 

35  E.  Wacker  Drive 


Inland  Pledges  Aid 
On  Military  Secrets 

continued  from  page  7 


not  afford  to  have  him  off  the  air.  appb  to  advertising  other  than  that  of 
He  is  too  much  of  a  help  to  the  admin-  strictly  bona  fide  retailers  selling  at  retoil, 
istration.  What  Verne  Marshall  needs  ""'“siveb  paid  for  entirely  by  themselves 
u..*  „  ooo  offering  goods  or  service  to  the  consumer 

CTV.  F  outlets  owned  by  themselves,  without  refer- 

Dean  S.  Lesher,  Fremont  (Neb.)  ^b^^her  the  copy  is  placed  direct  or 

XT4bll7l€,  nsd  pr6Vioilsly  led  &  discus—  through  an  advertising  agency.** 
sion  on  newspaper  public  relations  in  Mr.  Schaub  reported  that,  in  his 
which  he  advocated  that  in  a  period  opinion,  a  cost  study  on  advertising 
of  crisis,  it  was  the  duty  of  a  news-  rates,  both  retail  and  general,  is  im- 


ganda  media  for  the  espousing  of  any 
particular  cause. 

“The  newspapers,  I  am  confident,” 
he  said,  “will  go  on  printing  the  news 
fearlessly  with  due  regard  for  pro¬ 
priety  and  military  necessity,  but 


ning  their  sales  program  with  a  long- 
range  view,  as  opposed  to  30-day 
period  planning  last  fall.  He  said 
agencies  and  their  clients  are  especially 
interested  in  market  information  relat¬ 
ing  to  national  defense  projects  in 


producers  are  so  directly  related  to  retail 
merchandising,  unhampered  by  any  form  of 
punitive  or  discriminatory  taxation,  be  it 
“RESOLVED,  that  the  Inland  Daily  Press  paper  editor  to  subordinate  his  own  practical  and  would  have  no  bearing 
^a^'t'^^locarrhich" hinders"‘X'i^m  "nd  thoughts  ^d  to  “plug  for  national  on  the  rate  differential  controversy, 
economical  methoils  of  retail  distribution,  and  Unity.  The  question  arose  as  to  Inlanders  were  urged  to  adopt  stand- 
is  unfriendly  to  the  public  interests.”  whether  or  not  the  administration  was  ard  rate  cards,  as  to  form,  and  a 

In  connection  with  the  Inland’s  planning  some  form  of  control  over  standard  newspaper  advertising  in¬ 
statement  of  policy  on  national  de-  advertising.  Mr.  Marshall  undertook  voice,  as  suggested  by  the  Four-A. 
fense.  President  Karstaedt,  in  his  to  answer  this  question  by  stating  that  Paul  Gorham,  Illinois  Daily  News- 
annual  report,  stressed  that  newspa-  Mrs.  Roosevelt  knew  what  she  was  paper  Markets,  reported  an  optimistic 
pers  of  the  country  are  not  going  to  saying  when  she  suggested  at  a  press  attitude  on  the  part  of  national  ad- 
allow  themselves  to  be  used  as  propa-  conference  this  week  that  people  start  vertisers,  stating  they  are  now  plan- 

preparing  to  accept  the  day  when  it 
won’t  be  patriotic  to  order  new  alum¬ 
inum  utensils  and  new  automobiles. 

Circulation  Report  Deferred 
F.  Ward  Just,  Waukegan  (Ill.) 
holding  fast  to  those  principles  of  News-Sun,  chairman  of  the  Inland’s 

justice  and  forthrightness  which  have  agency  relations  committee,  reported  which  increased  payrolls  result, 
made  the  American  press  truly  great,  that  at  a  joint  meeting  of  Inlanders  A.  M.  Clapp,  Clinton  (la.)  Herald. 
We  must  not  be  influenced  by  the  amj  agency  representatives,  the  com-  highlighted  comments  from  a  number 
kaleidoscopic  changes  which  our  niittee  recommended  action  be  de-  of  Inlanders  regarding  local  advertis- 
newspapers  are  contmuaUy  reporting.  qjj  delineation  of  newspaper  ing  prospects.  While  there  did  not 

"r  n..rke,s  a„d  d™u.i0„  ,^  pe„di„g  appear  to  be  any  gr.a.  dagraa  of 

as  unstable  and  as  volatile  and  as  a^H  on  *at  subiecl  by  the  special 
flighty  as  the  newspaper  events  which  ABC  committee  ap^inted  to  work 
find  Aeir  way  into  our  columns.”  ®  suitable  method  of  graphic  pres- 

Morskoll  Soot  lekot  at  Coutor  entation  of  circulation  coverage. 

„  „  u  11  i  j-a  t  Mr.  Just  also  read  mto  the  record 

the  Cedar  Rapids  (la.)  Gazette,  chair-  endorsement  of  tiie  apney  group 
man  of  the  “No  Foreign  Wars  Com-  of  Inlands  previous  definition  of  retail 
mittee,”  threw  a  verbal  bombshell  into  ®nd  general  advertising,  adopted  in 
the  opening  session  devoted  to  news-  1931  as  follows: 

paper  public  relations  activities,  when  “Newspaper  rates  are  better  designated  «s 
he  asserted:  retail  and  general  rather  than  as  local  and 

“I  have  just  come  from  Washington  national.  An  advertiser  shall  be  entitled  to 
and  I  have  on  good  authority  that  rates  only  when  he  sells  direct  to  the 

....  .  ,  ,  .1  ,  1  consumer  through  one  or  more  retail  stores 

Within  two  weeks  and  possibly  10  days,  ^^^ich  he  alone  owns  and  controls.  If  the 
Harold  Ickes  will  be  given  full  admin-  retailer  names  also  his  territory  jobber,  the 
istrative  authority  over  the  Federal  wholesaler  or  distributor,  the  advertising  is 
Communications  Commission  and  will  retail  copy.  Retail  rates  apply  to 

attempt  to  exercise  some  sort  of  atlvertismg  strictly  to  a 

t  .  .  ,  .,  .  ^roup  of  bona  nde  retail  advertisers  provided 

censorship  control  over  the  press  wire  advertising  is  paid  for  by  the  merchants 
services.  involved. 

He  charged  that  the  present  admin-  “(ieneral  rates  apply  to  all  Ctxiiierative  ad¬ 
vertising  where  both  general  and  retail  adver¬ 
tisers  are  involved.  General  rates  apply  to 
advertising  over  signatures  of  two  or  more 
retailers,  or  separate  ownership  offering  prod¬ 
ucts  of  the  same  manufacturer.  General  rates 


unanimous  opmion  as  to  what  can  bt 
expected,  it  would  appear  that  mon 
linage  is  in  sight  and  it  is  likely  then 
will  be  an  upward  revision  af  locj^ 
rates.  Fred  Schilplin,  St.  Clotu 
(Minn.)  Times,  urged  publishers  tc 
take  further  steps  in  increasing  cir¬ 
culation  rates,  stating  “we  have  ' 
grand  opportunity  to  get  the  money 
we  should  have  had  all  these  yean 
from  our  subscribers.” 

■ 

American  Press 
Society  Election 

Robert  A.  Erwin  of  the  Woshingtor 
Star  has  been  re-elected  president  oi 
the  American  Press  Society  for  the 
ensuing  year.  Chosen  to  serve  with 
Mr.  Erwin  as  vice-presidents  are: 
Paul  Scott  Mowrer,  editor  of  the  Chi¬ 
cago  Daily  News  and  a  former  presi¬ 
dent  of  the  society;  Dorothy  Thomp¬ 
son,  New  York  Herald  Tribune;  Henry 
F.  Burmester,  Long  Beach  (Cal.) 
Press-Telegram;  Cary  B.  Wilmer,  Jr. 
Atlanta  Constitution. 

Thomas  D.  Yutzy  of  Elditorial  Asso¬ 
ciates  was  elected  executive  director 
to  succeed  Oliver  Holden,  New  York 
Times. 


istration  is  headed  for  “national 
socialism”  and  declared:  “God  help 
us  if  Harold  Ickes  has  anything  to  do 
whatsoever  with  communications.” 

There  was  no  discussion  of  Mr. 
Marshall’s  assertions. 

Secretary  Ickes,  commenting  in 
Washington  on  the  Marshall  charges 
Tuesday  night,  said: 

“I  see  Verne  Marshall  has  been 
playing  with  his  toy  balloons  again. 
This  scrupulous  newspaperman  says 
he  knows  as  a  fact  that  the  admin¬ 
istration  is  going  to  make  me  a  radio 
censor  within  two  weeks,  and  after 
that  a  censor  of  press  wire  associa¬ 
tions.  Verne  Marshall  knows  nothing 
of  the  sort.  I  know  what  Verne 
Marshall  says  is  untrue,  but  if  I  were 
censor  I  would  devote  myself  to  seeing 
that  Mr.  Marshall  had  all  the  air  time 
he  wanted.  The  administration  could 


Your  Voice 


Is  You... 


Do  you  realize  the  value  of 
a  smile  when  telephoning? 
It  helps  a  lot.  Of  course,  the 
other  person  can't  see  you 
hut  the  smile  is  there  just  the 
same.  It’s  in  your  voice.  And 


In  times  like  these,  “The 
Voice  with  a  Smile”  is  esjie- 
cially  important.  It  is  a  char¬ 
acteristic  of  the  American 
people.  And  one  of  the  fine 
traditions  of  the  Bell  tele- 


ror  dependable  stereotyping,  rely  on 
^ertifie  d  M  cti,  mdde  in  the  U.  S  A. 
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Y.  to  See  Spokane  Union  Pact  Colls  for 
Dailies'  Color  Film  Big  Ad  Campaign 

Leading  advertisers  and  advertising  A  collective  bargaining  agreei 


'-irs  LIKE  HAVING  AN 
AIRPORT  AT  YOUR  DESK! 


. . . says 

James  W.  Brown,  Jr, 
Publisher  of 
Editor  &  Publisher 


Today's  iietvs  is  and  it’s 

moving:  fast,  fast... faster.  More 
than  ever,  yon  mn.st  eateli  those 
(h’adlines.  Top-speed  shipping 
helps  tr(‘ni<‘ndonsiy. 

Air  Kxpress  wiiijis  aiivtliinj 

to  at  .3 

miles  a  niinnti^  throuj:h  tlie  sky. 

And  on  the  jironnd,  we  ’  l»rinji  tlie  airp<»rt  to  your  desk”  with 
special  piek-np  and  special  delivery  servi<‘eat  na  extra  charge, 
within  fMir  rejinlar  vehiele  limits  in  all  <‘ilies  and  prinei|>al 
towns.  International  as  well  as  United  States  <-ov(*rafj<*,  plus 
fast  air-rail  eonneetions.  Low  rates,  utmost  Hexihilitv.  For  full 
information  and  prompt  servi<e.  phone  Railway  Express, 
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DEFENSE  ADJUSTMENTS 
BRING  NEW  MERCHADDISING  PROBLEMS 


•  Materials,  plant  capacity, 
shipping — all  bow  to  the  man¬ 
date,  “America  first”  . . .  Ensu¬ 
ing  adjustments  bring  many 
unfamiliar  products  into  the 
market.  .  .  .  Advertising  must 
be  informative,  explicit  and 
well  illustrated — with  the  read¬ 
ing  quality  and  clear  halftone 
rendering  to  which  Certified 
Mats  contribute  so  generously. 


The  Sky  Speed-way  for  Modern  Publishing 
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Writer  Visits  Dallas 
Photo  Departments 


By  JACK  PRICE 

WE  VISITED  the  photograph  depart¬ 
ments  of  the  Dallas,  Tex.,  newspa¬ 
pers,  this  week,  and  found  conditions 
not  unlike  those  prevailing  in  other 
parts  of  the  country.  Naturally,  the 
tempo  is  somewhat  slower  here  than 
that  in  the  larger  cities,  but  the  spirit 
of  friendly  rivalry  and  the  desire  to 
produce  better  results,  exists  as  it  does 
in  every  community  where  the  news¬ 
papers  are  thoroughly  picture-minded. 

Five  Cameramen  an  Staff 
The  Dallas  Morning  News  is  the 
largest  newspaper  in  this  city  and  it 
also  has  the  largest  plant  and  staff  of 
photographers.  There  are  five  cam¬ 
eramen  in  this  department  headed  by 
Earl  Moore.  The  plant  consists  of 
one  studio  well  equipped  for  fashion 
pictures  and  such  work  as  may  be 
done  in  an  average  commercial  plant. 
Two  rooms  are  provided  for  printing 
but  constructed  to  permit  their  con¬ 
version  for  negative  developing.  Two 
smaller  rooms  are  used  for  developing, 
and  there  are  three  other  rooms,  one 
for  stock  and  chemical  mixing,  one  for 
storage  and  the  other  for  finishing. 

In  one  printing  room  there  is  a  5  x  7 
Saltzman  enlarger  and  a  5  x  7  Elastman 
Auto  Focuser  in  the  other  printing 
room.  The  water  tanks  are  of  the 
standard  type,  two  inch  cypress  wood, 
and  are  about  six  feet  long.  The  de¬ 
veloping  rooms  are  of  the  regular  pat¬ 
tern.  We  did  notice  that  here  as  well 
as  in  other  parts  of  this  country 
the  photographers  are  economically 
minded.  Instead  of  using  large  de¬ 
veloping  boxes  that  hold  a  gallon  or 
more  of  developing  solution,  the  boys 
employ  small  battery  rubber  cases 
which  hold  just  enough  solution  for 
the  size  films  being  processed.  These 
cases  are  easily  obtained  and  they  cost 
much  less  than  the  rubber  boxes  gen¬ 
erally  sold  for  developing. 

Elach  photographer  owns  his  4x5 
Speed  Graphic.  Every  camera  is  fitted 
with  a  synchronizer  for  the  front 
shutter.  However,  in  this  group  only 
two  cameras  are  fitted  with  focal  plane 
synchronizers.  There  is  no  mandatory 
edict  for  the  use  of  any  particular  film, 
paper  or  flash  bulb.  If  the  men  on 


the  staff  agree  upon  one  product  it  is 
then  established  as  a  standard  article 
for  the  department.  The  photograph¬ 
ers  are  open  to  suggestions  and  pride 
themselves  upon  keeping  up  with  the 
rapid  parade  of  progressive  develop¬ 
ments. 

Elach  member  of  the  staff  owns  a  car 
and  covers  on  an  average  of  four  as¬ 
signments  a  day.  Elarl  Moore,  chief 
of  staff,  has  been  in  the  picture  busi¬ 
ness  about  12  years.  He  started  as  a 
commercial  and  portrait  photographer 
but  became  more  interested  in  news 
work  when  he  went  to  Dallas.  In  the 
past  six  years  he  has  been  an  active 
newspaper  cameraman  and  although 
he  heads  the  department  he  covers  as 
many  assignments  as  his  men. 

Hayat  Timat-Harald  Chief 

Allen  Duckworth  is  assignment  and 
picture  editor.  Since  occupying  this 
position  he  has  established  a  system 
of  control  whereby  he  may  reach  any 
of  his  photographers  on  any  assign¬ 
ment.  When  a  photographer  is  sent 
to  cover  a  story,  he  obtains  telephone 
numbers  of  the  persons  to  be  photo¬ 
graphed,  and  has  them  listed  on  the 
chart  before  the  photographer  starts 
out.  He  is  popular  with  his  photog¬ 
raphers  because  he  believes  that  they 
should  not  be  crowded  beyond  normal 
capacity. 

The  situation  at  the  Times-Herald 
is  somewhat  different  than  that  of 
other  newspapers.  Although  there  is 
a  staff  of  four  photographers  they  are 
not  directly  on  the  payroll  of  the  pa¬ 
per.  The  photo  department  of  this 
paper  is  run  by  J.  Dennis  Hayes  who 
operates  the  plant  on  a  pay-as-you- 
go  basis.  The  plant  is  his  property 
and  he  hires  the  staff  and  pays  them 
out  of  his  own  money. 

Although  Hayes  has  been  making 
pictures  for  the  paper  for  the  past  20 
years,  it  has  been  only  in  the  last  ten 
years  that  he  has  been  actively  en¬ 
gaged  in  running  a  department.  He 
has  the  smallest  plant  of  any  of  the 
three  papers  but  manages  to  turn  out 
a  great  quantity  of  work. 

His  entire  plant  consists  of  but  one 
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room,  about  ten  feet  square.  He  has 
one  5x7  Elastman  Auto  Focusing  en¬ 
larger  and  a  five  foot  water  trough. 
He  receives  his  assignments  direct 
from  the  city  desk  and  in  turn  assigns 
one  of  his  staff  to  cover  them.  Inci¬ 
dentally,  the  staff  is  a  family  affair. 
Two  of  his  photographers  are  his  sons 
while  the  third  cameraman  is  his  son- 
in-law. 

Jour.al  Has  Two  Phofogt 

There  is  little  doubt  about  who  is 
boss  of  this  department.  However, 
“Denny”  as  he  is  familiarly  known, 
does  most  of  the  hard  work.  He  does 
all  the  developing  and  printing,  there¬ 
by  freeing  his  staff  for  any  assign¬ 
ments.  Under  his  agreement  with  the 
paper  he  may  engage  in  private  work 
of  any  kind.  His  reputation  is  well 
established  in  Dallas  and  he  has  quite 
a  following.  Between  the  assignments 
from  the  paper  and  his  outside  work 
he  manages  to  keep  himself  and  his 
staff  busy.  The  paper  only  pays  for 
the  pictures  used  plus  a  time  charge. 

The  Dallas  Journal  maintains  two 
photographers  and  a  fairly  well 
equipped  plant.  In  this  department 
there  is  a  small  studio,  a  printing  and 
developing  room  and  a  room  for  fin¬ 
ishing.  There  is  a  4  x  5  Saltzman  en¬ 
larger,  a  large  water  trough  and  all 
the  necessary  accessories  for  rapid  fin¬ 
ishing  of  pictures. 

Both  cameramen  use  Speed  Graph¬ 
ics  fitted  with  flash-synchronizers  for 
front  shutters.  One  camera  is  also 
fitted  with  a  focal  plane  synchronizer. 
Each  photographer  averages  about  five 
assignments  a  day,  their  competition 
being  the  Hayes  group  at  the  Times- 
Herald,  both  being  evening  papers. 

We  were  a  little  surprised  that  none 
of  the  photo  departments  in  Dallas 
were  air-conditioned.  Our  informa¬ 
tion  leads  us  to  believe  that  the  in¬ 


tense  heat  of  summer  is  a  problem 
which  causes  considerable  attention. 
The  cameramen  here  appear  to  disre¬ 
gard  the  difficulties  of  sunruner  opera¬ 
tion  because  they  have  become  ac¬ 
customed  to  working  under  these 
trying  conditions. 

One  of  the  characteristics  of  pho¬ 
tographers  in  this  part  of  the  country 
is  a  willingness  to  be  modem  in  tech¬ 
nique  and  equipment.  Cameramen 
out  here  would  prefer  to  utilize  many 
of  the  latest  innovations  in  equipment 
but  they  are  handicapped  because  of 
lack  of  contact  with  manufacturers. 
True,  the  representatives  of  the  manu¬ 
facturers  call  upon  the  photographers 
but  as  they  are  not  expert  technicians, 
the  photographers  are  left  without 
having  had  their  problems  solved. 

We  do  not  try  to  suggest  any  plan 
to  remedy  the  situation  but  perhaps 
if  some  method  could  be  employed  to 
bring  the  manufacturer  in  closer  con¬ 
tact  with  the  photographer,  it  would 
lead  to  the  improvement  of  conditions 
in  general. 

PHOTO  CONTEST 

Don't  fail  to  enter  your  best  1940  newt 
pictures  in  Editor  &  Publisher's  News  Photo 
Contest.  Entries  received  up  to  March  15. 

A  CORRECTION 

Louise  Murrish,  formerly  of  the 
Berkeley  (Cal.)  Gazette  and  at  one 
time  with  the  Alaska  Daily  Press, 
Juneau,  was  married  Jan  3  in  Berke¬ 
ley,  Cal.,  to  Garth  B.  Bramwell.  It 
was  erroneously  reported  in  the 
“Wedding  Bells”  column  on  Jan.  25 
that  Louise  Jenschien  and  Mr.  Bram¬ 
well  were  married  on  Jan.  30.  The 
former  Louise  Jenschien  is  society 
editor  of  the  Burlingame  (Cal.)  Ad- 
vance  and  is  the  wife  of  Virgil  T. 
Wright. 
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Canadians  Won't 
Interfere  With 
Newsprint  Flow 

Americcm  Dailies  Will 
Get  Supply  Regardless 
Oi  Editorial  Policies 

Assurance  that  there  will  be  no 
Canadian  interference  with  the  flow  of 
newsprint  to  American  newspapers  re¬ 
gardless  of  editorial  or  news  policies 
has  been  given  by  Canadian  officials  to 
Cranston  Williams,  general  manager  of 
the  American  Newspaper  Publishers 
Association,  Editor  &  Publisher 
learned  this  week. 

“The  newsprint  supply  situation  is 
always  followed  closely  by  the  A.  N. 
P.  A..”  Mr.  Williams  said,  “and  be¬ 
cause  of  some  suggestions  that  prora¬ 
tion  be  applied  to  non -commercial 
mills  in  Canada,  I  have  made  some 
investigations.  Various  aspects  have 
been  discussed  with  high  officials  in 
Canada.  I  am  glad  to  say  that  assur¬ 
ances  have  been  given  that  the  powers 
over  proration  will  not  be  used  to 
interrupt  a  steady  flow  of  newsprint 
to  United  States  publishers,  regardless 
of  what  may  be  the  attitude  of  any 
newspaper  about  any  subject  on  its 
editorial  page  or  in  its  news  columns.” 
Assurance  Follows  Agitation 

This  assurance  comes  after  several 
months  of  agitation  by  some  Canadian 
mills  for  the  application  of  proration 
to  the  mills  operated  in  Ontario  and 
Quebec  by  the  Chicago  Tribune.  These 
operations  have  been  exempt  from  the 
prorating  of  orders  applying  to  other 
mills  because  their  product  is  used 
entirely  by  the  Chicago  Tribune  and 
the  New  York  Daily  News  and  does 
not  enter  the  general  paper  market. 

In  recent  weeks,  some  Canadian 
newspapers  have  protested  that  the 
Tribune’s  editorial  policy  has  been 
antagonistic  to  Great  Britain,  and  that 
the  newspaper  was  using  the  product 
of  a  British  Dominion  to  publish  com¬ 
ments  hostile  to  British  and  Dominion 
interests.  The  bulk  of  influential  press 
comment,  however,  has  advised  against 
the  use  of  proration  powers  by  the 
Ontario  and  Quebec  governments 
against  the  Tribune  paper  properties 
as  a  retaliatory  measure.  No  action 
against  these  mills  has  been  taken 
at  any  time  by  either  Provincial  gov¬ 
ernment. 

■ 

Thomason  Firm 
Against  Guild  Shop 


Conner  Heads  Western 
SNPA  Mechanical  Men 

Bert  O.  Connor,  pressroom  foreman. 
Fort  Smith  (Ark.)  Southwest  Ameri¬ 
can  and  Times-Record,  was  elected 
chairman  of  the  executive  committee 
of  the  SNPA  Mechanical  Conference, 
Western  Division,  at  the  third  an¬ 
nual  conference  held  Feb.  17-18  at 
Ft.  Worth.  He  succeeds  J.  H.  Gib¬ 
son,  photo-engraving  foreman,  Hous¬ 
ton  (Tex.)  Chronicle. 

Three  members  were  elected  to  the 


executive  committee.  They  are:  C.  C. 
Washburn,  pressroom  superintendent, 
Galveston  (Tex.)  News-Tribune;  W. 
F.  Thompson,  mechanical  superinten¬ 
dent,  Austin  (Tex.)  American  and 
Statesman,  and  L.  W.  Culver,  photo¬ 
engraving  superintendent,  Fort  Worth 
Star-Telegram. 

Registration  for  the  conference 
reached  323  on  the  morning  of  the 
second  day — an  all-time  attendance 
record.  Greatest  interest  was  dis¬ 
played  in  department  cost  reduction, 
use  of  leaders  in  composition,  eliminat¬ 


N I G  HT 


ing  typos  on  the  proof  desk,  perfum¬ 
ing  of  ads  and  the  All-tone  engrav¬ 
ing  process. 

A  detailed  account  of  the  confer¬ 
ence  will  appear  in  the  Equipment  Re¬ 
view  Section  of  the  March  8  issue  of 
Editor  &  Publisher. 

HEADS  BBD&O  OmCES 

J.  C.  Cornelius  has  been  named  to 
direct  the  activities  of  the  Chicago, 
Minneapolis,  San  Francisco,  and 
Hollywood  offices  of  Batten,  Barton, 
Durstine  &  Osborn. 


FLIGHT 


Chicago,  Feb.  20 — The  Chicago 
Times  guild  unit  reaffirmed  its  demand 
for  a  guild  shop  agreement  at  a  meet¬ 
ing  last  night  following  a  previous 
conference  with  the  management  at 
which  S.  E.  Thomason,  Times  pub¬ 
lisher,  stated  he  had  not  changed  his 
views  and  was  unalterably  opposed  to 
any  form  of  closed  shop  in  the  news 
department.  He  was  emphatic  in 
stating  his  position,  pointing  out,  in 
his  opinion,  the  guild  had  not  attained 
that  degree  of  responsibility  shown 
by  printing  trades  imions  which  enjoy 
closed  shop  conditions. 

Guild  representatives,  headed  by  i 
Milton  Kauffman,  ANG  executive  vice  ; 
president,  are  scheduled  to  meet  with 
the  Times  management  again  tonight,  i 
The  unit  voted  last  night  to  extend  its  ’ 
appeal  to  the  labor  movement  for  sup¬ 
port  in  its  demand  for  a  guild  shop. 

INSURANCE  AD  MEETING 

The  Insurance  Advertising  Confer¬ 
ence  will  hold  its  next  meeting  at  the  | 
Hotel  Roosevelt  in  New’  York  City  on 
May  15.  I 


SPECIAL  QUANTITY  PRICES 

on  $2,  $5  and  $10  orders  for  G-E 
AAaZDA  Photo  lamps.  Attractive  dis¬ 
counts  available  on  annual  contract 
basis.  Ask  yaur  dealer. 


...a  tough  shot  but  he  GOT  it 

with  one  G~E  MAZDA  MIDGET! 


When  the  l  lOth  Observation  Squadron,  U.  S.  Army  Air  Corps,  took  off  recently 
on  a  night  mission,  Edward  Burkhardt,  staff  photographer  of  the  St.  Louis 
POST-DISPATCH,  rode  along. 

He  come  back  with  this  sensational  synchronized  flash  shot  of  a  camouflaged 
army  observation  plane  taken  in  jull flight  at  ..  thanks  to  Midget  G-E 

Mazda  Vhotoflash  lamp  No.  5.  (Shots  made  from  the  same  position  with  flash 
bulbs  of  much  greater  lumen  output  in  a  standard  reflector  were  failures.) 


This  Mighty  Midget  is  the  greatest  all  around  flash  hulh  ever  made  by  General  Electric.  It 
gives  plenty  of  light;  in  concentrating  reflectors,  it  outperforms  larger  bulbs.  Because  it 
is  walnut-sized,  you  can  carry  enough  in  one  pocket  so  you’re  always  ready  for  "prize” 
shots.  And  used  for  multiple  flash,  it  opens  a  new  world  of  unusual,  sparkling  pictures. 
Try  G-E  MAZDA  Midgets  on  your  toughest  assignment ...  and  you’ll  always  keep  them  handy! 


Look  for  iho  mark  on  any  lamp  you  buy  and  benefit  from  General  Elociric  Rosoarch 


GENERAL  ELECTRIC 


MAZDA  PHOTOFLASH  LAMPS 
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Army  Camp  Figures 

continued  from  page  39 

Newspaper 

Center  Nearest 

to  Camp,  Fori 

;  Army  Population  by 

or  Station 

Camp,  Fort  or  Station 

1940  Population  Jun«  15,  1941 

2,600 

“ 

Brooks  Field 

1,700 

Randolph  Field 

3,900 

Utah 

Salt  Lake  City 

Fort  Douglas 

149,934 

700 

U 

Salt  Lake 

City  Airdrome 

1,800 

Varmont 

Burlington 

Fort  Ethan  Allen 

27,686 

3,500 

Virglaia 

Alexandria,  VaArlington 

33,523 

Cantonment 

and  Washing- 

•1,100 

ton,  D.  C. 

663,091 

Fort  Myer 

2,000 

Newport  News  Harbor  Defenses 

37,067 

of  Chesapeake  Bay 

9,900 

“ 

Fort  Eustis 

14,200 

“ 

Langeley  Field 

7,400 

Norfolk 

Pendleton  Camp 

144,332 

2,100 

Richmond 

Fort  Belvoir 

193,042 

15,900 

44 

Camp  Lee 

17,700 

Washingten 

Everett 

Everett 

30,224 

Air  Station 

1,500 

“ 

Harbor  Defenses 

of  Puget  Sound 

3,200 

Longview 

Harbor  Defenses 

12,385 

of  Columbia 

2,200 

Spokane 

Fort  Geo.  Wright 

122,001 

(Sunset  Field) 

2,300 

Tacoma 

Fort  Lewis 

109,408 

48,160 

44 

McChord  Field 

2,600 

Vancouver 

Vancouver 

18,788 

Barracks 

1,300 

Yakima 

Yakima  Air  Station 

27,221 

2,000 

Wyoming 

Hot  Springs, 

Fort  Francis 

So.  D. 

E.  Warren,  Wyo. 

4,083 

9,300 

Total 

Total 

City 

Army 

Population 

Popiilation 

19,928,451 

1,317,100 

ADS  IN  165  PAPERS 

Black-and-white  comic  strip  ads  in 
165  newspapers  will  feature  the  1941 
advertising  campaign  for  the  Dr.  Pep¬ 
per  Co.,  Texas  soft  drink  bottlers. 
Sunday  comic  strips  will  run  once 
every  two  weeks  in  25  newspapers. 
Advertising  will  feature  a  new  trade 
character  and  the  copy  story  will  fea¬ 
ture  the  energy  theme.  Benton  & 
Bowles,  New  York  advertising  agency, 
handles  the  account. 


U.  S.  Traffic  Accident 
Toll  Still  Big  News 

No  single  catastrophe  in  the  United 
States  last  year  approached  the  daily 
average  of  almost  100  lives  lost  in 
automobile  accidents,  according  to  a 
new  booklet  entitled  “Here  Today — ” 
just  issued  by  The  Travelers  Insur¬ 
ance  Company,  Hartford,  Conn.  The 
booklet  is  the  eleventh  in  a  series 
issued  annually  and  presents  a  com¬ 
prehensive  analysis  of  the  facts  about 
accidents  in  which  35,000  persons  were 
killed  and  more  than  1,^,000  others 
were  injured  in  1940. 

“If  fatalities  make  news,”  the  book¬ 
let  points  out,  “then  the  nation’s 
traffic  death  toll  is  the  banner  head¬ 
line  story  365  days  of  every  year.” 

Highlights  from  the  annual  report, 
based  on  official  reports  from  the  48 
states,  include  the  following  interest¬ 
ing  facts: 

Exceeding  the  speed  limit  was  re¬ 
sponsible  for  40%  of  the  fatalities 
and  26%  of  the  injuries  in  1940. 

Every  third  victim  of  a  fatal  traffic 
accident  last  year  was  a  pedestrian. 

More  than  97%  of  all  drivers  in¬ 
volved  in  accidents  had  a  year  or 
more  of  operating  experience. 

Almost  S6%  of  all  fatal  accidents 
occurred  in  clear  weather  and  almost 
78%  happened  when  the  road  surface 
was  dry. 

An  outstanding  feature  of  the 
booklet  is  a  section  devoted  to  what 
the  editor  calls  “the  traffic  disaster 
of  Oct.  4.”  Several  pages  are  devoted 
to  a  vivid  description  of  the  traffic 
“disaster”  which  swept  the  nation  on 
that  day  when  85  persons  were  killed 
and  1,496  were  critically  injured.  It 
is  then  pointed  out  that  Oct.  4  was 
not  unusual  but  a  completely  average 
day  in  every  respect.  Almost  1,350 
daily  newspapers  were  used  in  making 
this  unique  study  of  one  day's  acci¬ 
dents. 

The  insurance  company  will  distri¬ 
bute  more  than  a  million  and  a  half 
copies  of  the  booklet  this  year  in  the 
interest  of  highway  safety. 

CAPPER  PRKS  BILL 

Legislation  to  exempt  newspaper 
men  from  testifying  before  F^eral 
courts  or  Congressional  committees 
with  respect  to  sources  of  their  in¬ 
formation  was  introduced  Feb.  19  in 
Congress  by  Senator  Arthur  Capper, 
Republican,  of  Kansas,  who  also  is 
publisher  of  the  Topeka  (Kan.) 
Capital  and  other  publications.  An  ex¬ 
ception  would  be  made  where  acts  of 
treason  were  involved. 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 

(C«ih  wHft  Order) 

I  time  —  .SO  per  line 
4  timet  —  .40  per  line 

"HELP  WANTED" 

(Ceih  with  Order) 

1  time  —  .90  per  line 

2  timet  —  .80  per  line 
4  timet  —  .70  per  line 

OTHER  CLASSIRCATIONS 
(Cath  with  Order) 

I  time  —  .90  per  line 
4  timet  —  .70  per  line 

Count  five  wordt  to  line,  box  number  to 
bo  counted  at  three  wordt.  Minimum 
tpece,  three  Knot.  Referencet  required 
with  "Butinatt  Opportunitiet"  and  other 
adt  involving  tale  of  property  or  goods. 

A  four  timet  "Situation  Wanted"  ad  car- 
riet  with  it  a  tix  month  regittration  in  the 
Pertonnel  Service.  AppKcantt  are  regit- 
fared  only  in  thit  manner. 


Clrcelatlee  Premetiei 

Sneceesfnl  an1>eerlption  contests  for  over 
80  years.  CHARLES  PARTLOWE  00., 
Occidental  Baildiny.  Indianapolis. 


Newspaper  Brokers 

Capable  handling,  buying,  selling,  mergers. 
No  lenses  or  trades.  Highest  references. 
LEN  PEIGHNER  AGENCY,  Nashville,  Mich. 


Daily  and  Weekly  properties  bought,  sold 
and  appraised.  Newspaper  Appraisal 
Co.,  70  Pine  Street,  New  York,  N.  Y. 


Newspapers  For  Sale 

California,  County  Seat,  Evening  Daily — 
growing  field;  requires  $25,000  down; 
balance  easy.  A.  W.  Stypes,  Mills  Bldg., 
Sun  Francisco. 


For  Sale — Evening  paper.  Population  12,000. 
Established  1868.  Circulation  6,072 
Owner  retiring.  Six  linotypes,  Ludlow, 
five  Kellys,  sixteen  -  page  press,  stereo. 
Gross  $103,000.  Price  $122,000;  $36,000 
cash.  Murray  E.  Hill  &  Associates, 
Nashville,  Tennessee. 


For  Sale — Established  weekly  newspaper  in 
foothills  of  North  Carolina's  Blue  Ridge 
mountains.  Circulation  3,000  audited. 
Monthly  business  $850.00  exclusive  of 
circulation.  Town  5,000,  County  45,000. 
Machinery  is  leased  on  low  monthly  figure 
with  long-term  contract.  Bargain  for 
cash.  Write  or  wire.  The  NORTH  WEST¬ 
ERN  PRESS,  North  Wilkesboro,  N.  C. 


The  Man 


.1.  .41vin  Kugelmass 


The  Ad 

ABLE  NEWSMAN-WRITER 
Reporter  -  rewrite  -  legman  -  feature  -  editorials- 
editor-ss.sistant  editor;  seeks  staff  or  ex¬ 
ecutive  job  on  small  or  large  magazine 
or  paper  anywhere;  five  years’  strong 
experience  on  two  important  Metropoli¬ 
tan  dailies,  one  in  New  York,  one  in 
San  Francisco;  one  year  trade  magazine 
editor;  best  of  top-flight  references; 
knows  makeup,  type,  layout;  exemplary 
university  background;  Phi  Beta  Kappa; 
Who’s  Who  Among  North  American 
Authors;  age  30,  married.  Episcopalian. 
American  bom;  well-informed  and  alive; 
personable  and  pleasant  to  work  with; 
$35-$50;  write  or  wire  J.  Alvin  Kugel- 
mass,  86  Thayer  Street,  New  York  City. 


The  Result 


Four  definite  job  offers  as 
well  as  several  other  replies. 
Kugelmass  accepted  an  offer  from  Fairchild's  Publications, 
one  of  the  replies  to  his  ad,  and  is  now  on  the  editorial  staff 
there.  The  ad  ran  four  issues  at  a  total  cost  of  $28.80. 

EDITOR  &  PUBLISHER  PERSONNEL  SERVICE 


Help  WoRtad 


Advortlsing  manacer:  Comparatively  you. 
man  or  woman  who  is  now  employed  bat 
wants  to  make  change.  Daily  naner 
Town  of  12,000.  Must  be  reliable,  soMr 
thoroughly  settled  and  willing  to  solicit 
practically  full  time.  Southwest  Timei, 


ADVERTISINO  SALESMAN 
Claasilled  or  Display 

Young,  aggressive,  executive  ability,  poii. 
tion  permanent,  prefer  man  with  feature 
promotion  experience.  State  reference  and 
experience.  Box  2418,  Editor  &  Publisher 


Bureau  manager.  Man  or  woman  who  eta 
handle  news,  advertising  and  supervise 
carriers.  Most  be  thoroughly  reliable  and 
willing  to  hustle.  Southwest  ‘IMmei 
Pulaski,  Va.  ’ 


Daily  newspaper  in  southwestern  city  of 

25,000  needs  competent  desk  man  with 
managing  editor  experience;  must  have 
executive  capacity  since  he  will  handle 
staff  of  four  or  five  persons;  must  ^ 
willing  to  cooperate  with  publisher  in 
every  way.  This  newspaper  has  terri¬ 
torial  influence  and  rather  unique  newt 
and  editorial  problems  requiring  trained 
judgment.  Applicants  should  be  under 
38.  Ability  to  read  and  speak  Spanish 
would  be  helpful.  In  writing  give  full 
details  as  to  experience,  age,  family, 
salary  expected.  Write  Box  2480,  care 
Editor  &  Publisher. 


Reporter-desk  man.  Young  man  who  it 
willing  to  spend  full  time  on  street  if 
necessary.  One  who  is  accurate,  reliable, 
settled  and  who  does  not  drink.  Don't 
answer  this  ad  unless  you  meet  qualifi¬ 
cations.  Daily  paper.  Southwest  Times, 
Pulaski,  Va. 


Reiwrter — Young  Man  with  some  knowledge 
of  newspaper  work,  pleasing  personality, 
easy  mixer,  who  will  start  as  reporter 
on  weekly  in  New  York  metropolitan  area 
for  small  salary  and  work  himself  into 
editorship;  essential  that  we  have  all 

gossible  information  concerning  applicant 
[ard  work  and  long  hours — but  future  is 
worth  it.  Box  2482,  Editor  &  Publisher. 


Thirty-year  old  Syndicate  Publisher  hat 
opening  for  one  salesman  to  cover  U.  S. 
on  sensational  daily  feature,  either  full¬ 
time  or  as  a  side  line.  Attractive  com¬ 
mission  arrangement.  Explicit  answer 
will  gain  immediate  response.  Box  2503, 
Editor  &  Publisher. 


Wanted:  non-union  stereotype  foreman; 
must  be  superior  craftsman — have  high¬ 
est  recommendations — steady,  sober,  ap¬ 
preciate  attractive,  steady  job  and  go^ 
environment.  Box  2415,  Editor  &  Pub¬ 
lisher. 


Writer  Wanted  Under  30  Years  Old — Chris¬ 
tian  male  for  permanent  position  with 
leading  building  material  organization  . . . 
to  start  immediately  as  editor  of  house 
organ  with  fine  advancement  opportunity. 
Previous  experience  in  reporting,  selling, 
and  photography,  desirable  but  not  ei- 
sential.  Write  Box  2505,  Editor  &  Pub¬ 
lisher,  giving  details  of  age,  education, 
experience  and  starting  salary  expected. 


1.  Draft  a  four-time  ad  setting  forth 
yiwr  qualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line  40c  per  iine,  per  issue).  For 
four  consecutive  issues,  your  message 
will  reach  prospective  employers.  Many 
are  placed  directly  through  this 
source. 

2.  Fill  out  completely  the  registration 
biMk  that  wilt  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  procedure 
makes  your  record  available  to  the 
publishers  and  executives  calling  upon 
us  constantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  rilied 
Journalistic  fields.  Your  confidence 
respected,  of  course. 

S.  DeaHlinr  1?!00  Thursday,  noon. 

E&PPERSONNELSERVICE 

1700  Tliiiea  Bldg.  N.  Y.  0. 
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Sitaatioai  WoRfcd 
Aiaantratir* 


Sitiiatioiif  Wmtad 
CircvlatioB 


Shop  Qfw  THE  EQUIPMENT  MART  —And  Sovo 


Aetiiif  Publisher  or  Ckneral  Manager  gee- 
ondary  daily.  Excellent  record  as  man- 
mrer  in  present  position,  but  opportunity 
to  protcress  limited.  Box  2499,  Editor 
Publisher. 


AdTertlging  or  Business  Manager.  Eco¬ 
nomical.  constructive  revenue  and  lin- 
ue  builder.  Top  references.  Nowr  em- 
^oyed.  Eighteen  years’  experience.  Box 
2387.  Editor  &  Publisher. 


Business  or  general  manager,  nationally 
recognized  for  outstanding  ability,  has 
recently  sold  own  daily  after  6  years 
profitable  operation.  Twelve  years'  ex- 
Mrience  in  all  departments,  labor  rela¬ 
tions,  civic  activities.  Married,  35,  con¬ 
scientious  and  reliable.  Outstanding  refer¬ 
ences  available.  Can  produce  a  good 
newspaper  AT  A  PROFIT  TO  YOU.  Box 
2433,  Editor  &  Publisher. 


General  Manager  or  Assistant  to  Fnblisher. 
Unusually  thorough  experience  all  depart¬ 
ments.  Record  for  increasing  linage;  eco¬ 
nomical  operation;  profits.  Reliable  refer¬ 
ences.  Desires  location  with  congenial 
publisher  daily  7,000  to  50,000  circula¬ 
tion.  Box  2314,  Editor  &  Publisher. 


GENERAL  MANAGER 

Successful  newspaper  executive,  20  years’ 
experience,  12  with  present  publication. 
City  of  150,000,  capacity  of  Business 
Manager  and  Circulation  Director,  desires 
salary-bonus  arrangement  to  build  publi¬ 
cation  or  where  old  age  wishes  to  retire 
when  efficient  profit  producing  man  can 
be  found.  Present  salary  $5,200.00. 

Box  2457  Editor  <c  Publisher 


Newspaper  Manager  for  financially  strained 
paper;  results  assured;  cash  available. 
Box  2397,  Editor  &  Publisher. 


Situatieni  Wanted 

Advertitiiig 

Advertising  Manager  —  Able,  experienced, 
efficient.  Present  connection — six  years; 
age  38,  married.  Box  2302,  Editor  & 
Publisher. 


Advertising  Manager  —  Experienced  as 
salesman,  publi.sher  and  advertising  man¬ 
ager.  Able  to  secure  the  most  out  of  a 
willing  effort,  from  an  organization.  Has 
personality,  ambition,  good  appearance. 
Present  employed ;  married,  age  38.  Box 
2494,  Editor  &  Publisher. 


Advertising  Salesman — age  26;  draft-ex¬ 
empt;  employed.  Weekly  experience  sales, 
copy,  layout.  Box  2490,  Editor  &  Pub¬ 
lisher. 


Advertising  Salesman.  NEWSPAPER  DIS¬ 
PLAY  selling,  copywriting,  layout.  Radio, 
motion  picture,  stage,  merchandise  ex¬ 
hibit,  auto  and  style  show  promotor, 
emcee,  script  writer.  Author.  Creative 
ideas.  Aggressive.  Cultured.  Educated. 
Excellent  appearance.  Automobile;  will 
travel.  Eight  years'  experience.  Age  30. 
6  ft.  1  in.  Member  U.S.N.R.  V-6  not 
subject  to  military  service.  Box  No.  2485, 
Editor  &  Publisher. 


Advertising  Salesman — 32;  ten  years’  dis¬ 
play  on  one  paper.  Successful  record. 
Available  due  to  consolidation.  Draft 
exempt.  References.  Box  2436,  Editor 
&  Publisher. 


Classified  Manager — Male  or  Female  to  take 
over  and  develop  classified  department 
on  commission  with  drawing  account. 
Most  be  capable,  aggressive,  sober.  Box 
2497,  Editor  &  Publisher. 


Classified  Salesman.  Producer.  Family  man, 
age  30.  Eager  to  prove  ability  for  promo¬ 
tion,  anywhere.  Box  2509,  Editor  &  Pub¬ 
lisher. 


CREATED  $15,000  IN  ’40  PROMOTIONS 

Ran  over  million  lines  own  accounts.  Man¬ 
age  and  sell  with  four-man  department. 
Now  earn  $55  plus — go  anywhere.  Box 
2454,  Editor  &  Publisher. 


Display  Advertising  Manager — sixteen  years’ 
experience  metropolitan  Dailies;  em¬ 
ployed,  married,  38  years  old.  Box  2429, 
Editor  &  Publisher. 


Position  Wanted  as  Salesman  in  national 
advertising  department.  Formerly  ex¬ 
ecutive  both  national  and  local  detri¬ 
ments  of  metropolitan  newspaper.  Best 
of  references.  Box  2475,  Editor  &  Pub¬ 
lisher. 


Successful  Display  Manager,  38,  desires  a 
new  and  permanent  connection  as  adver¬ 
tising  manager,  or  will  take  .solicitors 
joh  to  prove  ability  and  results.  Ex¬ 
cellent  references.  Prefer  city  of  25,000 
to  100,000.  Will  travel  anywhere  for 
interview.  Box  2455,  Editor  &  Publisher. 

Twenty-five  years  newspaper  advertising 
manager;  A-1  salesman;  exceptional  rec¬ 
ord — highest  references.  Box  2507,  Edi¬ 
tor  &  Publisher. 


JVew  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-PublisMng  Field 


Circulation  Manager  daily.  Increased  ABC 
39%  last  year;  want  change  to  larger 
paper,  circulation  department.  Box  2456, 
Editor  &  Publisher. 


Clrcnlation  Manager.  Expert  home  delivery 
organising  and  carrier  promotion.  Many 
years  experience.  Large  and  small  news¬ 
papers.  Outstanding  ability.  Plenty  ini¬ 
tiative.  Hard  worker.  Modern  methods. 
Reliable.  Box  2264,  Editor  &  Publisher. 


Circulation  Manager.  Increased  net  paid 
over  thirty-one  per  cent  last  2%  years. 
Eighteen  years’  experience  all  phases 
maintenance  and  promotion.  Now  em¬ 
ployed.  Desire  larger  field.  Best  refer¬ 
ences  present  and  past  employers.  Box 
2355,  Editor  &  Publisher, 


Circulation  Manager  or  Asalstant.  Seasoned, 
aggressive,  resourceful,  economical.  Large 
or  small  paper.  Box  2510,  Editor  &  Pub¬ 
lisher. 


Now  ten  years  Country  Circulation  Manager 
Metropolitan  daily  and  Sunday;  previ¬ 
ously  Circulation  Manager  11,000  daily 
and  Sunday.  Age  36,  married.  Desire 
CM  establishment  OPPORTUNITY  me¬ 
dium-sized  publication.  Salary  secondary. 
Inqniry  properly  respected.  Box  2198, 
Editor  &  Publisher. 


SituotioRt  Wantad 
Editorial 


A-1  Reporter,  former  editor  small  daily; 
can  handle  special  assignments,  features, 
heads — some  editorials.  College,  29, 
draft  1-G.  Investigate.  W.  R.  Brown, 
1442  Northland  Avenue,  Lakewood, 
Ohio. 


A  Newsman,  exceptional  background  large, 
small  dailies;  modest  salary  requirement. 
C-15  at  8656  Dumbarton  Road,  Detroit, 
Michigan. 


Alert  Girl  college  (journalism)  graduate, 
22.  Now  employed.  Two  years’  experi 
ence,  daily,  semi-weekly,  weekly.  General 
assignment,  features,  society.  Shorthand. 
References.  Box  2430,  Editor  &  Publisher. 


Alert  Reporter,  trained  by  associate  editor¬ 
ship  on  advertising  magazine,  wants 
newspaper  work.  B.A.,  24,  unmarried. 
Box  2474,  Editor  &  Publisher. 


AVAILABLE  NOW  I 

Woman  Feature  Writer,  terrific  background, 
experience  and  valuable  contacts.  Well- 
educated,  cultured.  Want  specialized  de¬ 
partment  or  general  editorial  work. 

Box  2389  Editor  &  Publisher 


Business  Reporter  —  specific  experience  fi¬ 
nancial  and  general  market  coverage, 
seeks  permanent  berth  in  similar  field ; 
newspaper  or  trade  publication.  Wall 
Street  background,  several  years  with 
leading  wire  service.  32,  single,  de¬ 
pendents.  Box  2434,  Editor  &  Publisher. 


Dependable  Reporter,  25,  married;  capable 
of  covering  general  and  sports  news. 
Box  2461,  Editor  &  Publisher. 


Edtior,  Correspondent,  now  covering  Con¬ 
gress,  War,  Navy,  Defense,  for  national 
weekly  magazine;  interested  editorship, 
Washington  correspondence  or  executive 
secretary  trade  association.  Strong  edi¬ 
torial  writer,  newshawk,  make-up,  eight 
years  newspaper  editor;  married,  34,  law- 
degree,  good  public  speaker,  never  un¬ 
employed,  outstanding  references.  Box 
2423,  Editor  &  Publisher. 


Editor — Editorial  Associate,  35,  experienced 
new-spaper,  house  organ,  trade  journal ; 
plus  promotional  and  advertising  back¬ 
ground.  East.  Box  2483,  Editor  &  Pub¬ 
lisher. 


Editor-reporter;  Fourteen  years  one  job 
as  managing  editor,  legislative  reporter. 
Box  2484,  Editor  £  Publisher. 


Editor-Reporter  weekly — dally.  East.  Age 
24,  B.A.,  car,  single.  Managed  weekly 
two  years.  Daily  experience.  Features, 
editorials,  news.  Box  2495,  Editor  & 
Publisher. 


Experienced  newspaper  and  press  associa¬ 
tion  editor-executive  seeks  permanence 
with  daily  or  weekly  with  investment  op¬ 
portunity  or  as  editorial  writer  or  news 
executive.  Capable  editor,  staff  organ¬ 
izer;  press  association  writer,  executive. 
New  York  and  elsewhere;  news  head 
leading  eastern  daily.  Pulitzer  citation. 
Married;  in  40.s.  Box  2460,  Editor  A 
Publisher. 


Florida  Newspaperman  seeks  employment  in 
a  more  liberal  field.  Employed  in  State 
since  1934 — labor  reporter,  sports  re¬ 
porter  and  columnist,  editorial  work. 
Broad  knowledge  of  governmental,  eco¬ 
nomic  and  national  affairs.  Box  2498, 
Editor  &  Publisher. 


Fourteen  years  of  thorongh  experience  in 
reporting  and  editing.  Go  anywhere. 
Draft-exempt.  Box  2466,  Editor  &  Pub¬ 
lisher. 


Composing  Room  Eqolpmont  For  Solo 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  8t.,  N.  Y. 


Guaranteed  Rebuilt  Linotypes  Sc  Intertypes 
See  HOOD-FALCO  CORP.,  First 
225  Varick  Street  New  York,  N.  Y. 


Model  0  Intertypes,  late  models:  Linotypes, 
Models  5-8-14;  Hoe  Mat  Roller;  Cylinder 
Presses;  Paper  Cutters;  Automatics. 
Northern  Machine  Works.  Marshall  and 
Jefferson  Streets,  Philadelphia,  Fa. 


One  complete  composing  room  being  liqui¬ 
dated.  Formerly  used  to  produce  Detroit 
Shopping  News.  Model  14,  and  8  Lino¬ 
types;  Electric  and  Gas  Elrods;  Ludlows; 
Type;  Mats;  Turtles;  Chases;  Sawrs,  etc. 
Equipment  running  in  A-1  mechanical 
condition  on  our  floor.  Beard  Printing 
Co.,  897  Lawndale  Ave.,  Detroit,  Michi¬ 
gan.  Also,  one  32-page  Goss  Straightline 
Octuple  Newspaper  Press,  Serial  £924. 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy.  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 


Mechanical  Equipment  For  Sole 


Pony  Auto  Plate  with  20  chases  in  perfect 
mechanical  condition.  For  particulars, 
write:  Lorain  Journal  Company,  Lorain, 
Ohio. 


Sacrifice  I  Wood  semi  Autoplate  22  cut¬ 
off,  complete  with  motor.  Be  quick  I 
Geo.  O.  Heffelman,  406  W.  Pico,  Los 
Angeles,  California. 


Sltuotiont  Wanted 

_ Editorial  (Coiit*il) _ 

January  College  Graduate  (Woman)  age  20; 
Journalism  major;  to  start  in  newspaper 
or  magazine  work.  Practical  experience. 
Box  2407,  Editor  &  Publisher. 


Journalist,  28,  married.  Seven  years’  ex¬ 
perienced  in  political,  economic,  and  labor 
coverage ;  also,  managing  editorship 
weekly,  monthly.  Permanent  position 
preferred ;  space  or  free-lance  considered. 
Box  2462,  Editor  &  Publisher. 


Newspaperman — Now  covering  City  Hall, 
police,  government  departments.  Experi¬ 
enced.  Healthy,  sober.  Rewrite,  desk,  leg¬ 
man,  features,  publicity.  Box  2504,  Editor 
&  Publisher. 


Newspapemuin,  33,  married,  desires  posi¬ 
tion  with  trade  paper — publicity  or  re¬ 
search  work.  Thirteen  years’  experience. 
Box  2391,  Editor  &  Publisher. 


Not  a  “Jack  of  all  trades,”  but  experienced 
in  photo,  radio,  editorial,  printing  fields. 
Has  young  ideas,  Ph.B.  in  Journalism, 
family.  Box  2508,  Editor  &  Publisher. 


PHOTOGRAPHER 

Now  employed  daily — 100,000  Circulation. 
Age  25,  Married,  Car,  have  equipment — 
ideas.  Prefer  South  but  interested  any 
proposition.  References.  Box  2321,  Editor 
&  Publisher. 


Reporter,  age  27.  Ambitious,  college.  Mis¬ 
placed  four  years  in  newspaper  adver- 
tising.  Box  2451,  Editor  &  Publisher. 

Seasoned  newspaper  editor  seeks  job  as 
managing,  city  editor  or  assistant  to 
alert  publisher  in  progressive  civic 
minded  community.  Small  city,  metro¬ 
politan  background.  Never  unemployed. 
Box  2427,  Editor  A  Publisher. _ 

Shot  over  6,000  pix  In  1940.  Photographer, 
25,  experienced  in  general  news,  aerial, 
sports.  Employed — desires  change;  go 
anywhere;  have  own  equipment.  Box 
2380,  Editor  A  Publisher. _ 

Sportswrlter-columnlst.  Experienced.  De¬ 
ferred  status  in  draft.  Will  be  forced 
into  ranks  of  unemployed  soon  through 
merger.  Box  2426,  Editor  A  Publisher. 

Swing  Man.  Broad,  successful  experience 
includes  rewriting,  copyreading,  makeup, 
special  and  editorial  writing.  Age  27, 
college,  draft-exempt.  Box  2492,  Editor 
A  Publisher. _ 

Valuable  reporting  experience  on  small, 
medium-sized  dailies.  A.B.,  draft-exempt. 
Rewrite,  editorials.  References.  Go  any- 
where.  Box  2488,  Editor  A  Publisher. 

Woman,  32,  former  New  York  correspondent 
English  dailies;  New  England,  Metropo¬ 
litan  experience  rewrite:  copy  desk:  fea¬ 
tures;  women’s,  church,  children’s  pages; 
drama,  movie,  music  critic:  police:  courts: 
ship  news:  edited  own  weekly.  Box  2506, 
Editor  A  Publisher. 


Moehaoieol  EqoipnoRt  Waatod 


Full-page  type  storage  lift  file;  also  stereo¬ 
type  chases.  Quote  prices.  Kingsport 
Times,  Kingsport,  Tennessee. 


Used  Dry  Mat  Roller;  also,  semi-circular 
scorcher.  Price  description,  weight,  terms 
in  first  letter.  N.  G.  K.,  Box  705,  Du¬ 
buque,  Iowa. 


Fhoto-ERgrovlog  EqoipoiOBt  For  Solo 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Pulton  St.  538  S.  Clark  St. 

New  York.  N.  Y.  Chicago,  Ill. 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 
230  W.  41st  Street  New  York  City 


Press  Room  Equipment  For  Sole 


Duplex  and  Goss  8-page  presses;  16,  24 
and  32'page  stereotype  presses.  Pull  de¬ 
tails  promptly  furnished  upon  request. 
.John  Griffiths  Co.,  Inc.,  145  Nassau  St., 
New  York  City. 


Hoe  Heavy-Duty  Presses,  with  high-speed 
folders,  22  9/16"  cut-off,  available  in 
3,  4,  5  or  6-unit  capacities,  with  or 
without  color,  and  underneath  or  end- 
roll-fecd  arrangement.  Box  2419,  Editor 
A  Publisher. 


Wood  Typo  For  Solo 


WOOD  TYPE  POR  NEWSPAPERS 
American  Wood  Type  Manufacturing  Co. 
270  Lafayette  St.,  N.  Y.  C.  Write  for  catalog. 


Mechanical 


Engraver-Photographer,  now  with  daily. 
Working  one-man  dept.  Producing  2,000 
sq.  inches  quality  work  per  week.  Want 
change  climate.  Box  2431,  Editor  A  Pub¬ 
lisher. 


Mechanical  Superintendent  —  Pressroom 
Foreman;  newspaper,  commercial  and 
high-grade  color  work  experienced;  owned 
and  operated  own  plant.  Box  2352,  E.  A  P. 


Young  Man,  eleven  years’  newspaper  com¬ 
posing  room  experience;  studied  mechan¬ 
ical  production.  Desire  position  as  fore¬ 
man.  Free  to  travel.  References.  Box 
2500,  Editor  A  Publisher. 


Situations  Wonttd 

Promotion 

Promotion  Man — Revenue  producer,  wants 
offer.  Writes,  sells,  builds  classifications. 
Box  2392,  Editor  A  Publisher. 


Promotion  Manager,  age  34,  fifteen  years’ 
experience.  Knows  circulation  up  to 
80,000.  Desires  general  promotion  con¬ 
nection.  Will  prove  worth  at  moderate 
salary.  Box  1963,  Editor  A  Publisher. 


Situations  Wontod 

Publicity 


PUBLICITY  OR  EDITORIAL 
berth  sought  by  college  graduate,  age  27. 
Draft  exempt — third  class.  Experience 
in  both  publicity  and  editorial  work. 
Box  2440,  Editor  A  Publisher. 


Publicity  Expert — former  U.P.  Editor;  ex¬ 
ceptional  copy;  seeks  organizational  pub¬ 
licity  advertising  or  challenging  oppor¬ 
tunity;  will  entertain  propositions.  Box 
2312,  Editor  A  Publisher, 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


yill  negotiations  confidential 


Palmer,  Suter  &  Palmer 

350  Madison  Avn.  Nnw  York 
BostMM  Established  la  inOO 


Situations  Wonttd 


i 
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EDITOR  <S  PUBLISHE 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


Labor  Standards  Act  does  under 
prevailing  administrative  construct 
That  looks  reasonable  to  a  lay 
So  does  this  proposed  form  of 
tract,  furnished  us  by  another 
lisher: 

AGREEMENT 


Will  Dallas 
Payroll  Plan 
Stand  Up? 


Otherwise,  we  should  say  that  the 
proposed  ideas  on  news  coverage, 
circulation  distribution,  advertising 
patronage,  terms  of  employe  service, 
and  prevailing  wage  rates,  are  points 


It  is  hereby  agreed  between  the  un  ier>igae4| 

(1)  That  the  hourly  rate  of . cents  I 

the  first  40  hours  per  week;  and  hourly 

of  .  cents  for  the  next  10  hours 

week  will  be  paid. 

(2)  That  if  the  undersigned  employe 
himself  available  for  10  hours  overtime 
week  he  will  be  paid  for  it  whether  wort 


(3)  That  the  additional  payment  on 
of  overtime  or  availability  for  overtime 
worked  shall  not  be  construed  to  affect  tt 
base  hourly  pay  for  any  subsequent  week. 

(4)  That  in  an  emergency  under  licp 
head’s  authority  for  hours  worked  per 
in  excess  of  those  herein  stated,  the  hourly  ral 
will  be  that  appearing  in  the  second  half  i 
paragraph  (1)  above. 

S.  That  this  agreement  l)e  effective  dun 
the  continuance  of  employment  of  the  unds^ 
signed  employe  or  until  revised  by  mutoj] 
agreement  in  writing  between  us.  * 

That  looks  as  straightforward  as  on 


WHEN  the  U.  S.  District  Court  in  2.  Which  circulates  85  per  cent  of  its  are  in  chain  ownership  won’t  be  cor- 
Texas  approved  the  overtime  pay-  subscriptions  within  one  state;  rected  by  legislation,  direct  or  in- 

ment  plan  of  the  Dallas  News  a  couple  3.  Which  gets  as  much  as  25  per  cent  direct;  they  will  yield  in  the  long  run 

of  weeks  ago,  quite  of  its  advertising  from  more  than  one  to  their  own  economic  consequences, 

a  few  small  city  state;  ITiere  will  be  difficulties  also  in 

newspaper  owners  4.  Which  prints  at  least  40  per  cent  applying  to  newspapers,  say  in  Kansas 
thought  they  saw  a  of  its  news  from  an  area  within  50  or  Missouri,  the  suit  of  specifications 
ray  of  light  through  miles  of  its  publication  seat;  that  might  fit  perfectly  in  crowded 

the  uncertainties  that  5.  Which  is  owned  by  the  man  who  New  England,  New  York,  Pennsyl- 
have  surrounded  operations  under  the  operates  it  or  by  a  local  company  and  vania,  or  Ohio.  We  doubt  that  any 
Fair  Labor  Standards  Act.  Every  not  by  a  chain;  law  could  be  drawn  which  would 

publisher  with  whom  we  have  been  6.  Which  can  show  that  its  employes  apply  with  equal  justice  to  all  news- 

in  communication,  either  by  mail  or  in  all  departments  have  steady  em-  papers  that  could  come  under  the  pro¬ 
in  person,  sincerely  wants  to  comply  ployment  and  an  average  term  of  posed  definition.  Elqualization  would 

with  the  law.  They  don’t  want  to  service  of  five  years  if  the  paper  is  be  a  matter  of  administration  under  a 

evade  it.  They  don’t  want  to  nullify  10  years  old,  or  which  can  show  a  broadly  worded  statute, 

it.  They  do  want  a  construction  and  term  of  service  for  its  employes  of  at 

an  administration  that  will  permit  least  20  per  cent  of  the  age  of  the 
them  to  make  a  reasonable  profit,  newspaper  if  the  paper  is  less  than 
pay  decent  wages,  and  maintain  a  50  years  old; 

quality  of  service  that  will  hold  their  7.  Which  employs  not  more  than 

readers  and  advertisers.  10  per  cent  of  its  personnel  at  wages  on  which  agreement  might  be  reached 

As  Herbert  BraufT.  publisher  of  the  as  low  as  the  minimum  legal  wage,  without  much  difficulty.  There  would  Louis’s  right  hooks,  and  if 

Vandergrift  (Pa.)  News,  wrote  on  There  is  a  thoughtful  program.  We  be  borderline  cases  under  these,  as  appellate  coui^  follow  the  reasoi 
this  page  four  weeks  ago,  present  do  not  for  a  moment  believe  that  it  there  would  be  under  any  horizontal  Dallas  judge,  it  may  well  f( 

interpretations  of  the  law  do  not  per-  would  be  accepted  as  it  stands  by  population  line  that  might  be  set  as  ®  basis  of  satisfactory  pay  relations  mj 
mit  small  city  publishers  to  realize  organized  labor,  by  many  publishers  the  upper  limit  of  exemption.  The  newspaper  offices, 

all  of  these  ambitions.  Wages  have  who  would  fall  within  its  scope,  or  paper  which  might  be  just  over  any  On  the  other  hand,  its  approval  by) 

to  be  paid,  rent,  power,  and  paper  by  Congress.  It  does,  however,  pro-  one  of  the  maximum  lines  would  have  higher  courts  is  by  no  means  cer-) 

bills  have  to  be  paid,  but  the  pub-  vide  a  basis  for  discussion  of  ques-  the  choice  of  reducing  its  activities  tain.  The  Dallas  decision  will  bt| 

lisher  of  a  small  town  daily  has  fre-  tions  which  will  have  increasing  im-  sufficiently  to  get  inside,  or  facing  appealed  all  the  way  to  the  Sup 

quently  been  faced  in  recent  months  portance  for  the  small  city  press.  competition  that  might  be  severely  Court  by  the  Wage-Hour  Division 

with  the  choice  of  sacrificing  his  small  Obviously,  its  intent  is  not  to  reduce  unequal.  the  Department  of  Labor,  on  the  pkaj 

present  profits  and  maintaining  full  wages  to  the  minima  of  the  Fair  Labor  That  situation  already  exists  with  that  as  it  stands  it  nullifies  the  Fair 

service,  or  of  jeopardizing  the  paper’s  Standards  Act.  Its  aim  is  to  exempt  the  exemption  of  weeklies  with  less  ^bor  Standards  Act.  We  don’t 

future  by  cutting  down  either  the  size  these  newspapers  from  paying  puni-  than  3,000  circulation.  The  paper  with  does,  but  our  opinion  won’t 
of  editions  or  the  number  of  issues  tive  overtime  for  work  that  cannot  3.001  or  3,050  doesn’t  qualify  for  ex-  weight  if  the  courte  think  otfaer^jj 
per  week.  Without  such  economy,  the  be  done  within  a  40-hour  week — ^not  emption,  yet  to  reduce  its  circulation  wise.  If  they  do  think  othei 

necessity  for  overtime  work  and  time-  because  of  the  inefficiency  of  manage-  below  the  3,000  mark  might  cut  it  off  newspapers  which  follow  ffie  Di 

and-a-half  payment  runs  over  normal  ment  or  employes,  but  because  the  some  advertising  schedules  or  tend  their  own  offices  will  have  ie{ 

operating  budgets,  and  the  resulting  news  that  a  small  city  newspaper  toward  lower  advertising  rates,  imme-  contemplate  the  probability  of  da 

financial  situation  is  serious  for  a  must  report  doesn’t  all  happen  within  diately  reducing  its  income.  heavy  penalties  provided  by  the 

newspaper  without  a  comfortable  the  daylight  hours  of  a  normal  work-  The  status  of  newspapers  in  inter-  That’s  reason  enough  for  going, 

profit  cushion.  ing  shift.  The  job  of  producing  a  state  commerce  is  not  yet  crystal  slow  until  the  picture 

Newspaper  executives  who  have  small  city  daily  spreads  over  18  of  clear,  but  the  weight  of  judicial  and  clearer, 

watched  this  steady  erosion  of  a  safe  the  24  hours,  with  the  intensity  of  ac-  administrative  decisions  in  recent 

operating  margin  during  the  past  three  tivity  shifting  from  department  to  years  has  been  to  bring  even  local  SPEIAKING  OF  “going  slow.”  W«, 

years  have  been  unable  to  suggest  department  as  the  process  reaches  its  papers  under  the  interstate  commerce  might  apply  the  same  advice  k. 

any  remedy  that  did  not  entail  specific  daily  climax.  As  Mr.  Brauff  pointed  laws,  regardless  of  their  circulation,  members  of  the  Cabinet  and  to 


To  Sava 
or  to 

Threw  Away? 


close  to  the  Adnuii*i1 
istration  whoief 
words,  spoken  uno 
cially,  may  have  tht'l 
weight  of  official  pn)>ir 
nouncements  to  tl« 


ployer. 


modification  of  the  law  by  Congress —  out  in  his  Jan.  25  article  here,  sharp  No  one  can  yet  predict  the  ultimate 
a  forlorn  hope — or  specific  exceptions  specialization  of  work  is  not  possible  ruling. 

under  the  administrative  regulations—  in  the  small  city;  many  different  jobs  xhe  entire  trend  of  legislation,  ad- 
still  more  forlorn,  with  administrators  are  performed  by  the  same  sets  of  ministrative  and  judicial  rulings  re- 
who  regarded  the  letter  of  the  law  as  hands  to  insure  that  the  machines  cently  has  been  to  bring  more  and 

the  final  word  on  the  subject.  Indi-  have  copy  every  morning,  to  get  all  more  of  local  industry  and  commerce,  ,  ,  j  o  c 

vdduals  have  suggested  many  ideas  assignments  on  the  book  checked,  to  including  newspapers,  under  the  laws  hearer  or  reader.  SpecificaQ^ 

which  might  work  to  relieve  small  city  round  up  the  last  straggling  adver-  affecting  interstate  commerce,  thereby  moved  to  this  comment  by  thj, 

newspapers  of  heavy  burdens  without  tising  copy,  to  get  the  press  started  reversing  a  half-century  of’  judicial 

putting  them  in  the  position  of  law  on  time,  the  papers  into  the  hands  of  reasoning.  And  closely  related  to  that  week  warned  that  Ae  people 

evaders.  None  of  these  proposals  has  the  boys  and  to  the  subscribers  before  trend  is  the  present  legislative  and  ^  forced  by  the  necessities  of  defei 

been  placed  before  Congress  as  yet.  the  afternoon  is  gone.  judicial  bent  to  favor  the  cause  of  down  consumption  of  cer* 

Several  actions  are  now  pending  in  A  metropolitan  paper  performs  the  organized  labor  over  that  of  the  em-  commodities,  even  of  some  foods, 

the  courts  to  determine  the  right  of  analogous  task  with  people  who  do 
the  Department  of  Labor  to  examine  nothing  but  their  own  job,  and  with 
the  payrolls  of  newspapers.  None  of  equipment  that  costs  into  the  millions, 
these  has  been  decided.  with  shifts  that  seldom  have  to  do 

•  •  •  overtime  work,  and  with  swing  men  to 

MODIFICATIONS  of  the  law  have  relieve  on  various  assignments  to 
been  suggested  in  private,  informal  bridge  the  gap  between  a  40-hour 
discussions  among  newspapermen.  No  week  and  the  six  or  seven  days  that  heavily  on  the  decision  of  the  Fed 
newspaper  associa-  the  paper  issues.  The  little  fellow 
tion,  so  far  as  we  has  to  rely  on  human  strength  and 
knew,  has  made  any  loyalty, 
concrete  proposal  •  •  • 

along  these  lines;  THE  SET-UP  suggested  above  is  not 
none,  we  surmise,  perfect,  especially  from  the  political 
can  be  made  until  the  courts  clear  standpoint, 
away  some  of  the  uncertainties  of  the 


that  they  should  be  prepared  to  : 
fice  a  portion  of  their  normal  exp 
That  may  or  may  not  be  permanent,  ditures  for  investment  in  secu 


but  it  is  with  us  now. 


Dafinition 
of  "Country 
Nawtpapar" 


law’s  language  and  the  policies  of  its 
administration.  But,  in  any  case,  we 
think  Shop  Talk  readers  might  be  in¬ 
terested  in  some  of  the  suggestions 
we  have  heard — from  publishers  who 


that  will  be  issued  for  defense  pur^ 
*  *  •  poses.  We  also  noted  the  remarks  ' 

FOR  THAT  REASON,  we  should  ad-  Secretary  Jesse  Jones  that  “we  art 
vise  publishers  not  to  lean  too  tbe  war;  at  least  we’re  nearly  in 

war;  we’re  preparing  for  it;  when 
eral  District  Court  in  do  that,  you’ve  got  to  throw  moi 
Texas.  To  one  whose  away.” 

training  is  not  judi-  The  two  sentiments  won’t  sit 
cial  and  whose  ideas  with  the  poor  burghers  who  have 
on  the  employe-  scrape  up  income  taxes  and  buy 
employer  relationship  fense  bonds.  They  don’t  match,  ei 
The  population  limit  is  may  be  old-fashioned,  the  Dallas  plan  The  effect  of  Mrs.  Roosevelt’s  ad 
too  high  to  command  seems  to  comply  with  the  law,  to  now  might  well  be  to  cause  c 


Go  Slow 
Till  the  Courts 
Fix  Law 


Hurdles  the  support  of  news-  guarantee  employes  fair  pay  and  ment  of  domestic  consumption 

in  the  papers  which  regard  overtime  pay  for  whatever  overtime  goods  when  that  economy  will  hamp 

themselves  as  “sub-  is  worked.  It  takes  away  nothing  and  not  help  the  national  defense  ef^ 
Highway  metropolitan”  rather  that  the  employe  had  before  the  law;  fort.  And  as  to  Secretary  Jon 
than  “country,”  and  it  expects  from  him  the  same  amoimt  words,  later  stricken  from  the  reca 
by  no  stretch  of  the  imagination  could  which  apparently  get  more  advertis-  of  production  that  he  formerly  ren-  at  his  request — what  is  the  taxpay 
be  considered  enemies  of  the  working  ing  patronage  in  the  former  than  they  dered  in  the  same  hours  that  he  is  to  think  when  he  is  unofficially 
man.  might  in  the  latter  classification.  The  now  expected  to  work,  and  it  guaran-  monished  to  save  his  money  to  he 

One  idea  has  been  for  a  new  defini-  provision  against  chain  ownership  of  tees  him  overtime  pay  if  those  hours  the  government,  on  the  same  day 
tion  of  a  country  daily,  somewhat  as  a  newspaper  will  stir  resistance  among  are  exceeded.  And  as  the  Federal  one  of  the  official  govenunent  sp 
follows:  several  score  pap)ers  which  would  Judge  i)ointed  out,  it  does  not  distiurb  ers  tells  Congress  that  government ! 

1.  A  newspaper  published  in  a  town  qualify  under  all  the  other  proposed  the  amicable  relationships  of  employer  to  “throw  money  away.”  What 

of  under  100,000  population;  specifications.  Whatever  evils  there  and  employe,  as  the  nation’s  Fair  hell,  anyway? 


